IHOPACTPYKTYPA PUHKY

OCHOBHI NPUHUUMN BUKOPUCTAHHA COUIANTbHNX MEPEXX
Anda NPOCYBAHHA BISHECY

KEY PRINCIPLES OF USING SOCIAL NETWORKS TO PROMOTE BUSINESS

YK 339.138.
https://doi.org/10.32843/infrastruct38-39

®inina O.B.
acnipaHTka kadespu MEHEKMEHTY
[lepxaBHuii yHiBEpCUTET TENEKOMYHiKaL,ili

Y cmammi Bu3Ha4eHo ma po32/15Hymo OCHOBHI
MPUHYUNU BUKOPUCMAHHS CoYia/TbHUX MEPEex
SIK IHCmpyMeHmy 07151 npocysaHHs1 BI3HECY.
lpoaHasizosaHo B/IUB PO32/ITHYMUX  MPUH-
yunig Ha po3pob/ieHHsi cmpamezii NPoCcyBaHHs1
b6isHecy Yepes couiasibHi Mepexi. HadaHo peko-
MeHOayji ujodo eghekmusHo20 pPO3PO6/IeHHs
cmpameaii SM-mapkemuHay 3 ypaxysaHHAM
HasedeHUX OaHUX. BusisneHHsi ma ornucaHHsi
OCHOBHUX MPUHYUMIB rpocyBaHHs Bi3Hecy B8
coyia/lbHUX Mepexax € BaxJ/iusumM acreKmom
BuUB4eHHSI echekmusHocmi  SM-mapkemuHay
3a2a/10M ma Hadae MOXJ/IUBICMb YKPAIHCbKUM
KoMnaHisiM 6iribw csidomMo U eqheKkmuBHO BUKO-
pucmosysamu yell iHcmpymeHm. KoXHo20 OHs1
Bce birbuie ykpaiHCbKUX npedcmasHUKIB pi3HO-
MaHImHux Budis 6isHecy skar4aroms SMM do
CBO€ei cmpameai MapkemuHay. JaHull iHcmpy-
MeHm cmag 8ce bi/ibW Mony/AsPHUM ma 3ampe-
6yBaHUM Yepe3 BUCOKY KOHYeHmpauyilo yibo-
B0OI' @yOUMOpIi 8 coyjia/ibHUX MeEpexax ma Yyepes
payioHasbHe CiBBIOHOWEHHS «UiHa — SIKICMb».
BusueHHsi OCHOBHUX MPUHYUMIB MPOCYBaHHs
b6i3Hecy 8 coyia/lbHUX Mepexax Moxe dorio-
Mo2mu KomnaHism 3pobumu SM-mapkemuHe
Halibinbw payioHasibHUM 3a8051KU MIOBULEHHHO
egheKkmuBHOCMI PEKIaMHUX KammaHil.
Knrouosi cnoBa: coyiasibHi mepexi, SMM,
SM-mapkemuHe, npocysaHHsi 6i3Hecy, map-
KemuHe y coyjasibHux meodia.

B cmamebe onpedenieHbl U paccMompeHsi
OCHOBHbIE MPUHYUIbI UCMO/Ib30BAHUS COYU-

anbHbIX cemell kaK uHcmpymeHma 07151 npo-
0BUXeHuss  busHeca. [lpoaHa/iusuposaHo
B/IUSIHUE  PaCCMOMPEHHbIX MPUHYUNOB Ha
paspabomky cmpameauu npodsuxeHuUs 6u3-
Heca yepes coyuasibHble cemu. [laHbl peKo-
meHdayuu no aghchekmusHoli paspabomke
cmpameauu SM-mapkemuHza € y4emom
U3/TOXEHHbIX O0aHHbIX. BbisisneHue u onu-
caHue OCHOBHbIX MPUHYUMOB MPOOBUXEHUS
busHeca B COYUa/bHbIX cemsix sBasemcs
BaXHbIM acreKmom usyyeHusi 3ghghekmusHo-
cmu SM-mapkemuHeaa 8 yesioM u daem BO3-
MOXHOCMb  YKPAUHCKUM KOMMaHusiM 60/1ee
CO3HamesIbHo U  3GhheKMUBHO  UCIO/1b30-
Bamb 3amom uHcmpymMeHm. Kaxobil OeHb
Bce 60/bWe yKpauHcKux npedcmasumerneli
paznuyHbIx Budos 6usHeca ska4arom SMM
B CBOK Cmpameauto MapkemuHaa. [laHHbll
UHCMpyMeHm cmaHosumcsi sce 6osee nomny-
JIIPHBLIM U BOCMpeboBaHHbIM  6/1a200apsi
BbICOKOU KOHUeHmpayuu yenesoli ayoumo-
puU 8 coyuasIbHbIX Cemsix U payuoHasIbHOMY
COOMHOWEHUIO «YeHa — Kayecmso». V3yye-
Hue OCHOBHbIX MPUHYUIMOB MPo0BUXeHUs bu3-
Heca 8 coyuasibHbIX CemsIX MOXem roMoyb
KomnaHusim coenams SM-mapkemuHe 6o/1ee
payuoHasibHbIM  61a200apsi  NOBLILEHUI
aghghekmusHOCMU peKnamHbIX kamnaHud.

