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Y cmammi 06ipyHmoBaHa akmyasibHicmb ma
HeobXiOHICMb  ¢hopMyBaHHS1 MO3UMUBHOZ20 M-
Oy 0719 cyyacHux nionpueMcms. PosesisiHymo
meopemuyHi OCHOBU MOHIMMS iMIOXy ma Hase-
0eHo chakmopu, siKi hopMytomb BHYMPpILKHItG ma
30BHIWHIG iMIOX nidnpuemcmsa. [lpoaHasi3o-
BaHO MPOYEC ma MPUHYUIU ¢hopMyBaHHS1 iMIOXy
nionpuevcmsa.  O6rpyHMoBaHO HEOOXIOHICMb
BUKOPUCMAHHS MapKemuH208020 iHCMpyMeH-
mapito nabnik pineliwH3z ma  iMioxmelkiHay.
LosedeHo, wjo disiibHicMb i3 ¢hopmysaHHsI ma
3MIYHEHHST IMIOXy nepedbadyac BUKOPUCMAHHS
pi3HUX 3acobiB | KaHasliB PO3MOBCIOOXKEHHST
iHpopmayji.  3okpema, Oemasniz08aHO  Mmaki
3acobu i KaHas/lu po3roBCOOXEeHHs iHghopmau,
5K Be6-calim nionpueMcmsa, opaaHizayisi 0co-
bucmux 3ycmpideli BUW020 KepisHUYmMBa I3
rpayisHUKamu, op2aHisayisi 380pOMHO20 38'A3Ky
3 kieHmamu ma iH. Cehopmy/ib0saHO nepe-
Bazu | Hedoniku Halbinbw yxusaHUX Memoois
Ki/TbKICHOI ma SIKICHOI OUiHKU IMIOXY Mionpuem-
cmga. 3anporioHoBaHo Moc/lid0BHICMb MPOUecy
aHasiizy ma oyjHKU iMiOXy riorpueMcmsa, BUKO-
pucmaHHsi K020 3abe3nequms (hopMyBaHHS,
nMiompuMKy ma po38UMOK MO3UMUBHO20 IMIOXY
nionpueMcmsa.

KntouoBi cnoBa: iMioX, KOHKYpeHmHi nepe-
Bazu, iMidxmelkiHe, ouiHka iMidXy, mMemodu
OUiHKU IMIOXY.

B cmamee 060cHOBaHa akmyasibHOCMb U
Heobxooumocmb  ¢hopMUPOBaHUST  MO/IOXU-

me/ibHO20 UMUOXa O/151 COBPEMEHHbIX Mpeo-
npusmud. PaccmompeHbl  meopemudeckue
OCHOBbI MOHSIMUST UMUOXa U npedcmas/ieHbl
cbakmopbl,  Komopble — (hOPMUPYIOM  BHY-
mpeHHUl u BHEWHUU UMUOX rpeonpusimusl.
lNpoaHasnu3uposaH npoyecc U MAPUHYUMbI
chopmuposaHusi umudxa npednpusimusi. O6o-
CHOBaHa HEeobXoOUMOCMb  UCIMO/Ib30BaHUSI
MapKemuHa08020 UHCMpPyMeHmapusi nabsuk
puneliwH3 u umudxmelikuHea. Jloka3aHo,
umo O0esimesibHOCMb 110 ¢(hOPMUPOBaHUKD U
YKper/ieHuto umuoxa rpeoro/siazaem ucrosib-
308aHUE Pas/uYHbIX CPeOCms U KaHasio8 pac-
npocmpaHeHus uHghopmayuu. B yacmHocmu,
demasiu3uposaHbl makue cpedcmsa U kaHaslbl
pacnpocmpaHeHusi UHghopMayuu, Kak B8e6-
calim npeonpusimusi, op2aHu3ayusi /UYHbIX
BCMpeY BbICWE20 pyKosodcmsa ¢ pabomHu-
Kamu, opaaHu3ayusi obpamHoli cssi3u C K/u-
eHmamu u dp. CchopmynuposaHs! rnpeumyuje-
cmsa u Hedocmamku Haubosiee NPUMeHSIEMbIX
Memodos KosiuyecmseHHoOU U Kad4ecmseHHOU
OUEHKU umuodxa npednpusimusi. [pednoxeHa
nocsedosame/ibHOCMb fpoyecca aHaiusa u
OUeHKU umudxa npednpusimusi, UCro/b308a-
HUe Komopozo obecrieyum (hopmMuposaHue,
noddepxaHue U passumue MoIoKUMeIbHO20
umudxa npeonpusimusi.

KnioueBble cnoBa: UMUOX, KOHKypPEeHMHble
npeumyujecmsa,  UMUOXMeEUKUH2, — OYeHKa
UMUOXa, Memodb! OUEHKU UMUOXA.

