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Y cmammi po32isiHymo OCHOBHI MEHOEH-

yil  po3sUMKY PUHKY €/IeKMPOHHOI  KoMepuir

YkpaiHu. [JaHa cgbepa OissibHocmi € documb
repcrieKmusHoK, cmaHoMm Ha 2018 pik memn
3pocmanHsl PUHKy ckias 31%, wo A0380/1Us0
3aliHsimu YkpaiHi opyee micye ceped esponel-
cbkull KpaiH. [JOC/IiOXeHO OCHOBHI ceaMeHmu
PUHKY OH/1aliH mopeigsi, 30kpema, IHmepHem-
Ma2asuHu, Kiacugpaliou, mapkemnselicu ma
npalic-azpezamopu. 3’sicosaHo, Wo 3a peai-
OHa/IbHUM ~ po3Modi/ioM  Halibinbwa 4Yacmka
IHMepHem-Mokynuis npuradae Ha LieHmpasibHy
YkpaiHy, a came micmo Kuig. CeameHmayis
3@ CmMamesol0 03HAKOK roKasasa, Wo Hal-
yacmiwe rokynku 8 IHmepHemi 30ilicHIOMb
XKiHKU (6196), HixX Yososiku (39%). NposedeHo
oocrideHHs1  BIKOBOI Cmpykmypu ma OCHO-
BHO20 KOHKYPEHMHO20 CK/1ady PUHKY e/1eKmpo-
HHOI mopeigni YkpaiHu. 3po6/1eHO BUCHOBOK,

Wo BIMYU3HSHUU PUHOK €/1eKMPOHHOI Komepyii

Mag BUCOKULI MOMEHYiasl, Ma€ BIOHOCHO HU3bKI
6ap’epu 8X00y ma € docums npuBabaUBUM 07151
nionpuemyis, npome nesHi hakmopu cmpumy-
tomb (o020 eghekmusHUL PO3BUMOK.

Knto4yoBi cnoBa: puHoOK, e/leKmpoHHa Komep-
yisi, iHmepHem-mazasuH, efleKmpoHHa KoMep-
yist, oHnaliH mopeisns, knacughbaliou, mMapkem-
nnelicu, npalic-azpezamopul.

B cmambe paccMompeHbl OCHOBHbIE MEHOEH-
yuu passumusi pbiHka 1eKMpPOHHOU KoMMep-
yuu YkpauHsl. [aHHas cghepa desimesibHocmu
S1B/11eMCS1 BECbMA MepcrekmusHoU, o cocmosi-
Huto Ha 2018 200 meMmrbl pocma pbiHKa cocma-
BUMU 31%, 4moO MO3BO/IU/IO 3aHSIMb YKpauHe
B8mopoe mecmo cpedu esponelickux Cmpak.
ViccnedosaHbl OCHOBHblE Ce2MeHMbI!  PbIHKA
OH/1alH Mopeos/u, 8 YacmHocmu, YIHmepHem-
MaegasuHbl,  kaccughaliobl,  Mapkemielchl
u rpatic-aspe2amopbl. YCmaHOB/MEHO, Ymo Mo
peauoHa/IbHOMY pacripeoesieHu0 Haubo/bLast
00/151 uHMepHem-fokyrnamesieli NPUXOOUMCS Ha
LieHmpasibHyto YKpauHy U HenocpedcmseHHO
Ha 20pod Kues. CeameHmauyusi ro ro/si08oMy
MpU3HaKy rnokasasna, 4Ymo Jawje Bce20 MoKyrnKu
8 VIHmepHeme cosepwarom xeHuWuHbl (61%),
ueM MyX4uHbl (39%). CdesiaH B8bI800, YMO ome-
4ecmBeHHbIU PbIHOK 3/1eKMPOHHOU KOMMepyUU
umeem BbICOKUU MOMeHYUas, & Makke OMmHO-
cumesibHO HU3KUe 6apbepbl Bxoda U se/1siemcst
BecbMa npus/iekamesibHbIM 0711 MPeonpuHu-
mameneli, 00HaKko orpedesieHHbIe ¢hakmopb!
coepxxusarom e20 aghchekmusHoe pazsumue.
KntoueBble €noBa: PbIHOK, 3/IEKMPOHHAs KOM-
Mepyusi, UHMePHem-Ma2a3uH, 3/1eKMPOHHas!
KoMMepyusi, OH1aliH mop2oe/s, knaccugpaliob,
mapkemnielickl, npalic-azpezamops!.

