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Y cmammi doc/lidKeHO xapakmepHi pucu 6aH-
KIBCbKUX MPOOyKMIB, siKi 3Haxo0simb 8ido6pa-
JKEHHS1 8 0CO6/IUBOCMISIX YCbO20 NPOYECY yrpas-
JliHHS1  GaHKIBCLKOK  Oisi/IbHICMIO, 30Kpema B
6aHKIBCbKOMY MapkemuHey. BusHaueHo ocobnu-
BOCMI 6aHKIBCbKO20 MapKemuHeay, siKk OKpemMoz20
HarpsMy mpaouyitiHoeo MapKkemuHay mosapis
i nocnye. ¥ npoyeci nposedeHo20 A0C/IOKEHHS
0Xapakmepu308aHO e/leMeHmMuU  MapKemuHao-
BOI' KOHUerNuii ma iHXUHPUHE0BOI KoHYenyi S5E,
BUSIB/IEHI Ma OMuCcaHi CrijibHi pucu ma BioMiH-
Hocmi MapkemuH2080i U iHXUHIPUH20BOI KOH-
yenyii 5E. BusignieHo, wjo Halibinbw ehekmus-
HOK Ma rMepcrekmusHoro byde CyKyrnHa Mooe/b
yrpag/iHHsI 6aHKaMu, sika BK/KYae eneMeHmu
060x idxodis. Po3po6/1eHO MOOe/Ib YNpPas/iHHS

6aHKIBCLKOH Ois/IbHICMIO, iHHOBaYIUHICMb SIKOI

nosisicae y BIOHECEHHI GaHKIBCLKOI Qis/IbHOCMI
00 Kame20pil NioMpPUEMHUYMBA, BU3HAHHI pu3u-
KiB, WO 3a2p0Xytomb 6aHKy 8 Cy4acHUX yMOBax.
3arpornoHosaHa MooesIb MoXe 6ymu YUHHUKOM
MPOMUOIi PUHKOBUX PU3UKIB, OOHOYaCHO CmuMy-
JIOK04U PO3BUMOK MapKemuH2080i akmugHOCMI
6aHKi8.

KniouoBi cnoBa: 6aHKiBCbKUL MapKemuHe,
MapKemuHeosa KOHUernuyisi, ocobsusocmi 6aH-
KIBCbKO20 MapKemuHeay, iHXUHIpUH208a KOHUer-
yist 5E, yripagniHHs Oisi/ibHICmI0 6aHKIB.

B cmambe uccredogaHbl  xapakmepHble
yepmsl 6aHKOBCKUX MPOAYKMOB, KOMopbie

Haxo0sim ompaxeHue 8 0CO6EHHOCMSIX BCE20
npoyecca  ynpagneHusi  0essme/IbHOCMbHO,
B yacmHocmu 8 6aHKOBCKOM MapKemuHee.
OrpedesieHbl  0COBEHHOCMU  6AHKOBCKO20
MapkemuHaa Kak 0moe/IbHO20 HarpasneHus
mpaouyuoHHO20 MapKemuHaa Mmosapos U
ycnye. B xo0e nposedeHHo20 ucc/iedoBaHusi
oxapakmepu3oBaHb! 3/1EMEHMbI MapKemuHao-
801 KOHYENMYUU U UHXUHUPUH2080U KOHYemyuu
5E, BbisiBfIeHbl U onucaHbl obujue Yyepmsl U
paz/iuyusi MapkemuH2080U U  UHXUHUPUHZ20-
Boli KoHyenyuu 5E. Bbisig/ieHo, Ymo Haubo-
nee aghchbekmusHoli u nepcrnekmusHol 6ydem
COBOKYMHasi MOOe/b  yrpas/ieHusi baHKamu,
Komopasi BK/Iro4aem 3/1eMeHmbl 060uUX M00X0-
dos. PaspabomaHa mooe/ib yrpag/ieHusi 6aH-
KoBcKoOU 0esime/IbHOCMbH0, UHHOBAYUOHHOCMb
Komopoli cocmoum 8 OmHeceHuU 6aHKoBCKoL
dessimenlbHOCMU K Kame20puu rpeornpuHuUMa-
menbcmaa, MPU3HaHUU PUCKOB, Y2pOXaroujux
b6aHKaMm B COBPEMeHHbIX ycsio8usix. [lpedsio-
JKEHHasi MoOe/lb Moxem 6bimb (hakmopom
rpomusodelicmausi PbIHOYHbLIM pPUCKaM, 0OHO-
BPEMEHHO CIMUMY/IUPYS pa3sumue MapkemuH-
2080l akmusHOCMU GaHKOB.

KntoueBble cnoBa: 6aHKOBCKUU MapkemuHe,
MapKemuHeogasi  KOHUenyusi, 0cobeHHocmu
6aHKOBCKO20 MapKemuHaa, UHXUHUPUH208asi
KoHyeryusi 5E, yripagneHue oesimesibHOCMbIo
6aHKoB.