Formation of a positive image and high reputation of the company is a long and complicated process, which is one of the main components of ensuring
competitiveness. Therefore, forming a positive image of the company is one of the urgent tasks of modern management. In the article, the author substanti-
ated the urgency and necessity of forming a positive image for modern enterprises. Considered the theoretical foundations of the image and presented the
factors that shape the internal and external image of the enterprise. Analyzed the process and principles of forming the image of the enterprise. In particular,
the author focuses on the importance of psychological and emotional feelings in the process of forming a positive image. The company’s image among
consumers is represented by people’s views on the unique characteristics that they believe the company's products possess, quality, design, brand popular-
ity; business services, discount system; product price; consumer perceptions of the mission and strategy of the enterprise, as well as its corporate identity.
Substantiated the necessity to use such marketing tools as public relations and image making. The purpose of these measures is to ensure the effective
functioning of the enterprise through establishing close communications and facilitating mutual understanding between the state, top-management of the
enterprise, staff and consumers, as well as improving the image and reputation of the enterprise. Proved that the activity of forming and strengthening the
image involves the use of various means and channels of information dissemination. In particular, the author pays attention on such means and channels
of information dissemination as the company website, the organization of personal meetings of senior management with employees, the organization of
customer feedback, etc. Performed a comparative analysis of the available methodological approaches to the quantitative assessment of the image, its
advantages and disadvantages are characterized. Revealed the features of qualitative methods of image estimation. Proved that qualitative and quantita-
tive assessment methods should apply in their logical connection. The sequence of the process of analysis and evaluation of the image of the enterprise
is proposed, the use of which will ensure the formation, support and development of a positive image of the enterprise. The practical value of the obtained
results is the need to improve the image of domestic enterprises.

Key words: image, competitive advantages, image-making, image evaluation, image evaluation methods.

MoctaHoBKa NPOGNEMU. YMOBM (PYHKLIOHY-  KyPEHTOCMPOMOXHOCTI NiANpUEMCTBA, a TOMY Heao-

BaHHS Cy4acHUX NiZNPUEMCTB NOCTINHO 3MIHIOKTLCS.
BVHWKHEHHS HOBMX 3anuTiB Ta 3MiHa Bnogo6aHb
CMOXMBauiB, NepPMaHEHTHE 3POCTaHHSI PIBHS KOHKY-
peHuii, aediunt pecypcis, rnobdanisauis 6isHecy Ta
BVWHVKHEHHA HOBMX MOX/IMBOCTEN [/1A I0T0 BELEHHS,
pPO3BMTOK Ta LUMPOKA AOCTYMHICTb CyvacHuX iHdop-
MauiiHUX TEXHO/OTi CMOHYKalOThb A0 3MiH i B CUCTEMI
ynpaeniHHA MNigNnpPMeEMCTBOM. 3a UMX YMOB CYTTEBO
3pOCTaE posb iHTENEKTYyaslbHUX pecypciB i MOXnu-
BOCTEl A0 X peanisauji, siki y CyKynHOCTi (DOPMYIOTb
iHTeNeKTya/bHWIA KaniTan NPoMUCMIO0BOro NiANpPUEM-
CTBa, F0/IOBHOIO 3i CK/1a[0BUX YAaCTUH SKOTO € iMigK
nignprvemcTaa. MNMo3NTUBHUIA IMi)K € 3aNOPYyKOK KOH-
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cTatHa yBara A0 (QOPMYBaHHS 1 yNpaBiHHA HUM
Pi3KO 3MEeHLLYE MOX/IMBOCTI (DYHKLIOHYBaHHA cy4ac-
HOro TOBApPOBMPOBHMKA.

AHani3 ocTaHHiIX pocnigpkeHb i nyGnikawiii.
MuTaHHA bopMyBaHHA Ta MOKPaLLEHHS iMigpKy nig-
NPVYEMCTB aKTMBHO AOCNILKYIOTbCS B HAYKOBMX Npa-
LAX Taknx ydyeHux, sk C.M. InnsaweHko, A.B. Konogka,
O.l. MapueHko, M.IM. Caraiigak, T.5. CEMEHUYK Ta iH.
HaykoBuji cnpasBeg/IMBO 3a3HavyaloThb, WO cneuudika
iMiZKY SIK aTpmMByTy cy4acHOro nignpuemMcTaea npose-
NAETLCA B TOMY, WO BiH iCHYE HE3a/1eXHO Bif, 3yCub
camoro nignpuemcTea i NoTpebye MNOCTIAHOT OLiHKM
i Kopekuji. poTe BapTO BiA3HAYUTU HELOCTaTHICTb



B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

JocnigkeHb, AKi CTOCYHOTbCA BU3HAYEHHSA CYTHOCTI
Ta CTPYKTYpU iMigXy NiANpUeEMCTBa SIK 06’ekTa Line-
CMNpsIMOBAHOro yNpaBniHHSA, NiAXo4iB Ao oro goopmy-
BaHHSA Ta OLHKN.

