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Y cmammi po3aisHymo posib  €1EKMPOHHOI
mopeigni sk YUHHUKa, sKul Br/luBaEe Ha iHHO-
BayjliHuli  po3sUMOK Oisi/IbHOCMI  YKPaIHCbKUX
nionpueMcms. BucsimieHo meopemuyHi - ma
npakmuy4Hi acrekmu CmaHOB/IEeHHsI e/1eKmpo-
HHOI KoMepUji sIK ckAadHuKa iHgbopmayitiHol exo-
HOMIKU 8 YKpaiHi. PO3Kpumo cymHicmb MoHsIMb
«iHghopmayjiltiHe Cycrinibcmso», «iHghopmayitiHa
EKOHOMIKa, «iHGhopmayitiHO-KOMYHIKayitHi
MexXHO/ORI», «e/leKmpPoHHa Komepyis». [1po-
aHasi308aHoO CydacHUli cmaH | repcrekmusu
pO3BUMKY cekmopy  iHghopMayitiHo-KOMyHika-
yiliHux mexHosoeili ma PUHKY e/1eKmpPOHHOI
KoMepyil, a makox BUOIIEHO Mpob/iemMu, 3 SIKUMU
cmukaromscsi IHmepHem-mMazasuHu. BusHaueHo
i 32pynosaHo kameaopii MPooyKkmiB, siki peasizy-
tombcs1 nidepamu IHMepHem-mopzis/i 8 YkpaiHi.
HadaHo pekomeHdayii w000 cmumy/ioBaHHs!
PO3BUMKY PUHKY €/1eKMPOHHOI KoMepuyjii YkpaiHu
wsixom asmomamusayji npoyecis. MpodemoH-
CMpoBaHo, 5K IX yrnposaoxeHHsl npu3sede 00
MOBUWEHHS 3a2a/TbHOI echekmusHOCMI Oisi/ib-
Hocmi rionpuemcms.

KntouoBi cnoBa: iHghopmayitiHo-KoMyHikayitHi
mexHovioeii, eiekmpoHHUL Gi3HeC, e/leKMpPOHHA
Komepyisi, IHmepHem, iHgbopmayitiHuli po3su-
MOK, e/TeKMPOHHA MOP2IB/ISi.

B cmambe paccMompeHa posib 3/1eKMPOHHOU
mopeosnu Kak chakmopa, Komopsbil susiem

Ha UHHOBaUUOHHOE pa3sumue  Oesime/ibHO-
cmu  yKpauHckux npednpusimudl. OcseweHb!
meopemudeckue U rpakmuyeckue acrekmsi
CMaHOB/IeHUST  /IEKMPOHHOU KOMMEPYUU  KakK
cocmas/isroujell UHhopMayUoHHOU 3KOHOMUKU
B YKpauHe. Packpbima CywHOCMb MOHAMUU
«UHGbopMayUOHHOe 06WecmBo», «UHghopma-
YUOHHas1 9KOHOMUKa», «UHGDOPMaYUOHHO-KOM-
MYHUKQUUOHHbIE MEXHO/I02UUY», «3/IEKMPOHHas
KoMMepyust». [poaHa/u3uposaHbl CoBPEMEH-
HOe coCmosiHUe U Mepcrekmusbl Pa3sumusi Cex-
mopa  UHGhopMayUOHHO-KOMMYHUKAUUOHHbIX
mexHoo2uli U pbiHKA 3/1IeKMPOHHOU KoMMep-
yuu, a makxe B8bloesieHbl MpobriemMb!, ¢ Komo-
PbIMU  CMa/IKUBatOMCs VIHmepHem-mMa2asuHb!.
OnpedenieHbl U C2pynnupoBaHbl Kame2opuu
MPoOyKmMoB, Ko-mopble peasusyromcsi /ude-
pamu ViHmepHem-mopaos/u 8 YkpauHe. [aHbl
PpeKkoMeHOayuu 1o CMUMy/IupoBaHUlo  passu-
Mmusi pbIHKa 3/1EKMPOHHOU KOMMePYUU YKpauHb!
nymem asmomamusayuu rpoyeccos. [pode-
MOHCMPUPOBAHO, KakuM 06pasoM ux sBHedpeHue
rpusedem K nosbileHuo obuwjel aghchekmus-
Hocmu desimesibHocMU ripednpusimud.
KnioueBble cnoBa:  UHhOpMaYUOHHO-KOM-
MYHUKaUUOHHbIE MEXHO/I02UU, 3/1eKMPOHHBI
6U3HEC, 3/1eKMPOHHast KOMMePYUsI, VIHmepHem,
UHGhOpMaYUOHHOe — passumue,  3/1eKMPOHHas!
Mopaos/isi.

The article reveals the role of e-commerce as a factor in the innovative development of an enterprise. Also, examines theoretical and practical aspects of
emerging infor-mation economy in Ukraine. Market conditions of business require fundamentally new innovative approaches to entrepreneurial activity,
based on modern challenges of the public space and openness of the economy. The study elucidates the essence of concepts of «information society»,
«information economy», «information and communication technologies», «e-commerce». The growth of the importance of information as a subject of man-
agement, the use of information and technological innovations and global technology are the main conditions for conducting modern business. The number
of Internet users of the planet, the volume of e-commerce turnover and the share of e-commerce in retail trade in Ukraine were analysed. The main trends
are highlighted in the establishment of the e-commerce market in Ukraine. The problems encountered by companies that sell their products and services
through Internet channels. A package of measures is suggested to improve the situation and processes in the market of electronic commerce. It is demon-
strated how their implementation will lead to the overall efficiency of enterprises increasing. This research includes an analysis of the development of the
largest online stores in Ukraine during 2018, estimation dynamics of electric business in Ukraine. Also, was defined the categories of products, which are
produced by the largest Ukrainian online stores. Among these products were selected those goods which are prevail on the market of electronic business.
In addition, it was defined main factors of influence and perspectives of further development of online stores in Ukraine. Outlined a number of objectives of
the use of the Internet for transactions of purchase and sale on the market of e-commerce. Investigated factors influencing the purchase of goods based on
the conclusions of the analysis on the advantages and disadvantages of online trading. E-commerce is becoming one of the most widely used methods of
economic activity despite serious technical, organizational, legal and psychological obstacles to its development.

