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Y cmammi pose/issHymo nioxoou ma npuHyunu
3acmocyBaHHs1 MapKemuH208020 YNPas/liHHS Ha
Ppe2ioHa/IbHOMY PIiBHI, 30KpemMa y mypucmuyHiti
cahepi. 3arporoHoBaHO PisHi MexaHiamu, 3acobu
ma IHCmpyMeHmu mepumopia/lLHo20 Mapke-
muHay. Po3e/1IHymo MapkemuH208e  yrpas-
JIiHHST  PO3BUMKOM  MypPUCMUYHOI  mepumopii,
SIKe MOBUHHO Crupamucs Ha icHyroqul mypuc-
muyHull momeHuyjas, creyucbiky mypucmuyHo2o
PUHKY, Crioxusyi rmompeéu, iHmepecu 2pomao-
cbKOCMI, Bi3HEC-cMpyKmyp ma iHWux 3ayjikas-
JIEHUX CMOPIH. [TposedeHo aHasli3 (hopMyBaHHSI
cucmemu MapKemuH20B8020 Yrpae/iHHs po3-
BUMKOM ~mypucmuyHux mepumopid. [Tped-
CMag/eHo CcxeMy MapKemuHa0Boi  MOMIMUKU
ma i OCHOBHI efleMeHmu. Lisi cxema BK/IHOYaE:
CMpyKmMYypHy Mo/liMUKy, MpoodyKmosy Mosimuky,
iHBeCMUYItHY MO/IMUKY, MOIIMUKY MompUMKU
hopmyBaHHs  KaHaslig  po3nodisy  cyb'ekmis
mypucmuy4Hoi  disi/ibHocmi,  ¢hickasibHy — Mosi-
MUKy, Mo/MuUKy fpocysaHHs. ChopmosaHO ma
06rpyHMoBaHo OCHOBHI 3acadu rMoslimuKU npocy-
BaHHS1 mypucmu4HUX mepumopiti. Po3e/IsiHymo
crieyudhiky KoMnaeKcHo20 nioxody 0o 3abesrie-
YEHHs PO3BUMKY MypUCMUYHUX mepumopill,
KUl BK/IOYaAMUME BUKOPUCMAHHST MapKemuH-
20B8UX IHCMPYMeHMIB 07151 DOCSIZHEHHST coyjia/lb-
HUX, €KO/I02I4HUX Ma eKOHOMIYHUX yisied.
KntouoBi cnoBa: mypucmuyHi - mepumopii,
MapKemuHa, MapKemuHa08e yrpas/iHHs, mepu-
mopiasibHUll MapKemuHe, MapKemuHaosa Mofii-
MmuKa, iHCmpyMeHmu mepumopia/ibHo20 Mapke-
MUHay, No/iMuKa rpocyBaHHsl.

B cmambe paccMompeHbl ooxodbl U MApUH-
Yurbl MPUMEHEHUsT MapKemuH208020 yrpas/ie-

HUSI Ha peauoHa/IbHOM YPOBHE, B YacmHOCMU
B8 mypucmuyeckol cehbepe. [MpedsioxeHbl pas-
JIU4HbIE MEXaHU3Mbl, cpedcmsa U UHCMpY-
MeHMbI  MeppumopuaibHo20  MapkemuHaa.
PaccMompeHo  MapkemuH20B0e  yrnpas/ieHue
passumuem mypucmuyeckoli  meppumopuu,
Komopoe OO/DKHO OfupamsCsl Ha Cyuecmsyio-
wuti mypucmudeckuti momeHyuasn, crneyugbuxky
Mypucmu4Yecko20 pbIHKa, Mompebumesisckue
HY)XXObl, UHMEpPeCbl 06WEecmBEeHHOCMU, 6u3-
Hec-cmpykmyp U Opyaux 3auHmepecoBaHHbIX
cmopoH. [posedeH aHanu3 hopmupoBaHUst
cucmeMbl MapKemuH208020 yrpas/ieHusl pas-
BUMUEM mypucmuyeckux meppumopud. Npeo-
cmasfieHa cxema MapkemuH2080U Mo/IumuKu
U ee OCHOBHblE a/1leMeHmMbl. 3ma cxema BK/Io-
yaem: CMPYKMypHyo MO/AUMUKY, MpPoOyKmo-
BYHO MO/IUMUKY, UHBECMUYUOHHYH O/TUMUKY,
Mo/IUMUKy  1000epXKKU  (hOPMUPOBaHUST  KaHa-
7108 pacnpedesieHusi Cybbekmos mypucmudye-
cKoll desime/ibHOCMU, (hUCKa/IbHYIO MO/IUMUKY,
rnoumuky — npoosuxeHusi.  CghopmMupoBaHb!
U 060CHOBaHbI OCHOBHBbIE MPUHYUMbI MOTUMUKU
MPOOBUXEHUST mypucmu4yeckux meppumoputl.
PaccmompeHa crieyughuka KOMI/IEKCHO20 N00-
Xo00a K obecriedeHul0 passumusi mypucmudye-
CKux meppumoputi, KomopsbIli 6yoem sk/o4amb
UCro/Ib308aHUEe MapKEMUH208bIX UHCMPYMEH-
mos 0719 00CMUXXEHUST CoyUa/TbHbIX, 3KO/T02U-
YECKUX U 3KOHOMUYECKUX yesel.