MocTaHoBKa 3aBAAHHA. MeTOK AOC/IIKEHHA
€ BM3HAYEHHS CKMIAfHWKIB, IHCTPYMEHTIB i 3aco06iB,
LLIO BNAMBAKOTbL Ha (DOPMYBaHHSA, NiATPUMKY i Npocy-
BaHHS NMO3MTMBHOIO IMiAKy NignpueMcTBa.

Buknag OCHOBHOro martepiasly AOCAiIKEeHHS.
B ymMoOBax >OPCTKOT PUHKOBOT KOHKYpPeHLiT MiX nig-
npuemMcTBamu, ki MPOMNOHYHOTb aHasIoriuHi ToBapwu
Ta MOC/yr1, NMUTaHHS 3aBOKOBaHHA PUHKY 36yTy Ta
3a/Ty4EHHS NOTEHUINHMUX KNIEHTIB 3HAYHO 3aroCTpio-
0TbCA. MO3UTMBHUIA IMIAX NIANPUEMCTBA € OOHUM i3
OCHOBHWX IHCTPYMEHTIB MONIMLWEHHs1 CTaHoBMLA Nia-
NMPUEMCTBA Ha PUHKY, KU BUOKPEMJIKOE Or0 cepes
noAibHUX 3a BUAOM AisNbHOCTI NignpuemMcTs, nigcu-
JII0E Or0 PVHKOBI NO3uLii, 36i/bLLYE PUMHKOBY Bap-
TiCTb KOMMaHIl, MiABULLYE KiIbKICTb MOCTIHMX Cno-
XVBa4iB Ta piBEHb N0SI/IbHOCTI A0 KoMnaHii. Came
NO3UTUBHUIA chOpPMOBaHUIA iMifX 3abe3nedye CTiky
no3uuito NiANPMEMCTBA Ha PUHKY Ta AOr0 KOHKYPEHTHI
nepesaru [1, c. 445].

IMijK — ue BignoBigHWM UYMHOM CCHOPMOBAaHWUIA,
ayaioBisyasibHO NigKPINAEHWA, CIPUIAHATUIA Ta YCBI-
JOM/IEHMIA CYCMiNIbCTBOM Ha acouiaTMBHOMY PIBHI
o6pa3 opraHisauji (ocobu, ToBapy, NOCAYr1 TOLLO),
LLIO BM/IMBAE Ha il YCNiX Ta Ha KOHKYPEHTOCMPOMOX-
HICTb [2, €. 475]. BiNbLWICTb YY4EHUX BUAINAIOTL BHY-
TPILUHIN Ta 30BHILLHIN iMigK KOMNaHIT.

30BHILWHIl IMIgX € A3epKasibHUM Bif06padKeHHSAM
OYMKN NapTHEepiB Npo nignpueMCTBO, HaliBaXX/MBI-
LWUMW CKMaA0BUMU YacTUHAMU SKOTO € MPO30pICTb
NiANPUEMHULBKOT AiSASIbHOCTI, NOANBbHICTL A0 Ki€H-
TiB, HaAMHICTb, BIgKPUTICTb AaHWX MPO 06CcsArM npo-
JaxiB, aCOPTUMEHT TOBapiB, LjiHOBY IHyukicTb. Coui-
anbHWN 06pa3 POPMYETLCA LUASXOM IHOPMYBaHHS
CNi/IbHOTU MNpPO coLUjasibHi acnekTn AOiANbHOCTI Nig-
NPUEMCTBA, Taki ik CNOHCOPCTBO, 6narofinHicTb, Nig-
TPUMKa coujaNbHUX PyXiB, y4acTb Y BUPILUEHHI eKo-
NoriyHux npobnem, 3aiiHATICTb, OXOPOHa 340pPO0B's
TOoWO. Ha 308HIWHIG iMIOX BMIMBaOTb Taki YNHHUKM,
AK AKICTb NPOAyKLii nignpuemcTsa; oONTUMaslbHe
CMIiBBIAHOLWEHHST «LUiHA — SAKICTb»; NOSAbHICTb Nid-
npuemcTBa 0 6i3Hec-napTHepiB, piBEHb HAAIAHOCTI;
couianbHa, thiHaHCOBa Ta KOMYyHiKauiiHa nonituka
KoMnaHii ToLlo.