Key words: information technology, e-marketing, e-commerce, Internet, e-business.

MocTaHOBKa NpPoOGNemMU. Y HasiBHUX EKOHOMIY-
HUX YMOBaXx efleKTpOoHHa TopriBna HabyBae 0cob6/u-
BOI aKTyaslbHOCTI, OCKifIbK/ BOHa Aa€ 3MOry LUBUAKO
1 3a MOPIBHAHO HEBENVKUX 3aTpaT OpraHidyBaTtu
30yT NPOAYKLT BITYN3HAHUX TOBAPOBUPOBHNKIB, YNM
i 3abesnevye ixXHi BMXMBaAHHS Ta PO3BUTOK. OpHak
npakTMKa Mokasye, L0 HasBHWIA NOTeHUjan po3Bu-
TKY LbOro Buay 6i3Hecy BYKOPUCTOBYETbLCHA ABHO He
MOBHO Mipi, @ BCe Yepes Te, Lo BMOIp opraHisau,iii-
HNX DOPM | TEXHO/OTIYHNX 3aC06IB e/TIeKTPOHHOI TOp-
riBNi 34JiACHIETLCA HepauioHaslbHO, 6e3 ypaxyBaHHS
crneundpikn NPOAyKUii Ta cnoxusaya, XapakTepHUx
0C06/IMBOCTEN BUOPaHMX LiNTIbOBMX PUHKIB.

AHasi3 OCTaHHiX pocnimpkeHb i nyo6ikayii.
OcTaHHi pob0oTy, NPUCBAYEHI AOCIIKEHHAM Y cdhepi

€1EeKTPOHHOI TOPriB/i, HaNeXaTb TakMM BiTYU3HSHUM
Ta iHo3eMHUM HaykoBLAM, gK: M.FO. bepko, €.B. Bigi-
wesa, B.A. Bucoubka, A.M. TpexoB, H.T. lpuHiB,
M.B. Kingini, A. KpyToBa, |./1. JlutoB4eHko, M.M. Mara,
B.C. MonuaHoBa, |.1. Motanosa, B.B. CMUPUYNHCLKUIA,
O.l. Uypinos, A.[. Lewmer, IN.I. KOXMMEHKO Ta iH.

MocTaHOBKa 3aBAaHHA. [0N0BHI 3aBAaHHA Ujiel
poboTu:

— BM3HAYMUTM OCHOBHI nepeBarn Ta He#onMiku
€1EeKTPOHHOIO PUHKY;

— cthopmyntoBaTn BCi MOX/IMBOCTI, siki 3abesne-
YYIOTbCS €N1EKTPOHHOIO TOPTiB/IEIO;

— MNpoaHaslisyBaTh Cy4acHUn PelTUHI caiTiB, L0
3ariMatoTb iaMpyodi No3uuii B yKpaiHCbKOMy IHTep-
HeT-NpocTopi;
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— BUWCBIT/IMTU OCHOBHI MPUYMHK, WO Ta/ibMylOTb
noAasbLUnii PO3BUTOK €1eKTPOHHOT TOPriB/i B YKpaiHi.

Buknag OCHOBHOro marepiany AocCnigXeHHs.
Y cyu4acHiin CBIiTOBIli eKOHOMILi iHJJopMaLisi € Bax-
NIMBMM PYLUIEM E€KOHOMIYHOTO 3POCTaHHs, Ccoljiasib-
HMX 3MiH, & TaKOX K/THOHYOBMM MOHATTAM Yy pe3ynbrarti
6YpPX/IMBOr0 PO3BUTKY iHpOPMALLIIHUX TEXHOOT .

BVHMKHEHHSI Takmx HOBMX MOHATb, SAK «lHTep-
HET», «XMapHi TEXHOSOFIT», «KOMYHiKaL|iiHI Mepexi»,
«eNEeKTPOHHa KOMepuis» Ta iH., — ue pesynbrar
BMCOKMX TeMNiB HayKOBO-TEXHIYHOro nporpecy, Ski
npu3Benn A0 NiABULLEHHS TeMniB NPOAYKYyBaHHS
iHhopMmaLii B rnobanbHnx MacwTabax. 3asHaueHe
CNPUYMHUAO CTAHOB/IEHHA HOBOFO TWMy CycCni/lb-
cTBa — IH(hopMaUiiHOro. Y nporpamax po3BUTKY
YKpaiHn naeTbcs Npo 3abe3neyeHHs HancnpuaTanBiI-
LUMX YMOB [17151 CTBOPEHHS iHGbopMaLiiHOro cycnifb-
cTBa. OCHOBHI iHHOBAUjliHI BNPOBAKEHHS B CEKTOPI
TOpriBAi — Le nepeMilleHHs KOMEpLNHOT AiS/IbHOCTI
B |HTepHeT-Mepexy. 3 ornsggy Ha MporpecuBHUii Ta
BMCOKOIAENHN pO3BUTOK BeO- Ta IHTepHeT-TexHo-
Norili, e-Komepuis CTPIMKO Hapollye cBOi 06csru
y CBITOBOMY MacluTabi i 0OpMy€eTbCA AK camOCTiHa
rasly3b EKOHOMIKM.