KnioueBble cnoBa: mypucmuyeckue meppu-
mopuu, MapkemuHe, MapKemuHz2080€e yrpas-
JIeHUe,  meppumopuasbHbili  MapKemuHe,
MapKemuH208asi  MO/IUMUKa,  UHCMPYMEHMbI
meppuMmopuasibHo20 MapKemuHaa, [o/umuKka
MPOOBUXKEHUS.

In the article approaches and principles of application of marketing management are considered at regional level, in particular in the tourism sector. Different
mechanisms, facilities and tools of the territorial marketing, are offered. Territorial marketing allows using marketing technologies for the development of
territories in the interests of individuals and legal entities. It is connected with the provision of the interests of the territory as a whole and implemented by the
relevant services of the bodies of state administration and local self-government. Territorial marketing conceptually similar to the marketing of enterprises.
It also provides market research, marketing plan design and strategy for market adaptation and profit maximization. Unlike enterprise marketing, territorial
marketing should ensure the coordination of the interests and objectives of economic systems at three levels: the interests of enterprises and the interests
of the local community; interests of enterprises and national interests; the interests of the local community and national interests. Accordingly, the market-
ing management of the development of a tourist center or territory should rely on the existing tourist and recreational potential, the specifics of the tourist
market, consumer needs, interests of the public, business structures and other parties concerned. The formation of a marketing management system for
the development of tourism territory is analyzed. The scheme of marketing policy and its main elements are presented. This scheme includes: structural
policy, which includes the development of a rational and substantiated functional and territorial structure of tourism in region; product policy, which means
the formation and development of a complete tourism product; investment policy - measures to create transparent conditions of investment, promotion of
information provision of potential investors; the policy of support for the formation of channels for the distribution; fiscal policy; promotion policy that should
be based on the real benefits of the tourism territory and include a wide range of activities, promote the formation of a positive image of tourism territory. The
specificity of the integrated approach to the development of tourism territory is considered, which will include the use of marketing tools to achieve social,
environmental and economic goals.

Key words: tourism territory, marketing, marketing management, territorial marketing, marketing policy, territorial marketing tools, promotion policy.

MoctaHoBKa npo6nemu. HeobxigHOW YMOBOI
CTa/10ro PO3BUTKY TYPUCTUYHIX TEPUTOPIl € 3aCTOCY-
BaHHA MapKeTMHrOBOrO yNpasiHHA, ke nepeabayae
[ISNIbHICTb, MOB’A3aHy 3 NaHyBaHHAM, OpraHizauieto,
KOOPZMHAL€l0, KOHTPO/IEM Ta CTUMY/THOBAHHAM 3aX0-
[iB i3 hOpMyBaHHSA NONUTY Ha TYPUCTUYHWIA NPOAYKT
UMx Teputopiin. CBOEK 4Yepror, HeobxigHICTb doop-
MyBaHHS 36aniaHCcoBaHOi MOAE/ CMIiBICHYBaHHA Ta
Y3ro[)KeHHS iHTepeciB i NOTPe6 LWMPOKOro Kona 3au-
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KaBMIEHNX CTOPIH, 30KpeMa HacCe/leHHs y BiAMNOYMHKY
i pekpeauii, gepXxaBn B HAOXOMKEHHSAX A0 GHOMKETY
Ta couiaslbHO-eKOHOMIYHOMY PO3BUTKY, CYyCMi/ibCTBa
B 36epexeHHi npupoaHOro cepefosua, Cy6’ekTiB
rocrnoJaproBaHHs B OTPUMAaHHI NPUOYTKy BuUMarae
3aCTOCyBaHHSI MapKETUHIOBMX IHCTPYMEHTIB AN
BUpPILLEHHA Taknx 3aBAaHb.

