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OOLUEHT Kadhegpn MbKHapPOAHUX
€KOHOMIYHWX BiAHOCWH i 6i3Hecy
HaujioHasibHWiA aBiauiiHWin yHiBepcuTeT
Lioii A.B.

CTyAeHTKa

HaujioHasibHWiA aBiauiiHWin yHiBepcuTeT

Y cmammi docnidxeHo caimosull PUHOK ¢bpaH-
vali3uH208UX MOC/Ty2 8 yMOBax 2/106a/1bHOI KOH-
KypeHyji. posedeHo OyiHKy pezioHaslbHOI ma
2asy3esoi cmpykmyp ¢bpaHqalisuHay 8 csimi.
lNpoaHasizosaHo Halikpawji c8imosi ghpaHWU3U.
Pos2nisHymo  cmpykmypy  hpaH4alisuH208UX
nidnpuemcms.  [ocsioxeHo o6csi  npubymky
¢ppaHyaliauHeoBux  6peHdis.  Po3asisiHymo
Top-10 Global Franchises ma mon-15 ¢hpaH-
valizepis, siKi (hyHKUiOHyromb y cehepi nocnye i
2poMadCbKo20 Xap4ysaHHs. BudineHo ocobnu-
BOCMI  (hyHKUIOHYBaHHs1 /lidepis ghpaHyali3uH-
20801 2a/1y3i, Wo 00380/15€ M o4osmosamu pel-
muHe Halbinbwux ghpaHyaliuH208UX MEPEX Y
csimi Bxe Oekisibka pokig rnocnisb. JocnioxeHo
yacmky cy6'ekmig nionpueMHUymsa, Wo rpa-
yroroms  3a  (hpaH4yali3uHaoBol0  MOOe//I0 Y
csimi.  [poaHasi308aHo  repcrieKkmusy  po3-
BUMKY ¢hpaH4ali3uH2080i bi3Hec-Modesi y caimi.
Ha ocHosi nposedeH020 A0C/IOEHHS asmopu
po6/IIMb  BUCHOBKU W000 nepcrekmus pos-
BUMKY (bpaHyali3uH2080i Modeni bi3Hecy, sika
YCriWHO BUKOpUCMOBYembCs y nMoHad 120 kpa-
iHax csimy.

KniouoBi cnoBa: ¢hpaHyalisuHeosi nocsyeu,
thpaHwusa, 206aibHa KOHKYPEHUis, chpaH-
yati3uH208i Mepexi, c8imosull PUHOK ghpaHyal-
3UHey, ghpaHyqals3i.

B cmambe uccsiedosaH Muposoll PbIHOK (hpaH-
yali3uH208bIX yC/ly2 B8 YC/I0BUSIX 2/106a/IbHOL
KOHKypeHyuu. [posedeHa OyeHKa peauoHa/lb-
Hol u ompacnesoli cmpykmyp ¢hpaHyalisuHaa
8 mupe. [IpoaHa/su3uposaHbl Jyqwue Mupo-
Bble ghpaHwu3sbl. PaccmompeHa cmpykmypa
¢hparyalizuHeosbIx npednpusimudl. ViccnedosaH
06beM MpubblLIu thpaHyali3uH20BbIX GPEHA08.
PaccmompeHb!  Top-10 Global Franchises u
mon-15 ¢hpaHyalizepos, Komopble (hyHKUUOHU-
pyrom 8 cghepe ycrye U 06WecmseHHo20 numa-
Husi. BblOenieHb! 0cobeHHoCMU ¢hyHKYUOHUPO-
BaHUs1 /ludepos ¢hpaH4ali3uH2o8ol ompac/u,
Ymo ro3sosIlem UM B032/1a8/15iMb  pelimuHe
KpyrnHeliwux ¢hpaHyqalisuH2o8bIx cemell 8 Mupe
YXKe HecKosibko Jsilem roopsid. MccriedosaHa
0o cybbekmos  npedrnpuHUMamesIbCmaa,
pabomarowjux no hpaHyaliauHzo80l Mooenu
8 mupe. [lpoaHa/u3uposaHbl MepcrneKkmusbl
pazsumusi  ¢hpaHyalisuHao80l 6U3HEC-Mooenu
B Mupe. Ha ocHose nposedeHHo20 ucciedosa-
HUs1 a8mopb! de/1arom 8bI800bI O EPCIEKMUBaxX
pazsumusi ¢hpaHyalizuH20800 Modesiu busHeca,
Komopas ycrewHo ucrosib3yemcsi 8 6osiee Yem
120 cmpaHax mupa.