KnioueBble cnoBa: coyuasibHbie cemu,
SMM, SM-mapkemuHe, npoosuxeHue 6us-
Heca, MapkemuH2 8 COYUa/IbHbIX Meoua.

The article identifies and discusses the basic principles of using social networks as a tool for business promotion. The influence of these principles
on the development of a strategy for promoting business in social networks is analyzed. Recommendations are given for the effective development
of an SM-marketing strategy based on the data presented. The identification and description of the basic principles of promoting business in social
networks is an important aspect of studying the effectiveness of SM-marketing in general and enables Ukrainian companies to use this tool more
consciously and efficiently. Every day, more and more Ukrainian representatives of various types of businesses include SMM in their marketing strat-
egy. This tool is becoming increasingly popular and in demand due to the high concentration of the target audience in social networks and a rational
price-quality ratio. Studying the basic principles of promoting a business on social networks can help companies make SM-marketing more rational
by increasing the effectiveness of advertising campaigns. The survey is based on: analyzed materials written by other scientists; trainings, seminars,
workshops, presentations conducted by SMM practitioners; practical experience gained while working in the SMM agency. Due to researching all
these sources and experience we identified 8 main principles of using social networks as a business promotion tool. Such a scientific approach to
highlight and describe the basic principles for promoting business in social networks allows us to increase the effectiveness SMM strategy’s effec-
tiveness. In this paper we showed that each principle that was described above has an impact on the result of using SMM for promoting business.
Holding this research we developed these eight principles: a social network is a user’s territory; openness - readiness for dialogue; content quality;
frequency of posting; user focus; honesty; unobtrusiveness - communication, not sales; creation of an interactive communication platform. In 2019,
the issues of promoting business in social networks are no longer put in the format of “necessary or not necessary”. The main question today is how
to promote a business through social networks effectively. The following article helps get answers to this question.

Key words: social networks, SMM, SM-marketing, business promotion, social media marketing.

MoctaHoBKa npo6nemu. Y 2019 p. nuTaHHA
npocyBaHHs1 Bi3HECY B COLjia/IbHUX Mepexax BXe He
CTaBUTLCA Yy popmarti «noTPiGHO YM He MOTPIOHO»
ue komMnaHii. OCHOBHe NUTaHHA CbOrofdHi — K edpek-
TMBHO MpocyBaTtn 6i3HEeC 4vepes couiasibHi Mepexi.
SM-MapKeTUHI — HaimosoAWwniA Hanpam AigkuTan-
MapKeTuHry, ane, 3 Ornisiay ChiBBiAHOLWEHHS BATpaT
Ta pe3y/nbraTiB, BiH cTae Bce OifblU akTyaslbHUM 4714
6iNbLIOCTI HaNpPsAMIB 6i3Hecy cepes YKpalHCbKMX KOM-
naHiii. Ane ganeko He BCi MapKeTOs10MM Ta KePIBHUKN
KOMNaHili po3yMiloTb Ta BPaxoBYHTb OCHOBHI MPUH-
LuUnM npocyBaHHs Bi3Hecy Yepes coLiasibHi Mepexi.
Yepes Te BUHUKAE NpobnemMa HU3bKoT epeKTUBHOCTI
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SM-MapKeTuHry ansa 6aratbox nignpueMcTs Ta opra-
Hi3auii. BU3Ha4YeHHSA OCHOBHUX NPUHLNMIB € BaX/ -
BMM acrnekTom A1s nigBuLLeHHA edpeKTUBHOCTI SMM
ONS yKpaiHCbKOro Gi3Hecy.

AHasi3 OCTaHHiX pgocnipkeHb i nyo6nikauii.
Temoo e(qIEKTVBHOIO BUKOPWUCTaHHA  COLias/IbHUX
Mepex Ans1 NPoCyBaHHs bi3HeCy 3aiiMaroTbCs SIK IHO-
3eMHi, TaK i BITYN3HAHI HAYKOBL, Ta NpakTuku. MNpakTu-
Kamu, XTO 3p06UB CYTTEBUIA BHECOK Y PO3BUTOK BMKO-
puctaHHsA SM-mapkeTuHry B kpaiHax CH/J, yBaxxaemo
jopeyHum Bkazatu M. Xaninosa Ta A. An6iTosa.
Cepef, HaykoBLiB, SKi 3aiiMa/IMCA BUBYEHHAM LIbOro
Hanpsamy, MoXHa 3a3HaunTn Takux, Ak C.b. PomaHu-



B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

WwuH, I.P. Ipeckkis, B.B. Mann, H.B. bowota, P.O. Kopx.
IxHi po60TM PO6NSATL BHECOK Y Kpalle PO3yMiHHS BaxK-
NNBOCTI BpaxyBaHHSA SMM vy 3arasbHiii cTparerii Map-
KETUHry. Afie NPONOHYEMO 3BEPHYTU yBary Ha BU3Ha-
YeHHs1 Ta PO3rNsAL OCHOBHUX MPWHLUMNIB NPOCYBaHHSA
6i3HeCy B COLja/IbHUX Mepexax, OCKI/IbKM AaHui
Marepiasl NoAaETbCca B nonepegHix poéotax HaykoBs-
LB NviLIe YaCTKOBO Ta SK JOMNOBHEHHS [0 iHLUNX TEM.

