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Po3esisiHymo emariu nposedeHHs1 MapKemuH20-
BUX A0C/TIOMEHb, NPOAaHasIi308aHO MUIMOBI BU3HA-
YEHHS1 MapKemUuH208UX 00C/TIOXeHb, QRyHKYii ma
3aB0aHHs1 MapKemuH208UX OOC/IIOXeHb mosap-
HUX PUHKIB. 3arporoHos8aHo emariu MapKemuH-
208020 00C/1I0XXEHHSI PUHKY KHU2 3 YpaxyBaHHsIM
BUMOg Yacy. BusHadeHo ripobriemu hopmysaHHsI
meopil MapkemuH208UX OOC/IIOKEHb MOBapPHUX
PUHKIB 8 YKpaiHi, BUPILEHHS SIKUX 3a/1eXUMb B8i0
pO3pob/IeHHs  iHGhopMayitiHo20 3abe3rneqeHHs
3a mMexamu OisiibHoCMI nionpueMcms. BusueHo
meopemuyHi OCHOBU MapKemuH208UX 00C/1I0-
JKEHb, IX kacugbikayito ma Bsuou, a Makox
06rpyHmMoBaHo IX NpoBeOeHHst Ha npukiadi
PUHKY KHU2. [TpoaHasizo8aHO ocmaHHi 00c/io-
JKEHHSI BIMYU3HSIHO20 PUHKY KHU2, Memoou,
SIKUMU  BOHU  30ilICHIOBa/UCS,  CMpyKmypy
0aHo20 PUHKY, eheKmUBHICMb 3acCmOCyBaHHs
pe3ysibmamis y npakmuyHili disiibHoCmi BUPO6-
HUKIB ma MaeasuHi8 KHue. [ns ybo20 6ys10
CK1adeHo r/iaH, siKull Moc/li00BHO BUKOHYBAaBCS
d7151 docsizHeHHs1 pesy/ibmamy. [Npedcmag/ieHo
Memooos102ito 0aH020 AOC/TIOXEHHS BIOMOBIOHO
00 po3pobrieHo20 aBmopoM naaHy. ObrpyHmo-
BaHO emarnu OOC/IOXEHHST PUHKY KHu2. [lpo-
aHasi308aHoO cmaH PUHKy, Uo2o acopmumeHm,
YiHoBy rMoO/IIMUKY MagasuHi8 KHU2, BUBYEHO
ronum croxusadig Ha kKHU2u, 30iliCHEHO aHai3
PpeK/IaMHOI aKmuBHOCMI Ma2a3uHiB KHU2. BusHa-
YEHO KOH'IOHKMYPY ma MmeHOeHyii po3sumky
PUHKY, niepcriekmusu Buxo0y HOBUX MacasUHI8
Ha PUHOK.

KntouoBi crnoBa: MapkemuHz208e 00C/TIOXEHHS,
KabiHemHe  00C/iOXeHHs, M0/1bose  00C/I0-

JKeHHS, OornumyBaHHsl, PUHOK KHUe2, Maz2a3uH
KHUe2, crioxusau.

Lenbto  cmambu  sisnsemcsi  orpedesieHue
akmya/lbHocCmu poBeoeHUs] MapKemuH208bIX
uccedosaHull 07151 0me4ecmBeHHbIX Mpeonpust-
mut. Bbino/siHeH aHa/1u3 noc/1e0HUX uccaedosa-
Hull omeyYecmBeHHO20 PbIHKa KHU2, Memooos,
KOMOPbIMU OHU OCYWeCcmB/IsiAuCh, CMpPyKmMypbl
0aHHO20 pbIHKa, 3ghghekmusHOCMU MpUMEHe-
HUS1 pesy/sibmamos 8 fpakmuyeckol desime/ib-
Hocmu npou3sodumesiell ma Ma2asuHoOB KHUe.
BadaHuem cmambu S8/1SIemMCcs U3ydeHue meo-
pemuyeckux OCHOB MapKemuHeoBbIX uccrie-
dosaHull, Ux KBa/lughukayuu u sUOOB, @ makxe
rposedeHue uccsiedosaHull Ha rMpuMepe pbiHKa
KHU2. [ns 3mo2o 6kl cghopMUpOBaH I/1aH,
KomopbIl 1oc/1e008amesibHO BbIMO/HSA/ICS O/1S1
docmuxeHusi  pesynbmama. [lpedcmasneHa
Memodosi02usi aHHO20 UCC/1Ie008aHUsI 8 COOM-
Bemcmsuu ¢ paspabomaHHbiM riaHoM. O60-
CHOBaHbl 3Maribl UCC/e008aHUST PbIHKA KHUR.
Bbirno/iHeH aHa/iu3 COCMOSIHUSI  PbIHKa, €20
accopmumeHma, UeHosol Mo/lUMUKU  Ma2a-
3UHOB KHUe, U3ydeH crpoc rnompebumesnell Ha
KHU2U, @ makxe BbIMO/IHEH aHa/1u3 pexnamHol
desime/ibHOCMU Ma2a3uHoB KHue. OrpedesieHbl
KOHBIOHKMYpa PbiHKa U MEHOeHYUU pa3sumusi
PbIHKa, nepcrekmusbl Bbixo0a HOBbIX Magasu-
HOB Ha PbIHOK.

KnioueBble cnosa: MapkemuH2080€e ucc/iedo-
BaHue, KabuHemHoe uccriedosaHue, o/esoe
uccniedosaHue, ornpawiusaHue, PbIHOK KHUR,
Ma2a3uH KHue, mompebume/ib.

The purpose of the article is to determine the relevance of marketing research for domestic enterprises. Organization of effective work of the enterprise with-
out conducting market research is vitrually impossible in the conditions of competition. Research on consumer behavior, demand and purchasing power,
competitors, suppliers, changes in market structure and determining the vector of its development allow the company to create an effective marketing plan,
as well as to identify risk factors and barriers to entry into new markets, to take them into account when making marketing decisions risks or minimizing
their impact on the business activity of domestic enterprises. Recent studies of the domestic book market, the methods by which they have been analyzed,
the structure of this market, the effectiveness of applying the results in the practical activity of manufacturers and bookstores are analyzed. The objective
of the article is to study the theoretical foundations of marketing research, their classification and types, as well as to conduct research on the example of
the book market. To this end, a plan was drawn up that was consistently implemented to achieve the result. The methodology of this study in accordance
with the plan developed by the author is presented. The stages of the book market research are justified. The plan consists of the following stages: market
research, book assortment research, bookstore pricing policy analysis, consumer demand study and advertising campaigns analysis. In the first stage,
market leaders and their shares were identified. In the second stage, the market assortment was researched, the most popular genres of books were deter-
mined. In the third stage, the price policy of the shops was investigated and determined. The fourth stage was difficult, such elements were investigated: the
frequency of book purchases; the cost of books; reasons for buying books; publishing houses which the consumer prefers; the most popular genres; the
most popular stores and the format in which consumers buy the book. At the last stage, the advertising activity of the stores was analyzed, the methods of
promotion of each store were determined. The market conditions and trends, the prospects for new stores to enter the market are determined.

Key words: marketing research, cabinet research, field research, poll, book market, bookstore, consumer.