Main characteristics of banking products are investigated in the article, which is reflected in all features of banking management process, and in marketing
in banking particularly. These features are directly reflected in the formation of the marketing plan and market policies of the bank. Thus, the negotiable
nature of banking services and their abstractness make it necessary to explain the content to clients, which requires a high level of economic culture and
literacy from both the consumer of the service and its seller. Close relationship with money and extended length of the client-bank relationship over time
make the bank’s activities dependent on the clients' trust. The features of marketing in banking are identified as a separate trend of traditional marketing
for goods and services. Moreover, the complex of marketing in banking should be built taking into account the peculiarities of the current market situation
and correlate with forecasts of consumer activity declining. According to modern conditions, marketing in banking should be built on an innovative basis,
which helps to avoid crises. One of the newest models of marketing plan creation is the model, which is based on the 5E concept. This research examines
different approaches to the interpretation of this concept. It also evaluates the possibility and prospects of its application in the market of banking products
from the standpoint of modern phenomena world economy. In particular, M. Cohen’s concept is studied, as it offers a model for building company market-
ing based on 5E concept, based on the following elements: Education; Exploration; Elevation Entertainment; Estimation. Disadvantages of this approach
are also noted, some of them appear due to initial orientation on retail market. The research is also considered the engineering concept of 5E, which has a
similar acronym in its writing. However, this concept is broader than M. Cohen'’s 5E concept, since it is more focused on company’s engineering processes
but marketing. Elements of both concepts are explained, their common features and differences are identified and described. It is revealed that the most
effective and promising model is united bank management model that incorporates elements of both approaches. The united model for banking manage-
ment has been developed. Its innovativeness lays in classifying banking activity as entrepreneurship, as well as recognizing the risks that threaten the bank
in the current conditions. The proposed model can be a factor in counteracting market risks while stimulating the development of banks' marketing activity.
Key words: banking marketing, marketing concept, features of banking marketing, 5E engineering concept, management of banks.

MoctaHoBKa npoGneMu. PUHOK 6aHKIBCbKUX
nocnyr BifpPI3HAETLCA Bif iHWNX PUHKIB 0COG/IMBOC-
TAMU BiAHOCUH MiX CyG'eKTamMU LbOro puHKY, PO/
OEPXaBHOIO peryioBaHHA Ha HbOMY, asie Hacam-
nepen puvHOK GaHKIBCbKMX NPOAYKTIB BUAINAETLCA
crneundikoro caMoro 06'eKTa BUHUKHEHHST PUHKOBUX
BiJHOCMH — GaHKIBCbKUX MPOAYKTIB i nocnyr. AHani3

OOCBigy 3apybbKHMX KOMNaHin A03BOMIMB BUABUTU
YMOBM 30BHILUHbOIO CepefoBulla, MNPy CTBOPEHHI
AKAX PO3BUTOK OaHKIBCLKOTO CEKTOpy MoXe 6yTu
6iNlbl ePEKTUBHUM /18 HALIOHA&/TbHOT €KOHOMIKM.
Takox NOTPIGHO PO3INAHYTU MOXNNBI Ail 6aHKIBCbKNX
YCTaHOB, SIKi 3MOXYTb BNANBATU Ha MNOBE/IHKY K/li€H-
TiB 6aHkiB.
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AHania ocTaHHiX pocnimpxkeHb Ta nyoGnikauin.
Posrnsagy TeopeTtuyHux acnekTiB 6aHKiBCbKOro map-
KETMHIY NPUCBAYEHO NpaLli HA3KN BITYN3HAHWX i 3apy-
6ixHUX pocnigHukie. Cepep BITYM3HAHUX BapTo Bif-
3HaunTK gocnigxeHHs J1. PomaHeHko, |. Anekceesa,
|. Bywyesoi, H. BHykoBoi, B. lepacumuyka, [l. 3aBaj-
cbkol, |. JTioToro, A. HikiTiHa, O. Conogkoi, O. LUTeiiH.
Mpobnemn 6GaHKIBCLKOrO MapKeTuHry 6ynu npeg-
METOM HayKOBUX [OC/igKeHb 3apybikHUX HayKoB-
uiB, 3okpema M. KoeHa, HO. Peani, A. CTonspcbKof,
®. denbabaywa.

MpoBeaeHWini aHani3 HayKoBOI fniTepaTtypu noka-
3aB, WO 3araJloM He [A0CUTb AOCNIAKEHI MeToan
yMpaBs/iHHA AiANbHICTIO 6aHKIBCbKMX YCTAHOB a TaKoX
MOX/IMBI LUMSIXU CMPUSIHHS PO3BUTKY 6aHKIBCbKOrO
cekTopy 3 60Ky AepxaBu. 3asHayeHa ob6cTaBuHa nig-
KpPecnie HeooXigHICTb cucTemMartmsalii NpakTUUYHUX
HOBaLii Ta BAOCKOHa/NIEHHS HayKOBO-METOA0/0riY-
HUX 3aca/, 6aHKIBCbKOro MapKETUHTY, PO3YMIHHA AKMX
Aae 3mory hopmyBaTh KOHKYPEHTOCMPOMOXHY Map-
KETUHIOBY NONITUKY GaHKy.

MocTaHoBKa 3aBAaHHA. MeTol cTaTTi € gocnia-
XEHHS niaxofiB A0 BM3HAYEHHA 0COGMMBOCTEN
yrnpaB/iHHA OGaHKIBCbKMM MapKeTUHIOM, Bifobpa-
YKEHHS 10r0 SIK OHOTO 3 rany3eBUX BULIB MapKETUHTY.

Buknag OCHOBHOro wmartepiany pgocnia-
XeHHA. B ymoBax AMHaMiYHUX | 4yacTo cynepeu-
NMBUX 3MiH Cy4acCHOro pPUHKY GaHKiBCbKMX MOCNyr
B YKpaiHi HEe3MiHHMM 3a/IMWaeTbCs NparHeHHs
KOXHOro 6aHKy 3abe3neunTtun makcumasibHe 3apfo-
BOJSIEHHS 3anWTIB HAsABHUX i NOTEHUiIAHWX KMIiEHTIB
Ha B3aEMOBUTiAHMX YMOBaX. YChillHEe AOCSTHEHHS
TakKol Lisli MOX/IMBE JIMLlle Ha OCHOBI KOMMMEKCHOro
BUKOPUCTAHHA MapKeTUHrOBUX IHCTPYMEHTIB, LWO
06’€KTUBHO BMMAarae BCEB6IYHOro AOCAIMKEHHS BCIiX
TEOPETUYHUX | NPAKTUYHUX acnekTiB 6aHKiBCbKOro
MapKeTUHrY.