Y npoueci [OCNIAKEHHSA MNPUYUH  BUHUKHEHHS
iHtbopmaLiliHoro cycninbcTBa MOXHa BUAIIUTY NpU-
XUNbHVKIB Pi3HUX TEOPI:

— ®. Maxnyn, M. Mopart, . benn ysaxatoTb, LLIO
iHdbopMalLiiliHe cycnifibCTBO BUHMK/IO BHACNIA0K 3pOcC-
TaHHS iHOpPMaL,iiHOTO CeKTOPY B EKOHOMILL;

— T. ¥Ymecao, 0. Xaauwi, KO. ITo Ta iHWi npuxusb-
HUKK Teopil «iHdhopmaLiiHOro BNOYXY» CXUASKOTLCS
[0 Toro, Wo iHjhopMauiiHe CcycnifibCTBO 3'ABW/IOCSA
BHACNiAOK  KiJIbKICHOTO ~ 3pOCTaHHA  iHhopmauir,
Lue BUK/IMKaNO rocTpy noTpeby B nosiBi 3acobiB i
06po6KK, 36epiraHHA Ta nepesavdi;

— E.C. fJadd, C. Hopa 1a A. MiHK po3suBasiv
TEOPil0 BWHUKHEHHS iH(hopMaLiiHOro cycninbcTea
3aBAsKM MOLUMPEHHK IHOPMaLLNHO-KOMYHIKaLLinHNX
TexHonorili [1].

/. WymneTep y cBoili Teopii 3a3Hauas, WO 6e3
PO3BUTKY HEMAE MiANPUEMHNLBKOIO NpubyTKY, a 6e3
OCTaHHbOrO He OyBae PO3BUTKY. Y CyvaCHUX YMO-
Bax ynpoBamKeHHs iHhopMaLiiHO-KOMYHiKaLiiHUX
TEXHOMOri Hagae iMNynbC PO3BUTKOBI €KOHOMIKM
3arasioM i TopriBni 3okpema, BHaciAoK 4oro iHop-
MaTusauis 3ymoBuaa qOPMyBaHHSA PUHKY €1eKTpO-
HHOT Komepuiii [2].

CborogHi rnobasbHa Mepexa IHTepHET LUBUAKMMU
Temnamu iHTErpyeTbCA B yCi CDepU EKOHOMIYHOT Aisi/Tb-
HOCTI, UMM | 3abe3nedvye peasisauito 6isHec-npouecis
nignpruemcTsa B rno6a/ibHOMY e/1IeKTPOHHOMY Cepefio-
BuL,i. Came IHTepHET BUCTyNae GiHec-cepefoBULLEM,
y IkOMy 6e3nepepBHO Bif0yBatOTbCS €/1€KTPOHHI TPaH-
3akuii 3a gonomoroto 3aco6is IKT. MNprckopeHHs 06iry
Kanitany nignpuemcTsa, NigBULLEHHSI PEHTA0ETbHOCTI
6i3Hecy Ta MoLMpeHHs BeG-npeAcTaBHMLTBA KoMna-
Hill € pe3ynsTaToM LMX NpoLecis.

gyl Bunyck 31. 2019

Y KpaiHax i3 nepexigHOH EKOHOMIKOK Temmnu
NPUPOCTY e-TopriBai HabaraTo BULLi, HX B iHAYCTPI-
anbHuX. lMo-neplue, Ue NoB’dA3aHO 3 6ifbll CTPIM-
KAM PO3BWTKOM EKOHOMIKW 3arasiom, i, no-gpyre,
piBEHb MPOHMKHEHHST IHTEpPHETY Y KpaiHax, Wo pos3-
BMBAKOTbCS, HAbarato HWKYMA, MPOTE LEeil NOKa3HMK
[OCUTb WBWAKO 36iMbLLYETLCA. FTONOBHUM YMHHMKOM,
SIKUI CNOHYKAE NPOAABLLB | CMOXWBAYIB NTN'Y MEPEXY,
€ PICT MPOHVKHEHHA IHTEpPHETY B KpaiHi. JaHi npo
006CArn eneKTPOHHOI KoMepL,i y Pi3HUX A0CNIAHVKIB
CYTTEBO PI3HATLCSA, OCKI/IbKM HEMAE EANHOIO Niaxony
[0 OLiHKN 06CcAriB e-KomepLii. Ha aymKy oeskux ekc-
nepTis, y 2018 p. 3arasibHWiA rPOLLOBUIA 06CAT LbOro
PVHKY CArHyB nokasHuka noHag $10 TpaH. 3a umx
06cTaBUH 95% pPUHKY €NeKTPOHHOT KomepLii npuna-
Aae Ha B2B-puHok (business to business).