The article discusses the main trends of the e-commerce development in Ukraine. This area is very promising not only for the whole world, but also for
our country. In 2018, the market growth rate increased to 31%, which allowed Ukraine to take the second place among European countries. In the world
practice the electronic commerce includes such kinds of activities: Electronic Data Interchange, Electronic Funds Transfer, E-Trade, E-Cash, E-Marketing,
E-Banking and E-Insurance. However, in Ukraine this market is on the early stages of development, it is mainly represented in the form of E-Trade and
E-Marketing. The main components of the online trading market, such as online stores, classifieds, marketplaces, price aggregators and their features were
researched in this article. Also, it was analyzed the most influential factors for the Ukrainian market's formation and development (basic, social, macro-level
factors and market’s offers). The study shows that Ukraine is generally lower in terms of basic and macro factors than our neighbor countries and other
developed European states. Internet cover again our country is one of the worst in Europe (top five).According to the regional segmentation, the largest
share of Internet shoppers based in Central Ukraine, especially in Kyiv, because of a higher salary, developed logistics infrastructure and high e-business
concentration. Gender segmentation shows that women (61%) are more inclined to buy online than men (39%,). Usually, the most popular products for
online shopping are: home appliances and electronics, clothes, cosmetics and perfumes. Also, the age segmentation of Ukraine e-commerce market
was analyzed, which revealed that people from 25 to 34 years old are the frequent online buyers. Domestic online stores and marketplaces are the main
competitors, only 25% of Internet buyers use the services of foreign electronic companies: Ali express, Amazon and eBay. However, this segment of the
economy is new, it has low barriers to entry, which is very attractive for many entrepreneurs, but the current legal policy, lack of necessary infrastructure for

e-business development make its negative impact.

Key words: market, e-commerce, online store, e-commerce, online trading, classifieds, marketplaces, price aggregators.

MocTtaHoBKa npo6Gnemu. MNosiBa mepexi IHTep-
HeT Ta ii CTpiMKE NOLUMPEHHS 3HAYHO BM/IMHYIO
Ha nojasiblunii PO3BUTOK Cy4yaCHOI EKOHOMIKM, SK
Yy BCbOMY CBITi, TaK i B YKpaiHi. BITYN3HAHUI PUHOK
€M1eKTPOHHOT KOMepL|ii 3pocTae 3 LIBUAKICTIO NOHaf,
30% KOoxHuWiIA pik. MpoTe yacTka OHNalH NPOAaXiB
y pO34pibHii TopriBni B YKpaiHi cknagae nuwe 3,2%,
TOAi SIK cepefHe 3HaYeHHsA B €Bponi cknagae 8,8%,
a 'y Benukiin bputaHii 17,8%. Tomy noctae npobnema
BMBYEHHS MPUYUH FaflbMyBaHHA PO3BUTKY BiTYM3HS-
HOT e/1eKTPOHHOI KoMepLil.

AHani3 ocTaHHiIX pAocnimpkeHb i nyo6nika-
uid. JocnimKeHH0 0CO6/IMBOCTEN PO3BUTKY PUHKY
e-commerce nNPUCBSAYEHO Mpali BITYM3HAHMX Hay-
koBuis: P1O. Lapbosa, O.l. Wanesoi, C.A. Wernok,
[.M. Miwyk, T.B. Mapyceit. Takox 6yno npoaHani-
30BaHO ny6nikauii Odiicy edhekTuBHOro perynio-
BaHHA BRDO, European Ecommerce Foundation Ta

pocnigHuubkoro iHeTuTyT GfK Ykpaina. MNpoTte 6arato
acnekTiB Npob6/siemMm pO3BUTKY €/1EKTPOHHOI KoMepuil
3aULWA0TLCA MasIOBUBYEHUMN.