MocTtaHoBKa 3aBAaHHA. MeTO [OCNIMKEHHA €
BM3HAYEHHA Ta PO3INS[, OCHOBHUX NPUHLUMNIB BUKO-
pUCTaHHA CoUjafibHUX MepeXx SK iIHCTPYMEHTY Anis
npocyBaHHA 6i3Hecy; aHanis BNAUBY PO3MIAHYTUX
NPVMHUUMIB Ha PO3PO6/EHHS cTpaTerii NpocyBaHHSA
6i3Hecy yepes couiasibHi Mepexi; HaflaHHA PeKOMeH-
Jauil Wwoao edyeKkTMBHOrO po3pobneHHs cTparterii
SM-MapKeTUHTy 3 ypaxyBaHHAM HaBeAEHNX AaHUX.

Buknag OCHOBHOro martepiany AOCAiAKEeHHS.
Mosia B OHNAlH-NPOCTOPI COLia/IbHUX MEpex 3po-
6una NOTEeHUIAHOro K/ieHTa B pasu 6AwkyivMm Ao
KOMMNaHii. 3a/MwaeTbCa TiNIbkM NPaBUIbHO «Hasa-
LITYBaTU» KOMYHiKaujlo 3 HAM. Came TyT i BUHUKaE
6araTo npo6aem, OCKifibkM B YKpaiHi goci y 6inbLUoCTi
He ccpopmoBaHa KynbTypa BUKOPUCTaHHA couiasib-
HUX Mepex AN uinein 6isHecy. Xovya SM-MapKeTUHr y
HaLLii KpaiHi BXe MOXe HanidvyBaTu NpubnnsHo gecs-
TUPIYHWIA [OCBIA, ane Ii foci 6araTo KepiBHMKIB KOMNa-
Hili Ta HaBITb MAPKETO/I0rB HE PO3YMil0Tb OCHOBHUX
BigMiHHOCTeln Social Media MapkeTuHry Big, knacuu-
HOTO MapKeTWHIY, HEe BMBYAKOTb Ta ITHOPYHOTb OCHO-
BHi NPUHLMNN BUKOPUCTAHHSA COLjiaNibHNX Mepex A/s
npocyeBaHHA Gi3Hecy. CoujanbHi Mefia — yHiKabHe
Ta BiJHOCHO HOBE fIBMLUE, SIKe AaE 3MOry BMOyaO0BY-
BaTW KOMYHiKaLil He TiNbKXU MK NPUBATHAMW KOPUCTY-
Ba4Yamu, a il KopMcTyBadiB i3 KOMNaHisAMK, BpeHaamu.
| edrekTMBHICTE SMM-KOMMaHii CYTTEBO 3aNexXuTb
Bi PO3YMiHHSA Lli€l0 KOMMaHier 0cobaMBOCTEN COoLj-
aNbHMX Mepex Ta rOTOBHOCTI OyayBaTu CTparterito
SM-MapKeTUHry 3 ypaxyBaHHAM OCHOBHMX NPUHLMMIB
po60TK Y CoLjia/ibHUX MepexXax.

MpoBiBWK aHasi3 HayKoBUX [OCMiIMKEeHb, Mpak-
TUYHMX TPEHIHTIB, ceMiHapiB, NyGnikauiin Ta 3aBasKu
npakTM4HOMy focBigy pob6oTtu y cchepi SMM B AreH-
Uil MapkeTMHroBmx komyHikauii URBANIST nponoHy-
€MO BUAINNTW TaKi OCHOBHI MPMHLMNN BUKOPUCTAHHS
coLuiasibHUX Mepex A1 NpocyBaHHA b6i3Hecy:

. CoujasibHa Mepexa — Lie TepuTopis KoprcTyBava.
. BigkpuTicTb. FOTOBHICTb [0 Aianory.

. FKICTb KOHTEHTY.

. PerynspHicTb po3milLleHHSA KOHTEHTY.

. OpieHTOBaHICTb Ha KOpUCTyBaYa.

. YecHicTb.

. HeHaB'aznueicTb. CnisikyBaHHSA, a He npoJaxi.
. CTBOpEHHA  iHTEpaKTMBHOI  KOMYHiKaLiliHOT
nnaropmu.

[ani y ctatTi MU po3rnssHEMO KOXEH i3 Hasefe-
HUX NPUHUMMIB, NPOAHasi3yeEMO iXHiil BN/IMB Ha PO3-
po6neHHs cTpaTerii npocyBaHHs Gi3Hecy yepes couli-
aslbHI Mepexi.