BHympiwHil imMiox ABNse cobolo y3arasibHeHe
CTaBNeHHA nepcoHany p[o nignpuemcrea. lMpauis-
HVKN € He nuvuwe (hakTOpoM KOHKYPEHTOCMPOMOX-
HOCTi, ane I OCHOBHMM HOCIEM iHdopMauii ansd
30BHIWHBLOTO cepefosuwa. Cepepf dakTtopis, LWO
QOopMylOTb  BHYTPILLHI/A iMigX, BapTo BiA3HAYUTK
COLia/IbHO-NCWXOMOTIYHWIA KNiMaT Y KOJIEKTUBI; Mexa-
Hi3MWM CTMMYMIB Ta MOTMBALil/ WOAO NOKpaLLeHHs
BMKOHaHHSA C/TYy)X60BUX 0OOB’A3KIB; MOMITUKA KOM-
naHii Woao niaBuLLEeHHNA KBanidhikalii Ta kap’epHOro
3pocTaHHs npauiBHuKKiB [3].

Mpouec dopmyBaHHA IMiLKY nignpuemMcTea €
peTenbHO BMBaXKEHUM HAMPSMOM [AiSNIbHOCTI, L0
3a6e3MnevyeTbCs rpaMoOTHUM Ta e(EeKTUBHUM BUKO-
pPUCTaHHAM MapPKETUHIOBUX IHCTPYMEHTIB, Takumx K
nab6nik pinenLH3, MeTO SIKOTO € aKTUBHWIA BNINB Ha
CYCNi/IbCTBO, CMOXMBaYiB, BUKOPUCTAHHA METOLAIB i
npuHUMNIB, SKi gonomaratoTb MiANPUEMCTBY AOCAMTU
NnocTaB/IEHMX LiNei.

®PopmyBaHHA iMiIKy KomnaHii BigbyBaeTbca 3a
BMU3HAYEHUMU NPUHLMNAMU:

1. MpurHUMN NOBTOPEHHA — 6a3yeTbCA Ha BNacTu-
BOCTI IIOACBKOI NamM’aTi: 4O6pe 3anam’ATOBYETLCA Ta
iHdbopMaLLis, Lo NOBTOPKETLCS.

2. MNpvHUMN 6e3nepepBHOr0 NOCU/IEHHS BNNBY —
06I'pYHTOBYE MiACUNEHHS apryMeHTOBaHOro Ta emo-
LiiHOrO 3BEPHEHHS.

3. MpvHUMN «noABIHOIO BUKAWKY» — MOBIAO-
MJ/IEHHST CNPUIAMAETLCA HE NULLIE PO3YMOM.

BapTto 3asHaunT, WO HaliBaX/UBiWY pob Yy
hopMyBaHHI NO3UTUBHOTO iMiAKY MigNpUeEMCTBA Bifi-
rpawTb NiACBIAOMI MCMXOMONIYHI Mpouecy, eMoujiiHa
chepa Ncuxikn NanHN.

BukopucTaHHs iHCTpyMeHTapito PR Ta iMigxveii-
KiHTY ANns dhopMyBaHHS iMigKy NignpuemMcTsa B CuUC-
TeMi BHYTPILUHbOIO MapKEeTUHry, SKy AOLiNbHO pOo3-
rnajatm ik CUCTEMY BiJHOCWH, WO Big6yBalOTbCA B
HOPMAaTUBHO-NPABOBOMY | KY/IbTYPHO-MEHTa/IbHOMY
cepefoBULL MK HaiMaHM NPaL,iBHUKOM i CTEKXO/1-
Aepamun (akuioHepom, Ton-MeHepKMEHTOM, napTHe-
pamu no 6i3Hecy, cnoxuBadyamu TOLLO), Aa€ 3MOry
Ginbll  ed)eKTUBHO BUKOPWUCTOBYBATW BHYTPILLHIi
noTeHuias1 KOMMaHii, NOCU/INTX BHYTPILLIHIO MOTUBa-
Lilo Ta NigBUWMTN AKICTb POBOTM KOHTaKTHOro nep-
COHasy, a TakoX BCTAHOBWTWU Ta MigTpMMyBaTu B3a-
E€MOBUTiAHI Ta AOBroTpuBasli NapTHEPCbKi BiLHOCUMHU
MiX yciMa yyacHuKamm BisHec-npoLeciB.

MeToto cyvacHoro nabnik pineiwH3 € 3abe3ne-
YeHHS e(pekTMBHOro (OyHKLIOHYBaHHA MignpueMcTea
yepes HaaroMkKeHHsi TICHUX KOMYHiKauiii i noner-
LLIEHHA B32EMOPO3YMiHHA B CUCTEMI BiAHOCUH «aep-
XaBa — MeHeKMEHT — MNepcoHasl — CnoXxmeay», a
TaKoX NPOCYBaHHSA IMigKy /i penyTauii nignpuemcrea
Ta iioro ToBapis (mocnyr). JisnbHICTb i3 (hOpMyBaHHS
Ta 3MiLUHEHHST IMigKy nepeabadae BUKOPUCTaHHS pis-
HUX 3ac06iB, OCHOBHI 3 AIKMX HaBeaeHo Ha puc. 1.

