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KUIBCbKOro HaLioHa/IbHOTO TOProBesIbHO-
€KOHOMIYHOr0 YHIBEPCUTETY

BusHayeHo meHOeHUli po3B8UMKY CBIMoso20
PUHKY KOpMy 0711 0oMawHiX msapuH. [lpo-
aHasli308aHo cyyacHuli cmaH PUHKY KOPMIB
0719 domMawHiX meapuH 8 YkpaiHi. BucsimieHo
OCHOBHUX y4yacHUKig, siki c¢hopmyroms OaHull
PPUHOK. 3 MEMOI0 BCMaHOB/EHHS meHOeHUil, sKi
BU3HaYaroMb CyyacHUl pOo3BUMOK PUHKY KOPMIB
07151 OOMaWHIX MBapuH ma BU3HaYeHHSs1 /1051/1b-
Hocmi criougadis 00 MOpP208UX MapoK Mpose-
OdeHe onumysaHHs1 MoMeHyitiHUX MoKynyis, sike
NpoBOOU/IOCS] W/ISIXOM 3arOBHEHHS aHKem 8
fpucymHocmi iHmeps'toepa. OnucaHo pe3sy/ib-
mamu onumysaHHsi Mompe6 foKynyig Kopmy
0719 domawHiX meapuH. Ha ix ocHosi 3pobrieHi
BUCHOBKU MPO HEOBXIiOHICMb pO3BUMKY 00HO020
3 HallBaXk/IUBILUUX HanpsiMiB, Haod sIKUM yKpaiH-
CbKUM BUPOBHUKaM KopMig 07151 doMaluHIX mea-
PUH HeobXiOHO rpaytosamu. 30iUCHEHO 027150
€8imoB020 PUHKY KOpMI8 07151 OOMAalUHIX msa-
PUH, Ha U020 OCHOBI 3p06/IEHO BUCHOBKU MPO
HeOobXiOHICMb 36i/IbUWEHHST 06Csi2iB ocmadaHHs
Ha MKHaPOOHI PUHKU BCi Pi3HOBUOIB KOpMIB 0/151
domawHix meapuH, ¢hopMyBaHHsI HOBUX KaHa-
nig 36ymy, 30Kpema Ha PUHKU KpaiH [TiBHIYHOI
€sporu.

KntouoBi cnosa: mapkemuHz08uli aHasis,
MapKemuHao8i 00C/lI0XXeHHSI, KOpM 0711 domalu-
HIX MBapuH, OfumysaHHs MOKyNyig, MOBapHi
6peHAU, aHKemyBaHHSI.

OnpedesnieHbl MeHOeHyuU passumusi MUpo-
B020 pbiHKa KOpMa 07151 GOMAaWHUX XKUBOMHBIX.

lpoaHanu3upoBaHO COBPEMEHHOE COCMOSi-
HUe pbiHKa KOpMO8 071 OOMawHUX XXusom-
HbIX 8 YkpauHe. [MpedcmasneHo OCHOBHbIX
y4yacmHUKo8, Komopble (hopMupyrom OaHHbIU
pbiHOK. C ye/ibio ycmaHosaeHus meHoeHyud,
Komopble onpedesisitom CospeMeHHOe pa3su-
mue pbIHKa KOpMOB8 07151 OOMaWHUX XUBom-
HbIX U orpedesieHus: 0s/IbHOCMU rnompe6bu-
meneli K mop20BbIM MapKam npPoBedeH 0rpoc
nomeHyuasibHbIX  nokynamesnel, komopoe
MpoBoouUIOCh  MymeM  3aro/IHEHUsl  aHKem
B npucymcmsuu UHmMepsbtoepa. OnucaHbl
pesysbmamsl onpoca nompebHocmel roky-
namesnel kopma 0/11 OOMaWHUX XUBOMHBbIX.
Ha ux ocHose cdenaHbl B8bI1B00bI O HEOOXO-
dumMocmu passumusi 00HO20 U3 BaxHellux
HarpasneHull, Had KOMOPbIM YKPAUHCKUM
npoussooumesisiM KOpMos 07151  OOMaWHUX
JKUBOMHbIX Heobxooumo pabomams. Ocy-
wjecmssieH 0630p MUPOBO20 PbIHKA KOPMOB
07151 0OMaWHUX XUBOMHbIX, HA €20 OCHOBe
coesiaHbl BbIBOObI O HEOBXOOUMOCMU yBesu-
4eHUsi 06bEMOB MOCMAaBoK Ha MEeXOyHapoo-
Hble pbIHKU BCe pasHosuOHocmeli KopMos
07151 doMaWHUX XUBOMHBIX, (bopMupoBaHue
HOBbLIX KaHa/o8 cbbima, B 4YacmHOCMU Ha
PbIHKU cmpaH CesepHoli EBporbI.