BaHKiBCbKi MPOAYKTY MaloTb HU3KY XapaKTepHUX
puc, Taknx sK:

— HemaTepiasibHICTb 6aHKIBCbKOro NPOAYKTY;

— BUKOPUCTaHHSI rpoLLeit y pi3HNX dhopMax i SIKOCTSIX;

— GaHKIiBCbKi Mocyrn HabyBatoTb MartepiasibHol
hopmMu 3a AOMOMOTOK AOrOBIPHUX BiAHOCWH;

— TMPOTSKHICTb Yy 4aci [AOroBipHUX BIAHOCUH,
NnoB’A3aHuX i3 NpuadaHHAM OGifbLIOCTI GaHKIBCbKUX
NpOAyKTIB.

Mpu upomy cneundoika GaHKIBCbKUX MNPOAYKTIB
3HaxXo4uTb BifobOpaxeHHA B OCOB/IMBOCTAX YCbOro
npouecy ynpaeniHHA  6GaHKIBCbKOKW  AiS/IbHICTIO,
30KkpemMa B GaHKIBCbKOMY MapkeTuHry. Came 3a3Ha-
YeHi BuLLE XapaKTepHi pUCU GaHKIBCbKOrO MPOAYKTY
[aloTb 3MOry roBoputy Npo 6aHKiBCbKW MapKeTUHT
SIK PO 0CO6NMBUIA HANPSAM TPaAWLIAHOIO MapKETUHTY
TOBapiB i MOCNYT.

Lli ocobnmnBocCTi 3HaxXo4ATbL NPsAME BifobpaxeHHsA
y (hbopmyBaHHiI KOMM/IEKCY MApPKETMHIY | PUHKOBOI
noniTukM 6GaHKy. Tak, [OroBipHWA xapakTep 6aH-
KiIBCbKMX NOCAYT | TXHA abCTPaKTHICTb BUK/IMKAKOTb

HEOOXIAHICTb PO3'ACHEHHS KMIEHTY IXHLOTO 3MICTY,
Lo BMMArae fK Bifg cnoxusaya nocnyru, tak i Big, i
npogasLs BMCOKOrO PiBHA €KOHOMIYHOT KYyNbTypu i
rpamoTHOCTI. TiCHWIA 3B'A30K i3 rpowymMa i NpoTsX-
HICTb BIOHOCUH «KMiEHT — GaHK» y 4aci CTaBNATb
LiSANbHICTb 6aHKy B 3a/1€XHICTb Bif, AOBIpY KNIEHTIB.
Oco6/MBOCTi 6aHKIBCbKOrO MapKeTUHIY 3YMOBJ/IEHI
He TifIbKN TUM, WO BiH cnpusie 6ibll ePeKTUBHOMY
BMKOPUCTaHHIO (piHAHCOBKX pecypcis, a # cneuu-
(hiKOK rpoLLIOBOro 060pPOTY, SIKUI € 06'EKTOM BCi€T
LiSANbHOCTI 6aHKy | Ha NPUCKOPEHHS SIKOFO CNpPsiMO-
BaHWUA MapKETUHT.

Y cyyacHUX PMHKOBUX yMOBaX came MapKeTUHT €
3arnopyKoro yCnilHOro oyHKLioHyBaHHA 6aHKy. Tislbku
peTenbHUIA aHani3 KOH'IOHKTYPU PUHKY Ta BUSIB/IEHHS
CMOXMBYMX OYiKYyBaHb Aal0Tbh 3MOTy 6aHKy BUXMBATM
B YMOBax HecTabiflbHOro 30BHILLHbLOIO cepefoBuLla.
Mpu UbOMY KOMMEKC OaHKIBCbKOTO MapKEeTUHIY
NOBMHEH ByayBaTUCA 3 ypaxyBaHHSAM 0CO6MBOCTEN
Cy4acHOI PUHKOBOT cuTyalLlji, CniBBIAHOCMTUCS 3 NPO-
rHO3aMn 3HWXEHHS CMOXMBYOI aKkTUBHOCTI. Binblue
TOro, came HeAoCKOHaNiCTb 6aHKIBCbKOI cuUCTEMU
OGyna OfHIED 3 OCHOBHWMX MPUYMH CBITOBOI (iHaH-
COBOI Kpu3u. BignoBigHo, 6aHKIBCbKUMIA MapKETUHT B
Cy4acHUX ymoBax NOBMHEH BPaxoByBaTK Liei J0CBIf, i
6yayBaTucA Ha iHHOBaL,iliHii 6a3i, L0 A03BO/SE YHUK-
HYTW NOBTOPEHHS KPU30BMX CUTYaLiil y NOLANbLIOMY.

OpHi€eo 3 Hanbinbw HOBUMX Mogeneli nobynoBu
KOMIM/IEKCY MapKETUHTy € MOfAeNlb, B OCHOBY SKOI
noknageHa KoHuenuisi 5E.

Po3rnaHemo pi3Hi nigxogn 00 TpakTyBaHHA Liel
KOHLIEMNUIT, a TaKoX OLIHMMO MOX/IMBOCTI i Nnepcnek-
TMBM 11 3aCTOCYBaHHA Ha PUHKY HGaHKIBCbKMX MPOAYK-
TiB 3 NO3WLLiT Cy4yaCHMX SIBULLL Y CBIiTOBIn EKOHOMIL.