MocTtaHOoBKa 3aBpaHHA. MeTO AOCAIAKEHHS
€ BW3HAYEHHS OCHOBHMX MEPCNEKTMB Ta TeHAeHUil
PO3BUTKY CYYaCHOr0 PUHKY €sIeEKTPOHHOI KomepLil
YkpaiHu.

Buknap ocHOBHOro marepiany AochifKeHHs.
Mepw 3a BCe 3a3HAYUMMO OCHOBHI MOHATTS. 3akoH
Ykpainn «[1po enekKTpoHHY KOMepLilo» Aae HacTyrnHe
BU3HaYeHHA: «EneKkTpoHHa TopriBnsg — rocnogap-
CbKa [iSANbHICTb Yy cpepi eneKkTPoHHOT KyniBni-npo-
OaXy, peanizauii ToBapiB AUCTaHUiiHUM CMOCO6GOM
MOKYMNUIO LUSIAXOM BYMHEHHSI €N1EKTPOHHUX NpaBo4u-
HiB i3 BUKOPUCTaHHAM iHhOpMaLiiHO-TEeNEKOMYHIKa-
LiiHMX cucTtem» [1]. MOHATTS X eNeKTPOHHOT KoMepuiT
AEeLo WypLle Ta 03Havya€ BiAHOCKMHU, SKi BUHUKAKTb
nifg, Yac eneKkTPOHHOT TOPriBi.
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IHOPACTPYKTYPA PUHKY

[lo eneKkTpoHHOT KOMepL,ii BigHECEHO:

— ©fIeKTPOHHUIA  06MiH  iHdbopMmaLi€eto
ElectronisDatalnterchange);

— €IeKTPOHHWIA pyx kanitany (aHrn. Electronic-
FundsTransfer);

— e/IeKTPOHHyY Toprieto (aHrn. E-Trade);

— eNeKTPOoHHI rpowwi (aHrn. E-Cash);
€NEeKTPOHHWNI MapkeTuHr (aHri. E-Marketing);
€NeKTPOHHWUIA 6aHKiHT (aHrn. E-Banking);

— €/IeKTPOHHI CTpaxosi nocnyru
E-Insurance) [2].

YKpaiHCbKWiA pPUHOK e-commerce noyas GypXx/IMBO
poO3BMBATUCb J/IMWIE AecATb PokiB TOMY. HuHi Hali-
GisibLL NOMY/APHUMU BUAAMU €NeKTPOHHOT KoMepLil
€ efIeKTPOHHA TOPMiB/A Ta €/1eKTPOHHWUIA MapKETUHT.
[HWi BMAKM pisnbHOCTi abo cnabo nowwmpeHi, a6o
yepe3 Henpusab/MBe HOPMAaTVBHO-NPaBOBE MOJi-
TUYHE cepefoBuLle KpaiHW He MaloTb nepenymos
ONS PO3BUTKY.

Ha puc. 1 npegcrtasneHo haktopu, WO BrvBa-
I0Tb Ha PO3BUTOK €/1IEKTPOHHOI KOMepLii 3a JaHUMK
MixHapogHoi aHaniTuuHoi rpynu Nielsen, ski nogi-
NSATLCSA Ha Taki OCHOBHI KaTeropii ik 6a30Bi, MaKpo-
PiBHSA, coujiasibHi, NPONO3uLl.

BBI1 YkpaiHu Ha aylly HacefneHHs 3a naputeTom
KyniBe/IbHOT CNPOMOXHOCTI Ha AiyLLly Hace/leHHsA cKa-
Aae 8,7 Tnc.non. i cepep, iHWMX EBPONENCbKMX KpaiH
Bunepempxkae nmwe Mongosy (5,7 Tuc.gon). PiBeHb
NPOHVKHEHHA 6aHKIBCbKMX KapTOK Ha TepuTopii Ykpa-
THM cTaHOBUTbL 63%, LLO € AOCUTb HU3bKUM 3HAYeH-

(aHrn.