KnioueBble crnoBa: MapkemuHeosbIl aHasius,
MapKemuHeoBble UCCAe00B8aHuUsl, KopM O71si
domawHUX KUBOMHbIX, OMpPOChk! rokyrnamesied,
mosapHkle 6peHObl, aHKemupoBaHue.

The need for timely establishment of pet food production according to the needs of consumers is an urgent task of domestic and foreign producers. The
solution to this task required marketing research, which allowed studying the structure of demand and the patterns of its making in the domestic market. The
research task was to study the market and demand making in the domestic pet food market, to develop proposals for the formation of a market portfolio
of domestic producers of pet food for making marketing decisions on their entry into international markets. Development tendencies of the world pet food
market are determined. The current state of the pet food market in Ukraine is analysed. The most powerful world producers, whose products are in demand
around the world, are highlighted, and the main participants who form this market in Ukraine are presented. It is noted that business activity associated with
the production of pet food in Ukraine exists for only 20 years, whereas in developed countries of Europe and the USA similar products are sold for more
than 150 years. In order to identify the trends that determine the current development of the pet food market and to determine consumer loyalty to brands, a
survey of potential buyers was conducted by using questionnaires in the presence of the interviewer. The results of a survey of the needs of consumers of
pet food are described. On this basis, conclusions are drawn on the need to develop one of the most important directions on which Ukrainian producers of
pet food need to work. A review of the world pet food market is carried out, based on which it is concluded on the need to increase the supply of all pet food
types to international markets, to form new sales channels, in particular, to the markets of Northern European countries. Implementation of the results of the
marketing analysis of the demand for pet food will contribute to the sound managerial decision-making and the effective provision of pet food to consumers

and will improve the financial performance of enterprises.

Key words: marketing analysis, marketing research, pet food, customer survey, commodity brands, questionnaire.

MocTaHoBKa NpoGnemMu. PYHKOBA 3MiHW €KOHO-
MiKM YKpaiHM BuMaratoTb OpieHTaLii BUPOOHMLITBA
Ha nonut HaceneHHsa. HeobxigHiCTb CBOEYacHOro
BCTAHOB/IEHHS 00OCAriB BUPOOGHMLTBA KOpMIiB ANs
AOMalUHIX TBapyiH BIAMNOBIAHO A0 NOTPe6 cnoxusBadis
€ HEeBiAKMaAHUM 3aBAAHHAM BITUM3HAHWX Ta 3apy-
6KHUX BMPOBHWKIB. PO3B’si3aHHA [AHOro 3aBAaHHA
noTpebye BUKOPUCTAHHA MapKeTUHIOBMX  AOCHi-
[DKeHb, K [O3BO/IATL BUBYUTU CTPYKTYPY NONUTY Ta
3aKOHOMIPHOCTI 10ro hopMyBaHHS Ha BIiTYU3HAHOMY
PVIHKY. 34iACHEHHA MapKeTUHIOBOrO aHaslisy nonuTty
Ma€e HaA3BMYAWHO BaK/IMBE 3HAYEHHSA ANS BiTUW3-
HAHUX BWPOGHWKIB, OCKINIbKM B YMOBaX PUHKOBUX
BiHOCMH TX MOTEHUINHI MOXMBOCTI BUKOPUCTOBY-
I0TbCA He B NOBHI Mipi. BnpoBamKeHHs pe3ysbra-

TiB MapKETUHIOBOro aHaslizy NonuTy Ha KopMu Ans
JOMalLLHIX TBApUH CpUATAME MPUAHATTIO 06I'pyHTO-
BaHUX YNPaBNiHCbKMX pilleHb, eddekTMBHOMY 3a6e3-
MevyeHHIo CNnoXmeBayis KopMamu AN AOMalLHiX TBa-
PUWH, NONINWUTL (oiHAHCOBI pe3ynbTartn AifSIbHOCTI
nignNpUeEMCTB.