O~NO O~ WNPE

MpuHyun nepwud. CoyiasibHa Mepexa — ye
mepumopisi Kopucmysaya.

Big camoro noyatky couianibHi Mepexi SK siBuLLe
CTBOPEHI A/19 NOMEreHHs CriJIkyBaHHA No4ei oavH
3 OOHWUM, He3Baatouum Ha pisNYHY BiACTaHb MiX
HUMK. Lle 06MiH iHchopmaLlien 3 pigHUMK, Opy3SMu,
Koneramu, noLlyK OAHOAYMLIB, CTBOPEHHSI OHMaMH-
CMINbHOT 3a NEBHMMM iHTEpecamu ToLLLO. Xo4va 3apa3
yXe 11 3'ABNSATLCA Tak 3BaHi «Bi3HECOBI» COLiasIbHi
Mepexi, OCHOBHUMW MalifjaHuvKamu [Ans npocy-
BaHHS Gi3HECY 3a/1MWalTbCs CBITOBI fligepu 3a Kifb-
KICTIO KOpUCTYBadiB Ta X Pi3HOMaHITHICTIO, Taki K
Facebook, Instagram. Mig yac po3pobneHHs cTpare-
rit SM-MapKeTUHry Bayk/IMBO Nam’aTatu, Lo ue 6i3Hec
BXOAMTb Ha TEPUTOPIO KOPUCTYBaya, a He HaBMnaku.
A ue o3Hauae, Wo Tpeba NpuinmaTy «npasisa rpu» i
YiTKO pO3yMITH, LLIO CoLjiasibHa Mepexa — Lie He AoLuKa
Oro/IoWEHb, He 6Ee3KOWTOBHWI peknamHuii  maii-
JaHuvK, a nepegyciMm nnatopma Ans CnifkyBaHHA
nogen oguH 3 ogHMM. 3BICHO, KOPUCTYBadi Npuains-
I0Tb yBary He TifIbK/ CMifikyBaHHIO MiXX COBOI0, BOHU
TaKOX LUYKalOTb «KMBI» BiArykKM Npo KommMaHii, npo-
AYKTW, NOcAyrn, 3anuTyoTb AeTauli MPo HUX Y npea-
CTaBHVKIB KOMNaHiiA, 3a/uwalTb BNacHi BiAryku B
pi3HMx chopmatax (ny6nikauii y BracHomy npodini,
Ha CTOPIHUi KOMMaHii, y KOMeHTapax go nybnikauii Ha
CTOPIHLI KOMNaHiT, y rpyni 3a BiAnoBiAHUM HanPAMOM
TOLLO). Bxogsum Ha npocCTip coujiasibHUX Mepex i3
npocyBaHHsIM NEBHOrO Gi3Hecy, Tpeba 6yTn B nepLly
yepry KOpMCHUM Ta LikaBUM A1 KOPUCTYyBaya, o6
npuBepHyTU ioro yeary, ccopMyBaTu MO3UTUBHE
CTaBMEHHs1 A0 KOMMaHii, iHiuitoBaTn iHTEpakTuB i3
noro 60oky.

lMpuHyun dpyeudll. Biokpumicmb. FomosHicmb 00
diasnoey.

OpfHa 3 HallBaXNMBILLIMX 0COBAMBOCTEN couiasib-
HUX Mepex — Lie IHTepaKTUBHICTb. CoLmepexa ABNnse
cobol0 BigKpWUTE cepefoBuUlLe, e AYyXe LIBUAKO
Ta NIerko KopucTysBadamu MOLNPIETLCA Oyab-ska
iHchopmadis. Mig yac CTBOPEHHS Y couiasibHIl Mepexi
npeAcTaBHULTBA KOMMaHIi AyXe BaX/IMBO nam’atatu
npo ue i 3asganerigb BUAINNTM HEOOXigHI pecypcu
Ha MOCTIiliHY Ta CUCTEMHY pPO6OTY 3 KOpUCTyBa4amu.
Taka po6oTa Mae BK/oUaTu:

— MOCTINHWA MOHITOPUHT 3ragyBaHb NP0 KOMMaHito
y couianibHUX Mepexax;

— Bi4NOBIAj Ha 3anuUTaHHSA, BiATYKW, CKapru, nogaku
KOpuCTyBaYiB. BaxnuBo Bignosigatv He Tiflbkh Ha
HeraTuBHI 3raflyBaHHsl, a /i 0G0OB’A3KOBO i Ha MoO3u-
TUBHI. Lle MOTVBYE KOpUCTyBauiB Ha nogasibLue cnif-
KyBaHHS1 3 KOMMNAHIE, CigKyBaHHs 3a 1i gonucamu,
nokasye 06'ekTy BiAMOBIAI Ta IHWMM KOpMCTyBayam,
IO KOMMaHisi AificHO UiHYEe AyMKY KOpWUCTyBadiB Ta
noBaxae ix, Befe BigKpWUTUIA diasor, BiANOBIigae Ha
3BEPHEHHS, FOTOBA BPaxoByBaTh AYMKY KOPUCTYBauYiB
[ONS NOMINWeHHS CBOET poboTy;

— (hopmyBaHHA KOPWCTYBALbKOTO KOHTEHTY Ha
6a3i oTpMMaHKX Bifg KOpMUCTyBadiB matepianis;

253




IHOPACTPYKTYPA PUHKY

— KOperyBaHHS KOHTEHTHOI cTparterii KomnaHil,
6a3yloumchb Ha aHanisi 3BOPOTHOTO 3B’A3KY Bif, KOpuC-
TyBauiB.

