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Y cmammi po3a/15Hymo OCHOBHI meHOeHUji ma
rpobsiemMu 3acmocyBsaHHsi MapKemuHay 8 6aH-
KigcbKill Oisi/ibHocmi. [NpoaHasnisosaHo 0cobsu-
BOCMI PO3BUMKY 6GaHKIBCbKO20 MapkemuHay
B YkpaiHi. NepepaxosaHo 8udU Odisi/IbHOCMI
6aHKIBCbKUX yCmaHOoB8 ma HadaHO PEeKOMEH-
dayii wodo rnosinweHHs1 nocsay2 3a Aoromo-
2010 MapkemuHey. [lpoaHanizosaHo sumpamu
6aHKiB YKpaiHu Ha MapkemuH208i 3axo0u ma
peknamy. Oxapakmepu308aHO OCHOBHI Map-
KemuHeosi cmpamezii 8 6aHKIBCbKil cghepi.
[osedeHo, wjo pauyioHasbHi 3acobu 07151 pea-
nizayii yux cmpameeili 3acHOBaHi Ha BUKO-
pucmaHHi MapKemuH208UX IHCMpyMeHmI8 i
4yac HadaHHS Ui/lb0B020 Habopy 6GaHKIBCbKUX
nocsye. BusisnieHo ma 06rpyHmoBsaHo Bak-
ausicmb y 6aHKIBChKIll cohepi B3aeMO0il 3 K/ii-
€Hmamu, a came BCMaHOB/EHHS KOHMakmy
i BU3Ha4yeHHs1 rompe6 KaieHMIs. 3anporio-
HoBaHO noodiesuli MapkemuHe (iBeHm-mapke-
MmuHe) SIK Criocié 3as1y4YeHHs1 HOBUX KJlieHmiB,
MPSIMUX 1PO0axis 6aHKIBCLKO20 MPOOyKmy ma
akmusizayii ysaau yinbo8oi aydumopii. pak-
muka 6aHKIBCbKO20 MapkemuHay — ye KpoK 0o
PO38UMKY 6aHKIBCbKOI cucmemu YkpaiHu.
KniouoBi crnoBa: 6aHkiBcbka ycmaHosa, GaH-
KisCbka r1oc/y2a, GaHKIBCbKul ~ MapKemuHe,
pekniama, MapkemuH208a cmpameaisi, 8B3aEMO-
0is 3 K/iEHMOM, yislbosa ayoumopis, moodiesuli
MapKemuHa.

B cmambe paccMompeHbl OCHOBHbIE MEHOEH-
yuu U rpobsiembl MPUMEHeHUs] MapkemuHaa
B baHkKoBckol OessmesisHocmu. [poaHanusu-
poBaHbl 0CO6EHHOCMU pa3sumusi 6aHKOBCKO20
MapkemuHea 8 YkpauHe. [lepequcrieHbl BUObI
dessme/sibHOCMU ~ GAHKOBCKUX  y4pexoeHul
U OaHbl pekomeHoayuu fo y/IyyweHuto yerye
C rMoMOWbo MapkemuHaa. [NpoaHaau3uposaHsb|
pacxodbl 6aHKoB YkpauHbl Ha MapKemuHaosble
Meponpusimusi u peknamy. OXxapakmepu308aHb!
OCHOBHbIE MapKemuH208ble cmpameauu 8 6aH-
Kosckoll cghepe. [JokasaHo, Ymo payuoHasIbHbIe
cpedcmsa 07151 peasiu3ayuu amux cmpameaud
OCHOBaHbI Ha UCr0/b308aHUU MaPKEMUH20BbIX
UHCMpYyMeHmos fpu npedocmas/ieHuu  yesne-
BO20 Habopa 6aHKOBCKUX ycrye. BbisigneHa
U 060CHOBaHa BaXKHOCMb B 6aHKOBCKOU cghepe
B3aumooelicmsusi C K/aueHmamu, a UMEHHO
ycmaHos/ieHue — KoHmakma U Bbisia/leHUe
rompe6Hocmeli kueHmos. NpedsioxeH cobbl-
muliHbIl MapkemuHa (UBeHM-MapKemuHe) kak
Cr1iocob rpue/sieveHusi HoBbIX K/IUEHMOB, Mpsi-
MbIX MPodax 6aHKOBCKO20 MPodykma u akmu-
BU3aYUU BHUMaHUST yenesoll ayoumopuu. lpak-
muka 6aHKOBCKO20 MapkemuHaa — amo wae
K pa3sumuro 6aHKoBCKoU cucmeMbl YKpauHbl.
KntoueBble cnoBa: 6aHKOBCKOE yypexoeHue,
6aHKoBCKasi ycriyea, 6aHKOBCKUU MapKemuHe,
peknama, MapkemuHz208asi cmpameausi, 83au-
modelicmsue ¢ kaUueHmoM, yesesasi ayoumo-
pusi, CObbIMUUHBIU MapKemuHe.

The development of the banking system in Ukraine proceeds in a crisis in the financial market. In this regard, the management of banks needs to review the
program of activities and the tools with which the bank seeks to attract and retain its potential customers. New methods proposed by Western experts for
organizing the economic relations of the Ukrainian banking market are associated with banking marketing tools. The main trends and problems of the use
of marketing in banking are considered. The features of the development of banking marketing in Ukraine are analyzed. The types of activities of banking
establishments are listed. In order to studly the need for banking services and implement customer acquisition, a widespread use of marketing is proposed.
The expenses of banks of Ukraine on marketing activities and advertising are analyzed. The main marketing strategies in the banking sector are described.
It has been proved that rational means for implementing these strategies are based on the use of marketing tools in providing a targeted set of banking
services. Based on statistical data on the activities of Ukrainian banks, the trends in the choice of banking services in 2019 are determined, namely: the
use of card products, promotional conditions, lending and affiliate programs. Marketing recommendations for improving banking services are provided.
The importance of interacting with customers in the banking sector has been identified and justified, namely: establishing contact and determining customer
needs. Event marketing is proposed as a way to attract new customers, direct sales of a banking product and increase the attention of the target audience.
Event marketing techniques are five times more effective than traditional mailing campaigns and standard phone offers. Using a marketing approach to
expanding the banking services market is based on the mechanism of formation of banking resources. The introduction of scientific achievements in the
organization of banking services provides continuous updating and improvement of banking products, as well as the use of new technologies for the provi-
sion of banking services. The practice of banking marketing is a step towards the development of the banking system of Ukraine.