AHani3 ocTaHHIX pocnipkeHb i nyo6nikauiii.
JocnipkeHHs fatoTb nNigctaBu 3p06UTU BUCHOBKU
npo Te, L0 He3Baxaruu CTPIMKE 3pOCTaHHA CBITO-
BOTO PUHKY KOPMIB A1 AOMALLHIX TBAPWH, BiTYU3HS-
HW PUHOK E@MOHCTPYE HE BUKOPUCTaHWI NoTeHLian,
a TOMY MOX€ BWCTYNWUTU OLHUM i3 NepCneKTUBHUX
BUAIB Ai/IbHOCTI YKpaiHCLKOT EKOHOMIKW. pobnemn,
NoB’A3aHi i3 3aCTOCYBaHHSIM MapPKETUHIOBOro aHanizy
nonuTy B Cy4YaCHUX yMOBax, € OJHUMW 3 HaliakTy-
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aNbHIWNX Yepes BiACYTHICTb HEOOXigHUX TeopeTuy-
HUX po3pobOoK, HeJockoHane iHgopMaliiiHe 3abes-
MeyeHHs1, HeniaroToBNeHiCTb haxiBuiB, Ak Moran 6
NpoBOAUTUN HEOOXiAHI MapKETUHIOBI [OCNIMKEHHS [5].
Y HaykoBili i nepioguyHili niTepaTypi maiike Hemae
ny6nikauin, Wo [OCMiLKYI0Tb CydacHi TeHAEHLUIT pos-
BUTKY PUHKY KOPMIB [/151 AOMALLHIX TBapUH.

BuBueHHs Ta y3arasibHEHHS AOCBiAYy €KOHOMIUHO
PO3BMHYTMX KPAiH i NPONO3nLI BITYN3HAHMX HAYKOB-
LiB cBigYaTb MpPO HEOOXiAHICTb NOoAasbLIOro AOCAi-
[DKEHHS MPO6/1EMM MapKETUHIOBOTO aHanidy nonuTy
BiAMOBIAHO [0 0COGMMBOCTEA EKOHOMIKM YKpaiHu
i cneundikym puUHKY KOpMIiB AN1S OOMALUHIX TBapUH.
IcHyBaHHS 6araTbOx He3'iCOBaHUX NWUTaHb CTBOPIOE
00’€KTVBHY HEOOXiAHICTb A5 BUBYEHHS BITUM3HSA-
HOro PUHKY KOPMIB A1 AOMALUHIX TBapuH i hopmy-
BaHHS NOMUTY Ha HbOMY.

MocTaHoBKa 3aBAaHHA. 3aBfaHHAM AaHol cTarTi
€ BMBYEHHSA PUHKY i hopMyBaHHA MONUTY Ha BITUN3-
HAHOMY PWHKY KOpMIB AN AOMAalUHIX TBapuH. Pos-
pobnieHHa nponosuuii WoAo hOPMYBaHHA PUHKO-
BOro noptduenst BiTYN3HSHUX BUPOBHUKIB KOpMY AN
AOMaLUHIX TBapuH A8 MNPUAHATTA MapKETUHIOBUX
pilleHb WO X BUXOAY Ha MDKHAPOAHI PUHKW.