MoctaHoBKa npo6nemu. OpraHisauis edekTns-
HOT po6oTK nianpuemcTea 6e3 NpoBeAeHHs Mapke-
TUHrOBOr0 JOCNIMKEHHA MPaKTUYHO HEMOXJ/MBa B
yMOBax KOHKypeHUii. JocnimKkeHHA NoBeAiHKM cno-
XMBayiB, NONUTY Ta KyniBesibHOT CMPOMOXHOCTI, KOH-
KYPEHTIB, MOCTaYasIbHUKIB, 3MiHW CTPYKTYPU PUHKY
Ta BM3HAYEHHS BEKTOPY MOro po3BUTKY AarTb 3MOry
nignpuemMcTBy CTBOPUTU e(PeKTUBHUA MapKeTUHTO-
BWIN M/J1aH, a TakoX BU3HAUYUTU YMHHUKN PUINKY Ta
6ap’epn BUXOAY Ha HOBI PUHKM MPOAaXy, BpaxyBaTtu
X Nig yac NPUAHATTA MapKETUHIOBUX pilleHb, YHUK-
HYBLUM pU3MKIB ab0 MIHIMI3yBaBLUM iXHili BNAMB Ha
Gi3HeC-AiANbHICTb  BITYM3HAHUX NigNPUEMCTB. Ane
BE/IMKa KifbKICTb YKpaAiHCbKUX NiANPUEMCTB 3apaam
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€KOHOMIT KOLUTIB He 3AiiCHI0E MapKeTNHIOBE A0C/ia-
XEHHA, TOMY Lie 4YacTo NpW3BOAWUTbL A0 NPUAHATTA
NMOMUWKOBKX pilleHb (BMNYCK TOBapy, Ha SKWA Bia-
CYTHIli nonWT, MNigNUCaHHA yrogu 3 nocTavyasibHu-
Kamu, WO MalTb CYMHIBHY penyTauilo, HefoouiHKa
KOHKYPEHTIB TOLLO) i NigNPUEMCTBO 3a3Hae Le 6inb-
LUNX 36UTKIB, aHDK MII CTAHOBUTK OIOMKET MapKeTUH-
rOBOro [OOCNIMXKEHHA. [pegMeToM [OCTIOXEHHA €
PVHOK KHUT, BU3HAYEHHS KOH'IOHKTYPU Ta TeHAEHLiN
oro po3BuTKY, NepcrnekTuB BMXOLY HOBMX Marasu-
HiB Ha PUHOK KHWT. [1151 NpoBeAEHHSI MapKETUHIOBOIO
JocnigxeHHa 6yno cknafeHo naaH MapKeTUHIOBMX
JocnigxeHb, SKUiA BKNoYaB M'ATb Hanpsamis. [ig yac
[OOCiMKEHHS] BUKOPMUCTOBYBA/10CS SIK NOMIbOBE, Tak i
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KabiHeETHE AOCMIMKEHHS, a TakoX KiJIbKICHI Ta sIKIiCHI
METOAMN MApPKETUHIOBOIO AOCiIKEHHS.

AHania ocTaHHiX pocnimkeHb i nyo6nikayin.
MuTaHHAM MapKeTVHIOBUX AOCNIMKEHb LIKaBIATLCA
6arato 3aKOpAOHHUX | BITYM3HSAHMX AOCNIAHWKIB,
ypaxoByun Te, WO MAaPKETUHIOBI AOC/IIKEHHS 3
KOXXHVMM POKOM MOYMHAKTb BMKOPUCTOBYBATU BCE
6iflblUe yKpaiHCbKuX mignpuemcTs. Cepep 3aKOpA0H-
HUX [OCMIOHUKIB MOXHA BUAINMTU poboTn ®. KoT-
nepa, I. ApmcTpoHra, [l. CoHgepca Ta B. BoHra, siki
onncasin CYTHICTb MapPKETMHIOBUX [OCHIMKEHb, a
TakoX BM3HauMNU eTanm ix npoefeHHs [3]. Cepeg
BITUM3HAHUX OOCNIAHUKIB 3acnyroBye yBarn poboTa
B.B. ApecTeHko, Skuii onucas NEPCNEKTUBU PO3BUTKY
i BEKTOP PO3BUTKY PUHKY MapKETUHIOBUX AOCIIKEHb
B YKpaiHi B ymoBax Kpu3u [1]. Takox 3acnyroBsye Ha
yBary po6ota |. BUXHIOK, sika BU3Ha4uia posb map-
KETUHIOBMX [OOCNIMKEHb Yy CUCTEMI MAapPKETMHIOBOI
iHdpopMmaLii [2]. Po3pobneHHI0 METOANYHOrO iHCTpPY-
MEHTapito MapKETUHIOBUX AOCAIMKEHb Ta BUBYEHHIO
NepcneKTMBHUX HaNpsMiB PO3BUTKY Pi3HWUX NpeaMeT-
HUX rasly3el, 30KpeMa MKHapOLHNX MapKeTUHIOBUX
JocnipkeHb, npucesyeHo nyb6nikauii O. KoBIHbKO,
€. Kpukascbkoro, |. lunuk, A. Masapaki, T. Menb-
HUK, B. OpTuHcbKol, A. lNMaBneHka, A. defopyeHka,
T. LiraHkoBOi Ta iH. [4—11]. I3 KOXXHUM POKOM Ha Lo
npobnemy 3BepTalTb yBary Bce Ginblue HayKoBLiB,
Wo cnpusie 36iNbLUEHHI0 KiIbKOCTI NigNPUEMCTB, AKi
BMKOPUCTOBYIOTb MApPKETUHIOBI  JOC/IMKEHHA [N
opraHizauii po6oTu nignpuemMcTBa.

MocTaHoBKa 3aBAaHHA. MeTOK CTaTTi € BU3HA-
YEHHS BaXK/MBOCTI MNPOBELEHHS MapKETUHrOBMX
[OCNiHKeHb A1 BITYN3HAHMX MiANPUEMCTB, BUBYEHHS
MeTOoZiB | eTaniB X NPOBEeAEHHA Ha Npuknagi aHanisy
PVIHKY KHMWT.

Buknag OCHOBHOro martepiasly AOCHigKEHHS.
Y npoueci 34iINCHEHHS Bi3HEC-AiSIbHOCTI KOXHEe nig-
NMPUEMCTBO MOBUHHO BiAMNOBICTM Ha 3anuTaHHs: «Llo
BUPOGNATU?», «[Ns KOro BUPOGNATU?», «B Akii
KINbKOCTI BMPOGMATU?», «HAKy LIHOBY NOAITUKY MpO-
BOAUTU?» Ta 6Garato iHwux [8]. 3a3Buuali 6ararto
YKpaiHCbKUX NigNpPUEMCTB BUPILWLYIOTb Li MUTAHHA
npakTnyHo 6e3 6yab-AKNX 06rpYHTYBaHb Ta aHaNiTuy-
HUX BUCHOBKIB, TOGTO 3a AOMNOMOrOK METoAy Cnpob
i MOMWNOK, WO 34e6inbworo npu3BoAnUTbL A0 3Ha-
YHUX YyTpaT AOXO0AiB. Jluwe aeski nignpuemcTsa, Lo
MalTb MOHOMOJSIbHUIA CTaH Ha PUHKY, MOXYTb Mpak-
TUYHO 06X0ANTUCH 6E3 MAPKETUHIOBUX AOCAIOKEHD,
ane BogHo4ac A/ HUX ICHye 3arpo3a nosiBu HOBUX
NigNPUEMCTB, AKi 3MOXYTb BifibpaTy YacTKy PUHKY,
abo MoXe BTPYTUTUCS AHTMMOHONOMbHWIA KOMITET
i BNAWHYTM Ha NOMITUKY nignpuemcrtea. Tomy, W06
3pjlicHioBaT edeKTMBHY MapKETUHIOBY AisifIbHICTb
Ha BITYM3HSAHOMY UM 3apPyOKHUX PUHKaxX, HEOOXIgHO
CMCTEMATMYHO Ta M/IaHOMIpHO 34iicHIOBaTM Mapke-
TUHroBi gocnimkeHHs [10]. Came 3a AONOMOrOK HUX
NigNPUEMCTBO 3MOXE BU3HAUNUTK, SKMiA TOBap noTpe-
Oyl0Tb CroXuBadi, TXHIO KyniBesibHY CMNPOMOXHICTb,

06CAr pUHKY, SIKY LiiHY rOTOBI CNOXMBaYi 3annaTutu 3a
TOBap i AKOT AKOCTI, AK POPMYETHLCA CNOXMBYA NOBE-
JiHKa Ta KynbTypa CnoXuBaHHA ToBapy TOLWO. Yum
yacTilwe i AKicHile NpoBOAATLCA AOCIMKEHHS, TUM
Ginblue iHdopmaLlil y KepiBHAUTBA A1 NPUIAHATTA
NpaBW/IbHOIO PilleHHs, Xo4Ya CUCTEMATWUYHICTb Mig,
yac BMBYEHHA OOMexeHb BefeHHA 6i3Hecy € cnpa-
BOI TPYAOMICTKOK Ta BUTPATHOI Yy MpOoLEeC NoLyKy
Ta BUBYEHHSA KOMEPL,iHOT iHhopmMaui.