McuxonoriyHo  KopucTyBadi CnpuiiMaloTb  CoLj-
albHy Mepexy sk CUCTeMy, NpaLooYy y pexumi 24/7.
| BOHM O4iKylOTb BiANOBiAb Ha 3anuTaHHSA, cKapry,
NoasKy He yepes AeHb, TPU AHi a60 TXAEHb, a Yepes
15 XBWAVH, rOAMHY, MaKCMMyM — [eKifibka roguH. Ans
noserweHHa pobotn SMM-haxiBLyiB MOXHa BUKOpUC-
TOBYBaTU CMCTEMU aBTOMATM30BaHMX BiANOBIAEN, siKi
MOXYTb YMMKATMCA B HEPO6OUMiA Yac. Ane BaXKIMBO
NOTiM CBOEYACHO ONpaLboBYBAaTU 3BEPHEHHSA B PO6O-
yunii yac. FKLWO MeHemkep, AKil BiANOBIgAE 3a KOMY-
Hikauito 3 KopucTyBayamy Ha CTOpiHLUi abo B rpyni,
He MOXe BiAMnoBiCT ogpasy, a iioMy crovaTky Tpeba
oTpumaTty AaHi 4n1a BiANOoBiA4i Bif iHLWMX cneujanicTis,
npaBuibHUM Byae He o4vikyBaTW Ha AaHi, a Bigpasy
BIMOBICTM aBTOPY 3anuTaHHsA, WO Ooro nouynu i
MeHe[xep 3'AcoBye iHhopmaLiio Ta HagacTb Bigno-
Biflb HANGMVMKUMM YACOM.

Cnigyoun NpuHUMNY BigKPUTOCTI, BaXNNBo 6yTu
AVNAOMATUYHUMW Ta THYYKUMU Mif Yac KOMYHiKa-
uii 3 KopMcTyBayamu, BMITM YECHO BU3HATWU Cnabki
MOMEHTM B pO6OTi KOMNaHii Ta 3p06bUTH BCE MOX/NBE
AN X NOCWIEHHS, BUNPAaB/IEHHA MOMWUIOK Ta BUPI-
LUEHHS KOHKPETHOT Npobnemu KopucTyBaya, SKLO LA
npob6sema noB’sa3aHa 3 KOMMaHieto.

MpuHyun mpemit. SIkicmb KOHMeHMy.

CyyacHuin  iHdopmauiiiHWiA  NpoCTip  3arasiom
nepeBaHTaXeHU iHhopMauieto, i couiasibHi Mepexi
He € BUHATKOM. KOHKypeHLis 3a yBary KopucTyBaya
KOXXHOro AHs1 CTa€ Bce OiflbLUOK, a cam KOpUCTY-
Ba4y — yce Oifibll BUGArNUBMM [0 SAKOCTi KOHTEHTY.
KOHTeHTHa cTparterisi € fyxe BaXx/MBUM CKNagHUKOM
SM-mapkeTuHry. KOHTEHT A5 MpoCcyBaHHA 6i3Hecy
B COUja/IbHUX Mepexax Mae 6yTu AKICHUM; Kopuc-
HiM Ta/abo UikaBumM came ANS LibOBOIT ayauTopil
JaHoro 6i3Hecy; TakuMm, LLO CNOHYKae KopucTysauya
[0 HTepakTuBy. daxiBUi 3 MaAPKETUHTY MalTb Pi3Hi
nosuuii woao vactkm Ha 100% YHiKasIbHOro KOH-
TEHTY, SKUIA reHepyeTbCa A1 COLia/IbBHUX Mepex.
FPyHTYlOUMCL Ha MNpoaHasli3oBaHUX Martepianax Ta
npakTMYHOMY [OCBifi y NpocyBaHHi Gi3Hecy uvepes
coujiasibHi Mepexi, BBaXaeEMO [A0PEYHMM BUKOPMUC-
TOBYBaTW YaCTKOBO YHikabHii Ha 100% KOHTEHT Ta
[l04aBaTtu 10 HbOro KOHTEHT iHLUNX aBTOopIB, po6/1aYm
nonepezHili aHani3 ioro peneBaHTHOCTI 415 LiSIbOBOI
ayamTopii KomnaHii. FeHepyBaHHA 100% YHiKas/1bHOro
KOHTEHTY € AyXe TPyAOMICTKOK pob0oTot, i Aaneko
He 3aBXAM Lie MaEe CeHc. BaximBum cknagHUKOM Y
po60Ti 3 hOopMyBaHHS KOHTEHTY € NOCTIAHWIA MOHITO-
PVIHT KOHTEHTY B OHNaliH-NPOCTOPI, L0 MaE NOTYXHWUIA
Ta No3MTUBHWUIA BIATYK Bif KOpUCTyBadiB, Ta aganTtauis
TaKoro KOHTEHTY Mif, 3aBaHHA KOMMaHii. BaxiMsum
acrnekToM € eTUKa BUKOPUCTAHHS YYXXOTO KOHTEHTY:
000B’AI3KOBO MOTPIOHO BKa3lyBaTu AXepeno, aBTopa.
Takox OiNbLiCTb KOHTEHTY Tpeba agantysBatu nif,
KOHKPETHY CTOpPIHKY abo rpyny, AogasaTty Kifibka chnis,
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CTaBWTU 3anuTaHHA. BapTo Takox ypaxoByBaTi, L0
cucTema Bugady nybnikauid y cTpiyli KOpUcTyBadiB €
Oy>XXe CKNaAHOK Ta KOMMJIEKCHOM i YuM GinbLl Ljika-
BWIA, KOPUCHWIA | aKTyaslbHWU KOHTEHT ny6nikye KoM-
naHis, TUM GiNblLUE LWaHCIB, WO nybAikavilo nobavnTb
ayauTopis.