Buknag ocHOBHOro marepiany pocnigXeHHs.
CBiTOBUI A PMHOK KOPMIB A1 OOMALLHIX TBapuH Yy
2018 p. oujHtoBaBcs B 87,08 mnpg. gon. Y 2019 poui
MiBHiYHa AMepuKa € HanbIIbLLIMM reorpadoivHM cer-
MEHTOM PUHKY i 3aiiMae 6/113bko 39,2% 3arasibHOro
PUHKY KOpMIB AN fOMAaLUHiX TBapwH. MpoaoBosbya
iHAYCTPIA AN OMALLHIX TBAPUH € OAHIED 3 TUX rany-
3eii, SKi gobpe NpauoTb, HE3BaXalun Ha EKOHO-
MiYHWIA cnaf. Haibinblwi CBITOBI pUHKM KOPMIB A/1s
AomallHix TBapuH y CLUA, ®paHujii, AnoHii Ta Himeu-
YMHI, Ha SKi NpunNagae NoHag NosiIoBMHY 06CAry npo-
JaxiB KOPMIB /19 [OMALLHIX TBAPUH.

3pocTae nonuT y CBITi | Ha YKPaTHCbKY NPOAYKLLi0
ANA AOMallUHIX TBapuH. 3apa3 Bxe KOoXHa JecsAta
TOHHa KOPMIB EKCMOPTYETbCA 3a MexXi kpaiHu. 3a
OCTaHHi POKM 06CArN eKcrnopTy 3poc/n GiNbLl HiX B
Tpu pasu. Mpuyomy, 3 KOKHUM POKOM TEMMNU POCTY
TiNbKM 36iMbLWYOTLCA. PMHOK KOPMIB 418 AOMALLHIX
TBapuvH CErMeHTYETbCA 3a TUMOM TBapuH (cobakw,
KiLLKK, NTaxu Ta iHWi BUAM TBapWH), TUMOM NPOAYKTY
(cyxuin KopM Ansi AOMAalLHiX TBapwH, BOJOr KOPMHU
0N AOMaLLHIX TBapWH, BETepUHapHi gietn, nacouli /
3aKyCKu Ta OpraHiyHi NpoAyKTu), TUMOM iHrpesieHTIB
(noxifHi, NoXiAHi POCNWH, 3epHOBI Ta 3epHOBI Npo-
OYKTW Ta iHLWI BUAW IHrPeLieHTIB), KaHa/IOM NPoAaxy
(cneujanizoBaHi  300MarasvHW, HTEPHET-NPOLAX,
rinepMapkeT Ta iHLWI KaHanu Npogaxis), TUMO LiHO-
YTBOPEHHS (EKOHOMIYHWIA CErMEHT, CEerMEHT npemiym-
Knacy Ta CEerMeHT cynep-npemiym) i reorpadieto (Mis-
HiyHa Amepuka, €Bpona, A3iaTCbKO-TUXOOKEaHCbKU
perioH i pewTa cBiTy).

3a npoBeAeHMMU OOCAIMKEHHAMU BiAOMO, LLO
noHaj TpeTMHa AOMOrocnogapcTs MatTb AOMALLHIX
TBapWH. TpaguuiiHO, BMACHMKN AOMalLHIX TBapuH

) [/ Bunyck 32. 2019

roAytoTb CBOIX BUXOBAHL,B 3a/MLLIKaMu Ta Bigxogamu
3 cimeliHnx cTpaB. NpoTe cnoxweadi 3apa3 ycBigoMm-
NI0K0Th, WO AOMAaLLHI NPOAYKTN XapyyBaHHA foMall-
HiX TBapWH CKNafalTbCa 3 OKPEMUX eNeMeHTIB xap-
YyyBaHHs, a fOMaLlUHi TBapUHM MOBUHHI XapyyBaTucs
Pi3HOMaHITHOO Xel0.

MigBuwmBca NONUT Ha MNPOAYKLUiI0 MiCLLEeBOro
BMPOOHMLTBA Ta HaTypasibHy NPOAYKL,iH0, OCKI/bKK
[obpe nepeTpas/iolTbCA AOMALUHIMWU TBaprHaMM
[6]. Kopm gnst gomallHiX TBapUH NpeMiasibHOro knacy
Ta cneuiasizoBaHi KOPMU MakTb BULL 0BGCAMM npo-
LaxXy HdXK KOPM [/19 TBApUH cepefHbOoi LHOBOI KaTe-
ropii. Kpim TOro, TeHAeHuia [0 rymaHisauii JomallHixX
TBapWH npussena [o 36i/blWeHHA CBIOMOCTI iX roc-
nogapis Npo 340poB's i cchopMyBasia NONUT Ha KOPMU
ONS OMaLLHIX TBapuH 6e3 LyKpiB, 3epeH, 6apBHUKIB
Ta iHWKWX XiMiYHUX J06aBOK.