Key words: banking establishment, banking service, banking marketing, advertising, marketing strategy, customer interaction, target audience, event
marketing.

MocTtaHoBKa Npo6nemu. CborogHi B YKpaiHi icHye
noHag 80 6GaHkiBCbkux ycTaHoB [1]. Llingmu ixHbOT
OISTbHOCTI € 3a/ly4eHHA  KNIEHTYPU, PO3LUMPEHHSA
cchepu 30yTy CBOIX MNOC/YT, 3aBOHOBaHHSA 6aHKIBCbKOroO
PVIHKY Ta 3pOCTaHHs O4ePXyBaHOro NpuoyTKy.

P03BMTOK GaHKIBCbKOI CUCTEMMU Yy CBITi MpOTiKae
B YMOBaXx Kpu3n Ha iHaHCOBOMY PUHKY i 3pOCTatoyol
KOHKYpPEHLii MK KOMEPLiAHMMM, @ TakoX MK HAMU i
OepXaBHUMK GaHKaMu. Y 3B’SI3KY i3 MM Y KepiBHU-
uTBa 6aHKiB BMHMKAE HEOOXiAHICTb nepernsagy npo-
rpamu 3AiNCHEHHS AisNbHOCTI Ta iHCTPYMEHTIB, 3a
[OMOMOro SKMX 6aHK Byde nparHyTn 3aiyumTu i
YTPUMATU CBOIX NOTEHLIHNX KNIEHTIB.

MponoHoBaHi 3axigHMMK haxiBLsAMU HOBI METOAM
opraHi3awjii EKOHOMIYHMX BiJHOCWH YKPAIHCbKOro 6aH-
KIBCbKOrO PWHKY MOB’A3aHi 3 iHCTpPyMeHTaMu GaHkiB-
CbKOTO MapKETUHTY.

AHani3 ocTaHHiX pocnipkeHb i ny6nikauii.
OcobnmnBOCTI 6aHKIBCbKOro MapKeTUHIy BUCBIT/IEHO
B poboTax sik 3apyObKHMX, TakK i BITHU3HAHNX CyHaCHUX
yyeHux. Benukuii BHecok 3pobuamn 3apyO6ixkHi BUEH:
P. EgmicTep, E. k. lonaH, A.M. Tasac, 1.0. ChiuuH,
A.0. Cniuun, I'.1. KpasuoBa, H.K. BacuneHko.

Cnig,  BIA3HAYMTU  OOCNIMKEHHS  BITUYU3HAHUX
¢haxiBuis [2-5]. M.KO. BecenoBoiw npoaHasizoBaHO
Cy4acHi TeHAeHLii y PO3BUTKY KOMMNIEKCY MapKETUHIY
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YKPaiHCbKOro 6aHKy 3 akTUBHUM BUKOPUCTaHHSAM IHTEp-
HeTy. C.M. Ko3bmeHko, T.A. Bacunsesa, C.B. J/leoHoB
PO3rNSAHYAN NUTAHHS BTINIEHHS IHHOBALLIA Y MapKeTUH-
roBY [iSANIbHICTb GaHKIBCLKOT YCTAHOBM.

B.I. KocTorpms, B.A. lWWnunboBa, H.O. Cnob6oas-
HioK Ta O.M. CemeHiBCbka [0C/iaNIN OCHOBHI IHCTPY-
MEHTM OGaHKIBCbKOrO MapKeTuHry, 0ocobnuey ysary
30CepPEeKeHO Ha CyYaCHUX MAapKETUHIOBMX KOMYHI-
Kauisix, yCTaHOB/IEHO BaXX/IMBICTb 3a6e3neyeHHs 6aH-
Kamun iHAMBIAyasibHOro niaxody A0 06CMyroByBaHHS
HasABHUX Ta 3a/1yYeHHsS HOBUX KJIEHTIB.

MpoTe HedocTaTHbO MPUAINIEHO YyBarM Takii
XapakTepucTuli MapKeTWHIOBO! Ais/IbHOCTI 6aHKiB-
CbKMX YCTaHOB, fIK 3B'I30K CMOXvBaya 3 HagaHVMK
nocsyramu, Wo cnpuatMMe nigBULLEHHIO KOHKYpEH-
TOCNPOMOXHOCTI 6aHKiB.

MocTaHoBKa 3aBgaHHA. Llinavmu cTarti € pos-
IS4 OCHOBHMX TeHAEeHUuin Ta npobnem 3acTtocy-
BaHHSA MapKeTUHry B GaHKIiBCbKili AisfIbHOCTI, @ TakoxX
BM3HAUYEHHS CYTHOCTI MapKEeTUHIOBMX 3axofiB WoA0
MoZepHi3aLii 06C/yroByBaHHS y BITUM3HAHIN GaHKiB-
CbKili cucTeMi.

3po6neHi JOoCNiMpKEHHA MatoTb Hamip [0BECTU
ifleto, WO YyKpaiHCbkMM 6GaHkam noTpibHo Hamara-
TMCA PO3BMBATM 1 afanTyBaTu CydacHi MapKeTUHIOBI
IHCTPYMEHTM, BUKOPUCTOBYBaHI 6GaHKIBCbKUMU (haxis-
LsAMU 38 KOPAOHOM.

Buknap ocHOBHOro martepiany AochigXeHHs.
Cdhepa 6aHKIBCbKMX NOCAYT Mae CBOK crneyundiky.

3a paHumu Acouiauil  ykpaiHCbkux 6aHkiB [6],
y Hawiin KpaiHi gie 82 opraHisauji, WO NPONOHYTb
NOC/Yr Ha GaHKIBCbKOMY PUHKY.

LWono komepuiiiHnx 6aHkiB Ha puc. 1 nokasaHo
OMHaMIKY X KifIbKOCTi B YKpaiHi.