YkpaiHa Takox He BifCTa€E Bif, CBITOBMX TEH/EHLIil
PO3BUTKY PUHKY €/1eKTPOHHOI KOMepL,ii, He3Baxaroun
Ha KpY30Bi fABMLLA BITYM3HSAHOI E€KOHOMIKW. [JaHuii
Crnoci6 BefeHHs 6i3Hecy CTPIMKO pPO3BUBAETHLCS.
MpoTe nig Yac po3rnsgy crtaHy Ta TeHAeHLili pos-
BUTKY €-KOMepLjii B HaLlili KpaiHi MOXHa CTUKHYTUCS
3 gesskumu 6ap’epamu. Mo-nepLue, BapTo 3ayBadknTy,
wo ao 2016 p. B YKpaiHi He By/10 YiTKMX HOpMaTuB-
HUX aKTiB, SKi perynoBasiv 6 AisfbHICTb AAaHOTO Cek-
TOpy ekOHOMikW. Lle cyTTeBO ycknaaHioBasio npoLec
30MpaHHA 11 06PO6KM CTATUCTUYHUX OAaHWUX LWoAo 1T
po3BuTKY. MNo-apyre, y 3B’A3Ky 3 BE/INKOK KiSIbKICTHO
OPiGHUX  |HTEepHEeT-MarasuHiB  OUiHKa e-Komepuji
TaKoX OOTSHKYETbCSA HENPO30PICTIO OHAAMH-TOPrIB/II.
Mo-TpeTe, B YkpaiHi HemMae OQILiAHOI CTaTUCTUKK
PO3BUTKY €NeKTPOHHOI Komepuii. [JepxaBHa cnyxoba
CTaTUCTUKM He Jocnimkye iHhopmauito woao IHTep-
HeT-kopuUCTyBadiB Ta AOCTYyny 4O Mepexi, ToMy Le
YHEMOX/TMB/TOE TOYHWUIA aHasi3 CTaHy Ta NepcrnekTnB
PO3BUTKY €NeKTPOHHOI KoMepLil YKpaiHn yepes Bia-
CYTHICTb 4OCTOBIPHOI iIHCpopMaLlii.

Ak 3as3Havasioca BuLle, BITYM3HSAHA TOPriBNA
B IHTEpHETI € rasy33to, sika [OEMOHCTPYE CTPIMKI
TEMMNWN 3POCTaHHA cepep, YCiX CEKTOPIB EKOHOMIKN.
Br3HaueHo, Wo enekTpoHHa KoMepLis B Hallili aep-
XaBi Ti/IbKM HelaBHO nepemicTuiaca Ha etan 3poc-
TaHHA 3 eTany 3apoxeHHs (puc. 1).

BesnepepBHEe 3pOCTaHHA KOPUCTYBauiB IHTEPHETY
€ 3aropyKor 3pOCTaHHs NONYNAPHOCTI e-koMepLii i €
BUTAHUM i3 Nornsay rpowoBuX, TPYAOBMX Ta iHLWINX
BMTpAT.

HesBaxarounm Ha CTpiMKe 306iNbLUEHHS BIiTUYU3HSA-
HUX |HTEPHET-KOPUCTYBaYiB, AOCTYMNHICTb 40 Mepexi
IHTEPHET A9 HACeNEHHS 3a/IMLLAETbCA He3aa0Bifb-
HO0. Lle MOMITHO BiAGUBAETLCS Ha CTYNEHI iHTerpo-
BaHOCTI YKpaiHM [0 rnobasibHOI Mepexi. [JaeTbcs
B3HaKM HepocTaTHe cpiHaHcyBaHHA cdepn IKT Ha
piBHI Aep>xaBu. 3i CBOro 60Ky, Lie HeraTnBHO BigbvBa-
€TbCSA He TifIbKM Ha PO3BUTKY €NeKTPOHHOT TOpriBi,
a Ii Ha iIMi@Ki BITYUN3HSAAHOT €KOHOMIKW 3arasioMm.

3a ogiyiriHnMmn gaHumn [epxaBHoi ciyxbu cTa-
TUCTUKM YKpaiHW, YacTka nignpuemMcTB, WO KOPUCTY-
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Puc. 1. AHani3 NnpoHUKHEHHSA IHTepHeTy B YKpaiHi

Lkepeno: cghopmosaHo Ha ocHOBi [3]

Bannca IHTepHeToMm, ctaHoBuna 97,4% (NpubaunsHo
40 TWC. NiANPUEMCTB) Bif, 3arasibHOI KifIbKOCTI nif-
NPUEMCTB, L0 Man JOCTyn A0 Mepexi. Hanbinbwa
yacTka NepcoHasIbHUX KOMIT'IOTEPIB Npunagae Ha nia-
nprMeMCTBa ONTOBOT Ta po3apioHoi TopriBni (24,5%),
a Takox nepepobHoi NpoMuncoBocTi (24%) [4].

[Ons aHanisy po3BUTKY €efIeKTPOHHOT Komep-
Ll y3arasibHeHO HU3KYy iHAMKATOPIB, WO BXOAATb
[0 BiJOMMX CBITOBUX PENTUHTIB, SKi AalTb 3MOry
OLIHUTU KINbKICHWI acnekT po3BUTKY puHKY IKT,
a oTXe, i YaCTKOBO cdhepn eNeKTPOHHOT TOPriB/ii.
PeliTvHr YkpaiHu 3a Haibinbll BigOMUMU 3 HUX
nokasaHo B Ta6n. 1.

3a gaHumMm BCecBiTHbOr0 €KOHOMIYHOro hopymy
(World Economic Forum), 3rigHO 3 «[no6anbHUM
3BITOM MPO PO3BMTOK iHOPMALIAHUX TEXHOMOTIM
2016» (The Global Information Technology Report),
Ha OCHOBI po3paxyHky IHOekcy MepexeBoi roToB-
HocTi (Networked Readiness Index), wo Bkno4vae
4yoTUpK cybiHaeKCU — cepefoBuLLEe AN PO3BUTKY IKT,

FOTOBHICTb CyCMi/IbCTBa A0 BUKOpUCTaHHA IKT, 6es-
nocepeaHbo BUKopucTaHHA IKT ypsgom, 6isHecom
i CyCnisIbCTBOM, Hac/iakn BUkopuctarHs IKT gns eko-
HOMIKM i cycninbCTBa, — YkpaiHa nocina 71-y nosu-
uito cepef 139 kpaiH cBity (Tabn. 2) [5].