MapKeTUHroBi  AOCAIAXEHHA NOAINAITLCA Ha
KabiHEeTHi, NO/LOBI, MINOTHI Ta NaHenbHi. KabiHeTHI
JOCnimpKeHHs nepefbadvaloTb aHani3  AOKYMEHTIB
(thiHaHCOBI 3BiTU NIANPUEMCTB, CTaTTi, HAYKOBI XYyp-
Ha/IM TOLO), WO Aal0Tb Yy3arasibHEeHi 3HaHHSA Mpo
CTaH pPVHKY, MOro KOH'IOHKTYpPY, TEHAEHLIT Ta po3Bu-
TOK. BiAHOCHO iHWNX MeTOoAiB NpoBefeHHSA [oc/if-
XXEHHs KabiHeTHe € gelweBuM. MoNbOBI AOCIIKEHHS
nepegbayalTs OTPMMaHHS MEePBMHHOI IHGopMaLiT,
0COOUCTI KOHTaKTU Ta METOAN EKOHOMIYHOIo aHaniay.
[aHe pocnimkKeHHs MOxe nNpoBoAMTUCS 3a A0NOMO-
rO0 ONUTYBaHHA CMOXMBaYiB, MpoBefeHHs (OoKyC-
rpyn, MeTogy MO3KOBOIO LITYpMYy TOLO. 3aBAsku
NePBUHHIN iHhopMaL,ii MOXXHA TOYHO BU3HAYMTU CTaH
nonuTy CMOXMBaYiB, IXHIO KyMiBe/IbHY CPOMOXHICTb,
OLIHUTK piBEHb CPOPMOBAHOT CMOXWMBYOI Ky/bTYpHU,
npoTe NofbOBe AOCAIMKEHHS € CKIagHuM i Jopo-
rum. MiNoTHI AOCAIAKEHHS, a60 NPOGHUIA MaPKETUH,
BMKOPUCTOBYIOTbCA 47151 MPOrHO3YBaHHA 06CAriB Npo-
OaxKy HOBOT NpoAykLjii, NOwykiB WASAXiB BUXo4y Ha
HOBI PUHKN 260 BUKOPUCTAHHSA MOLUYKIB IHINX METO-
4iB npofaxy. MaHenbHi focnimpkeHHA nepegbdayalnTb
perynsipHe AOCMIMKEHHsT OAHIET i TiET X camoi rpynu
cnoxmsadiB. MapKeTUHroBe [OC/IAKEHHA TakKoxX
MOXHa NPOBOAMTN 3a [0NOMOro0 3MillaHUX METOLIB,
O MPMHECE MaKCUMasIbHO LOCTOBIPHWIA pesysibrar,
asne Leli MeTof € HalibiNbLL 3aTPaTHUIA K | 3a Yacom,
Tak i 3a BapTicTio [11].

Hainbinbw edekTBHUM | AOCTYMHUM METOAOM
OOCMIMKEHHST CNOXMBAYIB Ta KOHKYPEHTIB € ONUTY-
BaHHSA. 3a [OMNOMOro ONUTYBaHHSA MOXHA Ai3HaTucs
peakujito NoKymnuiB Ha HOBWIA ToBap, SIKUIA MiANPUEM-
CTBO M/IaHyE No4yaTtu MacoBO BUMyCKaTW, a TakoX
peakuilo cnoXxunsBayiB Ha 3MiHY LiHW, AisHATUCA Npu-
UMHY MOTrIpWEHHS iMigXy KOMMaHii TOLo. 3aBAsiku
NPOBEAEHHIO OMWUTYBaHHA MOXHa [Ai3HaTucs, Ky
NPOAYKLi0 BapTO BUPOOGASATM, a SKY Hi; UM BapTo
3MeHLWyBaTn abo 36inblyBaTh LiHY; 4YM NOTPIGHO
36iNbWNTN BAUTPATU HA MApPKETUHT; Y4 BapTO noAin-
LWNTU AKICTb TOBapy; Y1 NOTPIGHO MONINWMWTU AKICTb
06CNyroByBaHHS KMIEHTIB; BU3HAYMTU MOTMBALO
KyniBni, a TakoX NAaToCnpPOMOXHOCTI CMOXMBadiB,;
yn BapTO MNIANPUEMCTBY BUXOAUTU HA HOBWIA PUHOK |
T. 4. [9]. OnuTyBaHHS NOAINSAETLCA Ha Taki BUAMW: aHKe-
TyBaHHs, OcObuUCTe iHTEPB'I0, MMOVHHE IHTEPB'Io,
Tened)oHe iHTEPB'l0, |HTEpHET-ONUTYBaHHA Ta rpy-
noBe iHTEPB'I0. AHKETYBaHHSI € AOCUTb [AELUEeBUM,
3anobirae thanbcudikaLii gaHux ocobamu, siki NpoBo-
OATb focnipkeHHs. [o nepesar TakoX MoXHa BifHe-
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Tabnmua 1
MnaH MapKeTUHroBUX AocnigkeHb BiTYNZHAHOINO PUHKY KHMUT,
TepMmiH npoBegeHHsA — 20.09.19-20.11.19
YacTtoTa npoBefeHHs,
. . ara, yac, micue Bropxer.
Hanpsm gocnimxeHHA MeTtoau pocnimxeHHsA Aara, i !
pAM A K AV A K npoBefeHHs, KOro rPH
OMUTYEMO — PECMOHAEHTH
. . . . OOMH TVXAEHb,
[ocnimpkeHHs cTany pyHKy | KaBiHeTHi focnimpKeHHs: IlﬂrepHe:anraWHM 20
KHUT aHani3 fOKYMEHTIB TG ’
AOKY odpiliiHa cTaTncTmka
MonboBi AOCNIMKEHHSA: CNOCTEPEXEHHS .
[JocnimpkeHHs acopTUMEHTY | B MarasmHax ABA TUXHI,
. - . . . o MiCLIeBI MarasmHn KHUr Ta 35
KHUT Kab6iHeTHi fOCNiMKEHHS: aHai3 npono3nLii
; IHTEepHET-MarasmHm
IHTEpHET-MarasuHis
KabiHeTHi fgocnigpKeHHs: aHali3 JOKYMEHTIB OpmH pas Ha ABa TWXHI,
AHani3 LiHOBOT NONITUKN Ta NPONo3uL|ii IHTEpHET-MarasvHis B KHVXXKOBUX MarasnHax _
MarasuHiB KHUT MoNboBi AOCNIMKEHHSA: aHasTi3 LjiH Ha KHUTK Ta Ha calitax [HTepHeT-
B KHWXKOBUX MarasuHax abo Bigginax kHur MarasuHiB KHUT
BUBHEHHS NONUTY Monbosi AOCTIDKEHHS: BHKETYBaHHS, [1Ba pasi Ha TUKAEH,
Crnoxunsauis ocobucTE iHTEpR'I0 crnoXxusayi KHUT 130
KabiHeTHiI focnimpKeHHs: aHauli3 aHKeT
. - . . . Ba pasn Ha TWXAEHb
AHai3 peknamHux kamnaHil | KabiHeTHi AOCNIgKEHHS: CNOCTEPEXEHHS, ﬂaragmw KHUT ':";'.quTelpHET 20
MarasuHiB KHUT ip iH MaLjii B mepexi I[HTepHeT . ; o,
aras 30ip iHchopmay epe epHe MarasuHu, couiasibHi Mepexi

CTN aHOHIMHICTb, IKa CMpUsAEe YeCHUM BiAMNOBIAAM Ha
NUTaHHSA, a TakoX Ha pecrnoHeHTa Ajie MiHiMabHWUA
TUCK. [JO HEeAo/IKIB MOXHa BigHECTW TpMBasIMil Tep-
MiH NPOBEAEHHSA LOCNIAKEHHS, a TakoX OTPUMaHHSA
HEKOPEKTHMX BIAMNOBIAEN Ha 3anuTaHHA [8].