(aHrn.

HSAM, Hanpuknag y binopyci BiH ctaHoBUTbL 81%. Le
oavH 6a30BUii (PakTOp — piBEHb MPOKMHEHHS IHTEp-
HEeTY, B TOW 4Yac KOAM Yy MPOBIAHWX €BPOMECHKNX
KpaiHax gaHuii mokasHuK Habnwkaetbca o 100%,
B YKpaiHi BiH CTaHOBUTb 66%, LLIO € HAHKYMM 3HA-
YEHHSIM EBPOMENCLKOr0 PerioHy Ta HeraTMBHO BN/W-
BaE Ha PO3BUTOK PUHKY e-commerce, axe JuLie
B 2/3 HaceneHHs mae foctyn fo mepexi. CepefHe
3HAYeHHA PiBHA NPOKMHEHHSA IHTEpPHETY Mo €Bponi
cknapae 83,1%. PiBeHb NPOHWKHEHHA CcMapTdo-
HiB cTaHOBUTb 40—60%, LU0 € cepefHiM 3HAYEeHHAM
ANA cBiTy. 3arasioM, NepeBaXHO 3a BCiMa 6a30BMMU
(hakTopamy YkpaiHa nocTynaeTbCs SK PO3BUHYTUM
KpaiHam €Bponu, Tak i Hanbnmkunm cycigam. Mpote
BITYUN3HAHUIA PUHOK €1EKTPOHHOT KOoMmepLii Mae 3Ha-
YHUIA noTeHujan. 3a Temnamu 3pPOCTaHHA PUHKY
e-commerce y €poni YkpaiHa ctaHoM Ha 2018 pik
3aiimae gpyre micue 3 3HadeHHsAM 31%, Wo € focnuTb
BMCOKMM 3HaYeHHs Ta MOoKasye akTUBHWI PO3BMTOK
[aHOro cerMeHTy ekoHOMIKK (puc. 2).

Loao chakTopiB MakpopiBHA, TO iHAEKC NPOCTOTH
BeleHHA 6i3Hecy, 3rigHo 3BiTYy CBITOBOro baHky,
y 2019 poui cknaB 68,25 6anis. OTxe, YkpaiHa nig-
HSAMacb Ha 5 NMO3uLii BULLE, B MOPIBHSHI i3 MUHYINM
pokoM i 3aiHana 71 micue cepeg 190 kpaiH CBITY.
3aranom crnocTtepiraeTbCA NiABUWLEHHA 3HAYEHHS
3a3Ha4YeHoro iHAeKcy, NpoTe reorpadiyHi cyciam noci-
JatoTb B ocHoBHOMY 31-53 wmicusa. lyctota Hace-
NeHHS cknagae 77 ocib/KM?, L0 TaKoX € HUXKYMM 3a
rYCTOTY HacenieHHs CyCifHix KpaiH, 3ara/siom YkpaiHa

IIpono3umis * 3puTicTh TpaBIiB HA PUHKY

CouiaabHi

* JloBipa
* KynbTypa 3a01mamKeHb

* Ilpocrora BeneHHs Oi3HECY

MakpopiBeHnb o L[inpHICTD HACETICHHS

Ba3oBi

* BBII

* IIpoHnkHeHHS 0AaHKIBCBKUX PAaxXyHKIB
* [IpoHUKHEHS IHTEPHETY

* IIpoHukHEeHHS cMapTQOHIB

» HanmiliHICTb TOCTaBKHU

Puc. 1. FONOBHi YWHHUKX BMNJIMBY HA PO3BUTOK €/1EKTPOHHOI KomepLii

Lxepeno: [3]

Bunyck 36. 2019
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Puc. 2. Temnu 3pocTaHHs eNeKTPOHHOI KoMepuii B EBponi 3a 2018 pik

[xepeno: [4]