KntoueBble cnosa: ghpaHyalisuHaosble ycryeau,
(hpaHwusa, 2n06a1bHasi KOHKypeHyus, cbpax-
yali3uHa08ble cemu, MUpoBoU PbIHOK chpaHyal-
3UHea, ghpaHyal3u.

The article explores the global market of franchising services in the conditions of global competition. An assessment of regional and sectoral franchis-
ing structures in the world. The world's best franchises have been analyzed. The structure of franchising enterprises is considered. The volume of
profit of franchising brands is investigated. The Top 10 Global Franchises and the Top 15 Service and Catering Franchisors are considered. The fea-
tures of the franchise industry leaders are distinguished, which allows them to lead the rating of the largest franchise networks in the world for several
years in a row. The share of business entities operating on the franchise model in the world is investigated. Prospects of development of franchising
business model in the world are analyzed. Based on the research, the authors conclude on the prospects for developing a franchised business model
that is successfully used in more than 120 countries. Today, the global franchise market is growing and is considered one of the most promising.
The franchise business model has been used successfully in more than 120 countries. In 2019, there were approximately 759,200 franchisees oper-
ating in the world, generating approximately $ 760 billion in revenue. The United States and them employ 8 million people. The largest segment of the
franchising industry is fast-food restaurants with a share of more than $ 250 billion. US total industry output. The second place is taken by business
services with a share of about 100 billion dollars. USA. In 2019, the world's leading franchise - McDonalds generated $ 96 billion in revenue. USA.
Next up are iconic brands such as 7-Eleven, KFC and Burger King. Also, the rating of "Top 100 Global Franchises 2019" was led by McDonald's,
which for several years in a row has been ranked first in the list of the world's best franchises. Burger King has moved up to 2nd place, Pizza Hut
in third place, followed by Marriott International, KFC, Dunkin, 7-Eleven, SUBWAY, Domino's and Baskin-Robbins. According to the experts of Best
Franchises USA, in the coming years the growth of franchising business will continue. According to Franchisedirect, an average of 300 new brands
start franchising every year, 2020 will be the year of franchising professionals. Franchisors with insufficient capitalization and staff qualifications and
poor brand differentiation will be eliminated by stronger brands or displaced from the franchising business altogether.

Key words: franchise services, franchise, global competition, franchise networks, global franchise market, franchisees.

MocTtaHoBKa npo6semn. B ymoBax MOCUMIEHHS
KOHKYPEHLi Ha BHYTPILIHIX PUHKaxX Ta 0OMeXeHOCTi

noc/yr BigoOBPaXeHO Y Mpausx BITUM3HSHMX Ta POCiii-
CbKUX HaykoBLiB: A. [1Heca, k. Pobeprtca, /1. Kabpans,

(piHAaHCOBUX MOXNUBOCTEN ANs Manoro 6isHecy
Cy4yacHoOK Ta e(heKTMBHOK (hOPMOI0 MOro PO3BUTKY
€ (ppaHuaiiavHr. CborogHi MiXHapoaHWin chpaHyaii-
3VHI CTPIMKO PO3BMBAETHLCH Ta € €DEKTUBHUM CMO-
COOO0M MPOHUKHEHHSA MiANPUEMCTB Ha CBITOBI PUHKMK,
OCKifIbk NnoTpebye 3HA4YHO MEHLLOI KifIbKOCTi iHBeC-
TUUiA oNsa BigkpuTTA GidHecy. Buxig nignprmemcts Ha
CBIiTOBi PVHKM Yepe3 dypaHyali3nHIoBi Mepexi 403BO-
NSI€ PO3LWUMPUTU PUHOK 30yTY MPOAYKLiT, MakCUMmi3y-
BaTV NPUOYTOK Ta 36INbLUNTN 3aAHATICTb HACE/IEHHS.

AHani3 ocTaHHix gocnimkeHb Ta nyonikawii. Baro-
MW BHECOK Y MPOLIEC AOCAIMKEHHA (hpaHYai31HIoBUX

®. Kotnepa, b. KnsitHa, >X.A. BuHorpaacbkoi, B. AeHu-
ctoka, B. leprayosa, B. [losrang, [. 3emnskosa, /1. Kava-
niHoi, B. KaukaHosa, C. KnimoBoi, H. KoBasibuyk.