MepLoyeproBod METOH 3ax0f4iB 3 iIMiAKMENKIHTY
€ 3abe3neyeHHs1 Mo3auiHOBOI KOHKypPeHL|i, npu3Ha-
YeHHAM SIKOT € (hOPMYBaHHS KEPOBAHOTO iMifKy TOBa-
pis (nocnyr), nignpuemcTsa 3arasioMm, igeonorii ToLo.

3a3Buyaii Ui 3axo4mn CKIafalTbCsa HE 3 OKpeMMX
noaji, a 3 KOMMAEKCYy B3aEMOMOrofpKyBaHUX Aiid,
CNpsIMOBAHMX Ha ICHYKUMX Ta MOTEHUIRHUX K/ieH-
TiB, 6i3HEC-NapTHepPIB NiANPMEMCTBA, OpraHiB Braau.
Tomy OAHUM i3 NPIOPUTETHUX 3aBLAHb IMIIKMENKIHTY
€ No3uLioHYyBaHHSA ToBapiB (Nocnyr) Ta nignpuemcTsa,
o nepeabavae popmyBaHHS i NiATPUMKY MNO3UTUB-
HOTO iMifKy. Y pasi, AKWo NignpueMcTBO He Npuainsae
[OCUTb yBarn i camocTiliHO He dhopMy€e MO3UTUBHUI
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Be0-caiit nianpueMcTBa, A0IIKa OTOJIONICHD

Team building

Bunyck BHyTpilIHIX KOPHOPATUBHHUX BUJIAHb

Oprasizarist 3B0pOTHOTO 3B’ SI3Ky

3aco0u 1 KaHaIU PO3IIOBCIO/IKEHHS
iH(popmaii

Oprasi3ailis 0COOUCTUX 3yCTpiueii BUIIOTO KePiBHUIITBA

3 IEPCOHAIIOM

Puc. 1. 3aco6u i KaHann po3noBCOMKXEHHS iHdopmaLLii
Ans doopMyBaHHA NO3UTUBHOIO iMifpKy opraHisau,ii

iMiZpK, BiH Byie cDOPMOBaHWiA A0r0 KieHTaMu i napT-
Hepamu CTUXIHO, a 3Ha4YMTb, HEKEpPOBaHO.

IMiIHKMEWKIHT — Le AISNbHICTb, CNpsiMOBaHa Ha CTBO-
PeHHA i POpMYBaHHA MO3UTUBHOTO MKy NiANPUEM-
CTBa, siKa (hopMy€eTbLCA Y NOBHIl BiANOBIAHOCTI 3 BUOpa-
HOO MOoZeNto iMifpKy | 6a3yeTbCs Ha Takux nigxoaax:

— iMigpKMenkepcbkoMy  (MapKeTUHroBi  Aocni-
[PKEHHS, BMBYEHHS MOBEAHKN | NOTpeb CroxmBauis,
cyyacHMX TpeHgiB, peknama, PR-3axogm ToWO).
Cawme peanisauisi UbOro nigxogy 3a6esneuvye hopmy-
BaHHS €MOL,HOTO IMiXY:;

— BUPOBHUYOMY (npodiecioHanisam gisfibHOCTI Ta
AKICTb MPOAYKLIT, couiasibHa BiAnoBiAa/IbHICTb, TYp-
60Ta nNpo cnoxueada Towo). Ycnix peanisauii Lboro
nigxo4y 3aniexuTb Bif, nepcoHany nignpuemMcTsaa,
noro kBanidhikaLii Ta MOTMBaL,i, a TaKoX SKOCTI, Bap-
TOCTI Ta PiBHS TEXHIKO-TEXHOSIOTNUYHOro 3a6e3neyeHHst
BMPOGHMYOro npouecy. Takuii nigxig 3abesneuye
bopMyBaHHS MPUPOAHOTO IMiZXY;

— MeHemKepCbKoMy (rapMOHIiHE MOefHaHHSA
nepeear 060x nigxodiB, a ix peanisauis 34iAcCHI0-
€TbCS1 Y NOBHII BIANOBIAHOCTI 3 MiCi€t0, CTpATETIEHO |
nporpamoro po3sBuUTKY nignpuemctsa) [4, c. 19].