JeLwo MocTynaeTbCa 3a (oaktopamy MaKpOpiBHS,
npoTe piBeHb ypb6aHizauil AocuTb BUCOKWIA 69,2%.
Takox Ha puc. 3 cnocrepiraeTbcs ctabinbHa TEHAEH-
Lisl 4O 3pOCTaHHS NPOAAXIB Yy CErMEHTI eN1eKTPOHHOI
Komepuji YkpaiHu. MpoTe yacTka npogaxiB BiAHOCHO
obcary npogaxiB y po3apibHin Toprieni Ha JOCUTH
HU3bKOMY piBHi, cTaHOM Ha 2017 pik cknana nvwe
3,2%, Tonj AK cepefHE 3HaYeHHS B €BPONi cknajae
8,8%, a y Benukiii BputaHii 17,8%.
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Wopno chaktopis nponosuii, To 6e3nocepesHbO
Y PO3BUTKY PUHKY €/IeKTPOHHOro 6i3Hecy 3auikaB-
JleHe LWMpoKe Koo rpasuis [2]:

1) IHTepHET-MarasuHm — 3aKkynoBylTb TOBapw
Y BUPOOGHMKIB | NPOAAt0Tb TX KiIHLEBMM MOKYNUAM;

2) mapkeTtnseiicn — HagalTb HWKUM NignpUeEM-
UsM MaiigaHuuK Ansi CTBOPEHHS MarasuHiB i TOpriBAi
CBOIM TOBapoM. [Npu LIbOMY cami BCTAHOB/IIOKOTb Npa-
BWIA AiSNTIbHOCTI AN151 KOPUCTYBaYiB MaiaaHunka,

1892

1524

1167 I
2016 2017 2018

Puc. 3. JuHamika npogaxiB B cermeHTi e/IeKTPOHHOI KomepLil YKpaiHu 3a 2013-2018 poku

Lxepeno: [4]
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3) knacudpaian — HagawTb MOXUBICTb (Pi3ny-
HMM ocobam 3fjicHIoBaTK onepadii MiX coboto;

4) KomnaHii, WO HaaakTb AOMCTUYHI NOCNyrK;

5) mpaiic-arperatopyu — HagalTb MOX/UBICTb
MOpiBHIOBATM LjiHN B Pi3HUX OHNaliH-MarasmHax;

6) koMnaHii, Lo 3abe3nedytoTb 34INCHEHHS e/ek-
TPOHHUX NNaTEeXIB;

7) onepatopy Ta npoBaiaepu TeneKkoMyHiKaLlii
(onepatopw/npoBaiigepy duikcoBaHoro LLIC/, onepatopu
MOGINBHOTO 3B'A3KY, onepaTopu CynyTHUKOBOTO 3B'A3KY);

8) KomnaHii, Wo HajalTb MOCAYrM XOCTUHTY Ta
peecTpauii JOMEHHNX iIMEH.

OTXe, Ha puc. 4 BIJOOPaKEHO YacTKM KOMMaHii
Ha YKpaiHCbKOMY PUHKY e-commerce.

OCHOBHMMUK TpaBUSIMW € BITYM3HSHI IHTEpHEeT-
MarasvHu Ta MapkeTnaelnicu, Hanbinbly 4vacTky
3aiimatoTb MapkeTnneiic Rozetka, knacugpaing OLX,
KomnaHia EVO, wo Bknwvae 6Ginblwe gecatn npo-
ekTiB (prom, shafa, bigl, zakupki TOWO), IHTEpPHET-
MarasvHu NoGyTOBOI TEXHIKU Ta eNeKTPOoHikn (Anno,
MOYO, Comfy, Foxtrot), L0 yCniLHO NOEAHYIOTb Tpa-
ONUiAHY Ta oHNanH mogeni.

