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[BH3 «XepCcoHCbKWil AepxaBHWii
arpapHwin yHiBepcuteT»

Y cmammi po3kpumo cymHicmb MapkemuHay
8 agpomypusmi. Po32isHymo CcknadHUKU azpo-
mypucmu4Ho20 npodykmy, (o020 creyugbiyHi
0c06/1uB0CMI Ma NPUHYUNU YCriLHOT peastizayji.
3asHa4yeHo, Ujo CMBOPEeHHS a2pomypucmu4YHO20
npodykmy U ycriwHe Uo20 NpocyBaHHs Ha PUHKY
10C/1ye 3aCHOBaHe Ha KOMI/IEKCI MapKemuHeo-
BUX AOC/IOXEHb, SIKUL BK/TOYAE MaKi CKIaOHUKU,
SIK MPOOyKmM, yiHa Ha HbOZ2O0, MOoMy/Ispu3ayis,
ducmpubyyisi, /oockKull  thakmop. BkaszaHo
MPUYUHU, WO 3a8aXatomb MpusamHoMy azpo-
Mmypucmu4yHoOMy CeKkmopy IiHOusidyaibHO ma
ehekmusHO BUKOpUCMOByBamu MapKemuHeosi
IHCMpYMeHmu y byHKUIOHYBaHHI ma po3sumky
€B020 6i3Hecy. 3arporoHOBaHO HanpPsIMU 8rpo-
BaoXeHHs1 eheKmUBHOI MapKemuH20801 Oisi/lb-
HOCMI, Ha20/10WEeHO Ha BaX/TUBOCMI PO3BUMKY
aspomypusmy Ha OepasHOMY PIBHI LW/ISIXOM
MPodyMaHoI MoIMUKU, pe2ioHa/IbHo20 | Micye-
BO20 /1aHyBaHHSI, BPOBAOKEHHST eqheKmUBHOI
MapKemuHeoBoi Oisi/lbHOCMI, 3a3HayeHo, Wo
maki 3axodu 0adymb 3MO2y rnokpawumu npu-
6ymkosicmb 6i3Hecy, 3astyyumu U ympumamu
HOBUX CrioXuBsadig rnocsiye, 3Ha4HO noslimuumu
BIOHOCUHU 3 HUMU, cchopmysamu peksiamHuli
o6pas azgpoocerii.

KntouoBi cnoBa: azpomypusm, azpoocens, io-
MpUEMHUYbKa Oisi/IbHICMb, agpomypucmuyHull
MPOOYKM, MapKeMUH208UU KOMII/TIEKC.

B cmambe packpbima CyuHoCms MapkemuHaa
8 azpomypusme. PaccMompeHsbl COCMas/s-

owue az2pomypucmuyHo20 npodykma, ez20
crieyughuyeckue 0CO6EHHOCMU U MPUHYUIbI
ycnewHoli  peasuzayuu. OmMeyeHo, 4mo
co3daHue azpomypucmuyeckKo20 npodykma u
ycrewHoe e20 npooBUXeHUE Ha PbiHKE yCrlye
OCHOBAHO Ha KOMIIEKCEe MapKemuH208bIX
uccnedosaHutl, komopsbili BK/OYaem makue
cocmas/isrouue, Kak npoodykm, YeHa Ha Hezo,
nonysnsipusayusi, ducmpubyyus, Yesosedeckuli
thakmop. YkasaHbl NPUYUHBI, Mewarowue
4acmHOMy a2pomypucmuyeckoMy CeKmopy
UHOUBUOYa/IbHO U aghtheKmUBHO  UCIO/b-
308amb MapKemuHaoBble UHCMPYMEHMbI 8
GbyHKYUOHUPOBaHUU U pa3sumuu csoe2o0 6bus-
Heca. [TpedsioxeHbl HanpasieHusi BHEOPeHUsi
aghhbekmusHol  MapkemuHaoBol  O0esimesib-
HOCMU, OMMeyYeHa BaXHOCMb  passumusi
aspomypusma Ha 20Cy0apCmBeHHOM YposHe
rnymem npodymaHHoU no/IUMUKU, pe2uoHa/lb-
HO20 U MECMHO20 M/1aHUPOBaHUSI, BHEOPEHUSI
ahpexkmusHol mMapkemuH2080Ul desimesibHO-
cmu. YkasaHo, 4mo makue Mepbl 10380/19m
yAyqwums  npubblibHOCMbL — GU3Heca, Mpu-
BMeub U yoepxamb HOBbIX nompebumeseli
yC/iye, 3Ha4YuMesIbHO y/yqums OMHOWEHUS!
C HUMU, chopmuposamb peKknamMHbIl 06pa3
aspoycaobbbl.

KntoueBble cnosa: acpomypusm, agpoycaobba,
npednpuHUMamerbckasi 0essmesibHoCMb, agpo-
mypucmudeckuli  npPooyKm, MapKemuH208bIl
KOMI/TEKC.

The article describes the essence of marketing in agrotourism, considers the components of the agrotourist product, its specific features and principles of
successful realization. It is stated that the creation of the agrotourist product and its successful promotion on the service market is based on a set of market-
ing research, which includes such components as the product, its price, popularization, distribution, human factor. It is emphasized that the owners of the
farm stays should constantly monitor the market and respond accordingly to changes in the market situation, the tourists' tastes. The best thing is when they
are not just taking into account consumer requests, but act ahead of them. Therefore, during marketing research of the agrotourist market, work is carried
out in three main directions: research of consumers of agrotourist services, sellers of agrotourist services and the agrotourist product itself. It is stated that
the introduction of the complex of marketing communications will allow to promote the agrotourist product on the world and domestic markets. A wide range
of offers, comprehensive service ensure the promotion of agrotourist products through clusters of agrotourism: associations of homeowners, masters of folk
crafts, food establishments. The reasons preventing the private agrotourism sector from using marketing tools individually and effectively in the operation
and development of its business are specified. Directions of implementation of effective marketing activity are proposed. The importance of the agrotourism
development at the state level through sound policies, regional and local planning was noted. Since the main advertising activity in the market of agrotourist
services takes place online, promising directions of further research are proposed to choose the development of measures to promote services in the “low”
season and the management of the reputation of agrotourism on the Internet. It is said that such measures will provide an opportunity to improve the busi-

ness profitability, attract and retain new consumers, significantly improve relations with them and form an advertising image of the farm stays.
Key words: agrotourism, farm stay, business activity, agrotourist product, marketing complex.