AHanisyloun BuULLeHaBeAeHi faHi, HeobXigHO Bka-
3aTu Ha Taki ApariBepy po3BuUTKy cektopy IKT B YkpaiHi:

1. JocTynHiCTb IHTEpHET-TEXHOMOrIA AN WKUpo-
Koro 3arany (6-e Micue B peTuHry).

2. IHHOBaAUiiHWIA KNiMaT, CNpUATIMBWI 4NS PO3-
BUTKY IKT.

3. HaceneHHsi Ma€ BUCOKWIA piBEHb €1EKTPOHHOI
rPamMOTHOCTI.

4. HacefieHHs O0CTaTHLO LLMPOKO BMKOPWUCTOBYE
HasBHi IKT.

BapTto 3a3HaunTy i1 6ap’epy CTaHOB/IEHHS Ta PO3-
BUTKY IKT:

1. Hecnpuatnuee nonitTMyHe Ta npaBoBe cepes-
oBuLe Ans po3suTky IKT, y ToMy unchi il HegocTaTHe
HOPMaTUBHO-MPAaBOBE peryntoBaHHA CEKTOpY.

Tabnuusa 1

CBiTOBI peliTUHIN po3BUTKY puHKY IKT B YKpaiHi

Dxepeno

IHgukaTop

Micue B peiiTuHry

rnobanbHWii iHaekC
KOHKYPEHTOCNPOMOXHOCTi 2017

Y 2017 p. 81-e micue 3i 137 kpaiH

3a gaHumu BcecBiTHBOrO eKOHOMIYHOIo
thopymy

(The Global Competitiveness Index)

(2016 p. — 85-e micue 3i 138 kpaiH)

IHOEKC MepexeBoi roToBHOCTI 2016
(The Networked Readiness Index)

Y 2016 p. 71-e micue 3i 139 kpaiH
(2015 p. — 71-e micue 3i 143 kpaiH)

IHAEKC TEXHONOrYHOT FOTOBHOCTI
(The Technological Readiness Index)

Y 2015 p. 86-e micue 3i 140 kpaiH
(2014 p. — 94-e micue 3i 148 kpaiH)

IHAEKC PO3BUTKY €NEKTPOHHOTO YpSay
OOH (The UN Global E-Government
Development Index)

Y 2018 p. 82-e micue 3i 193 kpaiH
(2016 p. — 62-e micue 3i 193 kpaiH)

BignosigHo [0 3BITY MiXXHApOAHOIO COK3Y
eeKTpo3B’'A3Ky «Brmip iHdopmauiiHoro
cycninbcTBa»

IHOekc po3BuTKy IKT

Y 2017 p. 79-e micue 3i 176 kpaiH
(2016 p. — 78-e micue)

3a gaHumun MixHapoAHoT opraHisadii
Wide World Web Foundation

IHOEeKC po3BUTKY IHTEpHETY
(The Web Index)

Y 2017 p. 44-e micue 3i 115 kpaiH

3a JaHvMK LLOPIYHOrO 3BITY
«CTaH LUIMPOKOCMYTOBOro 3B'A3Ky 2015»
MCE 1a OHECKO

PiBeHb MPOHNKHEHHS IHTEPHETY

Y 2015 p. 95-e micue 3i 191 kpaiHu
(2014 p. — 73-€ micue 3i 166 kpaiH)

Lkepeno: cghopmoBaHO Ha OCHOBI [5—7]
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Tabnumuyga 2
CtaH po3ButKy cektopy IKT YkpaiHu
Micue B peiATUHT OuiHKa
Mokasuuk (ycl-:,oropl(pa'l'u|/|)y (Bi,qui bo 7)

IHAEKC MepexeBoT roToBHOCTI 2016 71 4,2
1. Cy6iHAEKC 30BHILLUHLOIO OTOYEHHS 94 3,8
1.1 MoniTn4yHe Ta NpaBOBE OTOYEHHS 113 3,2
1.2 Bi3Hec-0TO4YEeHHs Ta IHHOBaLiHWIA KnimaT 67 4,3
2. Cy6iHAEKC TOTOBHOCTI 30 5,7
2.1. CTaH po3BUTKY LiMhpoBMX TEXHOOTIN Ta iHhpacTpykTypn 51 4,7
2.2. loCTYMHICTb MepexeBnX TEXHO/OTIN 6 6,6
2.3. ENeKTpoHHa rpaMoTHICTb 33 5,6
3. Cy6iHAEKC BUKOPUCTAHHS 88 3,6
3.1. BukopucTaHHs iHhopMaLiiHO-KOMYHIKaLiiHNX TEXHONOTi iHAUBIAYaIbHUMN 76 39
KopucTyBayamm '
3.2. BukopucTaHHsA iHpopMaLliiHO-KOMYHIKaLUiiHX TEXHONOTIN Y 6i3Heci 63 3,6
3.3. BukopucTaHHs iH(hopMaLLiiHO-KOMYHIKaLiiHUX TEXHOSOTi opraHamu 114 31
[epXaBHOro peryoBaHHs

4. Cy6iHAEeKC BBy 69 3,7
4.1. BnAanB eKOHOMIYHMX YNHHUKIB 59 3,4
4.2. Bnave couja/ibHUX YNHHUKIB 75 4,0

[xepeno: cohopmosaHo Ha OCHOBI [5]

2. OpraHu [fepXaBHOro perysiloBaHHSA MalTb
HN3bKWI piBEHb BUKOPUCTaHHS IKT.

3. Hu3bko po3BuHeHa iHpacTpyKTypa CeKTopy.

3asHaueHi TeHAeHU|i Ta TXHI XxapakTepuUCTUKM Npo-
i/TIOCTPOBAHO Ha puc. 2.