MocTaHoOBKa 3aBAaHHA. MeTolo cTaTTi € gocnia-
)KEHHS PO3BUTKY CBITOBOrO PUHKY (hpaH4ain3vHroBmx
noc/yr B yMoBax rn106asibHOI KOHKYpeHLil. HeobxigHo
oxapakTepuayBaTu CTPYKTYpYy (opaHyaii3auHroBumx nig-
NPUEMCTB Yy CBITi; [OCMIAUTU Tasly3eBy CTPYKTypy
(ppaHyaii3uHry B CBITi; nNpoaHanidyBaTn Halikpall,
CBITOBI (hpaHLLN3N.

Buknag OCHOBHOro marepiasly AOC/iAKEeHHS.
B ymoBax rnobasibHOT KOHKYpeHLUiT iHAYyCTpis hpaHyaii-
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JlaTuHCcbKa | ABcTpania Ta
Amepuka OkeaHin
10% 6%

Adpuka
4%

MNiBHiYHa AmepuKa
12%

[OOCATHEHHS PO3LUNPIOIOTL  MeXi
dhpaHyaiizepa. 3a JaHUMKU €eKC-
neptie Best Franchises CLUA, B

Hanb/IK4i POKU MPOLAOBXUTLCH
3pocTaHHA  (hpaHyaii3MHroBoro
Gi3Hecy.

B ymoBax CbOrofieHHs1 BUCO-
KAA piBEHb [OOBIpU CrOXWBaYiB
NpUBOANTL A0 MO3UTUBHUX TEH-
[OeHLiii. Y 6epe3sHi 2019 poky 6yno
CTBOpEHO 65113bko 196 000 pobo-
yMx Micub, a piBeHb 6e3pobiTTa
3a Mmicaub ctaHosuB 3,8%. Hait-
6iNbLIOro 3pOCTaHHS Ynca ycra-

Puc. 1. PerioHanibHa CTpyKTypa thpaHuaii3uHry B cBiTi B 2019 poui (%)

[kepeno: nobydosaHo asmopamu 3a daHuMu MixHapoOHOI acoyiayii hpaHyaltizuHay

3UHrY NOCTINHO PO3BMBAETLCS. [1OTY)XHUM MOLLUTOBXOM
PO3BUTKY opaHYali3MHroBOI Aisi/IbHOCTI CTasia rnoba-
niavis B ycix ii nposisax. i 0CHOBHUMU XxapaKkTepHUMI
O3HaKamMu € pO3LLMPEHHS ToprieAi Ta il nibepanisays,
iHTepHaLjioHaUTi3auis 060poTy Kanitasty i YCYyHEHHS
nepewukog, Ans Moro pyxy, rmMboki 3MiHM y dhiHaHCO-
Bil cchepi, Aka Halibinblue BigvyBa€ HacNigky enek-
TPOHHOI PeBONIOLT, po3ropTaHHA AisnbHOCTI THK Ta
MOLUMPEHHSA X eKcnaHcii, gefani CunbHilla opieHTauis
MONUTY Ha CBITOBUIA PUHOK, YTBOPEHHS MDKHAPOLHMX
(hiHAHCOBMX IHCTUTYTIB Ta iHLLE.

CbOrofHi CBiTOBWIA PUHOK (opaH4yaii3uHry 3poc-
Tae i BBAXAETbCA OOHMM i3 HalnepcnekTUBHILLIKX.
dopma dpaHyainanHroBoi mogeni 6isHecy YyChilHO
BUKOPUCTOBYETbLCA B NoHap 120 kpaiHax CBITy, cepef
SKNX YacTKa eBponeicbknx — 36%, asiicbknx — 32%,
niBHIYHOAMEpPUKAHCLKUX — 12%, naTMHoameprKaH-
cbknx — 10%, ABcTpanii Ta OkeaHii — 6%, Ha adpu-
KaHCbKOMY KOHTMHEHTI — 4% dopaHyain3nHroBmnx nig-
npuemcts [12] (puc. 1).