MoctaHoBKa npoGnemu. HuWHIi B  YKpaiHi
3'ABMIAETLCA BCe Ginblle HecTaH4apTHUX BUAIB Bid-
MOYMHKY. Lle NOSICHIETbLCA TUM, WO GaraTboM Bif-
noyvBasIbHUKaM CTaB Habpugatu 3BuYaHWin BUA
MacoBOro Typu3My i NacUBHWUIA BiANoYMHOK. Mopspg, i3
UMM NONY/ISAPHICTL 3aBOMOBYE TaK 3BaHWIN €KOpyX i3
MOZOH Ha BUKOPUCTaHHSA EKOJI0TYHO YUCTUX MaTepi-
asniB, CNOXNBAHHS HaTypasibHUX NPOAYKTIB i KyniB/to
peueil, AKi He 3aBAalOTb LIKOAM HABKOMWLIHLOMY
cepefoBuLly. Lli YMHHUKM CcTaniv nepesymoBo 415
PO3BUTKY HOBOTO MEPCMNEKTUBHOIO BUAY AisiSIbHOCTI —
arpoTypusmy.

CbOrogHi gy>ke Maio npuainsatoTb yBarn BUBYEHHIO
PUHKOBOT iH(pOpMaLil CTOCOBHO arpoTypusmy. Came
Lue BMK/IMKAE TPYAHOLLi B OpraHizaTtopiB arpoTypuc-
TUYHOro Gi3Hecy. MTaHHA rpaMOTHOrO (hopmMyBaHHSA

Ta PO3BUTKY IHHOBALAHOTO TYPUCTUYHOIO NPOAYKTY
cTae Bce 6i/ibl 3HAYYLMM A1 KOXHOro rocrnogaps
arpocaambu, ockifibkn Bif, SIKOCTi HafaHoro Typnpo-
OYKTY | Or0 YHIKa/IbHOCTi 3a/1€XNUTb YCMILHICTb TiEl
yn iHWOT cagnbu. HegoctaTHLO pPO3pPO6GMTU arpoTy-
PUCTUYHWIA NPOJYKT NEBHOI AKOCTI Ta LiHOBOI kaTe-
ropii, HeobxigHO BNPOBaMKyBaTV KOMMNMIEKC Mapke-
TUHIOBUX KOMYHiKaL|ili, L0 A03BOMSIE NPOCYBATK Liel
MPOAYKT Ha PUHOK.

AHani3 ocTaHHiX pgocnipkeHb i ny6nikauii.
AKTya/IbHICTb yNpoBamkeHHsA doisiocoddii MapKeTuHry
B arpoTypUCTUYHY AiSSIbHICTb HE BUK/IMKAE CYMHIBIB.
MutaHHA chopMyBaHHA MexaHi3aMy YrpaBiHHA Map-
KETMHIOBOKO Ajs/IbHICTIO TYPUCTUYHOTO NiANPUEMCTBA
CTasin 0G’eKTOM AOCNIMKEHHSI 6araTbox (oaxiBLjiB i3
MapKeTUHry. TeOpeTUYHI Ta METO[O/IONYHI acnekTu
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IHOPACTPYKTYPA PUHKY

Liei Nnpo6neMn BUCBIT/IOBa/IN Yy CBOIX Mpausax Taki
3apy6ikHi BYeHi, K B.[. BecnapTtounwii [1], O.M. Aypo-
Bud [2], A.B. XpomoBa [1; 9], B HUX HaAal0TbCSA pPeKo-
MeHaauil WoA0 3acTOCyBaHHA MApKETUHTY B raslysi
CINIbCbKOro 3€1eHOro  Typusmy. BiTumsHsHi  gocnia-
Hukn J1.B. 3abypaHHa [4], H.€. Kyana [5], H.€. Ky3bo,
H.C. Kocap [6], B. Jlunuyk, H. Jlunuyk [7] po3kpusatoTb
TaKOX OKpPEMI acnekTy LpOoro nuTaHHs. MNpu upomy Big-
CYTHi KOMMNJIEKCHI AOCNIMKEHHSA LWOAO0 3aCTOCYBaHHSA
MapKETUHTY O151 NPOCYBaHHA arpoTypuCTUYHUX NPO-
[OYKTIB Ha CBITOBUIA Ta BITYN3HSAHUIA PUHKN.

MocTtaHoBKa 3aBAaHHA. METOK [OC/iKEeHHSA
€ BUW3HAYEHHA pOJli MapKeTUHry B arpoTypusmi Ta
BUSIBNIEHHSA OCOGMMBOCTEN KOMMMIEKCY MapKETUHrY
nig yac po3pobneHHs Ta peanizauii arpoTypucTny-
HOro NPOAYKTY.

Buknag oCHOBHOro marepiany pocnigXeHHs.
CbOrogHi nonynsipHoO € TEHAEHUIA HAGVDKEHHS [0
BCbOr0 HATYPaJ/IbHOTO, EKO/OMYHOro, Tak 3BaHa «eKo-
Teuvis». Ekcneptv BW3HalOTb MOCAYrM arpoTypusmy
CXOXMMU 3@ KOHLEMNLIE «KUTTA B CTUNI €KO» | TUM
camMum MigKpinaKTb MOro NoTeHuian. Ta ofgHieto i3
CYTTEBUX MEPENOH Ha LWSXY A0 eDEKTUBHOTO NPOCy-
BaHHS ifel arpoTypu3my cepej, NoTeHLiAHNX TYPUCTIB
€ BiACYTHICTb NPOMECIHO PO3PO6IEHOT MAPKETUHIO-
BOI cTparterii. 3Ha4yHa KifibKiCTb MapLUpyTiB i arpoTy-
PUCTUYHMX NPOAYKTIB PO3PO6MSETLCA 3a BiACYTHOCTI
iHcbopmaLii npo Te, Yoro xoue MOTEHLiiHNIA CNOXK-
Bad. BuHukaoTb npobnemu, NoB'A3aHi 3 peanizaujieto
3HAYHOI KiNIbKOCTI arpoTypuCcTUYHUX NPOAYKTIB. ToMy
arpoTypUCTUYHI NigNPUEMCTBA MOYNHAIOTL OPIEHTYBA-
TUCS1 HAa PUHOK, BigOYyBaETbLCSA NMOCTYNOBE 3POCTAaHHS
poni MapKeTWHry B IXHiil [isanbHOCTI. MapkeTuHrosa
OpieHTaLiAA CpUsie PO3BUTKY arpoTypusMy i Makcu-
Mi3auji npubyTKy, 3abe3neyye nepesary arpotypuc-
TMYHOTO roCrnoAapcTBa B KOHKYPEHTHIiA 60pOoThOi.
Y MapKeTuHry arpoTypu3My He SOCUTb MaTh NPOAYKT
BMCOKOT AKOCTi, NOTPIGHO nepLu 3a Bce iaeHTUdIKy-
BaTU peasibHi NOTPEOU CnoXnaaya i MOXMBOCTI KOH-
KypeHTiB. MapKeTuHr B arpoTypu3Mmi CKl1afaeTbcs 3
CMCTEMMW KOOPAUHOBAHWX Al rocnogaps arpooceni,
AKUIA Y NPOLECI CBOET AiS/IbHOCTI BUPO6Ase Ta pea-
Ni30BY€E TYPUCTUYHWIA NPOAYKT i3 METO OTPUMAHHS
MaKCMMasIbHOTO MNPUOYTKY LUASIXOM  HaliNoBHILLIOIO
3a/]0BO/IEHHSA cnoXuBada. MapkeTuHr gonomarae
6anaHcyBaT¥ MiX notpebamu TYpPUCTIB, 3 OAHOrO
60Ky, Ta MOX/IMBOCTAMU arpoTypuCcTUYHMX Mignpu-
€eMCTB (arpoocersib) — 3 iHWoro. CyTHICTb MapKETUHTY
B arpotypv3ami 3BOAMTbLCS [0: No-neple — MoLyKy
TakMX CMOXMBYMX SKOCTEN HAsBHOrO arpoTypucTuy-
HOrO NPOAYKTY, siKi 6 3auUiKaBWUAM NOTEHLIHMUX CMOXW-
BauiB; No-gpyre — NOLyKy NOTEHUiAHNX CNOXMBAYIB,
SKi TOTOBI Ta i3 3a[0BO/IEHHAM OyAyTb CNOXMBATU
HasiBHWIA arpoTypUCTUYHWIA NMPOAYKT Y TOMY BUIISZI,
B IKOMY BiH iCHy€e. MeTO MapKeTVHIOBOrO BM/IMBY €
3aBOIOBaHHSA crnoxmeaya [8].