MpuHyun yemsepmud. PeaynspHicmb PO3Mi-
WEHHST KOHMEeHMY.

Mig yac npocyBaHHs Gi3HeCy B colianbHUX Mepe-
Xax perynsipHiCTb NOCTUHIY MaE CYTTEBE 3HAYEHHS.
Lle noB’A3aHO 3i CKIAQHICTHO PENTUHIYBaHHA nyo6ni-
Kauii y couiasibHUX Mepexax, iHTeNeKTyaslbHICTHo
cucteM 06pobkM nybnikauiii Ta Bugadn ix y crpidy;
KopucTyBadiB. KomnaHii notpibHO matu 4iTky cTpa-
Terito Wwoao ny6nikauin i pobuTty iX 3a n1aHoMm, a He
B CTMXiiHOMY pexumi. [ns KoXHOro Buay 6i3Hecy
Ta KOXHOI coljasibHOI Mepexi yactoTa Ta yac pos-
MileHHSA ny6nikauin 6yayTb iHAMBIAya/lbHUMK Ta
MOXYTb KOPWIyBaTUCA 3a/1€XHO BiA 3MiHWM cknagy
ayanTopii, Nopu poky, ce3oHy (CBATa, MITHI BignyCTKM
TOLWO), asie NoBUHHA ByTu 3arasibHa cuctema. FKLWOo
po6uTK BiCiM AONNUCIB B OANH AE€Hb, & NOTIM TMXAEHb
HiYOro He nyo6nikyBaTn, Ue 3abe3neyuntb CYTTEBO
HWXUi pe3ynbTarti, HX N1aHoBe PO3MILLEHHS NO OAHOI
nyonikauii Ha AeHb.

MpuHyun m’amud. OpieHmoBaHicmb Ha Kopucmy-
Bayva.

Po3pobnsoun cTparerito NpocyBaHHS 6Gi3Hecy B
couiaslbHNX Mepexax, BaXkK/IMBO OpiEHTyBaTUCA Ha
BMMOrY, iHTepecu Ta npioputeTn kopuctysada. Lle
CTOCYETbCA CTUKO CMifIKyBaHHA (CTW/Ib HanMCaHHS
nyo6nikauiii, Bignosigein Ha komeHTapi). Lein ctunb
6yAe BiAPI3HATUCA 4151 KOMYHiKaLii 3 TiIHemKepamu,
MO/I0AMMU MaMaMi, HayKoBLAMU, NpeacTaBHUKaMu
6i3Hecy, opuctamm Towo. TakoxX pi3HUM ayanTopiam
6yae uiKkaB1UM Ta KOPUCHUM PI3HUIA KOHTEHT (iHhopma-
LiiHWIA cKNagHWK, CTUNb BUKNAAEHHS, iTHOCTPYBaHHS,
[OBXMHA TEKCTY, BUGIp M hoTo— abo Bigeodopma-
TOM i T. iH.). AK 3a3Havanocs Bulle, BMOArIMBICTb
KOpPUWCTYBauiB NOCTINHO 3pOCTaE, | 3aBgaHHS KOMNaHil
nig Yac npocyBaHHA NPOAYKTIB/MOCNYT Yy couiasibHUX
Mepexax — He TiNIbKM 3a/Ty4eHHSA HOBUX MNiANUCHUKIB,
a I nocTiliHe yTpMMaHHA yBaru BXe icHytounx. [ns
LibOro BaXX/1MBO MOCTINHO MPOBOANTU MOHITOPWHT Bif-
ryKiB MiAMNUCHUKIB HA Pi3Hi TUNW KOHTEHTY i HA OCHOBI
[aHoro aHanizy pobuTn KOperyBaHHs KOHTEHTHOI
cTparerii, NakeTy OCHOBHUX MPOMNO3unLili (AKWO MOX-
MBO), 6OHYCHUX Mporpam.