KpaiHn CBIiTYy 3 Takow X Teputopilo, fK Ykpa-
THa, MaloTb Ginble 6aHkiB. OAHaK CTilKiCTb 6aHkiB
i rapaHTil KTiEHTam 3anexarb He Bif KiJIbKOCTi 6aHKiB,
a Bifl KOCTI IXHbOT Aisi/TbHOCTI.

Y cucTemi €KOHOMIYHUX BiAHOCWH YKpaiHCbKOro
Ta 3apyO6iKHOIO GaHKIBCbKMX PUHKIB OQHWUM 3i cKnag-
HVKIB BUCTynae GaHKIBCbKWMIA MapKeTuHr. [ns nigsu-
LLLeHHS e(heKTUBHOCTI AiSIbHOCTI 6aHKM BAAOTLCA A0
BLOCKOHAJIEHHSI MApPKETUHrOBUX [(HCTPYMEHTIB, LU0
CMNpUsiE 3pOCTaHHKO iX HaAiHOCTI, (hiHAHCOBOI CTa-
BiNIbHOCTI Ta KOHKYPEHTOCMPOMOXHOCTI.

Y 3arafibHOMy PO3yMiHHi 6aHKIBCbKa AjisiSIbHICTb —
e BUKOPUCTaHHSA FpoLUeii y pidHNX hopmax, SKOCTSAX
i NposiBax: rpowi MNigNPUEMCTB, rPOLi KOMEpPLiAHNX
Ta gepXaBHMX GaHKiB, FPOLUi LEHTPa/IbHOrO OGaHKy,
y dpopMi roTiBkM abo NnaTikHO-PO3PaxyHKOBUX [OKY-
MEHTIB, a TakoX nsarta 3a ix OTpUMaHHS.

PuHOK 6aHKIBCbKMX MOCAYr YBaXaeTbCA crne-
unpivHUM, BiH  BigpI3HAETbCA Bif HWMX PUHKIB
0COOGMMBOCTSAMY BIAHOCMH Ta PO AEPXKABHOro
perynioBaHHs.

BaHkiBCbka nocnyra cnpsiMoBaHa Ha onTuMasibHe
3abe3neyeHHs NOTPe6 KNIEHTIB W OTPMMaHHA npu-
OyTKy 6GaHKOM. ®aKTUYHO 6aHKIBCbKY MOCyry
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BM3HAYalTb K KOMMNIEKCHUIA pe3ynbTaT AisfIbHOCTI
6aHKy 3 MakCUMasIbHOrO 3a[0BOJIEHHSA 3pOCTalUMX
i3 YacoM BMMOT K/liEHTa Nifg Yac npoBeAeHHs1 6aHkKiB-
CbKMX ornepaLii abo i3 3a/ly4eHHs TMMYacoBO Biflb-
HUX pecypcis [5, c. 28].

BaHKy NPOMOHY0TL PiI3HOMaHITHI noc/yru. Ix cuc-
TemaTM30BaHO Ta npeacTasneHo B Tabn. 1.

BaHKiBCbKi mocayrn marTb crneumdiyvHi ocobnu-
BOCTI NOPIBHAHO 3 NpoAyKTamMmy MatepiasibHOi cdpepu
BMPOGHMLTBA 1 i3 3aras/ibHUM MOHATTAM NOC/YIW:

— HEBiJUYTHWUI xapakTep NoCnyru;

— CKMagHICTb ANA CIPUAHATTS;

— BUMKOPUWCTaHHSA rpoLueii y pisHux popmax (rotis-
KOBIli Ta 6€3roTiBKOBIA);

— [0BrOCTPOKOBUIA XapakTep BiAHOCKH 3 BaHKOM;

— HEpPO3PUBHICTb MNPOLECY HafaHHA I CnoXu-
BaHHA MOCNYIy;

— NOCU/MEeHHSA pakTopy [AOBipW K/iEHTa, HeBiA-
OiNbHICTE  nocnyr  Bifg — kBasidpikauii  po6iTHUKIB
6aHKy;

— NPUIAHATTSA 40 yBarn MOX/MBOCTel napabaHkis-
CbKOT cucTemu (Hanpukiag, KpeauTHa crisfika Hajae
nocnyru, NoB’A3aHi 3 KpeauTyBaHHAM).

3a gaHumu [1] nobyaoBaHo Aiarpamy, B SKiil y Bif-
COTKax MokKasaHo, sIKOW GaHKIBCbKOK MOC/Yrol Haii-
yacTille KOpUCTYKTbCA KNieHTW. [iarpamy 306pa-
XXEHO Ha puc. 2.

Ha piarpami BUgHO, Wo 78% onuTaHUX KNIEHTIB
KOPUCTYIOTLCA Nnocnyramn 6aHKiBCbKMX YCTAHOB A1
onnaty KOMyHaslbHUX niaTexis, 61% K/iEHTIB MaloTb
GaHKIBCbKi paxyHKW i NnacTukosi kapTu. KpegutHy
3ab0proBaHiCTb MakTb vwe 28% onutaHux. Jeno-
3UTHI paxyHKku BigkpuTi y 11% HaceneHHs.

[ns BMBYEHHA NOTpPebu B GaHKIBCbKMX Mocayrax
i 3a/TyYEHHS K/TIEHTYPU NPOMNOHYETHLCS LUNPOKE 3acTo-
CYBaHHS MapKeTUHTY.

BaHKiBCbKMIi MapKeTUHT Npu3HaYeHnii ya0CKoHa-
noBaTn Ta NigBuLLyBaTh eqEKTUBHICTb Aisi/IbHOCTI
6aHKy 3a [0MNOMOrow Habopy IHCTPYMEHTIB y pam-
Kax KOHUEenLii MapKeTUHry 3 ypaxyBaHHAM PUHKOBOT
cTparerii, 3aCHOBaHOI Ha AyMLji, nepeBarax i noTpe-
6ax crnoxmsauis.