CTpiMKUin  pO3BMTOK (hpaHYai3avHroBoro npo-
CTOPY, 3MiHa CMOXWBYUX TEHAEHLiA Ta TEXHOMOriYHI

——

€Bpona

Ykpaina

Puc. 2. CTpyKkTypa hpaH4aii3aMHroB1X NignpueMcTBs
y 2019 poui, (%)

[kepeno: nobydosaHo asmopamu 3a 0aHUMu MiXHapoOHOI

acoyiayii gppaHyalisuHay

Bunyck 38. 2019

HOB | 3alHATOCTI 3a3Hana iHAay-
cTpia ocobuctnx nocnyr. Liei
CerMeHT BK/lOYaE B cebe Taki
nocnyru, $IK OCBITHI nporpamu,
0XOpOHa 340pO0B'dA, po3Bary Ta 0340pOoBYi, KOCMe-
TWUYHI NOCAYTN.

3rigHo 3 Franchise Direct, B cepegHbomy
300 HoBUX GpeHAiB po3noyMHaloTb hpaH4aii3nMHro-
BUIA Gi3HecC WOopoky. [o kiHuA 2019 poky O4ikyeTbCs
6inbLL HXX 760 000 dpaHyYain3nHIOBMX TOYOK. Takox
KOXEH CbOMUIi Gi3Hec € hpaHwmsoto. Tak, y CLUA
B 2019 poui yacTka cy6'ekTiB MigNnpueEMHULTBA, L0
npawoTb 3a opaHYaii3MHIoBOK MOAE//0, CTaHo-
BUTb 80%, B KpaiHax €sponun — 67%, B YkpaiHi — 23%
[10] (pwnc. 2).

3a nporHo3HMMK AaHummn MiHapoaHOoi acouiauii
thpaHyarsuHry B 2020 poui BigbyaeTbes 36iMbLUEHHS
yncna gopaHyai3MHroBuX 3aknagiB y Ui cdepi Ha
3% T1a Ha 5% uucna npauiBHWKiB. BignosigHo, €
HU3Ka PaKTopiB, SKi BU3HAOTb YCMILLHICTb hpaHyaii-
3MHroBoro 6isHecy B cBiTi, B 2020 poui Ui NO3UTUBHI
TeHaeHLUiT 36epexyTbes [12].

Haii6inblioro nowunpeHHsa dpaHyai3nHr y CBiTi
HabyB y Takux rasly3sax ekoHomiku [12] (puc. 3).

Y 2019 poui FRANdata BusHaumna 108 HoBUX
6peHaiB dpaHwmnsmM B 22 ranyssax. PectopaHu Ta
3aKkiagM LWBMAKOTO XapuyBaHHS € ABOMa Halibisb-
wMn  ccpepamu o1 HOBUX  copaHwms. KinbkicTb
HOBUX GpeHfiB y cdhepi 0XopoHM 340poB'a Ta iT-
Hecy TaKoX 3pocTae 1a cTaHoBUTb 48% PUHKY HOBUX
hpaHLwmns.

Y 2019 poui y cBiTi npaytoBano 61M3bKO
759 200 dppaHyain3nHroBmx 3aknagis, ski oTpumanu
npuoyTok 6nmM3bko 760 mnpg gon. CLWA, B HUX 6yno
3aliHATO 8 MinbiioHiB oci6. Haibinblumii cermeHT
hpaHyai3MHroBoi iHAYCTPIi — pecTopaHn LUBUAKOrO
06cnyroByBaHHs1, YacTka sik1x noHag, 250 mnpa gon.
CLUA Big 3aranbHoOro ob6csry BMPOOGHMLTBA rasysi.
[pyry nosuuito nociaatTb 6i3HEC-NOCNYTM 3 YaCTKO
6n13bko 100 mnpg gon. CLUA.

Bapto 3a3HauuMTi, wo B 2019 poui nposigHa
paHwmM3a y cBiTi — McDonalds oTpumana npuby-
TOK B po3mMipi 96 mnpg gon. CWA. Jani iayTb Taki
3HakoBi 6peHau, sik 7-Eleven 3 ob6csirom npogaxis y
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86 mnppg pon. CWA, KFC - 26,24 mnpa fon.
CLWA Ta Burger King — 21,62 mnpg gon. CLUA
[12] (puc. 4).