AHasli3 oCTaHHIX JocnigpkeHb i nybnikauiid. Mpo-
6nematuka TepuTopiasibHOro MapKeTuHry 3'sBuiacs



B PO3BUTOK MPOAYKTUBHUX CWJT | PETIOHAJIbHA EKOHOMIKA

BiLHOCHO HefaBHO i MigHIMAETbCA B NpaLsax BifoMUX
3axigHux gocnigHukie. 3okpema, ®inin Kotnep npuai-
NISi€ BEJIVIKY yBary MapkeTUHry y npoLeci noninweHHs
nNpuBa6/MBOCTI TEPUTOPIN, y TOMY YnCAi i TYpUCTUY-
HMX. CaliMOH AHXONLT HaJae 0CO6/IMBOrO 3HAYEHHS
MOHATTAM HaLiOHA/IbHOTO GPEHAMHTY | BGpeHOuHry
MicLub. TakoX TemaTvka TepuTopiaslbHOro mapke-
TUHIY MigHiMaeTbes B npausx A. JlaBpoa, C. Map-
ToBa, A. CTapocCTiHOi. 3acTocyBaHHA Teputopiasib-
HOTO MAapKETUHTY B TYPUCTWUYHI cdiepi 3Hanwnm
BifOOpaxXeHHs B gocnimkeHHax J1. Yepuunk, A. ypo-
BuYya, T. TKAYEHKO Ta HU3KM IHLIKNX.

MocTtaHoBKa 3aBAaHHA. MeTOl O0CNiAKEHHSA
€ O0OrpyHTyBaHHA 3aCTOCYBaHHA MapKeTUHIOBOro
ynpaBniHHA PO3BUTKOM TYPUCTUYHUX TepuTopii. Ha
Llil OCHOBI HEOBXIAHO ChopMyBaTM OCHOBHI HaNpsMK
i MexaHi3my 3aCTOCyBaHHA TepUTOpiasIbHOTO Mapke-
TUHTY AN 3a6e3neyYeHHss CTasioro PO3BUTKY Typuc-
TUYHNX TEPUTOPIl 3 ypaxyBaHHSM COLia/IbHUX, eKo-
NOTIYHNX Ta EKOHOMIYHUX IHTEpECIB.

Buknap ocHOBHOro martepiany AocnigXeHHs.
Y cyyacHux ymoBax y NpoLeci ynpasiHHA PO3BUTKOM
TYPUCTUYHUX TEPUTOPIA yce OBifbLUOr0 3HAYEeHHS
HabyBa€e BUKOPUCTAHHSA MapKETWHIOBUX iHCTPYMEH-
TiB. Mpy UbOMY BaX/IMBO KepyBaTUCS MapKeTUHro-
BMMU Nigxogamun Ta npuvHuMnamu. Takum YMHOM, MU
NiAX0AMMO A0 TEPUTOPIasTbHOrO MapKETUHTY.

TepuTOpiaNbHUA MapKeTVHI 4ae 3MOry BUKOPUC-
TOBYBaTW TEXHONOTIT MAPKETUHTY A1 PO3BUTKY TEPU-
TOpIi, B iHTepecax i3nyYHMX Ta pUanMYHMX 0cCib. BiH
noB’sA3aHunin i3 3abe3neyeHHsM iHTepeciB TepuTopil
y LiioMy i peanisyeTbCs BigNoOBIAHUMMK CAyX6amu
opraHiB fepXaBHoro yrnpas/iHHA Ta MiCLLeBOro camo-
BpsAyBaHHA. TiflbkM BOHW MaloTb BNajHi NOBHOBA-
XXEHHS, NPeACcTaBAAlTb YCi rPYNU HaceneHHs i yCi
CEKTOPU EKOHOMIKM TIiET UM iHLLIOT TEpUTOPI.