OpfHe 3 nepluvx 3BepHEeHb A0 L€l KoHuenuil mMu
3Haxogumo B kHM3i M. KoeHa [4]. ABTOp [0XOAUTb
BMCHOBKY NPO Te, L0 CyyYacHi MapKeTUHroBi Moaeni €
3acTapinmu i noTpedyroTb 3aMiHU HOBUMMU, LLIO Bigno-
BifaloTb BMMOram CbOrofeHHsl. 30Kpema, BiH npomno-
Hye Mofesb NobyfoBU MapKETUHTY KomnaHii Ha 6asi
KoHUenuii 5E, sika 6a3yeTbCs Ha TakMX e/leMeHTax:

— Education — sik npouec HaBYaHHS KNIEHTIB KOM-
naHir;

— Exploration — ik npouec AoCAiAKEHHS, BUBYEHHS
KNIEHTCbKOI 6a3u;

— Elevation — sik npouec NocTiiHOro NOAIMNWEHHS
XUTTS KNIEHTIB KOMMaHIT;

— Entertainment — ik npouec oTpuMaHHs 3a40B0-
JIEHHSA Bif, KOHTAKTIB K/iEHTA 3 KOMMAHIELD;

— Estimation — sk npouec ouiHKK, KOHTPOSIO edpek-
TMBHOCTI MapKETMHIOBMX 3axofiB, NobyaoBaHUX Ha
6a3i nonepeHix 4oTNpPLOX E.

TakMM YMHOM, MapKeTMHroBy KoHuenuito M. KoeHa
MOXHa OXapakTepusyBaTh K MakCMMaJIbHO KJ/TIEHTOO-
pieHTOBaHy MoAesib MapkeTuHry. M. KoeH cTBepmxye,
O aKTya/bHICTb 3anpomnoHOBaHOrO HUM Migxody
3yMOB/IEHa TUM, LLO KOMMNaHii OCTaHHIM Yacom BTpa-
YaloTb KOHTAKT 3i CNoXunBavyamu, OpPIEHTYOUUCH Ha Tpa-
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AVUAHI MapKETMHIOBI KOHLENLT, SKi BXXe He MPUHOCATb
HeobXxigHOT Bigaadi. BogHoyac Wwoao 1 3acTocyBaHHA
B MeXax 6aHKIBCbKOr0 pMHKY MOXHa Big3Ha4MTL Blac-
TUBI 14 HEQONMIKN, AesIKi 3 KX NMOSICHIOKTLCA Ti moYaTko-
BOI OpIiEHTAL|iEI0 Ha CEerMEHT po3ApPIibHOT TopriBi.

3okpema, cnif BiA3HAYNTK, LLO OonucaHa KoHuen-
Ljs 3a CBOIM KOMMOHEHTHWM CKNaJoM CrpsiMoBaHa
Ha MpPOCYBaHHSA NPOAYKTIB KOMNaHil. [Npu LbOMYy BOHa
6e3nocepeHbO He 3adinae Taki Bax/MBi NUTaHHSA,
AK LIHOYTBOPEHHS, aHasli3 KOHKYPEeHTHOro cepepo-
BMLWA, NobGygoBa CMCTEMU MapPKETUHIOBOI iHhopMa-
Lii. Y NeBHOMY CEHCi aBTOP CaM NOSICHIOE Taky BY3bKY
CMpPAMOBAHICTb KOHUEMNLT, Ha3mBawun ii He «mapke-
TUHIOBOIO KOHLIENLIED», a «MOoAeNtl0 6peHanHry Ta
opraHizaujii 36yTy».

BrHMKae 3aKOHOMIpHE MUTaHHA MPO MOXJ/IMBOCTI
nepeHeceHHs1 OCHOBHUX igei koHuenuii 5E KoeHa B
MapKETUHIOBY MpPaKTUKy YKpaiHCbkux 6GaHkiB. 3ara-
JIOM Cif, BiA3HAYMTY NPOrPEeCUBHUIA XapakTep Takoro
MapKeTMHIOBOTO MiAXoAy, a TakoX akTyasibHiCTb 0ro
KNiEHTCbKOT opieHTauil aAnsa 6aHkis. Mpun ubomy cnig
3ayBaXWTH, LLO 3 YOTUPLOX 6A30BUX KOMMOHEHT KOH-
uenuii (n'ate E — estimation — mae 6inbLl y3arasb-
HIOIOUUNIA xapakTep, Uua Ais cnpsiMoBaHa He CTislbKu
Ha MPOCYBaHHA MPOAYKTIB, CKI/IbKM Ha YrpaBniHHA
MapKETUHIOM 3arasiom) fesiki BXe 3Haxo4sATb CBOE
BiJOGPaXXEeHHA B MAapPKETUHIOBMX CTpAaTerisx okpe-
MUX GaHKiB. Tak, fesiki 6aHKN aKTUBHO 3aCTOCOBYHOTb
y npoueci NpocyBaHHsS CBOIX MPOAYKTIB (K ToBapiB,
Tak i Noc/yr) Taky CKnafloBy YacTUHY KOHLEenuji, sk
entertainment. BoH1 NpoBoAATL cnewjianbHi akuii 41
CBOIX HOBMX Ta NOCTIAHUX KNIEHTIB, PO3IrpytOUN LIiHHI
npu3n Ta NoAapyHKM cepep CroXuBadia 6aHKIBCbKNX
npoaykTiB. MNMprMyomy Taki akuil HOCATb He NOOAMHO-
KWiA, @ [OCUTL PErynspHuii xapaktep. AKTUBHE 3acTo-
CYBaHHS Takoro niaxogdy A0 NPoCcyBaHHS GaHKIBCbKUX
NpoAyKTiB CBIAYMTbL NPO Te, Lo Taka MoLeNb Npocy-
BaHHA GaHKIBCbKMX MPOAYKTIB € e(PeKTUBHOK HaBITb
y nepiof KpU30BUX SIBULLL, B €KOHOMILL KpaiHu.

Kpim Toro, Big3Ha4ymmo nocTiliHe 3BepHeHHs 6aHKiB
[0 Takoi CKNagoBOoi YacTMHU KOHLUENLUIT, sik elevation.
Y npocyBaHHi 6aHKIBCbKUX MPOAYKTIB 6arato GaHkiB
ONepyloTb KaTeropiero «nokpalwleHHs XUTTA». MNpak-
TUYHO KOXEH BaHK akLEeHTYE yBary KnieHTiB (e 0cob-
JINBO NPOSIBASETLCA B PEKNAMHMX NOC/aHHAX) Ha Te,
LLIO 3 NpMABGaHHAM ioro 6aHKIBCbKMX NPOAYKTIB XUTTSA
KNieHTa cTaHe KpaLum.