Mepen T!M, SIK rocnogapi arpoocesib NPUCTYNIATb
[0 PO3pobneHHNA M NPoAaKy HOBOrO MakeTa MOChyr,

vicls)| Bunyck 37. 2019

BapTO BU3HAYMTU, AKMX came MOCAyr MNoTpebyrTb
CMoXmBaYi i AKY LjiHy BOHW roTOBi 3aniatuty 3a HuX.
[Ns 3MEHLIEHHs CTYNeHs HEBU3HAYEHOCTi Ta pUsnky
noTpibHa To4yHa Ta CBOE€YacHa iHchopmauis, OCHO-
BHUM [KEPENOM OTPUMaHHS AKOT € NPOBEeLEHHS Map-
KETUMHIoBUX AocnigkeHs [3].

Mig yac MapKeTVHroBMX AOCAIAKEHb arpoTypuc-
TWYHOTO PUHKY PO60Ta NPOBOAUTLCH B TPbOX OCHO-
BHUX Hanpsmax: [AOCNiMKEHHA CMOXMBa4iB arpo-
TYPUCTUYHMX MOCAYr, NPOAAaBLIB arpoTypuCTUYHMX
nocnyr i caMmoro arpoTypucTMYHOrO NpogykTy. Mpu
LUbOMYy OGOB’A3KOBUMM € Taki eTanu: aHani3 pPUHKY
arpoTypucTu4HuUX nocnayr (Nonut, NPono3uuis i KoH-
KypeHUisl B Uil cdepi), OuUiHKa i MPOrHO3 MonuTy,
aKTUBI3aLisi MoONUTY Ha NOCNyrn (3aCTOCYyBaHHS Takux
IHCTPYMEeHTIB, AK nonynsapu3sayisa, gudepeHuiadis LiH,
YAOCKOHa/IEHHS1 TeXHOonorii 36yTy TOwWor), 3a40BO-
JIEHHS MONWTY CMOXUBAYiB arpoOTyPUCTUYHUX MOC/YT
LWIAXOM 36iNbLUEHHS TXHBOTO acOpPTMMEHTY 3a npw-
AHATHMMU LiHAMW Ta KOHTPO/1b peasnizoBaHnX NOCyT.
OCHOBHa MeTa MapKeTUHIOBOro AOCNIMKEHHA —
3abe3neyeHHs HaneekTUBHILLION0 MNPUCTOCYBaHHS
arpoTypUCTUYHOT NOCNYTU A0 3anuTiB i BUMOT PUHKY,
BM3HAYEHHA YMOB, 3a SKAX MOXHa AOCArTM OnTw-
MaJ/1IbHOro CriBBiAHOLIEHHS MK MONUTOM Ta Mnporo-
3ULIEI0 arpOTYPUCTUYHMX NOCYT HA PUHKY.

MpoBefeHHA MapKeTUHrOBUX AOC/IMKEHb — Le
He ogHOpas3oBa akuis, a npouec, CrpsMOBaHWUiA Ha
nocTiliHe MNPUCTOCYBaHHS MOCAYyr A0 BUMOr MeB-
HUX Tpyn cnoxusadiB. HAK iHCTPYMEHT AOCNIIKEHHSA
nig 4Yac BMBYEHHS PWHKY arpoTypuUCTUYHUX MOCAyr
yacTo BMOGMpalTb METOA, ONUTYBaHHSI PECMOHAEHTIB,
nig 4Yac 360py NEPBUHHUX AaHWX BUKOPUCTOBYHOTb
aHkeTW. JlocnigpKeHHA CnoxuBadiB arpoTypucTUYHUX
nocnyr 3a AOMNOMOrOK aHKETYBaHHS OXOMJ/IE TpU
eranu: po3poOB/IEHHA aHKeTW, MPOBEAEHHA aHKeTy-
BaHHSA, OLIHKY Ta iHTepnpeTaujito pesynesrartis. Camy
aHKeTy MOXHa po34i/IMTU Ha Kisibka 6110KiB: BUBYEHHS
NpiopuTETIB | NepeBar cnoxueadis nig 4yac Bubopy
arpoTypuUCTUYHOTO MPOAYKTY; BU3HAYEHHSA MOTUBIB
BifBidyBaHHA arpooceni; BUBYEHHSA iHhOpMOBa-
HOCTI CNOXWBayiB NPo HasiBHi arpoocesii; BUSB/IEHHSA
6ap'epiB, L0 3aBaxaloTb CKOpUCTATUCA MOC/Yrok;
BVBYEHHS CMOXWUBYMX MOX/IMBOCTE PECNOHAEHTIB;
XapaktepuctMka pecnoHfeHTa. lepeBara aHKeTy-
BaHHSA Nosnsrae B TOMy, WO B pe3y/ibTaTi npasu/ibHOro
CK/1afaHHs, MPOBELEHHS aHKETyBaHHA Ta 0OPOOKM
BiAMoBiAeln Mmoxe 6yTu OoTpMMaHa KifibkicHa, cTaTuc-
TMYHA XapakTepucTuka [OChifxXyBaHMX MpoLecis,
BCTaHOB/IEHI MPUYNHHO-HACNIAKOBI 3B'A3KK [2].