JocnipkeHHs iHdopmauii [1; 6; 7] gano 3mory
BUSIBUTM OCOB/IMBOCTI PO3BUTKY GaHKIBCbKOTO MapKe-
TUHIY B YKpaiHi, a came:

1. CneuundiuHicTb (DiHAHCOBO-KPEeAUTHOT CPYHKLT
6aHKy, BMCOKa LjiHa NOMWIOK aHaniTUYHUX BUCHO-
BKIB LLIO/10 MAPKETMHIOBMX NPOPAXYHKIB, Pi3HOMaHITHI
noTpebu KiEHTIB NPUBOAATL [0 PI3HONO0 OayveHHs
oKpemux Gi3Hec-HanpsiMie, WO He Jae 3Morn edgoek-
TVMBHO PO3B’A3yBaTy NOCTaB/IEHI 3aBAaHHA 3a A0MNo-
MOTOH0 MapKETUHTY.

2. PiBeHb BUTpAT Ha KOMMNIEKC MApPKETUHTY po3pa-
XOBYETbCS SK BiACOTOK Bif, NpubyTKY, a He BifJ [LOXOAY.

3. baHkiBcbka cnpaBa noTpebye A0CBigy Mapke-
TONOrIB LLOA0 3HaHb 3 €KOHOMIKU 11 GaHKIBCLKOT MpPo-
Aykuii. MigsuLLeHHA kBanidikaLil 6aHKiBCbKUX Mapke-
TONOTIB CMPUSE BUKOHAHHIO Pi3HOGIYHMX 3aBAaHb.

4. TINVHHICTb NepcoHany BNMBaE Ha eDEKTUBHICTb
(OYHKLiOHYBaHHSA MapPKETMHIOBMX MiApPO03A4iNiB 6aHKiB.

5. B YkpaiHi g0 6aHKiBCbKOi cthepn Hanexarb
CTpaxoBi, 6poKepcbKi, owaaHi, TpacToBi I iHLi KOM-
naHii, NeHCiNHI (PoHAN, TOProBeNbLHO-MPOMUCIOBI
i (hiHaHCOBI Kopropadii. BaHKiBCbKa Aisi/IbHICTb BUXO-
ONTb 3a Mexi TpaauuinHMX onepawiii, NOCUAETLCS
KOHKYpeHLis 3 IHO3eMHUMY BGaHKamu.

Tabnuuya 1

Buaun 6aHKIBCbKUX nocnyr

Cy6’ekTn nocnyr

Bugn nocnyr

. Jeno3utHi Bknagu.
. KpeguTyBaHHs.

®i3nyHi ocobu . MnacTunkoBi KapTKn.

. MpowoBi nepekasn.

. JOpOXHi yekn.

. Po3paxyHKoBO-KacoBe 06C/yroByBaHHs.
. BigkputTa Ta 06CNYyroByBaHHA paxyHkis.

. Mpuiiom kOMyHaIbHUX NNATeXIB.
. OpeHfa nepcoHasibHUX celidiB.

. KpeantyBaHHs.
. [eno3utHi npoaykTu.

KOpuamnyHi ocobu
. IHBecTmuil.

. IHKacauis.

. BigkputTsl Ta 06CNyroByBaHHS PaxyHky.
. MnacTukoBi KapTku (415 IOPUANYHMX OCI6 BUAAIOTLCA KapTW 4719 BUNNATA 3apo6iTHOT nnatw).

. DaKTOPVHT (IHCTPYMEHT ynpas/iHHA Ae6iTOPCbKo 3a00proBaHicTio /18 opraHisawii).
. MixxHapogHi onepadii 3 rpoLumma.

. MixxHapogHe hiHaHCyBaHHS.
. KopecnoHaeHTCbKi paxyHku.
. Kacosi onepauii.

. HapaHnHs rapaHTiii.

. Bunyck obnirauii.

. Mocnyru 36epiraya.

. 3AjiICHEHHA nepekasiB.

BaHkn

1
2
3
4
5
6
7
8
9
1
2
3
4, Cxema KNi€HT-0aHK.
5
6
7
8
9
1
2
3
4
5
6
7
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Jlisuar | 0,1
Oneparii Ha poHTOBOMY pUHKY | 0,4
Henepxasni nenciiini ponaun | 0,4

CrpaxoBi pU3UKU

CrpaxyBaHHS KUTTTA

Jlermo3ur

Mo06inpHuit Ta/ab0 iHTepHET-OaHKIHT
I'pomroBi nepekasu yepe3 OaHK

Kpenutn

OOMiH BaJIOT

IlnaTexi B TepMiHaIM caMOOOCTYrOBYBaHHS
baHkiBCchKuil paxyHOK (KapTa)

Orurata KOMyHaJIbHHUX HOCIYT Yepe3 OaHK

10 20 30 40 50 60 70
BincoTku

80

Puc. 2. PeiiTUHT GaHKIBCbKMX NOCNYT 3a NOMYJ/IIPHICTIO cepep, HaceneHHs YKpaiHu

OTxe, B YKpaiHi nepes KOMNIeKcoM 6aHKIBCbKOro
MapKETUHTY CTaBUTbCH 3aBAaHHSA MOLIYKY i BWKO-
pUCTaHHs 6aHKOM HaibiNbLl BUMIAHUX PUHKIB GaHKIB-
CbKUX MPOAYKTIB 3 ypaxyBaHHSAM peasibHuX noTped
KNieHTYpW.

ABTOpamMn BM3HAYEHO OCHOBHI (PyHKLiT GaHKiB-
CbKOTO MapKeTUHTY:

— 36upaHHA iHdhopmaLii Npo peasisayio 6aHKiB-
CbKUX MOC/YT;

— MapKETUHIOBI AOC/TiIKEHHS;

— MJ1aHyBaHHA OiANbHOCTI 3 BUMYCKY Ta peautizadii
BGaHKIBCbKUX NPOAYKTIB;

— peknamHa Aisi/IbHICTb 6aHKy;

— CNpUAHHA peastizaLii 6aHKIBCbKUX NPOAYKTIB.