[ns npoBefeHHA MapKeTUHTOBOro AOCIAKEHHSA
PUHKY KHWT ©OYN0o CKIafeHo nnaH MapKeTUHroBMX
AocnigpkeHb (Tabn. 1), Wwo BKAKYAB N'ATb HANPSMIB.

Mig yac AOCnigXEeHHA CTaHy PWUHKY KHUT Byno
BMKOPWUCTAHO KabiHETHWIA MeTogd AOCNIAKEHHS
(aHani3 goKyMEHTIB), a TakoX MpoBeAeHO Aocnij-
XEHHS 3BUYAMHWX MarasmHiB KHUT Ta |HTepHeT-

o «Albion Books»  Iurmui
«Biblion» 1% 14%
2%
«Hynan»
2%
«CsiiBo»
4%
«Ywuraiika»

6%

«KuuroJlenm
6%

«3HaHHS
7%

Kumxxkosuit Kiryo
«Kiy6 CimeiiHoro
JIO3BLILIS»
15%

MarasvHiB. BrogXeT MapKeTUHIOBOro AOCAIAXKEHHS
CTaHOBUB 245 TpH.

3a paHnmm XypHasny «Pasop», A0 AECATKA mara-
3UWHIB, WO NPoAalTb KHWUMM, 3 HalbINbLLIOK 4YacT-
KOl pWHKY cTaHoM Ha IV kBaptan 2019 p. BXoadATb
«KHurapHsi «€», «bykBa», KHWKkoBUIA Ky6 «Knyo
cimeliHoro [103BiNNs», «3HaHHA», «KHUroJleHa»,
«YuTalika», «CsiiBo», «YynaH», Biblion Ta Albion
Books [12] (puc. 1).

Haii6inbLuy YacTky 3aiimae «bykBa» —22%. 3a Heto
Oe 3 HEBEMKOLO Pi3HMLE «KHUrapHs «E» — 21%. Ha
TPETLOMY MICLi 3 YacTKOK puHKY 15% 3HaxognTbes

«byxBay
22%

«Kaurapss «€»
21%

Puc. 1. CTpyKTypa BiTUN3HAHOrO PUHKY KHUT, Nnpua6aHnx y marasmHax, 2019 p., %

[xepeno: cohopmosaHo Ha OCHosiI [12]
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KHmxkoBuid kny6 «Kny6 CimeliHoro gossinns». Micns
HbOr0 — MarasvH «3HaHHS», KA 3aiMae 7% PUHKY.
[ani ogHakoBy 4acTKy puHKY MatoTb «KHurosleHma»
Ta «Yuraiika» — no 6%. Ha cbomomy Micli marasuH
«CaAiBo» — 4%. MarasnHu «Yynan» i Biblion matoTb
no 2% PUVHKY. | HaliMEHLLY YaCTKy PUHKY B Ll gecaTui
Mae Albion Books — 1%. YCi iHLWi KHWXKOBI MarasuHu
3aiMasin B CyMi 14% BITUM3HSHOTO PUHKY KHU. [opiB-
HAHO 3 MUHYNMK KBapTanammn 2019 p. yacTka PUHKY
3MeHLIMNAcs B MarasuHiB «BykBa», «KHXKOBUIA Kny6
«Kny6 CimeiiHoro fo3sinis» 1a Biblion. A 36inbLeHHs
o6cAriB  Npogaxy OoTpuMasin MarasvHu  «KHuUrapHs
«E», «CAliBo» i «YynaH». IHWi marasvHu 36epersiun
CBOI0 YaCTKy PUHKY Ha TOMY XX PiBHi, Ky Masn Ha
noyartok 2019 p. [12].

Ha puHKY IHTepHeT-kKHUrapeHb MOXHa BUAIINTH
16 nignpytounx marasuHiB: Yakaboo, «Kny6 cimeli-
HOro [03Binna», «KHurapHa «E», «bykBa», Kniga.
biz.ua, «KHuroneng», Books, Grenka, Booky, BizLit,
Booklya, Kniging, «ApT Bepten», «Apxe», «/laBka
BabyiH» Ta Wimmelbuch Club (puc. 2).

Hali6inbLuy Yacky puHKy Mae caiiT Yakaboo — 26,3%.
Ha gpyrili no3uuii 3uacTtkoto 22,93% 3HaxoamTbes «Knyo
cimeiHoro f03Binnsa». «KH1rapHa «€x» Bonogie 12,81%
PVHKY i 3aliMae TpeTe Mmicue cepep, IHTepHeT-marasu-
HiB. 3aMuKaloTb M'ATIPKY IHTepHeT-MarasnHu «byksa» i
«KHuronengy» i3 yactkamu puHky 10,79% i 8,76% Bia-
NoBiAHO. HalimeHLy yacTky puHky MatoTb Wimmelbuch
Club i «/laBka babyiH» — 1,35%. ¥ 2019 p. CBOI YacTky
PVIHKY 36i1bWnan IHTepHeT-MarasvHn Yakaboo, «KHu-
rapHsa «E», Books, Grenka, Booky, «ApT Bepten» i
«Apxe». 36epertu YacTky puHky npotsarom 2019 p. 3mo-
rnv nuwe Kniga.biz.ua i Wimmelbuch Club, a Bci iHLwi
3MEHLLW/N CBOKO YACTKY Ha PUHKY.

Ona pocnifxeHHA acopTUMEHTY MarasuHiB KHUT
6yNno BWKOPUCTAHO MOJbOBI | KabiHETHI MeToan
OOCNiKEeHHA. BapTo Big3HAuUTW, WO PUHOK KHUT

Tami
15,70

«JlaBka babyin»
1,35

«Wimmelbuch Club»
1,35

«Kuuronenm»
8,76

«byxBa»
10,79

«Kuurapus «€»
12,81

—

Ma€ pPISHOMaHITHWI acopTUMeHT. Knacudikawito KHur
MOXHa 34iICHIOBaTK 3a Pi3HMMMK O3HaKamu, Aesiki 3
HUX BY/10 AOCNIAXEHO.