Y npoueci AOCNIMKEHHSA BU3HAYa€ETbCA LiNboBa
aygutopia  arpoTypucTuyHoi nocnyru. LiinboBumm
cerMeHTamMu puHKy arpoTypusmy, sk npasuio, BUCTY-
natTb [Bi Kareropii cnoxusadis. [lJo neplloi karte-
ropii Hanexarb CrnoXuBadi, KM UikaBuil Lel BUA
BiANOYMHKY Ta MOro YHikasbHICTb. Llnx cnoxwsauis
3axOMN/IlE iges 3HalioMCTBa 3 MICLEBUM XXUTTSM,
KYNbTYPHUMW Ta racTPOHOMIYHUMW Tpaguuisamu, iges
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Jornsgy 3a TBapvHamMm, CnisikyBaHHSA 3 HACENTEHHSIM.
[0 UbOro cermeHTy BXo4sTb:

— [OinoBi noan, WO BTOMJIEHI Big, pUTMY XWUTTS B
MICTi Ta 6axaloTb NPOBECTY Yac Ha NpUpoai;

— CiM'T 3 AiTbMM, SKMX LiKaBUTb 310POBE Xapuy-
BaHHS, CMoKiliHa 06CTaHOBKa,;

— [onNuUTAMBI, MOGINBHI cnoXxmnsadi, sKi
NATLCA MOAHUMU TEHLEHUISAMU, «EKOTEUiAMU».

[0 npyroro cerMeHTy Hasnexarb CroXusadi Nocnyr,
AKi nparHyTb [0 MOBHOrO ycamiTHeHHs. Lle nogu
cTapwi 40 pokiB, AKMM HEOOXIZHWUIA CMOKIN, 3BaXaro4m
Ha iXHili xapakTep Ta MeHTaniTeT. Lle HeuncneHHui
CErMEHT, asie BCe X Taku BiH € [Kepenom [oaaTko-
BUX (DiHAHCOBMX HAOAXOMKEHb AN arpooceni [4].

CTBOpPEHHA  arpoTypUCTUYHOrO MNPOAYKTY Ta
ychilwHe Aoro NpocyBaHHS Ha PUHKY MOCAYr 3acHO-
BaHe Ha KOMMEKCI MAapPKETUHIOBUX [OC/ioKEHb.

LikaB-

[ MapkeTHHI OB KOMILIEKC ]

MapKeTUHIOBMI KOMMJIEKC OXOMJIOE MPOAYKT, LiHY
Ha HbOro, Monynspu3auito, AUCTPUBYLI0, NIOACHKMIA
akTop [5]. KOXHWI CKNagHUK KOHKPETUIYETLCS
TakvM YnHom (puc. 1).

NoriuHo BBaXxaTw, WO 11 arpoTypu3m sK BuA, Aisfb-
HOCTI Takox nepefbayace ofepXaHHA NeBHOro npo-
OYKTY — CYKYMHOCTi NOCAyr, AKUMW MOXe CKopucTta-
TUCb CNOXmBad B arpoocesi. Mg aproTypuctTuyHMM
NPOAYKTOM pPO3YMilOTbCSA He TiJIbKM Oro Xapakre-
PUCTUKK, @ N BECb MpoLec Moro po3pobneHHsi, nna-
HyBaHHS, MNPUIAHATTA PilleHb LWOAO ACOPTUMEHTY.
ArpoTypUCTUYHUIA NPOAYKT Ma€ CKIafoBi YacTHN Ta
cneundivHi 0co6MBOCTI, ANA YCNiWHOT peanisay,i BiH
NMOBWHEH BiANOBIAATN NEBHUM MpUHLMNaMm (puc. 2).

Y Typu3ami pesynbtar fisisibHOCTI 3BOAUTLCA A0
TYPUCTUYHOTO NPOAYKTY. OCHOBHUIA TYPUCTUYHWI
NPOAYKT — Lie KOMMeKCHe O06C/yroByBaHHA, TOOTO

/o

v
v
v
v

4[ 1) mocayra / mpoayxT ]—»

v
v
v

\_

v’ AKIiCTh TIPOAYKTY;

CTPYKTYpa MPOAYKTY; \
XTO, 5K 1 e CTBOPIOE IPOYKT;

OpI€HTAILiS TPOAYKTY HA CETMEHT PHHKY;
KOPHCHI 03HAKH TIPOIYKTY;

BUMOT'H LIOJI0 CTAHAAPTY NPOIYKTY;

CHPUNHATTS NPOAYKTY KOHKYPEHTaMH;
KOT0 3aIliKaBUTh JAHUH IIPOIYKT;
OpeH.

2) miHa

ANANENENEN

v

ITATOCIIPOMOKHICTh CIIOKHBAYA, \
OOTSKIIMBICTD LIIHM JIJIs1 CIIO’KHMBAYA;
€JIaCTUYHICTh I[iHH;

3HIDKKU;

BHJI PO3PaxyHKY;
TEPMIiHH [IATSKIB.

%

XTO 3alMa€ThCs IUCTPUOYLIEIO MPOIYKTY;
BiZJTHOCUHH MiX BUPOOHHUKOM IPOIYKTY 1
MOCePEIHUKAMU;

YMOBH OIUTaTH 32 HOCIYTH.

3) mucTpubyuis
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crocoOu KOMYHiKalii 3 pHHKOM;
OFODKET MOIYIIsIpr3allil;
e(peKTHBHICTh MOIMYJISIPU3ALIii;

XTO, 1110, 1€, SIK 1 KOJIU MOITYJISIPU3YE.

4[ 4) nonyJsipu3anis ]—»

AN N NN

\\ (

YCBITOMJICHHS BiIMOBITaIbHOCTI 32
HaJISKHY OPTaHi3alliio BIAIOYHHKY;
BMiHHS ~HAQJaBaTH TOCIYTH  BHCOKOI
SIKOCTI;

BJIOCKOHAJICHHSI 3HaHb Ta BMiHb;
MOTHBALIIS 10 JiSUTBHOCTI.

v

—[ 5) moacbkuii pakTop ]——>

v
\ p,

Puc. 1. CKNnagHUK1 MapKeTUHIOBOIO KOMIJIEKCY B arpoTypu3mi
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| Ckananosi |

( MarepiaJibHi ]

v v

Jltronm, siki OepyTh [penmeru, 1o €
y4acTb y mpoueci 3aco0amMu ISt
HaJaHHS IIOCITYTH HaJaHHs OCITYrH

[ HematepianbHi (emoliiiai) ]

ﬁ 3HaAHHS icTopii MicIs; \ // 00IaaHaHHS \

' [ePEKUBAHHS;

v/ 3HaHHA LiKaBUX OyIMHKIB; v’ 7ocBim 9oroch
EKCKypPCIifHIX v’ mponyktu Ba)KJIUBOTO IS
MapIIpyTiB; Xap4yBaHHS, TYpUCTa;

v’ BOJIOJIiHHS v’ mpeamern ans v' 3HalloMCTBO 3
iHO3EMHHUMH MOBaMH; BiZMIOYHHKY KHMOCB;

v' moBeiHKa; TOIIO. v o3HalOMIICHHS 3

v cnoci6 BasraTucs; YUMOCH LIKABHM;

v’ neuxivhi pucu v’ 36yIKCHHS YABH.
(KpacCHOMOBHICTb);

\_

ArpoTypuCTHYHHI
L HPOAYKT

v

( thiznuni puck (BiK). / \ /

Crnenudiuni ocodauBocTi

HEBIAYYTHICTh

PO36IXKHICTD Yy yaci GpakTiB KyIiBIIi 1 CIIOXKHBAHHS

3QJICXKHICTD AKOCTI MMPOIYKTY BiJl BUKOHABIIS

Mpunuunu yeminrsol
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CTaOUTBHICTB,

IPOAYKT Mae
HAIIOBHCHHA poay

TMPOAYKTY - ’ THYYKICTb 1 . MOTEHII AT
POLYKTY HpI/I6yTKOBICTL yT-I . II13HaBaJIbHUMH
npuBabIMBa BapiaTHBHICTb A JUTSt
i HPOAYKTY IPOIYKT (ocsiTHiMm) MOIAJTBIIOT0
1aes POLYKTY eIIeMEHTaMU
PO3BHTKY

Puc. 2. CknagHuUKun, oco6/MBOCTI Ta NPUHLMNU peanisauii
arpoTypuUCTUYHOIO NMPOAYKTY

CTaHAApPTHWIA Habip MOCNyr, AKMIA NpojatTb Typuc-
Tam B OHOMY «MNaKeTi».