3a pesynsratamv ONUTYBaHHA B/IACHVKIB AOMALL-
HiX TBapWH BW3HA4YeHo, WO B CBITi 68% pomoroc-
nogapcTs MawTb AOMALLHIO TBapuHy. Butpatn Ha
JoMmallHIX TBapuH B 3pociu 3 41,2% y 2009 poui fo
69,4% y 2019 poui.

PuHOK KOpMiB A1 AOMAaLLHIX TBApWH € doparMmeH-
ToBaHWM. [poTe € HaWNOTYXXHiLLi CBITOBI BUPOGHWKN,
NPOAYKLIA AKUX KOPUCTYETbCA MOMUTOM Y BCbOMY
CBITi: TOprosi Mapku J. M. Smucker, Pamplona Capital
Management, Spectrum Brands Holdings i Nestle
Purina Petcare.

Bi3Hec-AisaNbHICTL NOB’si3aHa 3 BUPOOHULTBOM
KOPMIB 019 OOMALUHIX TBAPUH B YKpaiHi iCHye nuwle
20 pokiB, y TOI Yac K y po3BMHEHMX KpaiHax €Bponu
i CLLA nogi6Hi ToBapu npogatotbes 6inbuie 150 pokis
[3]. Mpu LbOMY AK CTBEPKYHOTb aHaNITUKL KOMNaHii
Euromonitor International ykpaiHCbKWIA PUHOK KOpMIB
ONA AOMALUHIX TBAPUH XapakTepusyeTbCs SK LWBUA-
Ko3pocTatouunii [3, 7]. BBaxaeTbes, WO YkpaiHa 3Ha-
xoanTbca Ha 8 micyi B TOMM- 10 WBMAKO3POCTaUUX
PWHKIB KOPMIB 4151 AOMALLHiX TBapUH. OgHakK, OMiHY-
I0Tb Ha YKPaiHCbKOMY PUHKY KOpPMiB iHO3EMHI BUPOO-
HWMKK, 30KpeMa 3 Takumx KpaiH fK YropwuHa, Pocis,
CLIA, ®paHuis i iHWi i nnwe B 2003 poui B YKpaiHi
6y/ia 3aCHOBaHa KoMMNaHisi «<KopMoTex», sika CbOrofHi
cTana npoBiAHUM BITYN3HAHUM BUPOOHMKOM KOPMIB
ONs AoMallHiX TBapwH, BBiALWOBLWIKM B TOMM-50 Haii-
GiNbLUMX €BPONENCHKMX BMPOOHUKIB, fiKa ICTOTHO
HapocTuna BUPOOHWULTBO, 36iNbLUMBLUM CBIiA NOPT-
denb o 350 no3uuii | HanarogMBLUM EKCNOPT CBOET
npoaykuii y 18 kpaiH cBiTy. Ha gaHuin yac 6peHau
KoMMaHii «KopmoTex» 3aiiMaloTb Nigvpyrody nosu-
Ljlo cepef, BUPOOHUKIB Y rasny3i BUrOTOB/IEHHSA KOp-
MIB An151 TBapyH B YKpaiHi: TM «Optimeal», TM «Club
4 Paws», TM «Msay», TM «laB» i Private Cable.

TOB «KopmoTex» € neplmm BiTYU3HAHUM BUPOOG-
HVKOM CYXMX KOPMIB A5 AOMALLHIX TBapWH BUCOKOIO
Knacy. MoXnuBOCTi KOMNaHiT HaCTI/IbKM LUMPOKI, L0
BOHa BUIOTOB/ISE BCi BUAM KOPMY /151 AOMALLHIX TBa-
puH. BupobHuya notyxHicTe TOB «KopmoTtex» ckna-
Aa€e 5 TOHH NpoAyKLuil Ha roanHy. TaknMm YMHOM, 3a pIK,
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KOMMNaHis MoXe BUroTOB/ATA A0 15 TUC. TOHH KOpPMIB
AN OOMaLUHIX TBapuH. B nepcnekTuBi MOTYXXHOCTI
MOXYTb 30i1bLWNTUCL A0 20 TUC. TOHH Ha PiK.