3a aHpamun KHUMM NOAINATLCA Ha XYOOXHIO NiTe-
patypy; O6i3Hec, rpowi, €KOHOMika; CamMOpO3BUTOK,
MOTUBALS; AUTAYa  NiTeparypa; BUXOBaHHA AiTeid,
KHWKKM A1 6aTbKiB; KHWXKM IHO3EMHOK MOBOIO;
HaBYa/lbHa niTeparypa, negarorika; cycninibCcTeo, Aep-
XaBa, thinocoqisi; icTopis; Giorpaduis; 340poB’s, iT-
Hec, 340p0oBe XapyyBaHHS; BVUBYEHHSA MOB CBITY; MUCTe-
LTBO i Ky/IbTYpa; KauieHaapi; KOMIKCU | rpadpivuHi poMaHu;
KOMIM'IOTEepHa NitepaTypa; Kpaca, iMigx, CTUb; KyniHa-
pist; MeguyHa nitepatypa; Hayka i TExHiKa; npaso, opu-
CNPYOEHList; NCUXO/OTIA | B3aEMUHW; TYPU3M i MaHApW;
penirii CBITy; CMOPT Ta aKTMBHWI BiAMNOYMHOK; X06i Ta
BiINOUYMHOK; e30TepuKa i okynbTU3M [9)].

| ue nvwe HaknonynApHiwi xaHpu. KoxeH xaHp
noainseTbca we Ha 6e3niv nigpkaHpis. Tak, XyA0XHS
niTepatypa NoAiNseTbCca Ha: AETEKTUBW, TpUIepw,
60NOBUKM, N'ECU, POMAHTUYHY NPO3Y, KIHOPOMaHw,
KNnacuyHy nposy, Midou i1 ka3ku, Noesito, OnoBifgaHHs,
haHTacTuky, catvpy i rymop, epoTuky TOLO. Takox
KnacugikaLito KHAr MOXHa po34innTn 3a HalioHasb-
HICTIO aBTOpIB, SKi Hanucann Ui KHUMKM (yKpaiHCbKa
niTepatypa, 3apybixHa niteparypa ToLo).

[Ona aHanisy UiHOBOI MONITMKM MarasuHiB KHUT
Oy/10 BUKOPUCTAHO KabiHEeTHi i nonboBi MeToAM
JocnifpkeHb, a TakoX OKpemMo npoaHasizoBaHo
LiHOBY NONITUKY (Di3NYHUX MarasuHiB KHUM Ta IHTep-
HeT-MarasuHiB. [pakTUYHO BCi MarasvHu KHUT AOTPU-
MYIOTbCS 04HaKOBOT LiHOBOT MONITUKM, 3aCTOCOBYIOTb
O[HaKOBI METOAW LIHOYTBOPEHHS, Y pe3y/bTaTi Yoro
B YCIX MarasuHax € KHUru 3a LiHO, JOCTYNHOK BCIM
CcerMeHTaMm CnoXxmsauis.

3ayBaxnmo, WO LiHA KHUTM MOXEe 3MiHIBaTuUCA
yepes BUAABHULTBO, siKe HaAPYKYBau10 KHUXKY, TOMY
Jeski MarasuHM MatlTb EKCK/MH3MBHI Npasa Ha npo-

«Yakaboo»
26,30

«Kity6 cimeitHoro
JIO3BLILIISH
22,93

Puc. 2. CTpyKTypa BiTUM3HAHOIO PUHKY KHUT, Npua6aHnx B IHTEpHET-KHUrapHsx, 2019, %

L[xepesno: cchopmoBaHo Ha OCHOBI [13]
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IHOPACTPYKTYPA PUHKY

[&X KHWT TOTO 4M IHWOro BMAasHMLTBa abo aBTopa,
LLO Aae 3MOry mMarasuHy caMoCTiiHO BCTaHOBNIOBATU
LiHY Ha KHWUMWM, HEe3BaXakuu Ha PUHKOBI UiHW. LliHK
Pi3NYHNX MarasuHiB Ta IHTEepHeT-mMarasvHiB Pi3Hi.
Tak, NPaKTUYHO Ha BCixX calTax KHAMM € AeLleBLInMY,
HDX Yy TpaguuiiHux marasvHax. Lle 3ymOoBfi€eHO TuM,
WO IHTepHeT-mMarasuHy He noTpi6bHO ob6CnyroByBaTu
NPUMILLEHHS, MIaTUTM 3a HbOFO OpEeHAHy nnary,
NOTPIBHO HalmMaTu MeHLY KibKiCTb MpauiBHUKIB
TOLWO, ane nifg vyac NOKYnKu KHUT B IHTEPHETI NOTPIGHO
nnaTuTu 3a goctasky. Ane Aeski IHTepHeT-marasuHm
NignNucyloTb NapTHEPCbKi AOroBOPU 3 KYpP'€pCbKUMMK
cnyx6amu, WO Aae 3MOory MOKynuto He cnjadvysatu
3a [O0CTaBKy, WO Hajae nepesary |HTepHeT-caiiTy
Ha/ KOHKypeHTamu.

[ns BMBYEHHA MONWTY CnoxuBayiB Oyno0 BWKO-
pUCTaHO nonboBe i KabiHeTHe AOCAIMKEeHHA. Tak, y
NnosIbOBOMY [AOC/iMKEeHHI NPOBeAeHO aHKEeTYBaHHSA
Ta iHTEpPB'I0 BiY-Ha-Bid, 3[iICHEHO aHani3 pesy/ib-
TaTiB aHKETYBaHHS Ta iHTepB’lOBaHHSA. [JaHuin eTan
O6yB cKnagHuM i TpuBanum. 718 BUBYEHHA MONUTY
Ha KHWUMM NPOBELEHO aHKETYBaHHA cepeg, Xutenis
500 pecnoHAeHTIB pi3HOI CcTaTTi, PI3HOro BiKY, SKi
NpoXuBalTb y M. BiHHWUA, nepiog onuTyBaHHA —
301.10.2019 no 31.10.2019.

Y pesynstati ONUTYBaHHSA, BUXOAAYM 3 aHanisy
JaHuxX NpPoBEeAEeHOro aHKeTyBaHHS, BU3HAYW/M, LLO
HaliuacTile cnoxuBadi KynyTb KHUTY OAWMH pa3 Ha
niB PokKy i iX yacTka CTaHOBUTb 33%. 27% onuty-
BaHUX KyMylTb KHUTY KOXEH MicAub, 23% KynyoTb
JeKinbKa KHUT Ha Micsaub. Halipigwe KynylTb KHUMM
17% onuTyBaHWX — AEKiNbKa pasiB Ha MiB PoKy.

Bn3HaueHo, L0 Hailbinby NonysspHICTb MakTb
KHUIW, SIKi NpU3HaYeHi o1 camopo3BUTKY | MOTUBa-
uii, — ix kynye 21% onutysaHux. Benvkum nonnutom
KOPUCTYETLCA | XYAOXHA niTeparypa, KHWUMM Lboro
XaHpy KynyoTb 19% cnoxusadis. [NonynspHi i eko-
HOMIYHI KHUTKU, KHUTU NPO Bi3HeC — X KynywTb 16%
onuTyBaHux. [ewo MeHWy nonynspHiCTb MalTb
KHUTM MPO MCUXOSOTi0 — iX KYNyE KOXEH AeCATUiA cno-
XmBad. CepefHiM NOMUTOM KOPUCTYKOTbCA AnUTAYa
niTepatypa i 6iorpacpiuHi kHWUrK, AKi KynywTb N0 7%
ONUTYBaHWX. 3a HUMW NAyTb KHUIKM 3 dhinocodii Ta
iHO3EMHMX MOB, SIKi KynytoTb No 6% pecrnoHAEHTIB.
IcToprYHI KHUIM Kynye nuwe 4% pecnoHaeHTiB. Haii-
MEHLLY NOMYNAPHICTL MalTb KHUMM TakuUX XXaHpis:
npaeo, MeAnyHa nitepatypa Ta KyniHapis — ix Kynye
nwe 1-2% pecnoHAEeHTIB.