[JouinbHO po3rNsiHYTU CTPYKTYPY arpoTypUCTULHOTO
NPOAYKTY, BiH CKNaAa€eTbCsl 3 TPbOX PiBHIB (puc. 3).

Be3ymMOBHO, KOM()OPTHE MPOXMBAHHA Ta SKiCHe
XapyyBaHHA CTaHOBMSATb OCHOBY arpoTYpUCTUYHOIO
NPOAYKTY CINbCbKOI caanbu, ane 3i 3poCTaHHAM KOH-
KypeHLii Lboro cTtae HegocTaTHbO. Tomy rocrnogapi
caamb NOBMHHI BUXOANTN Ha HOBWIA SIKICHWIA piBEHb —
po3po6asaT! Ta yAOCKOHaNOBATU arpoTypUCTUUHUIA
NPoAyKT. Yacto arpoTypuCTUYHUIA NPOAYKT nonsrae
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B YHiKaUTbHili npono3uii Tiel un iHWOi arpooceni, LWo
CTUMYJ/IIOE TypuCTa npuixatn we pas. Lle aktyanbHo
4Ns rocnogapis TMX arpoocesib, AKi po3MileHi He B
0c06/1MBO NPMBaAGANBOMY MiCLi Ta MalOTb He3py4yHe
ONS TYPUCTIB po3TallyBaHHS.

MpUHUMNOBE 3HAYEHHSA MaE SKICTb MNPOAYKTY:
nponosuuis BigNOYNHKY B cenli Mae ByTu opuriHab-
HOI0, BIZPI3HATMCS BMCOKOK SKICTIO, agpecyBaTucs
KOHKPETHII rpyni cnoxusadiB. focnogapi arpoocesib
MOBUHHI aHanisyBaTu pPWHOK i BiANOBIAHO peary-
BaTW Ha 3MiHM PUHKOBOI CMTyaLil Ta CMaku TYpPUCTIB.
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BA30BUMN

3BATAYEHUN

3MiCT NPOAYKTY 32 XapaKTepOM
HeMaTepia/JibHUM i € HacligKoOM
TiepeBar, sKi X04yTb OTPUMAaTH
TYPUCTH:

€eMOI1il, HOBi 3Hal1OMCTBQ;
YUCTe HIPUPOJHE CEPEOBUILIE;
po3Bary, BilllOYNHOK;

IOCBif, 3HAHHS;

3IOPOB s, pereHeparis Cu;
Mi3HAHHSA HOBMX MicCIIb,
KYJIBTYpH i TOOYTY MiCIIEBOTO
HaCeJIeHHS.

AN NN YANRN

KOHKPETHI IIOCAYTH Ha/IEXKHOI AKOCTI,
AKi HafaloThCA KILIEHTY 3a JIOTO Ipowi:
v po3MilueHns, XapuyBaHH:;

v’ HepeBe3eHHs, eKCKYPCii;
v yMOBM 0es1ieKu TOLO.

JOJATKOBI IIepeBaru, siKi BU3HA4al0Th
BUILMH CTYIIIHb 3aOBO/ICHHS K/IiCHTA:
JIOAATKOB1 EKCKYpCIl;

pisHoro Buay 6oHycH;
Oe3IATHUI TPAHCIIOPT;
NIPOILATBHNI NOJAPYHOK;
Ii/IbTH, IIIHOBi SHILKK,
IHTepHET-OPOHIOBAHHS;
YMOBH OIIATH;
MICIJISIIPOJAXKHUN CEpBiC.

AN N N N NN

Puc. 3. PiBHi arpoTyp1MCTUYHOIO NPOAYKTY

BaxaHo, o6 BOHM He MPOCTO BPaxoByBa/iM 3anunTu
CroXmBauiB, a i Bunepempkanm ix. Mponosuuis iHHO-
BaLiHOrO NPOAYKTY — BaXMBa CKNajoBa 4yacTuHa
MapKeTUHIOBOI  cTparterii, daktop MaibyTHbLOro
(piHaHCOBOro npougiTaHHs [9].

Bax/MBUM efleMeHTOM KOMIJIEKCY MapKeTUH-
roBMX 3axoAiB y cdpepi arpoOTypUCTUHHUX MOCAYr i
[OiEBUM IHCTPYMEHTOM BMNJIMBY Ha PUHOK € UjiHa. MNpu-
BabsMBOO OyAe LiHa, Wo AOCTYyNHa A1 CnoXusadis
i3 He3HauHuMKn goxopamu. Mig vac ii dpopMyBaHHA
BapTO BpaxoByBaTW, WO nepebyBaHHA Ha NOHI Npu-
poAn, B CifibCbKii MICLEBOCTI HE O3Hayae HU3bKY
AKICTb NOCNYT Ta He3a40BiNIbHI YMOBW MPOXUBAHHSA.

HacTynHWM enemMeHTOM iHTErpoBaHoi MapKETUHTO-
BOT [iSiNIbHOCTI € ANCTpUBYLiA. BoHa nonsrae B egoek-
TUBHOMY NPOCYBaHHI NOCAYT A0 KIHLEBOro CNoXnBaya.
MapKeTUHIOBI KaHaIN arpoTYPUCTUYHKX TOCNOAAPCTB
€ NpoCTMM Ta MNPSAMUMU, XapakTepusyloTbes 6es-
nocepeaHiMn KoOHTakTaMu 3 BignouyvBa/ibHMKamMu Ta
4acTow BIACYTHICTIO MocepeaHukiB. Haiibinbw edek-
TMBHUMKU chopmamy peanisaLii  arpoTypucTUYHOrO
NPOAYKTY Ha PUHKY BUSBUNCA Taki: NpAMWI Npogax,
NPOCYyBaHHSA Yepes JI0Kas1bHi rocrnofapchki CTPYKTYpH,
BUMYCK iHhopMaLiiH1X BraaHb [1].