OuiHka iMigKy nignpuemcTea sBASIE COO6OH
[0oCUTb CKNagHwii npouec. Lle nosiCHIETLCA TUM, L0
B iMiZXi MigNpUMeEMCTBA CKOHLEHTPOBAHO OO'€KTUBHI
i cy6'eKTUBHI UiHHOCTI. CyKYMHICTb LUX LIHHOCTEWN
BM3HAYa€ KOHKYPEHTHI nepeBary KOXHOro OKpemoro
nignpuemcTBa. Pe3ynbraTtu OuiHKUM AadyTb 3MOry
oTpUMaTu fAetanizoBaHe YSABEHHA MpOo (akTUYHWIA
iMiDK, a TaKoX BUKOPUCTOBYBATM OTpPUMaHi pesysib-
TaTn AK OPIEHTUP ANA NnofanbLUoi peastizauil iMiax-
cTparerii B Mexax cTparerii po3BuUTKY NignpuemMcTaa.

KpuTnyHuin aHania po3po6neHnx yHeHnmmn MeToAis
KiNbKICHOT OLLiHKM iMiZpKy nignpuemcTsa fas nigcrasu
YMOBHO PO34i/inTL iX Ha Tpu rpynu. Y T1abn. 1 Hase-
[EHO nepesarn Ta HeJo/iKM Y 3aCTOCYBaHHiI KOXHOT 3
rpyn MeToiB.
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IMifpK oA nignpuemcTBa € OfHie 3 Aoro rono-
BHUX KOHKYPEHTHWX MepeBar, TOMy BiH noTpebye
a1eKBaTHOT OLLiHKM 0r0 pPiBHA Ta NOCTINHOIO MOHITO-
PUHIY CTaHy MOro efieMeHTIB i nigcmctem. 3acTtocy-
BaHHSA TiNbKM KifIbKICHOTO MeToay He Aa€e 3MOorn pos-
TNSAHYTU 06'EKT LiNICHO, TOGTO BU3HAUYNTU 3HAYYLLICTb
i B3aEMO3B'A30K EMOLIiHUX XapaKTePUCTUK IMiZXy.
3 ypaxyBaHHAM LbOro Ha npakTuui edekTUBHiILe
BVKOPWUCTOBYBATM KOMOIHALiKO KiJIbKOX KiNIbKICHUX i
SKICHUX METOAIB.

AKiCHI MeToaM HaliyacTille BMKOPUCTOBYHOTHCS
AN CTBOPEHHS ONUCOBOT 6a3u i WKanu Ans nogasb-
LOT KiNbKICHOI OUiHKM, no6ynosw rinotesn ana i
nepeBsipkK, a/pke BOHU [al0Tb 3MOry 3p0O3yMiTU CYT-
HICTb Mpo6nemu, chopmyBaTn 3aBLaHHA Ta MNOHATIN-
HWIi anapaT 418 NoAA/TbLUNX KiNTbKICHNX AOC/iIKEHb.

BinblWIiCTb MeTOAiB SAKICHUX [OCAIMKEHb 6a3y-
I0TbCA Ha BUKOPUCTAHHI NigXoAiB, AKi PO3pOO6NeHi
ncuxonoramu, ToMy iX BUKOPUCTAHHA OOMexeHe,
azke 36ip A4aHUX NOBMHEH NPOBOAUTUCHA BUCOKOKBA-
nicpikoBaHMM haxiBLEM 3 MapPKETUHIY Y B3aeMogil 3
npodeciinHumM ncmMxonorom. 3asHaymMmo, Lo METo-
OVYHI nigxoam 0o AKICHOT Ta KifIbKiCHOT OLHKM iMigpKy
NignpUeEMCTBA HE € KOHKYpEeHTamu, HaBMnaku, BOHU €
IHCTpPYMEHTamW, SKi JONOBHIOIOTb OAWH OAHOTO.

BuvkopmucTaHHA TOro Yu iHLIOTO0 MEeToAy 3a/1eXnTb
Bif, NOCTaBfIeHOI MEeTU OUIHKW. HAKICHI meToam, siKi
[JOLINIbHO 3aCTOCOBYBATM came A1 OUHK/ iMigKy
nignpuemMcTBa, HaBefeHo Ha puc. 2.

[ns dopmyBaHHs iHhopMauiiHOT 6a3n  OUiHKK
iMiZKy 3a3BMYail 3aCTOCOBYIOTb [Kepena BTOPUHHOT
iHhopmalii. AHani3 BTOPMHHOI iHdhopmauii sk 6a3u
OLHKM iMifpKYy nignpuemcTsa mae 0Co6/MBI YMOBM
3aCTOCyBaHHA. 3 Uil NpUUnHKN Oyae akTyaslbHUM
po3rnsan came TuUX QKepen iHopmadii, 3a AonomMo-
rol0 AKUX NiANPUEMCTBO BNAVBAE Ha CBOI KOHTAKTHI
ayauTopii. AHaniz BTOPUHHOT iHdhopMaLil Sk MeTop,
He 3aCTOCOBYETbCA A1 NPSAMOI OUiHKM IMiZpKy nia-
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NPUEMCTBA, asie 0r0 BUKOPUCTaHHA Hagae iHdop-
Maujto, sKka HeobxigHa y npoueci ynpasniHHA HUM, a
came: aHani3 iHcpopmauii y 3MI npo nignpneMcTBo
i AIOr0 KOHKYPEHTIB; 6ayYeHHs 3arasibHUX CyCniflbHUX
HaCTPOIB; BM3HAYeHHS BNoAoOaHb LifIbOBOI ayanTo-
pii; MPOrHO3yBaHHA MalibyTHLOrO NOMUTY Ta MOX/U-
BUMX AOr0 3MiH TOLLO.