KoxeH BuA KOpMIB NS AOMALLHIX TBapuWH PoO3-
pPOGNSETbCSA Ha OCHOBI BWHaxody cneuianicTiB
Kormotech — IMMUNITY SUPPORT MIX — Ta 36ara-
YeHW LMo HU3KOK KOMMOHEHTIB HeobXiaHuX Anis
NiATPUMKKN IMYHITETY AOMaLLHIX TBapuH. Mpn UbOMY
pauioHn MNOBHICTIO BiA4NOBIAAKOTE OCHOBHUM KpuTe-
pism 6e3nekn FEDIAF (€Bponelicbkol depepadii
Bnpo6HMKIB XapuyBaHHSA 4151 TBApWH) Ta CTaHgapTy
ISO 22 000 [4].

3 MEeTOH BCTaHOB/EHHSI TEHAEHLM, siKi BU3Hava-
I0Tb CyYacHuii PO3BUTOK PUHKY KOPMIB A1 AOMALLHIX
TBapVH Ta BW3HAYEHHS N10S/IbHOCTI CMOXMBadiB [0
Toprosmx Mapok TM «Optimeal», TM «Club 4 Paws»,
T™M «Msiy», TM «[laB» i Private Cable 6yno npose-
AeHe [OCNIMKEHHS L/IAXOM ONMTYBaHHS NOTEHLIAHNX
MOKynuiB. AHKETYBaHS MPOBOAMIOCSA LLU/ISAXOM 3ano-
BHEHHS aHKET B NPUCYTHOCTI iHTepB'toepa. Ha nepuie
3anuTaHHA «Y Bac € JOMalUHi TBApVHN?» CTBEPAHO
Bignosinn nuwe 60%. Haiibinbwe cepen HUX 6yno
BNACHUKIB KiLLOK 45%, BOHW MOSICHIOTb Le TUM, WO
3a Kilkamu gornagatn Habarato fnerwe Hix 3a coba-
Kamu, BnacHukiB Akux — 35%. 10% pecrnoHAEeHTIB €
B/1ACHMKaMMN XOM'AYKIB, LWe 7% — nanyr. IHWi He Taki
nonynsipHi Ay TpumMaloTb 3% onutaHux (puc. 1).
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Puc. 1. CTpykTypa BUgiB AOMALUHIX TBApUH
y onutaHux, %

Jani pecnoHgeHTaMy BUCTYNaIM BIACHUKM KiLLIOK
Ta cobak. Ha gpyre nutaHHa «Bu rogyeTe gomallHix
TBApWH TOTOBUM KOPMOM?» «Tak» BIANOBINM nuiie
45% pecnoHgeHTiB, 3 H1UX 30% monogux nogei, 10%
cepefHboro Biky Ta 5% cTapLioro Biky.

Ha nutaHHAa «Hackinekm uvacto Bwu ropyete
AOMaLLHIX TBAPUH rOTOBUM KOPMOM?» PECNOHAEHTU
BignoBiNu Tak (puc. 2):

Ha nutaHHAa «AkuMu kputepiamu Bu kepyetech
npw BUGOpi KOpMy?» pecnoHAeHTn Bignosinu (puc. 3).

Ha nutaHHa «Yum € y Bac ynwbneHa Toproea
Mapka?» nuwe 73% Bignosinu «Tak», pewuta X Kyny-
H0Tb BYAb-AKWiT KOPM.

Ha nuTtaHHA «$Ki TOProsi Mapku BW 3HaeETe?»
6inblicTb onuTaHMx Ha3sanm Taki: Whiskas, Felix,
Royal Canin, Kny6 4 lanu, Msy, las.
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KoxHoro gHa Kinbka pasis Ha Pa3 Ha micaub  He moxy ckasatu,
TUXKAEHD AyxHe pigko

Puc. 2. CTpykTypa BignoBigeii Ha NUTaHHSA aHKeTU
«Hackinbkn yacto Bu rogyete gomMmallHiX TBapuH
roToBMM KOPMOM?».
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Puc. 3. CTpyKTypa BignoBigeii Ha 3anUTaHHSA aHKeTU
«HAKuMU KpuTepiamu Bu kepyeTtecb
npu BUGOPi KOpMy?».