3a3Buuaii BMacHWKM arpoocefis HagawTb nepe-
Bary npsMyM Npogaxam Bf1acHOro NpoayKTy, nepesa-

10Tb MapKeTUHIoBY iHDOPMALLit0 3a TaHLH0XKOM «rocC-
nogapi arpooceni — NOCTIAHWIA KMIEHT — NOTEHLIRHNIA
KNIEHT», YHUKaAOUM nocepefHuLTBa Typoneparopis,
rpoOMaACbknX opraHizauiii Towo. Takvil nigxig npak-
TUKYIKOTb FOCMoAapi arpoocenb, Wo PO3MiLLEHi B Ciflb-
CbKMX MICLEBOCTAX i3 BUPAKEHUM TYPUCTUUYHUM iMi-
[pkeMm (0340poBUi, FNPCbKOMMXKHI KypopTh). Hegonikom
Takoro nigxony € obmexeHHs reorpadivyHUX PUHKIB
Ans BMpo6HUKIB nocnyr. MNMepeBaramMmy NpsiMOro Npo-
[axy € BilHOCHA NPOCTOTa KOHTAKTY 3i CNOX/BaYveM;
nepcoHidhikayia KOHTakTIB, WO Aae 3Mory iHAMBIAY-
anisyBaTtu nocsnyry, y pasi noTpebu cBOeYacHO BHe-
CTW KOPEKTUBM; MOXJ/IMBICTb OCOBUCTOIO KOHTPOSHO
3a nNpouecom npogaxy; BUCOKUIA NPUBYTOK, OCKINbKM
3HUKaE NoTpeba JinnTn Moro 3 nocepesHMKamu.
LLinpoknii cnekTp npono3uii, kKomnsekcHe obcny-
roByBaHHs1 3abesrneyye MNpocyBaHHA arpoTypuctuy-
HUX NPOAYKTIB Yepe3 Taki rocnofapcbki CTPYKTYpH,
K KAacTepu CiflbCbKOro Typusmy — 06'efqHaHHS
B/TACHMWKIB OCEe/lb, MAWCTPIB i3 HAPOAHWNX MPOMUCHIB,
3aknafiB xapyyBaHHA. Peastizalis arpoTypucTUYHnX
nocnyr Yepes NoCepesHKIB 34INCHI0ETLCA 3a3BuYai
TYpPUCTUYHUMK pipMamun. CuTyalis Ha cyvacHoMmy
PVHKY arpoTypuUCTUYHMX NOC/YT BKA3Y€E Ha HELOCKO-
HaNiCTb MexaHi3My Takoi B3aemogii, WO MOCTiliHO
CYNPOBOKYETLCA B3AEMHUMU NPETEH3IAMU yYacHU-
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IHOPACTPYKTYPA PUHKY

KiB. TYpUCTUYHI ipMK po3rnagalTb arpoTypucTuny-
HWIA NPOAYKT K AOAATKOBWiIA, BUKOPUCTOBYIOTh arpo-
ocesi SIK 6a3n A9 HOYiB/I B TYPUCTUYHUX LIEHTpax y
Nik Ce30HY, a TaKOX 3a BiACYTHOCTI BISIbHUX MiCUpb Y
rotensx nig yac TemaTuyHux Typis [6].

[JonomaraloTb npocyeaty arpoTypucTU4HI Npo-
OyKTW  4yepe3 BUMYCK iHhOpMaLiiHO-pekIamMmHmX
BMAAHb FPOMAfChKi Ta AepXaBHi CTPYKTYpU. Tak, iHi-
Liatop Ta reHepaTop po3BUTKY B YKpaiHi CiflbCbKOro
TYpU3My, BCeyKpaiHCbka rpomajcbka opraHizadis
«Cnifika CNpuUsiHHA pPO3BUTKY CiNIbCbKOIO 3e/1eHOro
Typu3my B YKpaiHi» Habyna 3HayHOro focsigy vy
BUMYCKY BCEYKPAIHCbKMX Ta pPerioHasIbHUX KaTasoris
Ta NYTIBHUKIB i3 CiNIbCbKOro Typu3my [7].

Ycnix MapKeTMHIOBMX 3aX0AiB 3a/1eXnUTb Big npa-
BW/IbHOTO 3aCTOCYBaHHSA (hOPM KOMYHIKaL,ii 3 pUHKOM,
TOOGTO BMINOT nonynspusadii NocNyr, sika nonsrae B
iHbOpMYyBaHHi, HaraflyBaHHi, nepekoHaHHi crnoxmaa-
4iB CIPUAHATK, YCBIAOMUTY BUTOAM Ta KynuTK 3anpo-
MOHOBaHWIA arpoTypUCTUYHUIA NpoAaykT. MNonynsapusa-
LS arpoTypUCTUYHMX rOCMOAAPCTB BK/IKOYae Typ6oTy
npo penyTauito (HefonyLWeHHS POo36iXHOCTEN i KOH-
oNiKTIB, CTBOPEHHA NPUEMHOI aTmocdepn AN Bia-
NOYMBAIbHUKIB); CBOEPIAHMIA CTUAb (HM3Ka po3Ba-
XaUTbHO-KY/IIHApHNX 3axofiB, OpraHisauis 3ycTpivei
3 HAPOAHMMU YMINbLAMW, NPOBEAEHHA MalicTep-kna-
CiB); XapakTepHi nocnyru, Wo MNpPOMOHYKTLCS arpo-
ocenelo (crneujasiszalis Ha BeslocMNeaHoOMY TypPU3MI,
€KOMOrYHMX MeTogax rocnofaproBaHHs, Ha ob6cy-
FOBYBaHHi rOCTEN 3 OOMEXEHUMU MOX/IMBOCTSAMM);
CTBOPEHHA YMOB 6€e3neyHoro BiANOYMHKY B MPUMI-
LLIEHHAX | HA NOABIp'T arpooceni; aganTadito 40 cyyac-
HUX TEHAEHLUIN, CBITOBUX CTaHAAPTIB i 3MiH cuTyau,il
Ha PUHKY. [10 OCHOBHMX €efieMeHTIB nonynspusadii
BIQHOCSATb OCOOGUCTUIA KOHTAaKT, peksiamy, BuAaBHU-
UTBO [pYKOBaHWX MaTtepiasiiB (NpocnekTiB, katasio-
ri, naakaris, kaneHgapis, NMNCTIBOK), Npe3eHTaLil nig,
yac MNpPOBELEHHA BUCTaBOK, ApMapkis, hopymiB Ta
iHWNX 3axofiB, MOTMBAL,iiHY nonynspusauito (LiHOBI
3HVXKW, NOAAPYHKM).