TakuM 4YMHOM, Halbinbl edekTUBHMMN aHani3
i ouiHKa iMioKY nignpuemcTBa 6yayTb Yy pasi BUKO-
HaHHS Ay Takili nocnigoBHOCTI:

— fAKiCHa OUujiHKa CKNafHVKIB iMifKy Ta iXHIX ene-
MEHTIB, L0 AacTb 3araslbHe YsAB/IEHHA NpO ioro
CWIbHI Ta cnabki CTOPOHW /19 KOXHOI KOHKPETHOT
cuTyau;i;

— popmyBaHHs 3a pesyssTatamm SKICHOro aHanisy
KpuTepianibHOT 6a3u AN KiNbKiCHOT OLHKK;

— KifbKiCHa OUiHKa iMigXy (3arasiom Ta 3a okpe-
MUMW IOr0 enemMeHTaMmn Ta napaMmeTpamu).

BUCHOBKM 3 NpoBeAeHOro AOC/ifKEHHSA. Y3a-
rasibHIOYM BUKaJeHe BYLLEe, MOXHAa KOHCTaTyBaTu,
Wo iMifpK nignpuemcTBa SIBNSIE COBOK CYKYMHICTb
acoujauii abo BpaxeHb, ki 6ynn UinecnpssmMoBaHO
abo crnoHTaHHO cd)opmoBaHi y CBIAOMOCTI rpomag-
CbKOCTi. POpMyBaHHA, MiATPUMAHHA Ta PO3BUTOK
NO3MTUBHOIO IMigXy nignpuemcTea notpebye BuBa-
XXEHOT, 'PYHTOBHOI, KOHTPO/IbOBAHOI AiSNIbHOCTI W00
CTBOPEHHS, 3aKpirnsIeHHA Ta NOCU/IEHHSA MO3UTUBHOT
rPOMaCbKOl AYMKM NP0 KOMMaHito.

SIKicHI METOIM OLIHKHU IMIJI)KY MiANPUEMCTBA

{

Y

®dokyc-rpynu

EkcrnieptHi
METOIH

AHaiiz BTOpHHHOL
iH(popmarii

[HmuBinyanbHi
IHTEPB 10

Meroj corioaoriyHux
ONUTYBaHb

Puc. 2. AkicHi meToAM OLiHKM IMiMKY nignpuemMcTBa

[xepeno: [5]

Tabnmua 1
MeToaun4HI nigxoAmn A0 KiNbKiCHOT OLiHKW iMifKXy nignpuemMmcTBa
MeTop, MepeBarun Heponikun
OujiHka imigxy * [1a€ 3MOry MPOBECTM KifIbKICHY OLjiHKY BapTOCTi [* CK/1a[4HO KOPEKTHO BU3HAUYUTUN PUHKOBY

yepes BU3HaYeHHS
pi3HWLi pUHKOBOI Ta | *
6anaHCcoBO| BApPTOCTi | aKTMBIB Ha NpMBYTOK NiANpUeEMCTBa

iHTeNnekTyasIbHOro Kanitasy nignpueMcTBa;
3a6e3neyye aHasi3 BNANBY HeMaTepiaslbHUX | ¢

BapTiCTb NiANPUEMCTBA,;
HeoObXigHWI 3HaYHK 06Car iHdopmalii
npo BiANOBIAHY rany3b NiANPUEMCTBA;

yepes OLiHKY MOro CTPYKTYPHUX €M1EMEHTIB, SAKi
PaHXylTbCA 3a CBOEK 3HAYYLLICTHO, L0 CYTTEBO
NigBULLYE O6'EKTUBHICTD;

* 3a pesyfbratamy OLiHKM MOXHA BU3HAUUTK,
AKi KOHKPETHO chepu AiaNbHOCTI NignpruemMcTaa
noTpe6yoTb YA0CKOHAIEHHS