TepuTOpiaNibHUA  MapKETUHI  KOHLENTYaslbHO
nogi6bHuii chipmoBomy. Crnoyatky BUMBYAETHCA PUHOK
i TINbKM NOTIM Ha LA OCHOBI PO3PO6MAKTLCS BiAMo-
BiHI NnaHW 3 METOK PUHKOBOI ajanTauii Ta Mak-
cuMmizauii npmbyTKy. Pasom i3 TMM TeputopiasibHWiA
MapKETVHI Ma€e MEeTOAO/IONYHI i METOAUYHI 0co6u-
BOCTi MOPIBHAHO 3 (DipMOBUM MapKeTUHIOM. BOHM
noB’si3aHi 3 BIAMIHHOCTAMW, BMACTMBUMMW MakKpo-
i Me30eKOHOMIYHMM cucTemMam MOPIBHAHO 3 MIKpO-
€KOHOMIYHOK CUCTEMOK i cneunduikor AisNbHOCTI
opraHiB [epXaBHoro yrnpas/iHHA Ta MiCLLeBOro camo-
BPS4YBaHHS, NOPIBHAHO 3 NiANPUEMHULLKUMU CTPYK-
Typamn [3, c. 84]. MNepenycim cTaBuUTbCA NpiopuTeT
coujanbHMX Ta NOAITMYHUX Linei, i nMwe noTiM ypa-
XOBYETbCSI EKOHOMIYHWIT edhekT, TO6TO AOMiIHYE COLi-
anbHWI CKNAAHNK MapPKETUHTY.

3acTocoByHOUM MapKETVHI B YNpas/liHHI PO3BK-
TKOM TEPUTOPIiA, OpraHn BUKOHABYOT Bfliaay BCTynawTb
y cneuudivHi BIAHOCKMHW 3 NignNpueMcTBamu, opra-
Hizaujisimu, rpomMagsHamu. Lli BIAHOCMHM MNOB’'si3aHi,
nepegycim, i3 nUTaHHAMU (POPMYBaHHS 3arasibHuX
CNPUATAVBUX YMOB 15 MiANPUEMHULKOT AisANIbHOCTI,

YMOBaMW XUTTS, PeryntoBaHHsA AiN0BOT akTUBHOCTI 1
Gararbma iHWKUMK. Takum YMHOM, PO3POB/IEHHS CTpa-
TEriYHUX | TAKTUYHMX LiNein TepuTopiasibHOr0 Mapke-
TUHTY Ha BiAMiHY Bif (hipMOBOro cnpsiMoBaHa Ha CTBO-
PEHHSA CNPUATINBUX YMOB 415 NigNPUEMCTB, rasny3ei,
KOMIM/IEKCIB, L0 MalTb Halikpalli NepcrnekTuBm eKo-
HOMIYHOrO 3pocTaHHA [1, c. 152].

Ha BigmiHy Big ipMOBOro MAapKETUHI, SIKWi
6yayTb NPOBOAUTM OpraHn BNaauw, NoBMHEH 3abesne-
UYNTW Y3ropKEHHS iHTEPECIB i LjiIeli EKOHOMIYHUX CUC-
TEM TPbOX PIBHIB: iIHTEpPeciB NiANPUEMCTB i IHTEpeciB
MicL,eBOI rpomaau; iHTepecis NigNnpUeEMCTB Ta Hauj-
OHaJIbHUX IHTEPECIB; IHTepeciB MicLeBOi rpomaau i
HauioHa/TbHKX IHTepeciB.

BianoBigHO, MapKeTUHroBe YnpaBMiHHA PO3BU-
TKOM TYPUCTUYHMX TEPUTOPI MOBWMHHE ChnMpaTucs
Ha HasBHWI TypUCTUYHO-PeEKpeauiiHuiA noTeHuian,
crneyndiky TYpUCTUYHOIO PUHKY, CMOXUBYI NOTPeotw,
iHTepecu rpoMafCcbKocTi, BI3HEC-CTPYKTYp Ta iHLIKX
3alikaBNeHnx CTOPIH.