KntouoBy ponb y 6yab-Kiii rocnogapcbKoi Aisinb-
HOCTI, 0CO6G/MBO B HadaHHi TYPUCTUYHUX MOCAYT
arpapHum nignpvemMcTBoM (arpooceneto), Bigirpae
NIOACLKAIA YMHHMK. TOMY WO Hi npuBabnuea LUiHA,
Hi aKTMBHe iH(POPMYBaHHA Ta MPOCYBaHHA MOCAyr
He npuHecyTb GaxkaHWX pesynbTaTiB, AKWO Mocyrun
6yoyTb HafjaHi HEKOMNETEHTHUMU, HE rOTOBUMK A0
CNifIKyBaHHA, A0 NPOSIBY FOCTMHHOCTI rocnogapsiMu
arpoocesnb. Cnoxusadi OLiHIOKTb AKICTb arpoTypuc-
TUYHOrO NPOAYKTY Yepes NoBeAiHKY NepcoHany, aKuii
HaMOBHIOE CBOEK NpaLeto, eHeprield HOBOCTBOPEHI
npogyktn. Came Big, NepcoHasty y nNigcymky 3asne-
XWUTb ycnix abo HeBAada rocnofapcbKoi Aisi/IbHOCTI
3aranom [10].

Ta ronoBHe B MapKETMHIOBIl AisnbHOCTi — i
Li/SIbOBa OpiEHTaLI Ta KOMMJ/IEKCHICTb, TOOTO noea-
HaHHA B €OMHOMY «TEXHOJOr4YHOMY» MpoLeci pos-
POGMEHHS 1 NPOCYBAHHA arpoTypUCTUYHUX MOCNYT
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OKpeMuX enemMeHTIB L€l aisnbHoCcTi. OkpeMi mapke-
TUHIOBI fji, 3axoamn (aHani3 noTpe6, NPOrHo3yBaHHs,
PO3pO6/EHHS, MNPOCYyBaHHA MNPOAYKTY TOLLO) He
3abe3neyarb TOrO, WO 3abe3neunTs peanizauis map-
KETUHTY SK Lii/TICHOT cucTemMum.

CyyacHa cuTyauis Ha PUHKY BITUM3HAHUX arpo-
TYPUCTUYHUX MOCANYT BKa3ye Ha Te, WO Ti/IbkU HEBe-
NMKa KiNbKiCTb rocnogapiB arpoocesib HamaraeTbCst
CaMOCTIiHO NMPOBOAWNTN MAapKETWHIOBI AOCAIMKEHHS.
€ CYMHIBM LLOJO 3[aTHOCTI NPUBATHOMO arpoTypuc-
TUYHOTO CEKTOpPY iHAMBIAYa/IbHO Ta e(PEKTUBHO BUKO-
pUCTOBYBaTU MAPKETUHIOBI IHCTPYMEHTU Y (DYHKLiO-
HyBaHHi Ta PO3BMTKY CBOro 6i3Hecy. [MNpnynHn Lboro
Taki: HEPO3yMiHHA MPUHLUMNIB Ta Posi MapKeTUHry B
OTPUMaHHI NpMOYTKY, HeGaXaHHA cnyxaTu nopagu,
AKi HIBN HaB'A3YIOTLCA «3i CTOPOHU» IHLWWX CYCNi/lb-
HUX iHCTUTYLiA, HECNPOMOXHICTb CaMOTYXKW 3Aili-
CHIOBaTN MapKEeTUHIOBI 3axoau Towo. Taki Aii nposs-
NATLCA B aMaToOPCbLKOMY Miaxofi 40 po3pobneHHsA Ta
BUMYCKY iHGhopMaLiiHUX mMaTepianis, YacTux Bunag-
Kax HesAkicCHOI peknamu, BiACYTHOCTI NpoAyMaHol
CUCTEMWN PO3MNOBCIOAXEHHA H(hopMaUiinHOT npoayk-
Lii, 3noBXmnBaHHi E-mail-mapkeTnHrom ToLo. Ak csia-
YUTb MKHAPOAHA NPakTuKa, TifIbKA FPYHTOBHI [OCHI-
[DKEHHS JaloTb 3MOry po3pobuty eqpekTnBHI 3axoam
LWOAO BAOCKOHA/IEHHS MapKeTMHIOBOTO MeXxaHi3My
B arpotypusmi. MNMponoHyemMo Taki HanpsiMu BnpoBa-
[KEeHHS e(DEKTUBHNX MAPKETUHTOBUX IHCTPYMEHTIB Y
LiSANbHICTb arpoTypPUCTUYHNX NiIANPUEMCTB:

— OpraHisauis HaB4YaslbHUX Mporpam, cemiHapis
AN 03HaNOMIEeHHA 3 AOCBIAOM BUKOPUCTAHHA Maso-
GHMKETHUX IHCTPYMEHTIB MPOCYBaHHS NOCNYT, edoek-
TUBHUMW MapPKETUHIOBUMU CTpaTerisMvn AN «HU3b-
KOro» Ce30HY;

— MAaHyBaHHA CUCTEMU PO3MOBCHOIKEHHS iHOp-
MaLiHOT MPOAYKLT;

— CTMMY/IIOBaHHSA B3aEMHOI reHepauji igen cinb-
CbKMM HAaCesIeHHAM | CYCMiMIbHUMWU  IHCTUTYLiAMM
o0 nonynapusauii arpoTypusmy;

— 006'eQHaHHA 3yCW/ib BNACHUKIB arpoocesb Lns-
XOM CTBOPEHHS1 TPOMaCbKUX OpraHisauiii (paioHHi,
o6nacHi Cnisiky CNpUsiHHA PO3BUTKY arpoTypu3my);

— opraHisaujiiHa Ta diiHaHCOBO-KpeaWTHa Aono-
Mora 3 60Ky opraHiB Bnagu arpotypucTUyHMM nid-
NPUEMCTBAM Y 3iiCHEHHI MapKETVHIOBMX 3aX0fiB i3
NpOCyBaHHS NPOAYKTY Ha PUHOK;

— opraHisauis  gocnifjkeHb i OLiHIOBaHHS
KOH'FOHKTYPU TYPUCTUYHOIO PUHKY B CislbChbKili Micue-
BOCTi paliloHHMMM Ta 061acHMMKM opraHizauismu;

— 06'egHaHHA nNapTHEPCbKMX 3YCUb 3 METOH
npomoLii arpoTypUCTUYHOIO NPOAYKTY;

— [onomora NpoBigHMX PeknaMHKX areHLjiin y pos-
POGIEHHI Ta BUFOTOB/IEHHI SIKICHOT APYKOBaHOT NPOAyK-
Uil 4N 3any4yeHHs iHo3eMHOro TypucTa, nonynspusa-
Uil BITYN3HAHOIO arpoTypu3mMy Ha CBITOBMX PUHKaX;

— PpO3pO6NEHHST TEPUTOPIANILHOrO NPOAYKTY, SKWIA
OXOMNJIE MEBHY TepUTOPIlD i cknagaeTbea i3 npu-
poAHMX, LITYYHMX Gnar Ta Takoi iIHhpacTpyKTypH, WO
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Mae MO3UTUBHWI BNAVB Ha NPUAHATTA PiLUEHHA Npo
KYNiB/O NPOAYKTY;

— CTBOPEHHA opraHi3auii 3a nigrpumky  MiHic-
TEepcTB, BIgAINIB Typusmy o06nacHux (palioHHKX)
aagMiHicTpauiii gnsa nonynspusalii Ta Nnpoaaxy arpo-
TYPUCTUYHUX MNOCNYT B pPErioHax.