(goodwill) e 3apy6iXHI METOAMKM OLHKW ryaBiny
PO3p06NEHI 3 ypaxyBaHHSM crneundikm
LiSANbHOCTI MDKHAPOAHNX KOMMAaHiiA;
* HasiBHi METOAMKM He Jal0Tb 3MOTM BUSBUTY
BY3bKi MiCLisl B iMiZ)Xi KOMNaHii.
OujHka 3a * [ae 3Mory BCcebiuHO OLHUTK iMipK e OLHOYHI acoujauil, AKi BUHUKaIOTb Y
[0MnomMororo niANpMeEMCTBa Ha OCHOBI penpe3eHTaTMBHOIO PEeCnoHAEHTIB, MOXYTb MaTV COHTaHHWIA
CeMaHTUYHOro ONUTYBaHHA BMOIPKN PECNOHAEHTIB; xapakrep.
ancbepeHuiany e [a€ 3MOry NopiBHATY IMiZX AOCAIoKYBAHOIO
nignpuemcTaa 3 iMiJpKEM KOHKYPEHTIB; po3po6butn
KOHKPETHI pekoMeHgaLii 3 MONINWEeHHS iMigKy
nignpuemcraa.
OujHka 3a * 3aCTOCOBYE YHiBepCasibHi METOAUKMN OLLHKN e HEe BPaxoBYyeTbCS MMTOMA Bara OKpemmx
[,0MoMOror iMiZKY nignpruemcTBa 6yab-aKoi cchepu iMigpKeyTBOpIOtOUMX (hakTopiB y hopmyBaHHI
po3paxyHKy BisANbHOCTI, pO3Mipy, CTail Moro XX1TTEBOTO NMO3UTUBHOIO IMiKY NiANPUEMCTBA;
iHTerpasnbHux UuKny; * noTpebye 3HaYHMX MaTeMATUYHUX
MOKa3HWKiB e OUjiHKa iMigKy nignpremcTBa NPOBOANTbLCSA PO3paxyHkis;

e y3araslbHeHHS iMigXeyBOpOUMX (DaKTOpIB
NPUBOAWTL A0 TOrO, WO iHTErpasibHa OLjiHKa
iMiZDKY € ycepefHEeHOI0 | fae ysABNEHHA nue
NpPOo OKPEeMi i0ro efleMeHTH.
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DIRECTIONS FOR FORMATION OF A POSITIVE IMAGE OF ENTERPRISE

The purpose of the article. The necessity to research company image due to the fact that this important
resource management, which affects the efficient operation of the business. The prerequisite for the develop-
ment and successful functioning of any enterprise market is its image. This is an important element of attract-
ing more customers to the enterprise and, consequently, increasing profits, as it is one of the main goals of the
enterprise development.

Methodology. The methodological basis for the study were the methods of comparison and abstraction as
a way of processing the obtained information. Research from marketing, business and management scholars
has become the theoretical basis of research. The modern research of the theory of marketing and man-
agement activity, scientific works of domestic and foreign scientists, materials of scientific journals, Internet
resources, and results of marketing researches became the information resource of this research.

Results. A positive image becomes a prerequisite for the organization to achieve sustainability and positive
business success. First, it gives effect to the importance of an enterprise of a certain power, that is, it leads to
a decrease in sensitivity to changes in the sphere of politics and economy, which directly affect any enterprise.
Secondly, it protects the company from competitors and consolidates its position. The formed positive image of
the enterprise provides free access of the organization to various resources: financial, information, and for this
purpose it is necessary to clearly distinguish the stages of formation, influence of factors external and internal,
application, if necessary, scientifically grounded and proven technologies of image formation. In particular,
each enterprise has an external and internal image. Thus, internal image is the opinion and attitude of employ-
ees to the company, social and corporate policy of the enterprise, the system of motivation and incentives for
employees, etc. The external image formed by the quality of the enterprise's relations with business partners,
customers, consumers, government agencies, banks, etc.

Modern public relations is a means of strategic management of the behavior of personnel and consumers
of products of the enterprise in the external and internal environment, a tool for influencing it through informa-
tion interaction. Using the tools of public relations and image making allows controlling people's thoughts and
feelings, to generate demand for goods, to create public opinion and general mood. In addition, this is possible
only if the targeted communication flows with different groups of the public — with staff, with partners, with the
public in general, with state institutions will be established and clearly managed.

Image for the enterprise is one of its main competitive advantages, so it requires adequate assessment of
its level and constant monitoring of the status of its elements and subsystems. Methodological approaches
to qualitative and quantitative assessment of the company's image are not competitors, but on the contrary,
they are tools that complement each other. The use of one or another method depends on the purpose of the
assessment.

Practical implications. Assessing the image of the company is a rather complicated process. This is
because the image of the company is concentrated objective and subjective values. The totality of these
values determines the competitive advantages of each individual enterprise. The results of the evaluation will
allow to get a detailed idea of the actual image, as well as to use the obtained results as a guide for the further
implementation of the image strategy within the enterprise development strategy.

Valueloriginality. The results of the study will be the basis for the formation of a system of measures for
image management with the aim of maintaining the achieved level, further enhancing the image and correcting
misconceptions of interested partners and consumers, etc.
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