Llono BM3HaYyeHHS BMAMBY Bi4OMOCTI BUOABHU-
LTBa Ha NPUIAHATTA PiLLeHHA NPo KyniBto KHWr: 40%
PECnoHAEHTIB, SKi KynylTb KHWUMM, B3arasi He 3Bep-
TalTb yBarn Ha BMAaBHULTBO. Haibinbly nonynsp-
HICTb cepef, OnuUTaHWX PECrOoHAEHTIB Mae Buaas-
HUUTBO «Haw dopmar», KHUMM AKOro Kynywtb 23%
onuTyBaHuX. BiAHOCHO NOMyNApPHUM TakoX € BUAaB-
HUUTBO «Kny6 cimeliHOro [o03Binns», ske Bubpanu
16% pecnoHaeHTiB. CepefHo NonynspHiCTb Mae
BuaaBHMUTBO «BungasHuya rpyna KM-Bykc», ske
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BUbpanu 7%. Mo 5% NpuxmnnbHOCTI Bif, PECNOHAEHTIB
oTpUMaUIM BUAaBHULUTBA «[MigpyYHUKA | MOCIBHMKN i
«BupaBHuumnii gim «Meracx». | HaiMeHL NONyNSAPHUM
BMAABHMLTBOM Y Ui LWECTIpLi CTasio BUAABHULTBO
«Kpuctan byk», akomy Hapanun nepesary nvwe 4%
pecnoHOeHTiIB.

3a pesynsratamu AoC/igpKeHHs 6yn0 BU3HAYEHO,
LLIO HalivacTilwe KynytTb KHUTX /151 CAMOPO3BUTKY. 13
Liiet0 METO0 KynytoTb kKHUIM 40% cnoxuvsavis. Ha 11%
MEHLLE KYMYITb KHUMN ANS HaBYaHHA — 29% onuTy-
BaHuX. [1na po3sarn KynyTb KHUrn 17% cnoxusadis
i 11% — ana poboTtu. Hainpigwe KHUrM KynylTb Ha
nofapyHok — nmie 3% pecrnoHAeHTIB.

3a pesynbratamMy ONUTYBaHHA CTasio BigoOMO,
O PEecrnoHAeHTN 3a3Buyail BUTpayvarTb MiHIMYM
CBOIX [0X04iB Ha MOKYNKy KHuT. Tak, 41% cnoxwvsa-
yiB BUTPayaloTb Ha KHUMM He Ginbwe 500 rpH Ha niB
poky. o 500 rpH Ha Mmicaub BuTpayatotb 35% onu-
TyBaHuX. [lo 1 000 rpH Ha niB poKy BUTpayatoTb 17%
pecnoHgeHTiB | nnwe 7% BuTpadvatoTb 4o 1 000 rpH
Ha Micaub. BapTo Big3HaunTH, Wwo 7% BUTpayarTb Ha
npuabdaHHs KHUr 10—15% cBOiX AoxogiB.

LWogo micus kynissii, 6yNn0 BU3HAYEHO, WO Ginblua
NnosioBNHa PECNOHAEHTIB — 60% — KynyloTb KHUMU B
IHTepHeT-MarasunHax. i yac onuTyBaHHA cnoXxmneadi
Bif3HauyasM nvwe Tpu isnyHux marasvHun: «KHu-
rapHs «€», «bykBa» Ta «KHUrapHs «TYT». Tak, cepej,
HUX Hanbinbly 4acTky NPUXUABHUX PEeCnOHAEH-
TiB Ma€ KHUrapHs «bykBa» — 19%. «KHurapHio «€»
Bnbpanu 13% pecnoHAeHTIB. | HaliMeHLWa YacTka y
MarasnHa «KHurapHsa «TYT» — 8%. bepyun o yearu
BMCOKWIA TEXHO/OTIYHWIA NOTEHLian IHTEPHETY, YacTka
IHTepHeT-MarasuHis 6yae LWBUAKO 3pOCTaTy.

Mig yac npoBefeHHS MapKeTUHroBOro Aocnif-
XXEHHS By/10 BM3HAYEHO, WO MepeBaxHa OiNblWiCTb
CNOXMBaYiB Kynye KHUrM B APYKOBaHOMY BUrNsgi 1
X yacTka ctaHoBUTb 77%. Jluwe 13% cnoxusadis
KyMnytoTb KHWUMM TiNbKW B €/IEKTPOHHOMY hopmari,
10% kynykoTb i B APYKOBaHOMY, i B €1EKTPOHHOMY
hopmarax.

Ons aHanizy peknamHux KammnaHiii MarasuHis
KHWT 6yN10 BMKOPMCTAHO NOJSIbOBE (CMOCTEPEXEHHS)
i kabiHeTHe JocnifpKeHHA. Y pe3ynbraTi BU3Ha4yeHo,
WO BCi KHMrapHi peknamyloTb CBIi TOBap, OKpIM
«KHurofleHay» i «Uutaiikn», BUKOPUCTOBYHOUUN Pi3Hi
HOCIil peknaMn. 3acToCyBaHHS IHLWIMX IHCTPYMEHTIB
MapKETUHIOBMX KOMYHIKaLiiAi BUSB/IEHO YCiMa KHW-
rapHamn. Hanpwuknag, IHTepHeT-marasnH Yakaboo
3HauHy yBary npuginse oopMyBaHHIO 3B’A3KIB i3 rpo-
MaACbKICTIO, 3AIICHEHHIO MEPCOHANILHOTO MPOAAXY,
3aCTOCYBaHHIO MPAMOr0 MapKeTWHTY, MPOCNiLKOBY-
H0UN HaOXOMKEHHA 3BOPOTHOIO 3B’A3KY. [NepcoHasb-
HWIi NpogaX 3acTOCOBYKTb Y CBOIl MapKETUHIO-
Bill NpakTuui «KHUrapHs «E», «bykBa», «3HaHHA» |
Kniga.biz.ua. CtumynioBaHHs 36yTy BUKOPUCTOBYHOTb
yCi QocnigpKyBaHi Mara3uHu KHUr. PeknamyBaHHsSI Ha
MiCLi npofaxy 3acTOCOBYETbCA YciMa (Ri3UYHUMMU
mMarasuHamy. Peknamy 3a [ONOMOrOH  YNakoBKU
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3aCTOCOBYIOTb BUAABHULTBA, AKI 4acTo (POpPMYHOTb
KOMMNNEKTU Ta Habopu KHUr, obropTtatoun iX y qip-
MOBY 06KNa[MHKy, Ha Iy HaHeceHa BCcsl 060B’A3K0Ba
iHbopMaLis onsa ynakosku. Ha xanb, He BU3Ha4YeHO
YXOOHOT KHUrapHi, sika npuiiMana 6 yyactb y BUCTaB-
Kax-Apmapkax, Xxodya MiDKHapOAHi cneuianizoBaHi
BMCTaBKM KHUT NPOBOASATHLCS LLOPOKY.

BucHoBKM 3 npoBegeHOro gocnigkeHHa. [na
e(PeKTVBHOT MapKETUHIOBOT [AiSANbHOCTI NignpuemM-
CTBa NOTPIOBHO MaTu B HasIBHOCTI NOTPIGHY, AOCTO-
BipPHY 1 aKTyasibHy iHpOpMaLLito PO PUHOK, CNOXM1Ba-
YiB, KOHKYPEHTIB, NocTavya/IbHUKIB | AUCTPUG’0TOpPIB
ANA NPUIAHATTA KepPIBHULTBOM NPaBW/IbHUX pPillEHb.
[ns ix oTpumaHHsA NOTPiIBHO NPOBOAUTM MapKeTWH-
roBe JOCAiMpKeHHs. 10ro MoXHa NPOBECTU BNACHUMM
cuiamm, WO MOXe 3MEHLUNTM BUTpATK Ha opraHisa-
Lit0 MapKEeTUHIOBOTO AOC/iAKEHHSA, ab0 3aMOBUTY B
MapKETMHIOBIN AOCNIAHNLbKIA areHLil Ha NnpaBax ayT-
COPCUHTY, abo 3acTocyBaTV 3MillaHUA METO/, MapKe-
TUHIOBUX AOCNifpKeHb. MpoTe iCHYTb NEBHI PU3NKK
NPOBEAEHHS MAapPKETUHIOBUX A0CAIMKEHb BAACHUMMU
cuiamm, ocob/MBO KoM Ha MignpuUEMCTBI WTaT Bid-
Ainly MapkeTUHry HeuncenbHWUiA, a 4Nnsa penpeseHTa-
TMBHOCTI iHChopMaLjii BaXXNMBO OTPMMATN BENUKWIA
MacuB AaHnX 3a KOPOTKUI Nepiog, yacy; Takox yepes
6pak AocCBigy NPOBEAEHHS ONUTYBaHHSI € LUAHC OTPK-
MaTl Heob'eKTMBHY iH(hopmauito. Y gaHomy pochi-
[DKEHHi 06r'pyHTOBaHO BUAM Ta METOAU MAapPKETUHIO-
BMX JOC/iXEHb, a TakoX eTany iX NpoBeAeHHs Ha
npuknagi 4OCiAXEHHSA PUHKY KHUT.