BUCHOBKM 3 NpoOBeAEHOro AOCAIAKEeHHS.
OTxe, Ha TeMnu PO3BUTKY arpoTypusMy BEJIMKOHO
MipOI0 BM/IMBA€E oOpraHisauis mapkeTuHry. Mignpu-
EMU, rocrnofapi arpoocefib MNOBWHHI Linecnpsmo-
BaHO (YOpMyBaTV PUHOK arpoTypMCTUYHUX MOCAYT,
BMKOPUCTOBYIOUM BCi CKNafoBi YaCTUHM KOMIM/EKCY
MapKETUHTY: NPOAYKT, LiHY, AMCTPMBYLit0, nonynspu-
3aujto, noAacbknii dpakTop. Mig Yac CTBOPEHHS arpo-
TYPUCTUYHOTO NPOAYKTY BaXK/IMBO YHMKATU MoKasy
LWTYYHOCTI» | KOMEpUiiHOrO BUKOPUCTaHHSA MCeB-
[OCI/IbCbKOTO  Cnocody XuTTAa. BnacHukam arpo-
TYPUCTUYHUX TOCMOAAPCTB, LWO6 BiAPI3HATUCA Bif,
KOHKYPEHTIB, CNiJi HamaraTucs po3smsaTu 3MiCT Typri-
POAYKTY, Nam'aTati npo KOMMJIEKCHE 3a0BO/IeHHSA
notpe6 rocteit. Tinbkn B LbOMY pasi MOTEHLiAHWUIA
KNIEHT cTaHe peasibHWM. PO3BUTOK arpoTypusmy Ha
OepXaBHOMY piBHI NMOBMHEH BigbyBaTUCA He WS-
XOM OAHOMOMEHTHOrO, CTUXIAHOIrO BUXOAY Ha PUHOK,
a BHacnigoK NpoAyMaHoT NoNiTUKN, PerioHasibHOro i
MiCLLeBOro njiaHyBaHHs, BNPOBaKEHHSA e(peKTUBHOI
MapKeTUHIOBOT AifNIbHOCTI.

OcCKiNbKM OCHOBHa peKnamMHa aKTUBHICTb Ha PUHKY
arpoTypuMCTUYHUX NOCAYr BiAGYyBaeTbCA B OHMaliH-
NPOCTOPi, NEPCNEKTUBHNMMN HaNpAMaMmn LOCiKEHb
BapTO BBAXaTW po3pobneHHs 3axofiB oo npocy-
BaHHA arpoTypUCTUYHMX MOCNYr Y CBATKOBI AHI Ta
«HU3bKWIi» CE30H, a TakoX «ILKIHM | ynpaBniHHA
penyTaLli€to arpoocesi B Mepexi Internet. Taki 3axoan
AaayTb 3MOry MOoKpawmTh MpuoyTKOBICTb Gi3HecCy,
3a/lyuynT Ta YyTpMMaTu HOBKX CMOXMBAYIiB MOCAYT,
3HaAYyHO MONIMNWUTU BIGHOCUHU 3 HUMWU, chopmMyBaTu
peknamMHuii obpas arpooceni.
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FEATURES OF MARKETING OF AN AGROTOURIST PRODUCT

Relevance of the marketing philosophy implementation in agrotourism is beyond dispute. The issue of com-
petent formation of agrotourist product is becoming more and more significant for every owner of farm stays,
since the success of agrotourism business depends on the quality of the offered tourist product and its unique-
ness. It is not enough to develop an agritourist product of a certain quality and price category, it is necessary
to implement a complex of marketing communications, which allows to promote this product to the world and
domestic markets.

Purpose of this research is to determine the marketing role in agrotourism and identify the features of the
marketing complex in developing and realization of the agrotourist product.

Results. Marketing in agrotourism consists of a system of coordinated actions of the farm stay's owner,
which during the activities produces and sells the tourist product in order to maximize profit through the total
customer satisfaction. The marketing complex covers the product, its price, promotion, distribution, the human
factor. The creation of an agritourist product and its successful promotion in the market is based on a complex
of market researches, during their performance the work is conducted in three main directions: research of
consumers of agritourist services, sellers of agritourist services and the agritourist product itself.

Agritourism as a type of activity involves obtaining a certain product. The agrotourist product has the follow-
ing specific features: imperceptibleness, inability to store, differences in time of purchase and consumption,
dependence of the product quality on the performer, tendency to seasonal variations.

Product quality is critical: the rural holiday offer must be original, of high quality, addressed to a specific con-
sumer group. The farm stay's owners should constantly follow the market and react on the changes in market
situation and tourists' preferences respectively. The best thing is when they are ahead of consumers' requests.
In order for agritourist product to be successfully implemented, it must be filled with cognitive elements, be
flexible and variable, have the potential for further development. Consumers also evaluate the quality of agri-
tourist product through the behavior of staff who transfer their work, skills and energy to the created products.

An effective tool for influencing the market is the price of agritourist product. The price available to low-
income consumers will be attractive. When its setting it must be considered that the location in tutal areas does
not mean the low quality of the services and poor housing conditions.

By means of distribution the effective sales promotion to the final consumer is provided. Agrotourists' mar-
keting channels are simple and straightforward, characterized by direct contact with consumers. A wide range
of offers, comprehensive service ensures the promotion of agrotourist products through such economic struc-
tures as rural tourism clusters.

The situation in the domestic agrotourist services market indicates that only a small number of farm stay's
owners try to implement a marketing complex in the development and sale of agritourist products independently.
The areas of implementation of effective marketing tools in the activities of agrotourist enterprises are:

— organization of training programs, seminars to familiarize with the experience of using low-budget tools
for promoting services, effective marketing strategies for the “low” season;

— encouraging the mutual generation of ideas by rural populations and public institutions on the promotion
of agrotourism;

— providing organizational, financial and credit assistance from the authorities to agrotourist enterprises in
carrying out marketing measures to promote the product to the market;

— managing research and tourist market conjucture evaluation in the rural areas by the raion and oblast
organizations;

— assistance of leading advertising agencies in the development and production of quality printed prod-
ucts for attracting foreign tourists, promoting domestic agritourism in world markets;

development of the territorial product, creation of the organizations with the support of the Ministries, tourism
departments of the oblast (raion) administrations to popularize and sell the agrotourist services in the regions.

Practical implications. The entrepreneurs, the owners of the farm stays have to form the market of the
agrotourist services purposefully, using the marketing mix: product, price, distribution, popularization, human
factor. The owners of agrotourism farms should try to develop the content of the agrotourism product, to keep
in mind the complex satisfaction of guests' needs, only in this case the potential client will become real. The
marketing measures will develop the business profitability, attract and retain the consumers of the services,
show a great improvement of the client relationsm, shape the farm stay's advirtizing image.
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