Ha nutaHHA «Bu yynu npo Taki TOprosi MapKu:
Kny6 4lann, Opnimeal, Msay, MaB?» BCi onuTaHi Bif-
MOBINN CTBEPAHO, Tak AK i HA MUTAHHA Yn KynyBau
BOHW MPOAYKLIO LIUX TOProBUX MapoK.

Ha nutaHHAa, M 3a40BOMbHUNA X NOKynka 75%
BignoBinu «Tak», a 25% BigNoBIgHO «Hix».

Ha nutaHHA «UWo Bu moxeTe ckasatn npo Ui
TOprosi mMapku?» 85% onutaHnx ropopsiun npo TM
«Msly» Ta «laB» KaXXyTb «Heopori, asie AKICHi», e
7% rosopsiun npo TM «Kny6 4 Jlanu» KaxyTb, WO
LiHa 3aBulleHa. TM «Optimeal» He gyxe nonynspHa
yepes CBO BMCOKY LiHY. TOGTO KOXEH i3 pecnoHaeH-
TiB x04a 6 pas KynyBaB NPOAYKLi0 KOMMaHii, 6isb-
LWICTb i3 HMUX STI0A/IbHO BiAHOCATLCA A0 Hel. deski pec-
NOHAEHTU € NOCTINHUMK KnieHTamu. LLLo6 niaBuwmuTH
NOANBHICTL CBOEI NPOAYKLIi, BUPOGHMKaM NOTPIGHO
BpaxoByBaTu, L0 3HWKEHHA LiHW Ha KopMmu AnA
LOMalLLHIX TBapUH BNAMBAE Ha BUGIP faHOi TOBapHOI
rpynu YKPaiHCbKMMM CNOXMBaYamu.

Ulogo AisnbHOCTI  HaGINbLWIOr0  BMPOGHUKA
TOB «KopmoTex» Ha BITYM3HAHOMY PUHKY KOPMIB
ONS AOMalUHIX TBapWH, BM3HAYEHO, WO NiANpUEM-
CTBO BMPOGASIE CyXi Ta BOJIOr KOPMU 419 AOMALLHIX
TBapWH, NPOMOHYE LUMPOKNIA TOBAPHWUI aCOPTUMEHT:
TOBapw — ctaHZapT i ToBapu npemiym knacy. Toprosi
Mapkn «MAY!» Ta «[AB!» BU3Ha4aloTbCA BUPOO-
HUKOM, SIK OHOMKETHI, Xoua iX BapTiCTb HE 3HA4HO
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HWXKYa HiX BapiTCTb NPoAyKLIT npemiyM knacy «K/1Yb
4 NAMN». TOB «KopMoTex» 3aCTOCOBYE pi3Hi kaHau1
po3MoAiny: onToBi Ta PO3ApibHI nocepedHuKK, dip-
MOBi MarasvHu. KoxeH 3 pecnoHfeHTiB xoya 6 pas
KynyBaB MpoAyKUito koMnaHil, Aeski € MNoCTiiHUMMN
NOKYNUAMN KOPMY AJ/18 OMALLHIX TBapVH.
BuUCHOBKM 3 MpoOBeAeHOro AoCAigXeHHs.
PWHOK KOpMIB A/ AOMALLIHIX TBapVH B YKpaiHi iCHye
6n13bKo 20 pokiB, TOMY 3a 06cAramu BiH CYTTEBO Bifl-
CTa€ Bif NignpyrUmMx CBITOBUX PUHKIB, MPOTE 06CATU
peanisayii KopMiB 415 AOMaLUHIX TBapUH B YKpaiHi
MaloTb TEHAEHLi0 40 3pOoCTaHHA. Ha AaHoMy pUHKY
CMOCTEPIraeTbCA XXOPCTKA KOHKYPEHLLisi, NpoTe BiTUnN3-
HSIHI BUPOOHWKN 3HAXOAATb MOX/IMBOCTI YCMILLIHOro
NPOCyBaHHSA KOPMIB 419 LOMALLHIX TBapWH Ha yKpaiH-
CbKOMY pUHKY. TOB «KopMoTex» yCnillHO KOHKYPYE 3
BiAOMVMW MKHAPOAHUMW BpeHAamMu, ane BUXoAsun
i3 MPOBELEHOr0 AOCIMKEHHS, OAHVUM i3 HaliBaxu-
BiLLIMX HaNpPAMIB, HaA, AKAM NiGNPUEMCTBY HEOOXiAHO
npayoBat € PO3LUNPEHHSAM acCOPTUMEHTY KOPMIB
ONA aomallHiX TBapuH cepefHboi LHOBOI KaTeropii,
OCKiNlbkn 75% pecnoHAEHTIB KepyrTbCs Npu BUOOPI
TOBapy came LjiHOKW. BpaxoBykuu, WO nonuT Ha
KOpMU 151 AOMALLHIX TBApPWH YKPAIHCbKUX BUPOGHN-
KiB y CBITi 3poCTae, i, WO KOXHa JecATa TOHHA eKc-
NOPTYETLCA 3a MeXi YKpaiHu, BBaxaemo, wo TOB
«KopmoTex» HeobxigHO 36inbllyBaTK 06CArn nocra-
YaHHA Ha MiKHapOAHi PVHKW BCi Pi3HOBUAIB KOPMIB
AN JOMaLUHIX TBapwH, BUXOOUTW Ha HOBI PUHKK
30yTy, 30KpeEMa Ha pVHKM KpaiH lMiBHIYHOT E€BponK.
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MARKET RESEARCH AND DEMAND MAKING IN THE PET FOOD MARKET