BogHouac 1WoAo0 3acTOCyBaHHS ABOX iHLLIMX KOM-
MOHEHT ONMCcaHOoT KoHLenLii SE Ha pyHKY 6aHKIBCbKMX
NPOAYKTIB € HU3Ka 3ayBaxeHb. [1o-nepLue, kateropis
exploration nepegb6a4yae NOCTIAHWIA MOHITOPUHI KJli-
EHTCbKOI 6a3K, BUBYEHHSA NOTEHLIIHNX CNOXMBaYIB 3a
[0NOMOro NPOoBeAEeHHS MapKETUHIOBUX AOCNiIKEHb
Ha puHKY. Mpy UbOMY NOAIGHI [OCNIAKEHHS NMOBUHHI
NPOBOAMTUCA Ha BCiX PIBHAX PYHKLiOHYBaHHS GaHKy,
TOOGTO ANnsa 6aHkKiB, SIKi MalTb BE/INKY Mepexy dinii,
[JOUiSIbHe NPoBeAeHHS Takux AOCNiAKEHb Y BCiX peri-
OHax 3AiiCHEHHA 6aHKIBCbKOT Aisi/IbHOCTI.
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Takuii npouec € AOCUTb CKIa4HUM i TPYAOMICT-
KM, 0COBNMBO 3a YMOBW, Lo nepeabdbavyacTbCs npak-
TUYHO 6e3nepepBHNIA XapakTep Takoro AOC/TiIKEHHS.
[na peanizayji LiET KOMNOHEHTU B MeXax KOMMaeKcy
MapKeTuHry 6aHkiB BUHWUKHE HEeOOXifHICTb iCTOTHOT
nepebynoBu BCIET cUCTEMYM yNpaB/iHHA 6aHKOM.

FKLLIO XX TOBOPUTM NPO OCTaHHI0, &/1e He MEHLL BaX-
NMBY KOMMOHEHTY KOHUenuii education (HaB4aHHs), TO
cnif 3ayBaXknTu, WO NEBHUIA AOCBIZ iHTerpawii Liei Kom-
NMOHEHTU B MapKETUHIOBI MpoLecn Ha 6aHKiBCbKOMY
puHKy €. MpaBaa, ue [0CBI4 aX HisiK He YKpaiHCbKUX,
a iHo3eMHux 6aHkiB. Tak, Citi Bank iHBECTyE KOLITU B
NiaBULLEHHA PiHAHCOBOI rPaAMOTHOCTI HACE/IeHHS.

Mpn UbOMY BiA3HAYMMO, LLO Taki 3axo4u HOCATb
ONnsa GaHKy ABOICTMIA xapakTep. YepesTe, WO B Mpo-
ueci ix peanizauii aKkTVBHO He BWKOPWUCTOBYETLCSH
thipmoBa cumBONiKa 6aHKy, He NPOBOANTLCA pekamMa
6GaHKIBCbKUX MOC/TYT LibOro 6aHKy, MOXHa roBOpuTY Npo
JilicHy coujasibHy OpieHTaLilo Takmx akuiid. Ane npw
LbOMy nepeabdavaceTbCs, WO NiABULLEHHS 3arasibHOro
piBHA hiHAHCOBOI IPaMOTHOCTI HAaCesIeHHA Crpusie
NiABULLEHHIO Y KNIEHTIB IHTEPEeCY A0 GaHKIBCbKUX Npo-
[OYKTIB, L0 6yae CTMy/IOM A0 BifBiayBaHHS GaHkKy.

To6TO nepefbdavaeTbCA, WO HAaBYaHHS HaceeHHs
dhopmye BigKNaAeHUn NoNUT Ha GaHKIBCbKi MPOAYKTL.
BogHouac y 6aHKy BifCYTHi rapaHTii TOro, L0 KNiEHT-
CbKWin NoNuT Byae cnpsiMoBaHWii caMe Ha GaHKIBCbKi
NPOAYKTN UbOro 6aHky. ToMy eqeKkTMBHICTb Takux
iHBECTWULii MOXe BUSIBUTUCS HEBMCOKOIO, L0 YCKNaa-
HIOE 3aCTOCYBaHHSA L€l KOMMOHEHTU KoHLenujii 5E B
Cy4YacHUX yMOBax.

MigcymoBytoun BCe BULLLECKa3aHe, 3a3Haummo, Lo
onucaHa koHuenuis M. KoeHa 5E € nepCcnekTUBHO 3
nornagy 1 3acTocyBaHHA B MapKETUHIOBIN npakTuLi
YKpaiHCbKnx 6aHKIiB, BOGHOYAC i 3aCTOCYBaHHSA MOXe
6yt obmMexeHe 06'eKTUBHMMM NpuyYnHamu: i nepe-
Ba)XKHa OpieHTaLif Ha NpocyBaHHA NPOAYKTIB KOMMa-
Hil, KapAnHaNbHWI BigXia Big TpagnLiiHUX MapKeTUH-
roBMX KOHUENLj (Hanpuknag, KoHuenuii 4P).