OC06/IMBOCTAMU  MApKETUHIOBUX — AOCAIIKEHb
y 6aHKIBCbKMX YCTaHOBaXx €:

— BVBYEHHS MOBEAiHKM NOKyMNusA i GaHKiB-KOHKY-
peHTIB Ha (PiIHAHCOBOMY PUHKY;

— BUBYEHHA GaHKIBCbKMX MPOAYKTIB 3a iX SKICTHO,
nNpvBabNuBICTIO;

— aHani3 gaHux npo peasisauito 6aHKIBCbKMX NPo-
OYKTIB,;

— BWBYEHHSI KOHKYPEHTIB.

3a [0MoMOrol0 MapKeTUHTY BUPILLYIOTLCA Taki
3aBAaHHS:

L[5} Bunyck 36. 2019

— BCTAHOB/IEHHSA LiNel po3BUTKY ICHYHOUMX GaH-
KiBCbKWX NOCAYT;

— CTBOPEHHS HOBMX BMAIB GAHKIBCbKUX NOCAYT;

— [OCNIKEHHS ICHYHUMX | BUSBMIEHHSA MOTEHLIN-
HUX PUHKIB AN HaAaHHS GaHKIBCbKMX NMOCYT;

— MPOrHo3 noTpeb KieHTIB Ha GaHKIBCbKi Mpo-
OYKTU;

— BVIBYEHHS MONUTY Ha MPOAYKTM Ta NOCYrn 6GaHKy;

— BUPOONEHHs GaHKIBCbKMX MOCNYT, AKi Bignosiga-
I0Tb NOTpe6am K/lEHTIB;

— BUGIp Ta BCTAHOB/IEHHA LUiH Ha O6aHKIBCbK
nocnyru;

— MiABULLIEHHS IMiKy GaHKy.

YpaxoByloun [0CBi4 3apybikHMX OaHKiB, BiA-
MoOBIAHI YCTaHOBM YKpaiHW NMaHylTb BUTPATM Ha
BNlacHe npocyBaHHA. Tak, 3a ciyeHb-kBiTeHb 2019 p.
6GaHKIBCbKUIA CEKTOP BUTPATUB Ha pekiamy i Mapke-
TUHT NoHag, 243 M. TpH [1]. Lis cyma Ha 66% nepe-
BULLYE pe3y/ibTaTh aHasioriyHoro nepiogy 2018 p.
Mpu LbOMY TEMN POCTY GHOMKETY AEPXKaBHMX 6aHkiB
Ha NpocyBaHHA CBOIX NOC/yr cTaHoBMB 104%, Takuii
NoKasHMK Ansi 6aHkiB 3 yKpalHCbKMM KaniTasiom gopis-
HIOE 72%, GaHKM 3 IHO3EMHVM KaniTa/ioM nokasanu
HaliMeHLle 3POCTaHHA PeKTaMHUX i MapKETUHTOBUX
6romxkeTiB (50%).
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Y T1abn. 2 HaBefeHO BMTPATU YOTMPHAOUSATU
BITUM3HAHUX OGaHKiB Ha MapKeTWHIOBI 3axoau Ha
noyatky 2019 p. Ta 3a ABa MUHY/Ti POKMU.

3a faHumMmn Tabnuui BUAHO, WO 6aHK1 NpopaHXo-
BaHO 3a NOKa3HWKOM BUTPAT Ha MapKeTUHIOBI 3axoam
3a 4yotupm Micaui 2019 p. Mepwe wmicue Tpumae
MYMB, BUTpaTh SIKOro 3a CideHb-kBiTeHb 2019 p. cTa-
HOBWAM 41,389 MJIH. TpH i 3pocnun Ha 10,44 MIH. TpH
NopiBHSHO 3 aHasnoriyHum nepiogom 2018 p.

3aana MoAepHizauii 06CnyroByBaHHSA y OaHKiB-
CbKill chepi MPONOHYETLCA PO3INISAHYTU MAPKETUHIOBI
cTparerii, MapKeTUHroBi MOX/IMBOCTI NiABULLEHHSA
AKOCTI 6aHKIBCbKMX MOC/Yr Ta MEeToAW ChifIKyBaHHS
3 KJTIEHTYPOIO.

BianoBigHy posib y oyHKUIOHYBaHHI GaHKIiBCbKMX
YCTaHOB rpatTb MapKeTUHIoBi cTpaTerii. BoHu € crno-
CcOO0M BMKOHaHHS NocTaB/ieHnx 6aHKOM 3aBhaHb Ta
3aCHOBaHi Ha BMKOPWCTaHHI LiNIbOBOro Habopy GaH-
KIBCbKMX MOCIYT.

XapakTepucTrKy OCHOBHUX MapKETUHIOBUX CTpa-
Terii CTOCOBHO 6aHKIBCbKOI cchepu AissibHOCTI npes-
cTaB/ieHo B Tabn. 3.

BignosigHo [0 paHux [1; 6] WOAO0 TEeHAEHUIN
BMOOpY 6GaHKIBCbKMX nocnyr y 2019 p., ctanio cik-
CyBaHHS Ha KapTKOBUX MpoAykTax, osepgpadrax,
Kel-6eKy, akuinHMX yMOBaX, KpeauTyBaHHI Ta napT-
HEepCbKMX nporpamax. ¥ Tabn. 4 HaBeAeHO AekKisbka
MapKETUHIOBMX PEKOMEHAALIN A5 NOMNWEHHS 6aH-
KIBCbKMX MOC/YT.

Ocob6nuBy yBary y 6aHKIiBCbKiii yCTaHOBI Npuains-
10Tb crnocobam cnisikyBaHHSA 3 KNiEHTYpoto [8, ¢. 22].