OTxe, MPOBIBLUM MapKeTUHIOBE A0CNIMKEHHS
PVHKY KHUT, BU3HAYEHO, LLIO OCTaHHIMW poKamMu nonut
Ha KHWUMM 36iMbLUYETLCA, WO NPM3BOAUTL A0 36iNb-
LLEHHA MarasuHiB, siki iX npogatoTb. Ane IHTepHeT-
MarasvHu 3Ha4HO nepeBaxaroTb (Pi3NYHI | B MaiibyT-
HbOMY HabyBaTUMyTb yce O6inbLIoi NonysapHOCTI,
TOMY A1 BWXWBAHHA TpaguvuiiiHAM MarasuHam
NoTpibHO Ha CBOIX caliTax BigkpueaTu nnaTopmy A5
OHNaH-NpoAaxy KHWM. TakoX MOXHa Bif3HauMTW, WO
HabupatloTb NONySIAPHOCTI MPOA&aXKI Yepe3 coujiasibHi
Mepexi. CborogHi nigepamv Ha puHKY KHUT € «KHu-
rapHa «E», «bykBa», «Knyb cimeiHoro gossinns» i
Yakaboo. BoHM 0OXON/ilOKTb 3HAYHY YacCTKy PUHKY i
KOHKypeHTam 6yae cknafHo ix HasgorHatu. [posi-
BLUM aHKETYBaHHs, 6y/n0 BM3HAYeHO, WO Haibinb-
LLIOKO MONY/ISAPHICTIO KOPUCTYIOTBCSA KHUMM TaKUX dXaH-
piB: cCaMOpPO3BUTOK, XY[OXHSA NiTepatypa, 6i3Hec Ta
eKoHoMika. Lls nonynspHicTb y malibyTHeoMy Oyae
3pocTaTu, a OT MONY/APHICTE XYAOXHbLOI niTeparypu
3MEHLUNTBLCA. TaKoX HUHI CNoXunBadi BUTpPa4arTb He
HaATo H6araTo KOLWTIB Ha NpUAGaHHS KHUT, HallvacTiwe
noan sutpadarotb nuwe 100-500 rpH Ha WicTb Mics-
uiB. MarasvHu He HaATO aKTVBHO cebe peknamyloTh,
aKTMBHOIO PEK/IaMOI0 Ha AaHUA MOMEHT 3aiMaEeTbCA
nvwe marasnH Yakaboo, Sfkuii aKTMBHO NpoOCyBae
cebe B IHTepHeTi. Ak 6yno 3'coBaHO, NONYASAPHICTb
[aHOoro pyHKy, 3a NporHo3amu, 6yae 36inbLlyBaTncs,
Wo npusBege A0 306iNbLUEHHS TPOLLIOBOrO 060pOTY

PUHKY, Le BUINSAae AOCUTb NEPCMNEKTUBHO ANS Big-
KPUTTS HOBMX MarasuHiB. IMpoTe pUHOK KHUT CbOroAHi
€ NepeHacnyeHM, TOMY HOBMM KHUFAPHSIM BabK/INBO
Oyae cnpsiMoByBaTV MapKeTUMHIOBI IHBECTULT Ha Npo-
BEeA€HHS MapPKETUHIOBUX AOC/iAKEHb, PO3POGEHHS
MapKeTUHIOBOrO MjaHy, (PopMyBaHHA nporpamu
iBEHT-3aX0/iB i3 METOI BefleHHA e(peKTUBHOI Mapke-
TWHIOBOI AiSNIbHOCTI.

BIBNMIOrPA®IYHNIA CMINCOK:

1. ApacTeHko B.B. MapKeTUHIOBi JOCTIKEHHS: CyT-
HICTb, CTaH Ta NEepcrnekTUBU PO3BUTKY. MeHedxmeHm,
mapkemuHe, nidnpuemHuymso. 2015. URL: https://
www.google.com.ua/url?sa=t&rct=j&q=&esrc=s&s
ource=web&cd=2&ved=2ahUKEwjd5vqOgaPmAh
WGalAKHUG4B8gQFjABegQIAhAC&url=http%3
A%2F%2Firbis—nbuv.gov.ua%2Fcgi—bin%2Firbis_
nbuv%2Fcgiirbis_64.exe%3FC21COM%3D2%26
121DBN%3DUJRN%26P21DBN%3DUJRN%26I
MAGE_FILE_DOWNLOAD%3D1%26Image_file_
name%3DPDF%2Fsre_2015_2_43.pdf&usg=AOv
VawlvdplzcR96S14dwcxDOXWS8 (gata 3BepHEHHS:
10.12.2019).

2. ByxHtoK |. MapKeTUHIOBI AOCIAKEHHST Y cMCTEMI Map-
KETWUHroBOT iHdopmalulii. Haykosuli 6s102. 2017. URL: https://
naub.oa.edu.ua/2017/MapKeTUHIOBI—A0CNIAKEHHSA—Y—
cuctemi—v/ (gata 3sepHeHHst: 10.12.2019).

3. OcHoBbl MapkeTuHra / ®. Kotnep u gp. Mockea :
Bunbsamc, 2000. 944 c.

4. KoBiHbko O.M., MaciuHmk T.I. OcobnmBoCTi cyyac-
HWUX MapPKETUHIOBMX TEXHOJION B YNpaBAiHHI Nignpuem-
cTBOM. Mosiodudl syeHud. 2017. Ne 12(52). C. 647-650.

5. unuk 1. Ornag, po3BUTKY iHAYCTPIi MapKeTuHro-
BMX OOCNiMKeHb B CBITI 3a marepianamu A0CAiLKeHb
ESOMAR. MapkemuHe 8 YkpaiHi. 2012. Ne 6. C. 56-63.

6. CaiToBWi1 prHOK ToBapiB Ta nocnyr / A.A. Ma3sa-
paki Ta iH. Kuis : KHTEY, 2015. 720 c.

7. OpTuHcbka B.B., MenbHukoBny O.M. MapkeTuH-
rosi focnimkeHHs. Kuis : KHTEY, 2015. 436 c.

8. MNoHuapyk A.A., Maenexko A.®., CknbiHcekuii C.B.
MapkeTuHr. Kvis : KHEY, 2002. 314 c.

9. Boitvak A.B., ®epopueHko A.B. MapkeTnHrosi
pocnimpkeHHs. Kuis : KHEY, 2007. 408 c.

10. Uprankosa T.M. MiXHapOAHWIA MapKETVHT: Teo-
peTtuuHi Mogeni Ta 6i3Hec-TexHosnoril : MoHorpadis.
Kunis : KHEY, 2004. 137 c.