BucnosnioBaHi  OKpemMymMu  aBTOpamu - npuny-
LLIeHHS NPO Te, WO KOHCepBaTUBHI MapKETUHIOBI KOH-
uenuii BeayTb 6aHKIBCbKUA PUHOK «Y [JTYXWIA KYT», €
[OCUTb cnipHUMK. Tak, cnif 3asHaunTu, LWo ToBapHa
nonituka (product) BKOYAE HE TiNbKN CTaHAAPTHUIA
Habip 6GaHKIBCbKMX MNPOAYKTIB KOHKPETHOTO 6aHky,
a N acopTMMEHTHY MNOAiTUKY, TOGTO po3nogin 6aH-
KIBCbKMX MPOAYKTIB Y MeXax Pi3HUX perioHasibHUX
puHKIB. TOMY ANS BeNUKUX GaHKiB i3 BENMKOW dini-
a/IbHOID Mepexel [0Ui/IbHO po34inath peanisadito
MapKeTUHIOBOT CTpAaTerii Ha Pi3HUX PIBHAX: AepXaBs-
HOMY Ta MicueBOMY. | SKLWO CTOCOBHO AEepPXaBHOro
PVHKY TBEPDKEHHS MPO Te, WO «MOHATTA NPOAYKTY
SIK KOHKYpPEHTHOT nepeBarv» NocTynoBo BiAX0AUTb, TO
Ha MICLEBMX PUHKaX Takuii napameTp MapKeTUHIOBOT
cTparterii 3aMWwaeTbCa akTyaslbHUM.

OpHak xoTinocs 6 3BepHYTUCS A0 iHLWOro 60Ky Liel
npo6nemu. KoHUenTyasibHi Nigxoau B MapKeTUHry
3HaWWNNM 3apa3 HaCTINbKN LLIMPOKE MOLUMPEHHS, L0
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X HEOOXiAHICTb HE BMKINKAE 3anepeyeHs. [poTe cnig
3ayBadkWTH, LLIO 3aCTOCYBAHHS Pi3HUX MapKEeTUHIOBMX
KOHLIENUi noB'A3aHe 3 NeBHMMU TpyaHowamu. Tak,
Hanpvknag, € npobnemu iHTerpauil KoHuenuin map-
KETUHIY | CUCTEMW YNPaB/iHHSA KOMNAHIED 3arasiom.

3 uboro nornsgy BUOAETLCA OiNblU AOUISTbHOK
nobygoBa €4MHOIO KOHUENTyasbHOro 6asucy nns
BCI€T AisiNIbHOCTI KOMNaHii (MpMyYoMy OCTaHHE 3ayBa-
XEHHS NOLUUPIOETHLCA 38 MeXi 6aHKIBCLKOTO PUHKY).

Y 3B'A3KYy 3 UMM BUAAETLCA HEOOXigHUM 3Bep-
HEHHS [0 LWe OAHIET KOHUenLUil, o Mae aHanoriyHy
abpesiaTypy B il HanUcaHHi — KOHLENLT iIHXUHIPUHTY
5E. OfHak us KoHuenuia wuplia, HX KoHuenuis 5E
M. KoeHa, OCKiflbki OpiEHTOBaHa He Ha MapKeTWHT
KOMMaHii, a Ha IHXNHIPUHroBiI npouecn. To6To LS KOH-
uenuisa nepenb6avae, WO 3arasioMm (PyHKLiOHYBaHHSA
KOMMaHii Mae OyayBaTWCSA Ha iHHOBAUiNHMX Nigxo-
Jax, 6yab TO MapKeTUHr, BUPOOHMLTBO abo cuctema
ynpae/iHHA. i OCHOBHUMM KOMMOHEHTAMMU €:

1. Education — HaBYaHHS;

2. Evolution — eBONIOLiOHYBaHHS;

3. Excellence — nepesBara,;

4. Entrepreneurship — nignpueMHULTBO;

5. Experience — gocsig.

Hacamnepep, 3Beptae Ha cebe yBsary 36ir okpe-
MUX CMMWC/IOBMX KOMMOHEHT OMUCaHWX KOHLENLii.

Mo-nepwue, ue education, HaBYaHHA SK OfHA 3 roJo-
BHUX CKNafoOBMX YaCTUH ycnixy Komnadii. OpHak
Yy MexXax IiHXWHIPUHIOBMX MNPOLECIB  PO3YMiHHS
«HaBYaHHSA» BUABNAETLCA 3HAYHO LUMPLLNM, OCKISTbKM
HEe 0OMEXYETbCS HaBYaHHSM KIEHTIB, Le TakoX i
BHYTPILUHI NpOLLeCU HaBYaHHS.

Kpim TOro, Heo6XifHO BiA3HAYNTU CXOXICTb PO3y-
MiHHS1 TepMiHiB estimation i excellence aBTopamu
PO3rAsAHYTMX KOHLeNUii. Tak, y mexax poboTtu KoeHa
nig estimation po3ymieTbCA OLiHKa yCrilWHOCTI, edyek-
TUBHOCTI KOMNaHii. OfgHo4YacHO KOHUEenuUis iHXWHi-
puHry 5E roBoputb npo excellence sk npo nepesary
Ha[, KOHKYpeHTamMu, NPono3unLii «kpaLloro NpoayKTy»
(excellent product) sik PO MOX/UBICTb AOCATTU Mak-
CManbHOI ePEKTUBHOCTI KOMMaHii.

Binbw TOro, KoHuenuis iHXWHipUHry 5E Busasns-
€TbCA TaKOX Li/IKOM MOX/IMBOIO LLIOA0 3aCTOCYBaHHS
B MeXax YKPaiHCbKOro 6aHKiBCbKOro pUHKY. Ii LiiHHICTb
nosnsarae B Nigxo4i 40 KOMMaHii, 30kpema o 6aHky, aK
00 NignpreMHMLbKOT oamHuui (entrepreneurship).