BuainsioTe gBa etanu B3aeMofii 3 K/lieHTaMu:
BCTAHOB/IEHHS KOHTAKTYy i BUABMEHHS NOTpeb KieH-
TiB. CnifIkyBaHHA MK NepcoHasioM 6aHKy Ta KNiEHTOM
Bifj0yBaETLCA 3a TPbOMAa OCHOBHMMU KaHasiamu: Bep-
GanbHMM, 3BYKOBUM, BidyasibHUM. Lli kaHasiM mMatoTb
pi3Hy epeKTMBHICTb WoA0 Ail Ha knieHTa: 10% cTtaHo-
BUTb BepbasibHa i, WO BM3HAYAETHCA 3HAYEHHAM

Tabnuus 2
ButpaTtun 6aHKiB YKpaiHM Ha MapKeTMHIOBI 3ax0Au Ta peknamy
L A AGCO/OTHUIA NpUPICT: AGconoTHUIA
3a 4 micsaui 3a 4 micaui . . -
BaHkK 4 micaui 2019 p./ npupict: 2018 p. /
2019 p., MAIH rpH | 2018 p., MAIH TpH 4 micsidi 2018 p., MAH rpH | 2017 p., MJIH rpH
nymMb 41,389 30,947 10,442 65,475
Anbha baHk 33,580 17,391 16,189 15,495
YHiBepcan baHk 21,106 7,901 13,205 44,906
PalidpcpalizeH baHk ABaslb 14,369 4,172 10,197 16,728
OwanbaHk 13,579 6,149 7,430 -17,944
OTI1 baHk 12,575 5,970 6,606 9,882
Bank Kpeaut [Hinpo 11,613 2,050 9,563 10,662
MpuBaTbaHk 8,631 6,592 2,039 12,911
MpokpeanT BaHk 8,501 2,098 6,404 9,428
YKpcn66aHk 7,316 9,113 -1,797 9,676
Apkaga 6,391 3,850 2,542 -8,523
loest baHk 5,957 6,512 -0,555 4,503
Ykpraz6aHk 5,424 1,089 4,334 21,846
Kpegi Arpikonb BaHk 5,285 10,518 -5,233 13,333
Tabnuua 3
MapKeTUHroBi cTparerii 6aHKiBCbKUX YCTaHOB
Crparerisa XapakTepucTtuka crparerii 3axogu woao peanisauii ctparterii
. . 1. 3anpoBafxeHHA HOBUX METOZIB YNpaB/liHHA BiHOCUHAaMW 6aHKy
(SSTLFIJ)STZ:?-IH nﬁpgﬂgi?:iaﬁlg:x(e#:?no?fgy 3 KNnieHTamu, NigBULLEHHA A0BIpU KNiEHTA.
P mﬁ( poA Hosmi UHKaX y 2. TMigTprMKa MapKETUHIOBUX 3B'SI3KIB i3 K/TiEHTAMM.
PUHKY P 3. BukopucTaHHs NPAMOro LLIHOBOTO MapKETUHTY.
Crparteris MponoHye Ha icHyto4oMy puHKy | 1. [logaBaHHS HOBMX BNACTMBOCTEN GaHKIBCbKi NOCMy3i Woao nia-
OgBVITK nocnyru, siki MaroTb OHOBMIEHI | BULLLEHHSA AKOCTI.
FI)'IOCH my XapakTepucTukM 3 MeTor nosin- | 2. Po3wmnpeHHa moandikalii nocnyr Ta cnoco6iB X HagaHHS.
y LUNTWY iX BIAMOBIAHICTb PUHKY 3. OnTumisauisi aCoPTUMEHTHOI NONITUKN 6aHKy, TOGTO Ha6opPy NOC/IYT.
Mae Ha yBasi po3iumpenHs cepu 1. BuBYeHHS gemorpadiuHnx pusmkis.
Crpareris 6 y p PEHHS 6 Py 3asTyyeHHs KNIEHTIB LWIAXOM MiABULLEHHS AKOCTi BCbOro MpoLecy
NPOHUKHEHHS 0OCNYTOBYBAHHA KIIEHTIB 250 HaflaHHA MOCNyr.
Ha PUHOK AKTUBHE BUTICHEHHS KOHKYPEHTIB | 5 dopMyBaHHSA iMiZ)Ky GaHKy, aBTOPUTETY cepeq iHWnX 6aHkiB Ta
i3 BMGPAHOro cermeHTa puHKyY MONYNAPHOCTI Y KNIEHTIB.
. . o | 1. PO3BMHEHHSA HOBMX HANPAMIB Ais/IbHOCTI GAHKIBCbKMX YCTAHOB.
ﬁTBZaLirgi_ Dzﬁ$ﬁ6ma€ im:;%gaomoﬁhgi; 2. CTBOpeHHs 6a3n 3HaHb, OPIEHTOBAHOI Ha K/EHTA: OTPYMaHHSA
AnBepcy PUHKY P [0BrOCTPOKOBOT iHGhopmaLii NPo CTyNiHb 3a40BOJSIEHHSA Bif, KOPUCTY-
Kawji Ansa 6aHky nocnyr .
BaHHA nocsyramMmy 6aHKy abo BUHUKHEHHS HOBMX BMAiB NOTPeOD.
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Tabnuusa 4
MapkeTuHroBi pekoMmeHaaLii WoA0 noninweHHs1 6aHKiBCbKUX Nocnyr