3aKopAOHHI KOMMaHii MOXyTb CTaT CEepino3HMMM
KOHKypeHTamy Ta 3arpo30t0, NpoTe CKNafHiCTb nNpo-
uecy O0OpM/IEHHS 3aMOBJ/IEHHS, [AOBroTprBana
[OCTaBKa Ta Pi3HOMaHITHI PU3NKK, AKi MOXYTb BUHUK-
HYTW, AeLO CTPUMYIOTb 3POCTaHHA MONUTY Ha 3apy-
6bKHI MapkeTnnelicu, 3arasioM Yy HUX 34iACHIOTb
NoKynky 25% YyKpaiHCbKMX CNOXWBa4diB CTaHOM Ha
2018 pik. HainnonynsapHiwnmn € AliExpress, eBay Ta
Amazon. 3a gaHumu gocnigpxernb GfK Ton-kareropii,
L0 KyNyKTb Y Mepexi IHTepHEeT HalivacTilwe € noby-
TOBa TexHika Ta enekTpoHika (45%), ogar (43%), Ta
KOoCcMeTu4Hi ToBapu i napdymepis (37%) [5].

45

LUlogo perioHasnbHOT cermeHTau;i, sika 306paxeHa
Ha puc. 5, crnocTepiraeTbCA 30CepeKeHHs NepeBax-
HOT Ki/IbKOCTi OHMANH-NOKYMLiB Came B LLeHTpasibHUX
obnacTsx, 3okpema B MicTi Knis. Lie noB’sizaHo 3 6iNb-
LLIOKO KiSIbKICTIO NAATOCNPOMOXHOIO HaceNeHHs, pos-
BWHEHOK JIOTICTUYHOK HAPACTPYKTYpPOKD Ta BUCO-
KOI0 KOHLIeHTpaLjieto NignpueMCTB.

Ha puc. 6 306paxeHa BikOBa CTPYKTypa YKpaiH-
CbKMX OHJ/IAMH-MOKYNUiB, Haibinbwy uacTky 46%
3aiimae kaTeropis HaceneHHs 25-34 poku, fgewo
HWX4Ye 3HAYEeHHS Y MNoKynuiB BikoMm 18—24, npote ue
MoXe OyTu MoB’A3aHe 3 BifCYTHICTHO MOCTIHOIO Ta
BMCOKOTrO f0Xo4y.

OTXe, MOXHa BU3HAYMTU OCHOBHI OCOGMMBOCTI
TaTeHAeLii Cy4yacHOro pUHKYy e-commerce YKpaiHu,
cepep Takux:

— LWOpiYyHe CcTabiNbHO BMCOKE 3POCTaHHS PUHKY
€M1EKTPOHHOT TOPriBAi, & OTXKEe BUCOKW/A MOTEHUuja
[aHoro Buay LisnbHOCTI;

— HEeHaCW4eHICTb PUHKY ToBapamu Ta nocayramu,
L0 Aa€ BisIbHI MOX/NBOCTI AN BXOAY HOBUX KOMMa-
Hili HA PUHOK;

— HW3bKUIA piBEHb 6A30BWI1 Ta MaKpOPIBHEBNX (hak-
TOpIB BM/IMBY Ha PO3BUTOK PUHKY €M1EKTPOHHOT KOMEp-
uji. Oco6/MBO piBEHb NMPOHWKHEHHS |HTEPHETY, amxe
nvwe 2/3 HaceneHHA maroTb AOCTYnN, BiAbGyBaeTbCA
BiCitOBaHHS BE/IMKOT YAaCTKM NOTEHLINHMX NOKYILB;

— 3pOCTaHHSA MOOGISILHOTO LWOMNIHTY Ta 6i3Hec-one-
pauiii BUKOHaHUX 4epe3 r'apKeTu, WO BM/IMBAE Ha
HeOoObXiAHICTb PO3PO6KM Ta BNPOBAKEHHS KpiM cali-
TiB, BiANOBIigHNX JofaTkiB onA cMmapTdoHiB. Amxe
Push-noBigomneHHs gogatkiB npuBoAATb A0 306i/b-
LLIEHHIO 3aMOB/ieHb Ha 18%. A TakoX 3pocTae Kifb-
KiCTb MOKYMOK Yepes coliasibHi Mepexi;

Puc. 4. YacTKM KOMNaHii Ha yKpaiHCbKOMY PUHKY e-commerce

Lxepeno: [3]