PeTUHr Haibinbwmnx dpaHyai3nHroBmx
MepeX Yy CBITi LWOPIYHO HafaeTbCs y BUMASI
«Top 100 Global Franchises». ¥ HboMy ocCO-
6nvBa yBara HafaeTbCca (ppaHwusam, Sk
BUMALLMIM 3@ MEXi CBOIX PiAHWX KOPAOHIB i
Ait0Tb, AK MiHIMYM, B ABOX KpaiHax. ¥ 2019 poui
6yn10 3Ha4yHO GiNnbLue dopaHLLn3, SiKi Goponucs
3a y4yacTb B peiTuHry. [laHi komnatiii aHasisy-
I0TbCA i3 (PiIHAHCOBMX 3BITiB, AOKYMEHTIB Npo
po3kpuTTA hpaHwmn3n (FDD) Ta iHWMx ony-
6nikoBaHux rasty3esux mxkepen. 3ibpaHi gaHi

IHWi nocnyrm

Po3gpibHa Topriena

3aKknagu WenaKoro
XapuyBaHHA
17%

38%

PectopaHu
18%

6%
TexHiuHe 06cnyrosysaHHsA
5%

3popos'a i dpiTHec
16%

ONS KOXHOT (opaHLLM3M BBOAATLCA B 3anareH-
TOBaHy KOMM'IOTEPHY chopMyny, WO pobutb
pesynbTaT MakCumMasibHO 06'eKTBHUM [10].

Puc. 3. FanyseBa cTpyKTypa chpaH4yain3uHry
B cBiTi B 2019 poui (%)

B ictopii «Top 100 Global Franchises» Jxepeno: nobydosaHo asmopamu 3a daHuMu MixHapodHoi acoyiayi
TibKA  ABi  hpaHLIM3M  Q4OMOBasIM  peid- thpanyalisuHay

TuHr: McDonald's (2009, 2010,

2016-2018)i Subway (2011-2015).
Bxe pgekinbka pokiB  nocninb
McDonald's 3af||v|ae nepme.Micue McDonalds
B CMMCKY HalKpalimx CBITOBUX
ppaHwmn3. 3aBOskM  NOCTIHOMY
NnepeocMUC/IEHHIO, Big4  uMdpo-
BMX €KpaHiB MEHIO A0 MOOGI/IbHOro
poparka, McDonald's ouontoe peii- KFC
TuHr. Burger King nepemicTnscs Ha
2-e micue peliTuHry 3aBasku 3poc- | Burger King
TaHHIO 6i3Hecy B liBAEHHIN Ame-

7-Eleven

puui. HuHI B niBAEHHOaMepuKaH- 0 20 40 60 80 100
CbKUX KpaiHax HanivyeTbCa noHap
900 pecTtopaHis Burger King [10]. Puc. 4. O6¢cAar npubyTKy hpaHyaiisuHroBux 6peHgis B 2019 poui,

Pizza Hut Bupiwye npobnemy

(mnpg. gon. CLUA)

CKOpO4YeHHA yacy OLIiKyBaH HA KNi- Lkepeso: nobyoosaHo asmopamu 3a 0aHumMu International Franchising Association

€HTIB. Yac pgoctaBku niun cTaB

OCHOBHUM A/1A1 NONinweHHA b6ara-

TbOX hpaHWIM3 niyn. Y >KOBTHI

2018 poky hpaHwmsa Ne 3 B peiTUHrY LbOro poky
B napTHepcTBi 3 Toyota npeacTtaBwuia CBil HOBWUIA
Tundra Pie Pro. TpaHCcnopTHMWiA 3aci6 bi3 Hy/IbOBUM
piBHEM BUKMAIB po3Milye pobody niuepito By BaHTa-
XiBUj, LLIO A€ 3MOry NPUroTyBaTh NUPIr y byab-sakomy
Micui npotarom 6-7 XBWIMH. Pizza Hut 3assnse,
L0 PO3pPO06/AEHHS BaHTaXiBKM A03BONUTL M 06INTH
06MEXEHHS pagjyca AOoCTaBKMU.

Marriott International, Ne 4 B peiATUHrY, BUKOPUCTO-
ByBaU1a CBiih noptpesnb 3 30 6peHAiB 418 nignvcaHHA
yrofi Npo ynpasniHHA | dppaHwmn3m ana 816 06'ekTiB
HepyxomocTi B 2018 poui. Y rotensx Marriott
International 6yno 3apeecTpoBaHO pekopaHY KiNbKiCTb
KNIEHTIB Yy MicUAX 36iNbLUEHHA MKHAPOAHWUX MOT340K.
Lli Hanpsamu BknoualTe €Bpony, bnmsbkuii Cxig,
Adbpuky Ta AsiiicbKo-TuUxookeaHCbKWii perioH [10].