Takunin nigxig CNOKOHBIYHO CTaBWUTb H6aHK B YMOBM
HEBM3HAYEHOCTi, HafiNse pusmkamn, ski crnodartky
npuTaMaHHi PYHKOBOMY CEpefoBULLi, B SsKOMY GaHKu
(OYHKUIOHYIOTb, &U1e IKMMU B Nepiog, BiHOCHOT cTabinb-
HOCTI Kepytodi 6aHKiB BBaXXatOTb 3a Kpalle HexTyBaTu.
Buxogaum 3 Uboro, MM BU3HAYAEMO 3HAYHY LLHHICTb

Mogens ynpasninHsa SE
JUTsE OaHKIBCHKOTO PHHKY

ITigxim ;0 OaHKIBCHKOI MISTIBHOCTI
SIK 710 mianpueMHunTBa: Entrepreneurship

EBouroris sk 3aci0
BrxuBaHHs: Evolution

l

ITokpamieHHs KUTTS
kiieHTiB 6anky: Elevation

Education

|

ITigBumenss
3a7I0BOJICHOCTI KJIIE€HTIB
CHIBPOOITHUIITBOM
3 6ankoM: Entertainment

HaBuanus sk sikicHa XapaKTEpUCTUKA

MiJBUIIECHHS BHYTPIIIHBOI 1 30BHINIHBOT
e(eKTUBHOCTI 0aHKIBCHKOT isTTBHOCTI:

CaMOBIOCKOHAJIEHHS
Ha 0a3i TocBixy, KU
BXKe €: Experience

OTtpuMaHHs Z0CBiY
LJIAXOM JOCIIIDKEHHS
BiJIKITUKY
Ha JisUIbHICTH OaHKY:
Exploration

Hapuanust sk sIKicHa XapaKTE€pUCTHKA
MIJBUINEHHS BHYTPIIIHBOT i 30BHIIIHBOT
e(eKTUBHOCTI OaHKIBCHKOT TiIsITHHOCTI:
Education

O1iHOYHI TapaMeTpu:
Estimation of excellence

[]
]
]

IH)KMHIPMHIOB1 KOMITOHEHTH

3arajabHi XapaKTECPUCTUKH CUCTCMHA

mapaMeTpH, sIKi CTOCYIOThCSI MApPKETHHIOBO1 isSTIbHOCTI OaHKIB

Puc. 1. Mogens iHTerpauii MApKeTUHroBOI i iHXUHIPUHTOBOT KOHUenuii 5E
B €AVHY MoAenb ynpaB/liHHA GaHKOM
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IHOPACTPYKTYPA PUHKY

LbOro nigxofy came B Cy4acCHWX yMOBax, y cuTyauj,
KON PYHOK GaHKIBCbKMX MPOAYKTIB YKpaiHu He MOXHa
HasBaTn CTabiNbHUM, KOMM 6GaHKiBCbKa AisNbHICTb
MakCUMasibHO HabmkeHa A0 NiANPUEMHULBKOT.

Mpyn LbOMY KOHLENU,isi NPOMNOHYE BUPILLEHHS NPO6-
nemMu NignpPUEMHMNLBKOT HEBU3HAYEHOCTI, NPOTUCTaB-
NA104N T1i 6aHK, SKUIA € HE CTaTUYHOI, & ANHAaMIYHOK
KomnaHieto. LLLo6 BMXUTUN B CKMAAHUX KOHKYPEHTHUX
yMOBaXx, BiH NMOBUHEH €BOJOLIOHYBATH, CNUPalUYnCh
Ha CBill nonepeAHili gocsig,.

TakuM 4YMHOM, MOXHa MOMITUTU, WO O06KABI
KOHUenuil AMBNATLCA Ha Mpobnemy (OyHKLiOHY-
BaHHS KOMMa@Hii Ha PUHKY TiNIbKM 3 PI3HUX MO3WULLiA:
M. KoeH — i3 6inblu cneujanbHNX NO3uLIiA, 3 NO3nLil
MapKETUHTY; KOHLUENUIs iHXUHIpUHry 5E — wunpue, 3
No3uLiii MOX/IMBOCTI N06YA0BN ehekTUBHOIO BisHecy
3arasioM. Tomy aBTopam BUAAETLCHA MOXJ/IMBOIO iHTe-
rpauisi onmcaHnx KOHUEenNLin B eanHy Mogesnb ynpas-
NiHHA, fKa 3aCTOCOBYETHCA Ha GaHKIBCLKOMY PUHKY
Ykpainu. Mpu uboMy 6a3rCcHO0 Oyae KOHUenTyaslbHa
MoAenb iHxXuHipuHry 5E, a koHuenuia 5E M. KoeHa
NMoBMHHa BYTW iHTerpoBaHa B 1i ckiag sik ogHa 3 KJito-
4yoBUX CKNagosux vyactuH. CykynHa mogens 5E ans
pYHKY GaHKIBCbKMX MPOAYKTIB YKpaiHn Moxe 6yTu
HaBefeHa TakuM YMHOM (puc. 1).

3a paxyHoK Takoi iHTerpaLii MoXHa no3dyTncs Big,
3a3HaYeHux BuLLe HegonikiB mogeni KoeHa CTOCOBHO
pvHKY 6aHKiBCbKMX MpoAykTiB. [lo-neplie, iHTerpa-
Ui [03BOSSE MO-iHWOMY MOMSHYTU Ha npouecu
HaB4YaHHSA B GaHKy: He TisIbkM 5K Ha 3acib Bn/MBYy Ha
NOTEHUIHMX KMIEHTIB, asie i AK Ha SIKICHY XapakTepuc-
TUKY BHYTPILLIHLOrO PO3BUTKY 6aHKy. Mo-gpyre, Take
06'€lHAHHA PO3LUUPIOE YAB/IEHHA MPO KOMMOHEHTY
exploration, OCKiNibku Yy LbOMY pasi AO0CNigAXEHHS
HEe OOMEXYETbCS BMBYEHHSAM CMOXUBYMX MepeBsar.
BaHkam cnig aHanisyBatu 3arafibHuiA BifgryK pUHKY
Ha TXHIO AiSNbHICTb, Ha IXHIO €BO/OLI0, WO BigoK-
BacTbCs B CYKYMHOCTI MOKa3HWUKIB eqeKTUBHOCTI
(estimation of excellence).