I3 POKY B piK NOKa3HWKN OH/aNH-Mara3uHis nosin-
WYKTLCS: €/1eKTPOHHA KOMepujis nig/1aToByETbCS
[0 OuiKyBaHb i 3anuTiB CMOXMBaYiB, EKCNEPUMEHTYE
3 dpopmaramu, KOMitoe MiKHapoHi mogeni 6isHecy,
TiICHO nepenniTaeTbCsa 3 PO3APIGHMMM hopMaTamu i
MY/IbTUKaHabHICTHO.

3a gaHumn  YKpaiHCbKOI acouiauii  avpekT-map-
ketuHry (YALM) y 2018 p. 06CAr yKpaiHCbKOro pUHKY
€/1eKTPOHHOT KOMepLji BMPIC Ha TPETUHY MOPIBHAHO
3 MUHY/IMM POKOM i gocar 65 mnpg. rpH. Voro mana
yacTka B 3,5% Bif, 3ara/sIbHOro po3Api6bHOro ToBapooobiry
YKpaiHu He 3aBadKae CermeHTy AMHaMIYHO 3pocTaTy.

Y UifioMy eneKkTPOHHI NpoAasLi YkpaiHu BUKOpUC-
TOBYIOTb PI3HOMaHITHI 6i3Hec-mogeni. binbw nowu-
peHi Ha PUHKY eNleKTPOHHOT TOPriBNi YKpaiHu Yotupu
6isHec-mogeni:  IHTepHeT-cynepmapkeT  (MynsTUKa-
HaNbHWIA puTelinep), eNekTpPoHHa AOLLIKa Oro/10LWEHb,

[onitnuHe Ta MpaBoBe
cepeoBuIIe

BB eKOHOMIYHHIX
(axTopiB

Buxopucranns IKT
OpraHaMu Aep>KaBHOTO
peryioBaHHs

Buxopucranns IK
0i3HeC-0IMHULIAMH

—

A
b X
s

BB comiansHuX G
cpam

BisHec-oToueHHs Ta
{HHOBALIHUI KJIIMaT

CraH po3BUTKY
IU(PPOBUX TEXHOJIOTIH

"' Ta IHOPACTPYKTYpH
\ A JoctynHicTs
/ MEpEKEBHX TEXHOJIOTTH

Buxopucranns IKT
HaCEJICHHs

Puc. 2. Xapakrepuctuka po3sutky IKT B YkpaiHi

Lkepeno: cghopmosaHo Ha OcHOBI [5]
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€1eKTPOHHWI MapKeTneiic Ta npaic-arperarop. MNpu-
YoMy, MPOBOAAYN AOCAIMKEHHS MO PUHKY €1eKTPo-
HHOI Toprieni B YkpaiHi, Ukrainian Retail Association
BUSIBW/IM, LLLO 6araTo KoOMNaHiii 3aCTOCOBYHOTb riOpUAaHI
MoZeni TMny «AoLUKa OrooLWeHb + npaiic-arperatop»
(Ria.com), «lHTepHeT-cynepmapKeT + MapKeTn/ienc»
(Rozetka.com, Lamoda.ua), «Aolika OrofoweHb +
BepTUKasibHUn C2C-mapkeTtnneic» (Shafa.ua).

Cepefy HainonynsipHilIMX eneKkTPOHHMX Npoaas-
uiB YkpaiHn y 2018 p. — ribpugHi IHTepHeT-cynep-
MapkeTu-mapketniieicu Rozetka Ta Lamoda, goLwukn
oronoweHb OLX, Allbiz Ta Ria, cneujanizoBaHi IHTep-
HeT-cynepmMapkeT enektpoHiku Citrus.ua, Allo.ua,
Eldorado, Foxtrot, aki npaytotoTb 3a mogensnto clicks
and bricks, uncti mapketnneiicu Prom.ua, Bigl.ua,
Skidka.ua Ta IHTepHeT-marasuH KocMeTuku I napdy-
mMepii makeup.com.ua [8].

HainonynapHiwnmn calitammn B YKpaiHi 3a Kifb-
KiCTIO BiABigyBaHb CTaHOM Ha rpygeHb 2018 p. €
ribpmaHa gowka oronoweHb OLX, IHTepHeT-cynep-
mMapkeT (MapkeTtnneiic) Rozetka, mapkeTtnneiic Prom.
UA Ta kuTaicbkuii mapkeTtnneic Alibaba (Aliexpress).
Came Ui KOMNaHii NepeBaHO [AiNATb MK COO6O0H
NPU30BY TPIlKy 3a OXONNEHHSM IHTEepHEeT-ayauTopil
YKpaiHu, nepiogMyHo 3MiHAYN CBOE MicLe B peli-
TUHrY. KpiMm Toro, oxonneHHs ayauTopii Bigobpaxae i
Te, HaCKiNIbKM yCNilWHO IHTEPHET-TOProBeLb NPOCyBae
cBili 6peHa. Mapketnnelic Rozetka Bxe kiflbka pokiB
nocnisib € 6e3zanepeyHm nigepom 3a BKNageHHsIMn
B peksiamy, a TakoX Ma€e HaslarofxeHy ciyxoy cTBo-
PEHHS 1 PO3MOBCIOMKEHHS BIACHOTO KOHTEHTY: Bif-
rykiB, aBTOPCbKMX CTaTei, Bigeoponukis [9].