KFC po6uTtb TpeHiHr i3 ceptuduikauii Chicken
Mastery O6isibll iHTEPaKTUBHUM, BUKOPUCTOBYHOYU
VR (BipTyasibHy peasbHicTb). Mig Ha3Bow «Baxkuii

LUIAX» CUMYNIATOP, CXOXMUIA Ha KIMHATY KBECTY, ckna-
[AETbCA 3 MiHi-irop, AoKNa4HO ONUCYHOTL N'ATL eTanis
npoLecy CMaXeHHs KypyaTu.

7-Eleven B 2019 poui nparHe npuiiHATK GinbL
OpiEHTOBAHY Ha cnoxwmBaya TEXHO/Ooriv Ana nig-
BULLLEHHA AKOCTi 06CNyroByBaHHA KNieHTiB. Mara-
3VH Npauloe He TiNbKU 3 LUPpPOBMMKU BapiaHTamu
onnatu, a i bI3 AoAaTKOM Ha cMapTdoHi Ta coui-
albHUMW MepexaMmu, WO A03BOMATb KieHTam
onnadvysaty paxyHku i 6patM yyacTb y 6araTbox
akuisx [10].

Domino’s BxoauTb B NepLuy AecATKY, B OCHOBHOMY
3aBASAKN AOT0 OHOBJ/IEHHIO A0 Gisibll TEXHOMOMYHOT |
umdpoBOi Mogeni BeAeHHs BisHecy. ®aKkTUYHO und-
poBi Npofaxi 3apas ckragalnTb 65% BCiX 3aMOB/1EHb
Ha opaHWwmM3y niyn. o 2025 poKy KOMMaHis xode
popatn He meHwe 2000 To4vok B CLUA, w0 € yactu-
HOK rNo6aNIbHOI CTpaTerii 3poCTaHHA, MeTa sKol —
pogatn 10 Ticsd micub B Ueli nepiog.
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CnopigHeHwuii 6peHg Dunkin (06uaBa € 4aCcTUHOK
MaTepuHCbKoT komnaHii Dunkin' Brands), Baskin-
Robbins 3aBepluye TOM-10 (Ta6n. 1) [10] :

Tabnuya 1
Top-10 Global Franchises
dpaHuaiizep KpaiHa Cdpepa nocnyr
McDonald's CWA LIBUAKE Xap4yyBaHHs
Burger King CWA LUBMAKE XapyyBaHHsA
Pizza Hut CWA [ocTaBka niun
Marriott International CWA roteni
KFC CWA LWBMAKE XapyyBaHHA
Dunkin' CWA XNi6o6yNOYHI BUpO6U
7-Eleven CWA Mepexa MarasvHiB
SUBWAY CWA LBUAKE XapyyBaHHSA
Domino's CWA [ocTaBka niun
Baskin-Robbins CWA MOpPO31BO

Lkepeno: cknadeHo asmopamu 3a 0aHumu Frinchise Direct

Cepep Hainbinbl BiAOMMX, NOMYMSAPHUX | aKTUB-
HUX aMepUKaHCbKMX dipaHyainsepiB, WO yHKLiO-
HYIOTb Yy cdoepi nocnyr i rpoMafCcbKOro XxapyyBaHHs,
MOXHa Ha3BaTW HU3KY BUAATHWUX KOMMaHii: «<America
Center» (mocnyru), «A-15» (npokar aBTOMOOi-
nie), «Baskin Robbins» (Mopo3nso), «Burger King»
(wBuake xapuyBaHHsl) «Century» (HEPYXOMICTb),
«City Looks» (nepykapcbki canoHu), «Comfort Inn»
(roteni), «<Domino's Pizza» (gocTaBka niuu), «<ERA»
(HepyxomicTb), «Future Kids» (gutava ocsiTa),
«Haagen Dazs» (Mopo3uBo), «Holiday Inn» (roteni),
«Levi 's Store» (opar), «McDonald's» (wBuake xap-
4yBaHHs), «Midas» (aBTOMOOGINIbHUIA cepBic), «Pizza
Hut» (uBngke xapuyBaHHs), [13], (Tabn. 2):

Tabnuuyga 2
TOM-15 chpaHuaiisepis, AKi hyHKLiOHYIOTb
y cchepi nocnyr i rpoMaaCcbLKOro XxapuyBaHHs