Mocnyra 6aHkKy MapKeTUHroBa pekomeHpaLis
1. 3 MeTol MONIMWEeHHA HajaHHA MOCAYrM PeKOMEeHOBaHO MPOBOAUTM HaBYaHHA POGITHUKIB
KoHcynbTauisi | B 060B’A3Kk0BOMY MOPSAKY. st CTUMY/THOBaHHS NepPcoHasly 6aHKy npu3HaveHo wrpadu Ta npemii.
3 (hiHaHCcoBKX | 2. [NA NigBULLEHHA AKOCTi 06C/YroByBaHHSA KOXXHOMY K/TIEHTY HE3A/IeXHO Bif 1Or0 cTaTycy npusHava-
nuTaHb €TbCS NEPCOHA/IbHUIA KOHCYNLTAHT. Lle noainwmnTe BiAHOWEHHSA MiX KNiEHTaMK Ta pobiTHUKaMK GaHKy,
3MEHLUNTB Yepru, 36i1bLWNTb A0BIPY KIEHTa A0 GaHKYy.
1. BnpoBamKeHHS NpakTVKX yNpaB/iHHA B3aEMOBIAHOCUHAMN 3 KiEHTaMy Ha 6asi NpsiMoi B3aemogil,
a Takox 3a gonomoroto CRM-iHCTpyMeHTiB. HeobxiAHO opraHizyBatn 6a3y faHux 415 NOLUYKY NOoTeH-
KpeauTyBaHHs LiiHMX 3aMOBHUKIB, MiATPUMKM irwepepy NOTEHLNHNX KﬂieHTiB, 3aKpUTTA yrog iwyTpVIMaHHH KNIEHTIB.
KpeanTyBaHHA NMPONOHYBATU Ha IHAVBIAYa/IbHUX YMOBaX K/liEHTaM, Ski MatoTb [ilicHy noTpeoy.
2. OpraHizauis KpeanTyBaHHS Ha BUTIAHUX THYYKUX yMOBax. Takum YMHOM, BifOyBa€ETbCA PO3YMiHHA Ta
3a/10BOJIEHHSI 6aXKaHHA KNIEHTA, L0 € 6a30BOK METOK H6aHKIBCbKOI YCTaHOBM.
1. BUKOpUCTaHHS HOBMX KaHaniB NpofaxisB, 30kpemMa OisibLl aKTVBHE 3a/ly4eHHS Takoro Crnocoby, sk
[eno3nTHi «pekoMeHgauii Apy3iB».
BKMaau 2. OpraHizaujifa MOTMBYBaHHS K/IEHTA, 3 YMET pekoMeHAaLiT 6yno 3pobneHo Bkiag, y 6aHky, y BUrnagi
rpoLLOBOro 60Hycy abo [OAATKOBOMO JOXOAY Ha BHECOK.
Po3srnag nponosunuii Woao npakTMYHOro MapKeTUHIY NIacTUKOBUX KapToK (Bif cTparterii 4o An3aliHy),
aHanizyBaHHA TeHAEHLT MaibyTHbOrO iX PO3BUTKY:
BukopucTaHHs | 1. [nsi pi3HOI LibOBOI ayanTopil (CTYAEHTY, NEHCIOHEPY) PO3POBIOETLCS CBIN PIBHOMAHITHUI An3aliH KapTKu.
NAacTukoBmx |2. OJHUM i3 TONIOBHUX YMHHWKIB Mif Yac BUOOPY paxyHKy € BapTiCTb KOPUCTYBaHHS KapTKOH (Y1eH-
KapToK CbKWli BHECOK). [POMOHYIOTLCA YMOBMU, 3a SIKMX BaHK He CTArye No4YaTkoBOro BHECKY abo cyma He cru-
CYETbCH, AKLLO paxyHOK 0dOpMIEHNI Y fieHb HApOMKEHHS. TakoX NPOMOHYTLCA akuil y cBATa, Wo6
CTUMYJIOBATU 3a/Ty4YEHHS HOBUX KNIEHTIB.
1. Po3po6/1eHHs1 HOBUX MPOTrPECUBHUX TEXHOSOTIN, 3aBAAKM SIKMM MOOINTbHI GaHKIBCbKiI A0AAaTKMA MOIN
IHTEpHeT- 6u npautoBann 6e3 NigKIYeHHA 0 IHTepHETY.
GaHKiHr 2. 3 MeTot0 NiABULLEHHS 3PYYHOCTI K/TIEHTA, KM KOPUCTYETLCA MOC/YroK KPeanTyBaHHS i Xxoue pos-
paxyBaTtu CyMy BiACOTKIB, Y MOGIfIbHWIA OAATOK AOAAETLCA KasIbKyIATOP.

cniB, AKi BUMOBNSAE POBGITHUK 6aHKy; 30% CnpuynHs-
€TbCSA TEMOPOM r0/10Cy, MEOAIHICTIO, puTMOM; 60%
BIAHOCATb [0 Bi3ya/IbHOrO CMOCTEPEXYyBaHVMU KOM-
NOHEeHTaMu1 NOBeAIHKM (pyxamu, nornsgamu, oasrom,
BMPa30M 06/11YYSA, MaHEPOIO MOBEAHKN).

KpiMm LbOro, y3rofkeHHs1 KOMYHiKaLiiiHOT NoAITUKK
6aHKy, poboTa 3 moc/ayraMu i NPOCyBaHHSA GaHKiB-
CbKOTO NPOAYKTY NPOBOASATLCA 3 ypaxyBaHHAM Lii/1bO-
BOI rpynu. Lli HanpsiMyn 6aHKIBCbKOrO MapKeTUHry cTa-
I0Tb OCHOBOK A1 NPUAHATTA YNPaBAIHCbKUX PilLeHb
L1010 BAOCKOHA/IEHHS AjisifIbHOCTI GaHKy i 10ro Komy-
HiKaLiAHOT NONITUKN.

OfHVM 3 eNeMeHTIB CMCTeMU IHTerpoBaHMx Map-
KETUHIOBMX KOMYHIKALil € MOAIEBUIA  MapPKETUHT
(iBeHT-MapkeTuHr). BiH sBnsie cobot0 cknagHuii Komn-
NEKC i3 MapKeTUHry, Nabnik punenLLIH3 Ta pekiamu.

MoaieBnii MapKETUHT 'PYHTYETBCA Ha MapKeTUH-
roBili KOHUenuii, 3rigHO 3 SIKOK HEeobXiAHOK YMO-
BOK [JOCSTHEHHS BUCOKOrO 06CAry i AKOCTi HaAaHHSA
nocnyr € BU3HAYEHHs MOTPe6 UiIbOBUX ayauTopii
i 3abe3neyeHHs1 GaxaHOro 3a[0BOMIEHHSI IHTepeciB
CNnoXuBayiB Gisibll ePeKTUBHUMU | NPOAYKTUBHUMMU
3aco06amm, HX KOHKYPEHTH.

Tomy 3axoam NOAIEBOrO MAapPKETUHIY CMIPUSIOTL Nif-
BULLIEHHIO KOHKYPEHTOCTNPOMOXHOCTI  6aHKy, aKkTuBi-
3auil yBarn UinboBOi ayauTopii, NiABULLEHHIO 06CAry
Hafi@HHSA KOHKPETHUX NOC/IYT i, FONIOBHE, 3a6e3NeUYeHHI0
opraHisauii NpsMuX NpoAaxXiB 6aHKIBCbKOTO NPOAYKTY.