MpuHyun wocmud. YecHicme.

CoujanbHi Mepexi CbOrofgHi — ue Halwsuawe
«capadghaHHe pagio» y cBiTi. KopucTtyBaui Maiixe MUT-
TEBO MOXYTb NOLWMPUTU IHDOPMALLtO MPO KOMMNAHII, i
Le MoXxe OyTu siK NO3UTMBHA, Tak i HeraTnBHa iHGop-
mauisi. MpruyomMy BapTO BpaxoByBaTu BaXX/IMBWIA NCK-
XO10TiYHO-NOBEAIHKOBUMA UMHHWK: HEeraTuBHy iHcop-
MaLil0 KOpMCTyBadi couia/ibHUX MEpEeX MOLLUMPHOTL
Habarato LBuALle Ta 3aB3ATille, HDK MO3UTUBHY.
MprHUMN YeCcHOCTI Mae 6yTW roNOBHUM A1 Gi3Hecy



B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

B YCIX acrekrtax, 30Kpema B MapkeTuHry. OfHak nig
yac npocyBaHHA 6i3Hecy B coLUiaslbHUX Mepexax
BiH HabyBae€ Le GiNbLIOT aKTyaslbHOCTI. YBEAEHHS B
OMaHy KOpUCTyBadiB JiMLLIE OAUH pa3 MOXe Kapau-
HasIbHO 3incyBaTtu penyTauito KOMNaHii, HaBiTb AKLO
[0 LbOoro BoHa f[o06pe npautoBasia 6arato pokis.
JoTpMyouMcb NpUHUMNY 4YECHOCTi, BaXXNBO Bif
camMoro nodartky dpopmyBaTy iHhopMauiiiHi nocun
Tak, Wo6 6yTy B 3MO3i BUKOHATM BCI HaZaHi OBILSHKN.
[pyre BaxnvMBe npaBu/I0 — BMITM BYACHO W 4YeCHO
BM3HaBaTW MOMW/IKM | pobUTM BCEe MOX/IMBE A5 X
BUNPaBEHHS | NO3UTUBHOIO BMPILLEHHA cUTYyaLi.

Mpunyun cbomuli. Henas’siznugicms.  CrifiKy-
BaHHS, a He MpPooaxi.

MpocyBaHHA 6i3Hecy uepe3 couiasibHi Mepexi
MOXe BUpILLyBaTW Pi3HOMAHITHI 3aBAaHHS, | OAHUM
i3 Taknx 3aBAaHb MOXYTb OyTW npogaxi ToBapy abo
nocnyru. Ane 3HoOBy BapTO 3ragati, WO couiasibHi
Mepexi — Lie He AOoLKa OronolleHb, He Be6caliT KoM-
naii, e Teputopisa KopucTysadis, i 06 NpocyBaHHA
6yn0 YyCnilHUM, BaXK/IMBO OPIEHTYBATUCHA Ha TXHI
BMMOrM, iHTepecu, npiopuTeTn. OCHOBHe 3aBAaHHS
npeacTaBHULTBA KOMMaHIl y coujanbHiii Mepexun —
cnogobatncs KopucTyBayy, 3auikaBuTi 1ioro, 3pobuTu
MOro NPUXUABHUKOM KOMMaHii, nobyayBatv 3 HUM
[BOCTOPOHHII 3B’A30K. TyT Mae npauioBaTn crpare-
ris win-win, Konn o6uAaBi CTOPOHM y BUrpaLli. | Bxe B
06MiH Ha Te, L0 KOMNaHis pobuTb A9 KopUcTyBada
LiKaBuiA, KOPUCHWUIA KOHTEHT, HaJae nopaau, Jono-
Marae y BUPILLEHHI NEBHMX MWTaHb, MOXHa BBOAUTU
eneMeHTn ANna oTpUMaHHsS BUroamn Ansa komnawii. Lie
ny6nikauii, HauineHi Ha OTpUMaHHA LiNbOBKX Al Bif
KopucTyBaya: KynuTu, 3apeectpyBaTmcsa Ha 3axig,
3anoBHUTM hopMy 3 AaHUMK, HadaTu BiAMNOBIAj Woao
ToBapy/nocnyrun Ta iH.

lMpuHyun socbMmul. CMBOPEHHST IHMepakmusHoI

KOMyHikayitiHoi nnamagbopmu.