Cepeq HainonynspHilWMX Ta HalychilHiWmnX
IHTEPHET-TOProBLIB YKpaiHX € KOMMaHii 3 pi3HMMun
6i3Hec-MogensaAMn, ase guHamika iXHbOI nonynsp-
HOCTI Y CMOXMBadiB € OOCUTb Pi3HOK. [JOCTOBIPHO
BiZlOMO, WO Ha NepBUHHOMY eTani pPO3BUTKY eiek-
TPOHHOI KOMepLii B YKpaiHi AOMiHyBan Nignpuem-
CTBa 3 TOProBesibHOK Ta pedepanbHumn (peknam-
HUMW) MOoZensMu [oxofy — IHTepHeT-MarasuHu Ta
npaic-arperaTtopu, o4Hak HUHI BOHM MOCTYNaKTbCs
€N1EeKTPOHHUM TOProBUM MaigaHuvkam (MapkeT-
nneicam) Ta AoLIKaM OrosfiolEeHb, a Takox ribpua-
HUM Gi3Hec-moaensim.

Ha xBuni ycniluHOCTI MapkeTnieicis cnig, ouiky-
BaTN K 30i/bLUEHHST TXHbOI KiNbKOCTI («ENiLeHTp»
BXE 3anyCTVB MapKeTnnieinc 27.ua, skuii MOXe 3ro-
[OM CKacTu TigHy KOHKypeHLuito Rozetka Ta Prom;
hOpPMYHOTLCH 1 YCNILLHO PO3BMBAKTLCA HILLEBI Map-
ketnneiicu Tuny Shafa.ua, Lun.ua), Tak i 3pocTaHHs
KOHKYPEHLIT cepef HUX. BapTo 3ayBaxuTu, WO B Mipy
CMPOLLEHHS YMOB AOCTaBKM i ONiatu i3 3aKOpA0oHHUX
MallaH4MKiB KOHKYpeHLjis 6yae 3milwlyBaTuca B OiK
CepBiCy, aCOPTUMEHTY Ta rapaHTili AKOCTi MPONo3uLii,
OO AKX NPOBIAHI 3apyOiXHI MapkeTnaencn MmarTb
MOKW L0 NOMITHI NepeBary NOPIiBHSIHO 3 BITYM3HSHUMM.

TeHAeHUT, Wo XapakTepHi AN ¢yHKUiOHYBaHHS
PUHKY eN1eKTPOHHOT KOMepLIT B YKpaiHi:

1. 38e6inbLIoro NOKynKn 34iACHITLCA MeLLIKaH-
LMW BE/IMKMX MICT Ta 3 OXO40M BULLE CepeaHbOro.

2. Onnara BiabyBa€eTbCsl NepeBaXHO rOTIBKOBUM
cnocobom (85% ycix onepadiid) i Tinbkun 4% 3a gono-
MOTOK0 MIATDKHUX KapTOK, WO BUK/VKAHO HU3bKUM
piBHEM [0BipX 0 IHTEpHET-MarasuHis.

3. HainonynspHilwmMMmn kateropisiMyv ToBapiB Ha
PUHKY BITYM3HSAHOI €NEeKTPOHHOI KoMepLii 3anuwia-
0TbCA akcecyapy A0 cMapTqIOHIB, 3apaaHi NPUCTPOI,
MOOGIifIbHI TenedoHn, cMapTOoHK, KOCMETUKa, OAsr,
nobyToBa TexHika, ToBapu ANs Aiteii. HesHayHum
3a/IMLLAETLCA 06CAr NPOAAXIB IHTENEKTYasTbHUX NPO-
OYKTIB HA J@aHOMY PUHKY.

MigbvBatoun nNiACyMKM, HeobXigHO 3a3HauuTw,
LLIO PUHOK €NEKTPOHHOT KOMeEpLIT B CTPYKTYpI iHGop-
MaLiiHOI eKOHOMIKM € OfHUM i3 HabiNbLW AMHaMIY-
HUX Ta NepcrnekTMBHUX. O18 nogasblioro po3BUTKY
iH(hOpMaLiiHOTO CEeKTOpPY E€KOHOMIKN A PUHKY efnek-
TPOHHOT KOMepLii peKoOMeH0BaHO:

1. [Ansi 3HWKEHHS PiBHS KOPYNUIT 34IACHAT NOBHY
iHhopmaTmn3aLito AepXaBHOIO CEKTOPY EKOHOMIKMU.

2. 3a [4onomMoror nogatkoBmx CTUMYANIB Y BUMNAL]
NnoAaTKOBUX IHBECTULLINHMX KPEAMTIB 3a/Ty4nTL iHBEC-
TULiAHI noTokM B po3BuTOK IKT Ta iHdhopmauilivy
CTPYKTYpY.

3. CTtumynoBaT pPO3BUTOK IHHOBALiHOI Aisnb-
HOCTi Ha AepXXaBHOMY PiBHi, OCKI/IbKM 3a6e3MneyveHHs
PO3BUTKY iH(DOPMALAHOrO CyCnifIbCTBa Mae NpPSMUI
BM/IMB Ha 30i/bLUEHHA MPOAAXIB IHTENEeKTyasIbHUX
NPOAYKTIB y cpepi eNneKTPoHHOT KoMepLyii.