Bunyck 36. 2019
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— HW3bKUIA piBEHb 6GaHKiB-
CbKUX MOCAYr, WO CTPUMYE
LWBWAKICTb POBGOTU NIANPUEMCTB
eneKTpoHHOoro 6isHecy. Yepes
HefoBipy [0 IHTepHeT-marasu-
HiB Ta BE/INKOI Ki/IbKOCTi Luax-
palicbkux onepadii, nepeBaxHa
GiNbLWICTb MOKYNLUiB ONaayyrTh
ToBapn abo MOC/nyrn roTiBKOK
nicna otpumaHHsa. lMpoTe cno-
cTepiraeTbCa TeHAeHUiA 3poc-
TaHHA  6e3roTiBkOBWMX  onnar
6esnocepesHbO Ha  caiTi
OHNaliH-marasvHy;

— HenpuBabnuee  Hopma-
TUBHO-MPaBOBE  CepefoBuLLe
ONA PO3BUTKY  €NEKTPOHHOIO
6i3Hecy B YkpaiHi. BigcyTHicTb
[03BONY HafasatTu (oicKaslbHI
€1EKTPOHHI YeKn NOKYMuAM, Lo
Cepiio3HO MOXe MNepeLuKoanuTU
OiSANTbHOCTI  YCiX  BITYM3HSAHMX
KOMNaHili y pasi nignucy 3akoHis
npo 0OOB’A3KOBICTb HafaHHA
yekiB NicNs NPOBEAEHHS oNnaTy;

— HefgockoHana iHbpa-
CTPYKTYpa €NeKTPOHHOro 6i3-
Hecy, W0 3yMOBJIIOE CKNaAHOLLI
B 3a/lyY4eHHi MOnynsipHUX Mix-
HapOOHNX MAATDKHUX CUCTEM
PayPal Towo;

— 306i/IbLIEHHA NonMuTY Ha
TOBapW MOBCSAKAEHHOIO MOMUTY
Ta NPOOYKTU XapyyBaHHS;

— BIACYTHICTb opieHTa-
Uil BITYM3HAHMX NiANPUEMCTB
4o cniBrnpaui 3 IHO3EMHVMU
napTHepamu Ta MNOLMPEHHAM
Ha 3apy6ikKHMX PpUHKax. Tak,
y 2019 pouj MUTO cniadvyeTbes
Ha 3amoBneHHs Big 100 eBpo,
y 2014 poui MiHiManoHa Bap-
TicTb cknagana 300 eBpo;

— 3pOoCTaHHA puHKy B2B
(6isHec ans 6isHecy), a Takox
ponb 3PL-npoBaligepie, WO
HajalTb |HTepHeT-marasvHam
MOX/IMBICTb nepegadi forictuny-
HUX OYHKLiA Ha ayTcOpCuHr. Lie
3abe3neyye LWIBUAKICTb BUKO-
HaHHA 3aMOBJlIEHb, LUMPOKY reorpadilo LOCTaBKu,
BMCOKMIA piBEHb CepBicy Ta 3Ha4YHy eKOHOMIt0 B MOpiB-
HSIHI 3 YTPUMaHHSAM B/1IaCHOTO cKnagy;

— 3pOCTaHHA KiNIbKOCTI KOMMaHiiA, Wo nparHyTb
OXOMUTW MakCUMasibHO BCi KaHanu 36yTy, TOMy napa-
NebHO 3 YyTPUMaHHAM TpaguUiiHUX TOYOK 36yTy,
MatoTb |HTepHeT-marasumHi, abo BedyTb ChiBnpaLto
3 MapkeTnaencamu.