MpeAcTaBHULTBO KOMMAHIi B couiasibHili Mepexi
Mae 6yTV MOCTIHO AitY0t0 IHTEPaKTUBHO nnartdop-
MOI0. TeHAeHLis y BCbOMY CBITi Taka, L0 CTOpiHKa
6peHay B couiasibHI Mepexi cTae nonynspHiwe, Hix
BeGcaliT Uboro 6peHay. Ans Toro wob nnardopma
6yna egeKTUBHOW, BaXXIMBO 3p06UTM Ti MOCTINHO
Ta CUCTEMHO [il0400, BUKOPWUCTOBYHOUM BCi 3a3Ha-
YeHi BULLE NPUHLMUNU. AKTMBHA CTOPIHKa KOMMaHii y
coujanbHiint Mepexi 3 BUCOKMM BIATYKOM Ha KOHTEHT,
aKTMBHOW ayauTopielo gornomarae eq)eKTUBHO Ta
HaliMEHLU BWUTPATHO BUPILlyBaTV MapKETUHIOBI 3aB-
JaHHsA. Lle moxe 6yTu BMBEAEHHS HA PUHOK HOBOrO
NpoayKTy/NOCNyrn, aHOHCYBaHHS HOBOPIYHOT aKLuiT,
peakuis Ha HenpasauBy ny6nikauito y 3MI, 3amoB-
NIeHy KOHKypeHTamu, Towo. YUYmm 6Ginblie akTuBHA
nnardopMa Aas NpocyBaHHS Gi3HECY B COLjia/IbHIN
Mepexi, TUM O6inblle KomnaHia mae ambacazopis
6peHay, AKi gornoMaralTb Y NOLWUPEHHI iHdhopmallil.
[JopgaTtkoBe 3acTocyBaHHS OILiHMX NAaTHUX METO-
[iB npocyBaHHA AacTb 3MOry MigsuLLMTL AUHaMIKY
PO3BMTKY KOMYHiKaUinHOi nnatcopmn Ha 6asi coui-

a/IbHOT Mepexi Ta 4oMNOMOXe LinecnpsamMoBaHo BUpI-
LyBaTU NEBHI MApKETUHIOBI 3aBAaHHS.

BucHOBKM 3 npoBeAeHOro AoCAifKEeHHSs.
Y cTarTi BU3HAaYeHO Ta PO3INAHYTO OCHOBHI MPUHLMMK
BUKOPUCTaAHHA COL/IbHUX MepeXx SK iHCTPYMEeHTY
4N npocyBaHHA 6i3Hecy. lMpoaHasizoBaHO BNAVB
PO3rNAHYTUX NPWHUMNIB Ha PO3PO6MEHHA cTpaTe-
rii npocyBaHHA 6i3Hecy uepe3 couiasibHi Mepexi,
Ha[aHo pekoMeHpdaLii Wwono edgekTMBHOro po3po-
6neHHA cTpaterii SM-MapKeTuHry 3 ypaxyBaHHAM
HaBefeHUX JaHuX.
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KEY PRINCIPLES OF USING SOCIAL NETWORKS TO PROMOTE BUSINESS

The purpose of the article. The goal of this article is to identify and review the basic principles of using
social networks as a business promotion tool. Than to analyze the impact of the described principles on
developing a strategy for promoting business in social networks. Provide recommendations for the effective
development of an SM marketing strategy based on the data below.

Methodology. The survey is based on:

— analyzed materials written by other scientists;

— trainings, seminars, workshops, presentations conducted by SMM practitioners;

— practical experience gained while working in the SMM agency.

Due to researching all these sources and experience we identified 8 main principles of using social net-
works as a business promotion tool.

Results. Such a scientific approach to highlight and describe the basic principles for promoting business in
social networks allows us to increase the effectiveness SMM strategy’s effectiveness. In this paper we showed
that each principle that was described above has an impact on the result of using SMM for promoting business.

Holding this research we developed these eight principles:

A social network is a user’s territory

Openness. Readiness for dialogue

Content Quality

Freguency of posting

User focus

Honesty

Unobtrusiveness. Communication, not sales
Creation of an interactive communication platform

In 2019, the issues of promoting business in social networks are no longer put in the format of “necessary
or not necessary”. The main question today is how to promote a business through social networks effectively.
SM-marketing is the youngest direction of digital marketing, but given the ratio of costs and results, it's becom-
ing increasingly relevant for most business areas among Ukrainian companies. But not all marketing special-
ists and company executives understand and take into account the basic principles of promoting a business
through social networks. So there is a problem of low effectiveness of SM-marketing for many enterprises and
organizations. The definition of basic principles of the promoting business in social networks is an important
aspect for increasing the effectiveness of SMM for Ukrainian business.

Practical implications. Following these principles in SMM allows Ukrainian companies to make they SMM
more effective. In description of each principle practical recommendations are given.

Valueloriginality. Nowadays SMM becomes more and more important for Ukrainian business. On the one
hand it’s cost in general is lower than for others media. On an other hand day by day we have more and more
companies started using social media for promoting business. Number of competitors for user's attention is
constantly increasing and companies have to increase a quality of their SMM. In our work, we considered an
issue of increasing of the SMM quality taking to the account the main principles of promoting business in social
networks.
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