®dpaHuaiizep Cdpepa nocnyr
«America Center» nocnyru
«A-15» npokat aBToMo6iniB
«Baskin Robbins» MOPO31BO

«Burger King» LUBMAKE XapuyBaHHs

«Century» HepyxXoMmicTb

«City Looks» nepykapcbki cafioHu

«Comfort Inn» roteni

«Domino's Pizza» JocTaska niyu

«ERA» HepyxoMicTb

«Future Kids» AuTAYa ocsiTa

«Haagen Dazs » MOpO31BO

« Levi's Store » opsr

« McDonald's » LUBUKE XapyyBaHHSA

« Midas » aBTOMOOI/IbHUIA cepBic

« Pizza Hut » LIBUAKE XapuyBaHHs

[xepeno: cknadeHo asmopamu 3a 0aHUMU aMepUKaHCbKO20
XXypHasy Entrepreneur

{0} Bunyck 38. 2019

3a paHumum Midictepctea Toprini CLUA, B
2019 poui 29% ycix aMepuKaHCbKMX iIHO3EMHUX (hpaH-
wmn3 6ynu posmiwleHi B KaHagj, 3arasibHO KiflbKiCTHO
237 dhpaHuaizepis, Aki Bonogitotb 9031 TOprosoto
Toukoto. Lle ctaHoBUTbL 6/113bKO 40% yCix iHO3EMHUX
ppaHwmn3 CLUA, posmiweHnx y KaHagi. dpaHuaiizepm
3 iHWKX KpaiH, 30KpeMa 3 ®paHuji, ABcTpanii, Benu-
KOBpUTaHii, TakoX MNPOHMKaOTb Ha PUHOK KaHagn
LwBNAKMMU Temnamm [13].

MpuynHamn TPUBaUIOTO 3pPOCTaHHA  opaHyaii-
3uHry B CLUA 3a npunyuwieHHAMM dhaxiBLiB € 3poc-
TaHHSi 0COBMCTOro A0X0AY, CTabiNbHICTb LjiH, BUCOKWIA
piBEHb ONTUMI3MY CMOXMBAYIB | BULLLA KOHKYPEHLLiA 3a
YacTUHY PUHKY. Be3yMOBHO, TaKOX BaXX/TMBUM YAHHW-
KOM, L0 3p06MB BHECOK Y PO3BUTOK opaHyali3nHry,
ctana npueabnueicte CLUA ansa iHo3eMHUX Komna-
Hii. OCO6GNMBO aKTUBHO 3'ABAS/MCA Ha puHKy CLUA
KaHa[CbKi, EBPOMENCbKI Ta AMOHCbKI (hpaHuyansepu
3i CBOIMM CMCTEMAMM, LLO BXe AOCAMIN YCNiXy B LUX
KpaiHax [3, c. 128].

Takum 4nMHOM, icTOpu4yHO cppaHyaiisuHr B CLUA
€ OfHVM i3 HalibiNbLl PO3BMHEHNX i YCAILHUX DOPM
opraHizauji 6i3Hecy Ta pO3BUTKY MiGNPUEMHULKOT
AisinbHOCTI. BiH A03BOMAE MiHIMI3yBaTW PU3UKK B NPO-
Leci BefeHHsa 6i3Hecy, a BIKOBWUIA [OCBIf, iCHYBaHHSA
thpaHyaiisuHry B CLLUA foBiB /oro CTillkicTb i 3a6e3-
neynB NONYysAPHICTb.

BUCHOBKM 3 NpoBeAeHOro focnimkeHHsA. Cbo-
rOfHi CBITOBWIA PUHOK (hpaHyai3nHry 3pocTae i BBa-
XaeTbCA OAHMM i3 HalnepcnekTusBHiWnx. dopma
hpaHyaii3uHroBoi Mogesi 6i3Hecy ycnilHO BUKOpPUC-
TOBYETbCA B NoHag 120 kpaiHax cBiTy. ¥ 2019 poui
B CBITi npaytoBano 6113bko 759 200 chpaHyai3nH-
roBMx 3aknagis, ki oTpuMasu NpuoYTOK 6N3bKO
760 mnpg gon. CLUA Ta B HMX 6yn0 3aiiHATO 8 Mifb-
MoHiB oci6. Halibinbwnii cermeHT dopaHuan3vHroBoi
iHAYCTpii — pecTopaHn LIBUAKOrO 0O6C/YroByBaHHS,
yacTtka fkmx noHag 250 mnpg gon. CLUA Big 3aranb-
HOro 06CsAry BUPOOHMUTBA ranysi. [pyry nosuito
nocigalotb 6i3Hec-nocnyrm 3 4acTkow 6nn3bko
100 mnpg gon. CLUA.