11. Morpiwyk bB.B., LjixaHoBcbka O.M., TaHaciii-
uyk O.M. MapkeTuHr. TepHonisb : Kpok, 2010. 330 c.

12. Yactkm puHky kHur. URL: https://www.favor.
com.ua/vote/citylife/book-store/  (nata 3BepHEHHS:
10.12.2019).

13. YacTtkm IHTepHeT-kHurapeHsb. URL: https://www.
favor.com.ua/vote/services/online-bookstore/ (nata
3BepHeHHs: 10.12.2019).

REFERENCES:

1. Arastenko V. V. (2015) Marketynhovi doslidzhen-
nia: sutnist, stan ta perspektyvy rozvytku [Marketing
research: essence, condition and possibility of develop-
ment]. Management, marketing, entrepreneurship. URL:
https://www.google.com.ua/url?sa=t&rct=j&q=&esrc

249




IHOPACTPYKTYPA PUHKY

=s&source=web&cd=2&ved=2ahUKEwjd5vqOgaPm
AhWGalAKHUG4B8gQFjABegQIAhAC&url=http%
3A%2F%2Firbis—nbuv.gov.ua%?2Fcgi—bin%2Firbis_
nbuv%2Fcgiirbis_64.exe%3FC21C0OM%3D2%26121
DBN%3DUJRN%26P21DBN%3DUJRN%26IMAGE_
FILE_DOWNLOAD%3D1%26lmage_file_name%
3DPDF%2Fsre_2015 2_43.pdf&usg=AOvVawlvdplzc
R96S14dwcxDOXW8 (accessed 10 December 2019).

2. Bihnyk I. (2017) Marketynhovi doslidzhennia u sys-
temi marketynhovoi informatsii [Marketing research in
marketing information system] Science blog. URL: https://
naub.oa.edu.ua/2017/MapKeTUHIOBI—A0CNiJKEHHA—Y—
cuctemi—Mm(accessed 10 December 2019).

3. Kotler F., Armstrong G., Saunders D., Wong V.
(2000) Osnovu marketynha [Marketing fundamentals].
Publishing house «Williams». (in Russian)

4. Kovinko O. M., Pasichnyk T. G. (2017) Osobly-
vosti suchasnykh marketynhovykh tekhnolohii v uprav-
linni pidpryiemstvom [Features of modern marketing
technologies in enterprise management]. Young scien-
tist, no. 12(52), pp. 647-650.

5. Lilik I. (2012) Ohliad rozvytku industrii marketyn-
hovykh doslidzhen v sviti za materialamy doslidzhen
ESOMAR [ESOMAR Market Research Industry Over-
view]. Marketing in Ukraine, no. 6, pp. 56—63.

v)50) Bunyck 38.2019

6. Mazaraki A. A., Melnyk T. M., Yukhimenko V. V,,
Kostyuchenko V. M., Kydirko L. P. (2015) Svitovyi rynok
tovariv ta posluh [World market of goods and services].
Kyiv: KNTEU. (in Ukrainian)

7. Ortinska V. V., Melnikovich O. M. (2015) Mar-
ketynhovi doslidzhennia [Marketing researches]. Kyiv:
KNTEU. (in Ukrainian)

8. Goncharyk Y. A., Pavlenko A. F., Skibinsky S. V.
(2002) Marketynh [Marketing]. Kyiv: KNEU. (in Ukrainian)

9. Voychak A. V., Fedorchenko A. V. (2007)
Marketynhovi doslidzhennia [Marketing researches].
Kyiv: KNEU. (in Ukrainian)

10. Tsigankova T. M. (2004) Mizhnarodnyi mar-
ketynh: teoretychni modeli ta biznes-tekhnolohii [Inter-
national marketing: theoretical models and business
technologies] Monograph. Kyiv: KNEU. (in Ukrainian)

11. Pogrischyk B. V., Tsikhanovska O. M., Tanasy-
chuk O. M. (Kovinko O.M.). (2010) Marketynh [Market-
ing]. Ternopil: Krok.

12. Book market shares. URL: https://www.favor.
com.ua/vote/citylife/book-store/ (accessed 10 Decem-
ber 2019).

13. Parts of online bookstores. URL: https://www.
favor.com.ua/vote/services/online-bookstore/ (accessed
10 December 2019).



B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

Tanasychuk Alona

Doctor of Economic Sciences, Professor at Department of Marketing and Advertising
Vinnytsa Institute of Trade and Economics

Kyiv National University of Trade and Economics

Sirenko Svitlana

Candidate of Technical Sciences,

Senior Lecturer at Department of Commodity Science, Expertise
and Trade Entrepreneurship

Vinnytsa Institute of Trade and Economics

Kyiv National University of Trade and Economics

Kas’ko lllia

Student

Vinnytsa Institute of Trade and Economics

Kyiv National University of Trade and Economics

BOOK MARKET MARKETING RESEARCH

The relevance of the topic. Organization of effective work of the enterprise without marketing research
is practically not possible at competition. The study of consumer behavior, demand and purchasing abilities,
competitors, suppliers, changes in the structure of the market and the definition of the vector of its develop-
ment enable the company to create an effective marketing plan, and to determine risk factors and barriers to
entry to new markets, to take them into account when making marketing solutions to avoid risks or to minimize
their impact on the business activities of domestic enterprises.

The purpose of this article is to determine the relevance of the marketing research to domestic enterprises.

The objective of the article is the study of the theoretical foundations of marketing researches, their clas-
sification and types, as well as conducting research on the market of books. This plan was drawn up, which
has been followed consistently to achieve results.

Object. The subject of the study is the market of books (bookstores, Internet-shops, publishers).

Problem. Study the market, its prospects and development direction.

Result. To get a result was made up of five stages: research the market condition, study the range of books,
price analysis store policies books, study consumer demand and analysis of advertising campaigns. In the first
phase revealed that the greatest market shares among physical stores books: "Bookstore "Ye", "Bukva" and Book
Club "Family Leisure Club". Among the online stores the most shares market has: "Yakaboo", "Family Leisure
Club" and "Bookstore "Ye". In the second phase it was investigated that the genres of the book are divided into
fiction; business, money, economy; self-development, motivation; children's literature; parenting books; books
in the foreign languages; educational literature, pedagogy; society, state, philosophy; history; biography; health,
fitness, healthy eating; the study of the languages of the world; art and culture; calendars; comics and graphic
novels; computer literature; beauty, image, style; cooking; medical literature; science and technology; right, law;
psychology and relationships; tourism and travel; the religions of the world; sport and active recreation; hobbies
& leisure; esotericism and the occult. In the third phase it was investigated that almost all shops books share
the same pricing policy used the same pricing methods, with the result that all stores have books for the price of
available to all consumer segments. The fourth stage was the most difficult was investigated: the frequency of
purchase of books; the costs of books; the reasons for the purchase of books; publishers, which the consumer
prefers; the most popular genres; the most popular shops and the format in which consumers buy books. On the
last stage was revealed, all of the shops advertise their goods, except "Bookland" and "Chytayka" using a variety
of media advertising. Application other tools of marketing communications revealed all bookstores. For example,
in the Internet-shop "Yakaboo" great attention is paid to the formation of public relations, the implementation of
personal sales, the use of direct marketing tracing revenues reverse connection. Personal selling used in mar-
keting practice "Bookstore "Ye", "Bukva", "Znannia" and "Kniga.biz.ua". Sales promotion uses all of the studied
shopping of books. Advertising is in place sale applies to all of the physical stores. Advertising using packaging
used publishers, who often create kits and a set of books wrapping them in the original cover, which caused all
mandatory information for packing. Unfortunately, none have been defined bookstore that would be taking part in
the fairs, although the international specialized book fairs are held annually.

So, after market research books determined that in recent years, the demand for books increases, which
leads to the increase in shops that sell them. But online shopping on the moment significantly more physical in
the future online shopping will fill more and more popularity, therefore, for the survival of traditional stores they
want on their websites to access the platform for online the sale of books. Also, it can be noted that are gaining
popularity sale through the social network.
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