The need for timely establishment of pet food production according to the needs of consumers is an urgent
task of domestic and foreign producers. The solution to this task required marketing research, which allowed
studying the structure of demand and the patterns of its making in the domestic market.

Study and generalization of the experience of economically developed countries and the proposals of
domestic scientists indicate the need to further study the problem of marketing analysis of demand according
to the features of the Ukrainian economy and the specifics of the market for feed for domestic animals. The
existence of many unclear questions creates an objective need for the study of the domestic market for pet
food and demand generation in it.

The research task was to study the market and demand making in the domestic pet food market, to develop
proposals for the formation of a market portfolio of domestic producers of pet food for making marketing deci-
sions on their entry into international markets.

Development tendencies of the world pet food market are determined. The present state of the pet food
market in Ukraine is analysed. The most powerful world producers, whose products are in demand around the
world, are highlighted, and the main participants who form this market in Ukraine are presented. It is noted
that business activity associated with the production of pet food in Ukraine exists for only 20 years, whereas in
developed countries of Europe and the USA similar products are sold for more than 150 years.

According to studies, more than a third of households have domestic animals. Traditionally, pet owners feed
their pets with residues and waste from family dishes. However, consumers are now aware that domestic pet
food consists of individual food items, and pets should eat a variety of meals. Demand for locally produced and
natural products has increased since they are well digested by pets. Premium pet food and specialized feeds
have higher sales than pet food in the middle-priced category. Moreover, the tendency towards humanization
of domestic animals has led to an increase in the awareness of their owners about health and has created a
demand for pet food without sugar, grains, dyes, and other chemical additives.

To identify the trends that determine the current development of the pet food market and to determine
consumer loyalty to brands, a survey of potential buyers was conducted by using questionnaires in the pres-
ence of the interviewer. The results of a survey of the needs of consumers of pet food are described. On this
basis, conclusions are drawn on the need to develop one of the most important directions on which Ukrainian
producers of pet food need to work. A review of the world pet food market is carried out, based on which it is
concluded on the need to increase the supply of all pet food types to international markets, to form new sales
channels, in particular, to the markets of Northern European countries. Implementation of the results of the
marketing analysis of the demand for pet food will contribute to the sound managerial decision-making and the
effective provision of pet food to consumers.

217