TakMMm YMHOM, 3araslbHMM BWCHOBKOM MpoBeje-
HOrO aHani3y € CykyrnHa mMogenb ynpaBniHHA 6aH-
KIBCbKOI fisifbHicTo. [i nepesaroto € Benuka aaan-
TMBHA 30aTHICTb CUCTEMW, OCKI/IbKM €AHICTb NiAXOAIB
nig yac nobygoBuM MapPKETUHrOBUX CTpaTeriil i BCiel
CMCTEMU yMpaB/iHHA KOMMaHii [03BOASE i1 GifbL
AMHaMIYHO | THY4YKO pearyBaTy Ha 3MiHW 30BHILLHbLOTO
cepefoBsuLLa.

BucHOBKM 3 nMpoBeAeHOro AoCAigXeHHs.
Ha ocHoBi BMKNageHOro marepiasly MOXHa 3pobutu
Taki BUCHOBKM.

CykynHa Mogenb ynpasniHHA GaHKIBCbKOW Ajsifb-
HICTIO He BUAI/IE MapPKETUHIOBI MPOLIECK 3 EANHOT CUC-

2yA;) Bunyck 38. 2019

TEMW yNpaBiHHSA, & IHTerpye MapkeTUHIOBY MOAE/b B
cucTeMy ynpaB/iHHA Ha NiAcTaBi €AHOCTI NPUHUMNIB i
nigxoAis Ao opraHisauil AiS/IbHOCTI B 6aHKy.

IHHOBaLiHICTb MigXo4y NONsira€ y BigHECEHHI
6aHKIBCbKOT LisANbHOCTI A0 KaTeropii nignpueMHu-
UTBa, BU3HAHHA PU3MKIB, LLO 3arpoXxyloTb GaHKy B
cyyacHux ymoBax, i nobynosi mogersi, Wo BpaxoBye
L pU3KKK i HauineHa Ha NPoTUAi TM.

3anponoHoBaHa Mofesb € akTyanbHOoW Ta edek-
TUBHOIO B CyYacCHVX yMOBax, Moxe 6yTu YMHHUKOM
NpoTUAIT PUHKOBUX PU3KKIB i pe3ynbTaTuBHO 3acTo-
COBYBaTNCA B MeXax yrnpaBniHHA 6aHKIBCbKOO Aisifb-
HICTH0, OAHOYACHO CTUMY/IOKUN PO3BUTOK MapKeTUH-
roBOI aKTMBHOCTI 6aHKiB.
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SOME ASPECTS OF INTEGRATING 5E MARKETING AND ENGINEERING CONCEPT
INTO THE UNITED BANK MANAGEMENT MODEL

The market of banking services differs from other markets by the peculiarities of relations between its
subjects, the role of state regulation on it, and as the most important, the market of banking products is distin-
guished by the specificity of its market relations object, which is banking products and services.

The purpose of the article is to investigate approaches to defining features of marketing management in
banking, as well as to portray it as one of types among marketing branches.

In the conditions of dynamic and often contradictory changes of the modern Ukrainian banking market, it is
desired for each bank to reach maximum requests fulfilment among existing and potential clients on mutually ben-
eficial conditions. Successful achievement of this goal is possible only based on integrated marketing tools use,
which objectively requires a comprehensive study of all theoretical and practical aspects of marketing in banking.

The specificity of banking products is reflected in the features of banking management process, and in
marketing in banking particularly.

In current market conditions, marketing is the key to successful operation of the bank. Only a careful analysis
of the market conditions and the identification of consumers’ expectations allow the bank to survive in the unsta-
ble environment. The marketing master plan for banking should be built with consideration of the peculiarities
of the current market situation, as well as correlate with the forecasts of consumers’ activity decline. Moreover,
exactly the imperfection of the banking system was among the main causes of the global financial crisis. Accord-
ingly, this experience should be taken into account for modern conditions marketing in banking. So marketing in
banking should be built on an innovative basis in order to avoid recurrence of crisis situation in the future.

One of the newest models for the marketing master plan is the model based on 5E concept, which includes
the following elements:

Education — as a process of company’s clients training;

Exploration — as a process of client base research and study;

Elevation — as a process of continuous improvement of company’s clients’ lives;

Entertainment — as a process of customers getting pleasure from contacts with the company;

Estimation — as a process of evaluating and efficiency control of marketing activities built on the above four
elements.

The concept is promising if applied in the marketing practice of Ukrainian banks. Its value lies in approach-
ing to the company, a bank in particular, as to a unit of entrepreneurship.

This approach puts the bank in uncertainty and exposes to the risks of the market's environment in which
the banks operate. But the concept also offers a solution to the problem of entrepreneurial uncertainty by treat-
ing the bank as a dynamic company inspite of static one. To survive in the challenging competitive conditions,
it must evolve based on its previous experience.

The proposed concept is based on 5E conceptual engineering model, and 5E concept 5E of M. Cohen is
integrated into its composition as one of the key components. Through such integration it is possible to get
rid of the mentioned shortcomings of Cohen's model for the market of banking products. First of all, integra-
tion allows you to take a different look at the bank's learning processes, approaching them not only as means
of influencing potential customers, but also as a qualitative characteristic of the bank's internal development.
Secondly, such unification improves understanding of exploration as one of components, which allows not to
limit the research to a study of consumer preferences. Banks should analyze the overall market response to
their operations and evolution, which is reflected in the aggregation of performance indicators (estimation of
excellence). Its advantage is the large adaptive capacity of the system, as the unity of approaches in the con-
struction of marketing strategies and the entire management system of the company allows it to respond to
changes in the environment in a more dynamic and flexible way. The proposed model is relevant and effective
in modern conditions. It can be used as means to counteract the market risks and effectively applied in banking
management, as well as stimulating the development of banks' marketing activities.

2717