[xepeno: [5]

[xepeno: [6]

® [[enTpanbHa Ykpaina ®3aximHa YkpaiHna

® [[iBHiuHa YkpaiHa

= 65+

L 4

= CxigHa YkpaiHa

= [liBnenna Ykpaina = KuiB

Puc. 5. PerioHanbHWii nogin iHTepHeT-NOKynuiB YKpaiHu

= 55-64

w45.54 w3544 =25.34 w1824

Puc. 6. BikoBa CTpPyKTypa NoKynuiB B Mepexi IHTepHeT

BucHoBKu 3 NnpoBeAeHOro aocnimpkeHHa. OTxe,
BITUM3HSHUIA PUHOK €NEKTPOHHOT KOMepLIii Mae BMUCO-
KWl MoTeHUjan Ta piBeHb 3pocTaHHA. Amxe Leli cer-
MEHT EKOHOMIKM [OCWUTb HOBWIA, HEnepeHacuyeHui
KOHKypeHTamu. A 3ano4yaTKyBaHHS e/1eKTPOHHOro 6i3-
Hecy AeLlo NpOoCTille, HiX TpaauLiiiHoro Ta noTpebye
MeHLLEe 3aTpat, TOMy Ma€ BiHOCHO HU3bki Gap’epu
BXOAy, WO € A0CUTb NpuBabMeMM ANsa nianpuemMuis.
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IHOPACTPYKTYPA PUHKY

MpoTe neBHi hakTopu CTPUMYIOTb eDEKTUBHWI PO3-
BUTOK e-commerce YKpaiHu, 0C06/MBO BifCYTHICTb
BiAMNOBIAHOT IHPPACTPYKTYPU Ta HELOCKOHANICTb HOP-
MaTUBHO-NPaBoBO| 6a3n. TOMy HacTyMHi JOCNiIKEHHS
6yoyTb MPUCBAYEHO Npo6/ieMi MoJOMNaHHA  BCiX
6ap’epiB PO3BUTKY BITUN3HAHOI €1EKTPOHHOI KOMEPLIiT.
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TRENDS AND PROSPECTS OF UKRAINE E-COMMERCE MARKET

The purpose of the article. Nowadays the Internet has an important role and influence not only in the daily
live of billions people, but also in the country’s economy. This innovative technology led to the emergence of
e-commerce market. In Ukraine, this segment is on the early stages of evolution, but growth rates are very
high. In 2018, the e-commerce market has grown to 31%, which is the second largest score among European
countries. E-commerce is promising area, but Ukrainian companies that work on this market has many prob-
lems with effective functioning because of different factors

Methodology. Quantitative and qualitative research methods were used to identify the key trends of the
Ukrainian e-commerce market as accurately as possible. The main indicators and statistics were discussed for
gaining in-depth insight into the subject of this article.

Results. As a result of conducted researches, it has been found that the pace of the e-commerce market
development in Ukraine is one of the highest among other European countries. In 2017, the share of online
sales in Ukrainian retail was only 3.2%, while the average in Europe was 8.8% and in the UK — 17.8%.
The main factors that have direct in fluenceon the market functioning were identified. The basic factors are —
GDP per capita, the level of bank services, the Internet and smartphones penetration, which show the solvency
of Ukrainians and their basic ability to make a purchases. In Ukraine, this index is only 8.7 thousand dollars,
and it is almost the worst level among other European countries, only Moldova has 5.7 thousand dollars per
capita. The level of Internet penetration and bank payments concedes to the neighboring countries; the basic
factor of smartphones usage is on an average level (40-60%). The main players in the commerce market are
marketplaces, classified sites, price aggregators, logistics companies, telecommunication operators, hosting
and domain registration companies. The largest share has such companies as EVO, marketplace Rozetka,
classified OLX, online stores of home appliances and electronics - Allo, MOYO, Comfy, Foxtrot, that success-
fully combine traditional and online business models. The main market trends are the growth of mobile and
social networks shopping, imperfect regulatory policy, lack of infrastructure, concentration of all the Ukrainian
enterprises on the domestic market (lack of e-commerce export).

Practical implications. This article can be used for an in-depth study of the features and prospects of the
e-commerce market. As well as exploring the segmentation of this market by geographic, gender and age,
which helps better understand the current trends.

Valueloriginality. The factors that have influence on Ukrainian e-commerce market formation, basic and
social factors, as well as the influence of macro and supply factors on the market (current competitive composi-
tion) were thoroughly investigated.
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