BuUCHOBKM 3 NpOBeAEeHOro AocimKeHHA. OTxe,
B YKpaiHi cnocrepiraeTbCsi CTPIMKUIA po3BuTOK IKT Ta
PUHKY e-komepLil. Tak, pUHOK eNeKTPOHHOT KoMepLil
y 2018 p. BUpIiC Ha TPETUHY, LIO 3YMOB/IEHO 30i/b-
LLIEHHAM Nif BN/IMBOM (hakTopy AOCTYNHOCTI IHTepHeT-
TEXHOJIOTI 4715 LWMPOKOro 3arasly YncesibHOCTi IHTep-
HET-KOpUCTYBauiB Ta e-MOoKymnLuiB, a Takox Bigbyocs
KinbKicHe 36iNblUeHHsA [HTepHeT-Mara3uHiB Ta po3Lu-
PEHHS IXHBbOT cdpepun AisinbHOCTI. OgHak nifg Yac pos-
rnagy ctaHy po3BUTKY IHGOPMAaLiHO-KOMYHIKaLIAHNX
TEXHONOTri y rnobanbHUX MaluTabax BUAINSATb HU3KY
npo6sem, siKi 3yMOB/IEHI HECMIPUAT/IMBUM NOIITUYHUM
Ta NPaBOBMM CepefoBULLEM, a TaKoX HeOOCTaTHIM
PO3BUTKOM IHJOPACTPYKTYPU CEKTopy. 3a3HauyeHi YnH-
HVIKM NPU3BENN A0 BUHUKHEHHS HEraTUBHWX TEHAEHLIN
PO3BUTKY HaLiOHa/IbHOI €NEKTPOHHOT KOMepLji, Takmx
SIK HA3bKWIA perioHasIbHNIA PO3BUTOK PUHKY, NEPEBaXKHO
rOTIBKOBMIA PO3paxyHOK, He3HauHWui obcsAr npopaxy
IHTeNeKTyasIbHUX NPOAYKTIB. 3AINCHEHHS 3axofiB Ha
HauioHa/IbHOMY PiBHI CTOCOBHO MNOA&/IbLLIOI0 PO3BU-
TKy cekTopy IKT Ta puHKY enekTpOoHHOT KOMepLIiT AacTb
3MOry CTBOPUTU CPUATINBE cepeaoBuLLe 418 Lis/b-
HOCTI Cy0'eKTIB pVHKY Ta Npu3Bee A0 MiHiMi3auji Hera-
TUBHUX TEHAEHLI Y LIbOMY CErMeHTi. Ha rnobasibHomy
piBHI CTBOPEHHS PEXWMY HaWOBINIbLIOTO CHPUSHHSA
PO3BUTKY €NEKTPOHHOT KoMepLii B YkpaiHi — ue dyH-
JamMeHT 4719 NiABULLEHHS KOHKYPEHTOCMNPOMOXHOCTI
YKpaTHCbKNX Cy0’eKTIB HA CBITOBOMY PUHKY.
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E-COMMERCE DEVELOPMENT IN THE STRUCTURE OF THE INFORMATION ECONOMY OF UKRAINE

Formulating the goals of the article. The article is aimed to identify features and basic principles of using
the electronic commerce and identifying ways to development of e-commerce in Ukraine.

Methodology. The study is based on the economic and mathematical approach (for the analysis of trends
and dynamics of the development of e-commerce of enterprises) and comparative (in determining the state of
e-commerce of enterprises in Ukraine). The retrospective analysis of the e-commerce development in Ukraine
was conducted, the key determinants of the development were defined. The analysis of the attractiveness and
development of e-commerce markets was conducted with the help of KOF Index of Globalization and UNC-
TAD B2C e-commerce Index. The methodical approach to the estimation of the state and characteristics of the
e-commerce of the enterprises was grounded. This approach includes the leading role of the infrastructural,
economic and legislative principles and refers to the development of information and communication technolo-
gies as the major determinants for the realization of the e-commerce.

Results. The appearance of newest communication tools, in particular the Internet, has led to great changes
in the field of organization and practice of commercial activity associated with the emergence of electronic com-
merce. The e-commerce refers to all forms of business transactions in which interaction between the parties
is carried out by electronic means instead of a physical exchange or direct physical contact. As e-commerce
are identified: electronic information exchange, electronic capital transfer, electronic trading, electronic money,
electronic marketing, electronic banking, electronic insurance services and so on. A number of reasons, which
have a negative impact on the development of e-commerce in Ukraine has been determined, namely, insuf-
ficient development of market relations in most sectors of the economy; absence of sufficient amounts of free
funds available to the domestic enterprises and financial institutions; low payment ability of the population that
does not contribute to increase of the Inter-net users quantity; insufficient development of the telecommunica-
tions infrastructure; low level of use of information technology in enterprises in organizations and public bod-
ies; significant difference in the informatization level between major cities and regions of the country; complete
absence of a reliable system for timely delivery of goods in our country; underdevelopment of reliable and
legitimate means of authentication, digital signatures, certificates, and encryption; inadequate mechanisms of
payment; low level of security when making a payment by credit card; insufficiently wide range of goods and
services available through the network; high cost of an on-line shop ownership; complexity of finding the right
product or information. It has been determined, that solving the issues concerning the elimination of causes
for obstacles to electronic commerce in Ukraine could close the gap in the growth rates of the e-commerce
significancy in the world and our country.

The contemporary state of e-commerce enterprise management in Ukraine still features numerous prob-
lems stemming both from the underdeveloped facilities and infrastructure needed for distribution and wider
use of e-commerce and from the lack of theoretical foundations of its functioning. Another important task is the
search for tools that would provide for advanced computerization of management functions in e-commerce
enterprises.

Valueloriginality. To sum up, the results of research on the trends and dynamics of the development of
e-commerce in Ukraine, there has been recorded: an increase in the level of Internet penetration in the country
and the number of Internet users, an increase in the share of enterprises having access and use of the Inter-
net, an increase in the number of enterprises that perform electronic data interchange and have a web pres-
ence. site According to the results of market monitoring, the volumes of e-commerce of Ukrainian companies
are increasing, there is a tendency of buying through the Internet of goods in the middle price category, there
are quantitative and qualitative changes in the structure of demand and the use of procurement tools, which
requires the organization of proper information and analytical support of the enterprise and the development
of new methodological approaches to manage e-commerce of enterprises.
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