Y 2019 poui nposigHa dpaHwMza |y
cBiTi — McDonalds — oTpumana npubyToK y po3Mipi
96 mnppg gon. CLUA. Jani nayTb Taki 3HAKOBI GpeHau,
Ak 7-Eleven, KFC Tta Burger King. Takox pentuHr
«Top 100 Global Franchises 2019 o4onnna koMnaHis
McDonald's, sika Bxe Aeki/ibka poKiB nocnifib 3alimae
nepLlie MicLue B CMMCKY HaliKpalimx CBITOBUX dhpaH-
wmn3. Burger King nepemicTuBcs Ha 2-e Micue peii-
TuHry, Pizza Hut Ha TpeTbomy, gani ngytb Marriott

International, KFC, Dunkin, 7-Eleven, SUBWAY,
Domino’s Ta Baskin-Robbins.
3a NPOrHO3HUMM  AaHumm  ekcneptiB  Best

Franchises CLUA B Hainbnavmx4i pokn NpPOAOBXUTLCS
3poCTaHHSA hpaHyain3nHroBoro 6isHecy y CBiTi. 3rigHo
3 Franchisedirect, y cepegHbomy 300 HOBUX GpeHAiB
pO3MoYMHalOTb (hpaHyalii3uHroBuii Bi3HEC LLLOPOKY,
2020 pik 6yae pokoM npodpecioHaniB opaHyaii3uHry.
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WORLD MARKET DEVELOPMENT RESEARCH
OF FRANCHISING SERVICES IN GLOBAL COMPETITION

In the conditions of increasing competition in the domestic markets and limited financial opportunities for
small business, a modern and effective form of its development is franchising. Today, international franchising
is rapidly evolving and is an effective way for businesses to enter global markets, as it requires significantly
less investment to start a business. Enterprises entering the world markets through franchise networks allow
to expand the market of products, to maximize profit and to increase employment of the population.

The current global economic development trend indicates the continued use of franchising as an effective
form of business organization, which can reduce the risks in small and medium enterprises. Today, the lead-
ing countries of the world use the franchise model of doing business as an integral attribute of the economy,
because most of the sales are carried out through franchised networks.

Today, the global franchise market is growing and is considered one of the most promising. This form has
been used successfully in 80 countries. According to the International Franchising Association, franchising
firms make up about 13% of GDP. Franchising is used in 75 business areas — from fast food and restaurants
to real estate operations and legal services.

International franchising tends to develop rapidly as it is an effective way for enterprises to penetrate global
markets, since they require significantly less investment to open a business. Entrance of enterprises to world
markets through franchising networks allows expanding sales of products, maximizing profits and increasing
employment.

In a global competition, the franchising industry is constantly evolving. Globalization in all its manifestations
has become a powerful impetus for the development of franchising activities. Its main features are the expan-
sion of trade and its liberalization, the internationalization of capital turnover and the elimination of obstacles to
its movement, profound changes in the financial sphere, which is most affected by the effects of the electronic
revolution, the expansion of the activities of TNCs and their expansion, growing stronger, the formation of
international financial institutions and more.

Today, the global franchise market is growing and is considered one of the most promising. The franchise
business model has been successfully used in more than 120 countries, including European — 36%, Asian —
32%, North American — 12%, Latin — 10%, Australia and Oceania — 6%, African continent — 4%.

In 2019, there were approximately 759,200 franchisees operating in the world, generating profits of approxi-
mately $760 billion. and employed 8 million people. The largest segment of the franchising industry is fast-food
restaurants with a share of more than $250 billion. total industry output.

According to experts from Best Franchises USA, in the coming years, the growth of franchising business
will continue. According to Franchisedirect, an average of 300 new brands start franchising annually, in 2020
it will be known as the year of franchising professionals. Franchisors with insufficient capitalization and appro-
priately qualified staff and poor brand differentiation will be eliminated more strongly by brands or generally
displaced from the franchising business.
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