MoaieBnii  MapkeTUHr MNOKAVMKaHWi  oikcyBaTK
OKpeMi 3Hauylli enizoanm XUTTS KAIEHTIB Ta IXHHO
(hiHaHCOBY aKTVBHICTb. Lleii MapKeTUHroBuii iHCTpPY-
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MEHT BMBYAE MOX/IMBOCTI MONIMNWEHHS AKOCTI Ta
06cAriB 06C/yroByBaHHs fAaHWX KAIEHTIB Y 3B'A3KY
3 Tieto abo iHLLIOK nogjeto.

3anpornoHoBaHO Taki 3axo4w MOAIEBOTO Mapke-
TUHIY Yy GaHKIiBCbKili chepi: BUCTaBKM, SIKi OpraHiso-
BaHI KOHKPETHOK YCTAaHOBOK ab0 KiflbkoMa 6aHKamu;
npeseHTauis 6aHKIBCbKMX MNOCAYr; [AifoBi 3axoan
(npodpeciiiHi kKoHepeHLUiT, cemiHapu, hopymMu Ta iH.);
KoprnopaTuBHI CBSITA; MacoBi 3axoau, siKi € Cocobom
[LOHECEHHs1 peknamHoro, iHgopMaLiiHoro noB.ifo-
MJ/IEHHS NOTEHLIAHOT KNIEHTYPN.

3rigHo 3 faHumu [1; 7], MmeToau NoAIiEBOro Mapke-
TUHIY Yy M'ATb pasiB Ai€BiLWi, HDK TPaAWLIAHI KamnaHii
PO3CW/IKM MaTepiasiB MOWTOK i CTaHZapTHI Tene-
(poHHI Npono3uu;i.

BucHoBKM 3 npoBeeHOro gocnimKeHHs. lNMogasns-
UM PO3BUTOK GaHKIBCLKOT cdoepu YKpaiHu BUCYBAE HOBI
3aBAa@HHA nepes Haykow 1 NPaKTUKOK MapKETUHTY.
BurKoprCTaHHA MapKETUHIOBOIO NiAXo4y A0 PO3LUMPEHHS
PVHKY GaHKIBCbKUX MOC/Ayr 6a3yeTbCA Ha MexaHi3wmi
hopmyBaHHSA GaHKIBCLKMX pPecypciB.  YNpoBaKeHHS
HayKOBWX OCATHEHb B OpraHisavlito 6aHKiBCbKOro oo6cy-
roByBaHHs1 3a6e3ne4ye NocTiliHe BiAHOB/IEHHS Ta Mosin-
LLIEHHS GaHKIBCbKMX MPOAYKTIB, & TAKOX 3aCTOCOBYBaHHSA
HOBWX TEXHOJOTI HaaHHS GaHKIBCbKVX MOCAYT.
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MARKETING MEANS FOR THE MODERNIZATION OF SERVICES
IN THE BANKING SYSTEM OF UKRAINE

The purpose of the article. In any country, the level of development of the sphere of material production
and the economy as a whole largely depends on the level of development of its financial sector. The main
structural element of this sector is the banking system.

The increased competition between banks, the emergence and rapid development of non-banking estab-
lishments, the outflow of deposits from banks due to the development of the security market, the increase in
customer requirements for banking services led to the need to review banking programs and the use of tools
by which the bank seeks to attract and retain its potential customers. This is the relevance of the topic.

The purpose of the article is to consider the main trends and problems of the use of marketing in banking,
as well as to determine the essence of marketing means for modernizing services in the domestic banking
system.

Methodology. The methodological basis of the article is a set of general scientific and special research
methods, namely: a comprehensive approach (studying the development trends of the banking sector of
Ukraine, as well as the problems of interaction between banks and their customers); system analysis (con-
nection of methods for organizing economic relations of the Ukrainian banking market with banking marketing
tools); technological methods (statistical and graphical processing of economic data); monographic method
(using event marketing to rationalize the provision of banking services).

Results. The types of activities of banking establishment are listed. The content of the concept of banking
services is disclosed. The specific features of banking services are revealed in comparison with the products
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of the material sphere of manufacture and with the general concept of services. The services that customers
most often use are identified. In order to study the need for banking services and implement customer acquisi-
tion, a widespread use of marketing is proposed.

In Ukraine, finding and using the most profitable banking products markets for the bank, taking into account
the real needs of the clientele (customers), are tasks for the banking marketing complex. The authors identi-
fied the main functions of banking marketing, namely: collecting information on the implementation of banking
services; marketing research; planning activities for the production and sale of banking products; advertising
activities of the bank; facilitating the sale of banking products.

To modernize services in the banking sector, it is proposed to consider marketing strategies, marketing
opportunities to improve the quality of banking services and methods of communication with the clientele.

The authors paid attention to the main marketing strategies. They are a market expansion strategy, service
development strategy, market penetration strategy, diversification strategy. Means for the implementation of
strategies are proposed. It has been proved that rational means for implementing these strategies are based
on the use of marketing tools in providing a targeted set of banking services.

Based on statistical data on the activities of banks in Ukraine, the trends in the choice of banking services
in 2019 are determined, namely: the use of card products, promotional conditions, lending and affiliate pro-
grams. Marketing recommendations for improving banking services are provided. The importance of interac-
tion with customers in the banking sector has been identified and justified. They are an establishing contact
and determining customer needs. Event marketing is proposed as a way to attract new customers, direct sales
of a banking product and enhance the attention of the target audience. Event marketing techniques are more
effective than traditional email campaigns and standard phone offers.

Practical implications. The paper studies such a characteristic of the marketing activities of banking
establishments as the consumer’s connection with the services provided, which will contribute to increasing
the competitiveness of banks. Means for the implementation of the bank’s marketing strategies are proposed
and marketing recommendations for improving banking services are given. Practical means for the application
of event marketing are considered. The recommendations provided by the authors can be used by marketers
of a banking establishment.

Valueloriginality. Using a marketing approach to expanding the banking services market is based on the
mechanism of formation of banking resources. Implementation of scientific achievements in the organization
of banking services ensures continuous updating and improvement of banking products, as well as the use of
new technologies for the provision of banking services. The practice of banking marketing is a step towards
the development of the banking system of Ukraine.
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