BukopucTaHHA 3acobiB TepuTopiasibHOrO Map-
KETUHTY € HeobXigHUM |1 e(eKTUBHMM IHCTpPyMEH-
TOM BMJ/IMBY HAa EKOHOMIYHWUA PO3BUTOK TYPUCTUYHMX
TepuTopiii. N5 M0ro CTaHOBNEHHS, PO3BUTKY i edhek-
TMBHOIO BMKOPUCTaHHS HEOOXigHi: KBasligoikoBaHi
ynpas/iHCbKi Kaapu, opmMyBaHHA MapKeTUHIOBOI
CcUCTEMW, cucTeMa MiaAroTOBKM MapKeTosioris, MeTo-
OnyHe 3abes3neyeHHss 3 BUKOHAHHS MapKeTUHIOBMX
QoYHKLi Ta peani3aljii MapKeTUHIOBUX TEXHOSIOTIN Ha
PiBHI LLIET TEpUTOPIT.

BapTo 3BEpHYTU yBary Ha HasiBHICTb BOX OCHOBHMX
nigxoaiB y Teopii MapKeTUHry, CTOCOBHO SIKMX MOBU-
HHa BU3HAYaTUCA CyTb MAaPKETVHIOBOTO YMpaB/iHHS.
BignosigHo A0 MepLuoro Migxoady, PUHOK YSABNSAETbCS
SIK TaKWiA, WO CKNaBcs cam co0oto, Nig, AiEr MNEeBHUX
06’EKTUBHMNX 3aKOHIB, | 3aBAaHHA JII0AVHN — BiAKpMBAaTH
Lji 3aKOHM Ta 3aCTOCOBYBATW Ha B/IACHY KOPUCTb.

BignosigHo Ao Apyroro nigxoay, pYUHOK € 06'EKTOM,
SKUA  MOCTIHO CTBOPIOETLCS Ta 3MIHIOETLCA Nif,
Ai€l0 MOAMHW 3riAHO i3 MOCTaB/IeHUMN nepes Heko
LingMu. Y upbOMy pasi nignpuemcTsa, opraHizauii um
OpraHy [OEepXaBHOIO YMNpaB/liHHA € BXE He MnacuBs-
HAMW CyG’eKTamy PUHKY, a aKTUBHMMWU Yy4acHUKaMu
oro nobyanoBu. TakMM YMHOM, MAPKETMHIOBI 3aX0au,
L0 NPOBOAUTUMYTbLCA BIAMNOBIAHO A0 LBbOro nigxony,
He /fivwe 3BOAUTMMYTBLCA [0 KOHcTatawii peanbHoro
CTaHy peyeii, a NoBUHHI ByTK CNpsIMOBaHi Ha GinbLu
rNIMBOKe BUBYEHHSA MOTUBALLT Ta NCKMXOSOrii CroXuBa-
YiB Ta IHLIMX YHaCHWKIB PUHKY 3 METOHO LiiiecnpsMoBa-
HOrO BM/IMBY Ha HUX. Came Leit niaxig MoxHa BBaxaTtu
HaMbiNbW AOUINbHUM ANsi MapKEeTUHIoBOro yrnpas-
NiHHA PO3BUTKOM pPEriOHa/IbHNX CUCTEM Ta [OCAr-
HEHHS 3a Oro JOMOMOrOK MO3UTUBHUX 3MiH, @ /oro
3acTocyBaHHs Oyae Bu3Havath cneundiky MapKeTuH-
rOBVIX 3aXO/iB Ta BCTAHOB/IEHHS 1X MPIOPUTETIB.

OTXe, y NPOLECi MAPKETUHIOBOIO YNpaB/liHHA pO3-
BUTKOM TYPUCTUYHWX TEPUTOPIli HEOOXIAHO 3BEPHYTU
yBary Ha Taki CK1aHUKM MapKeTUHIoBOT MONITUKN.
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IHOPACTPYKTYPA PUHKY

Mepwwnii — CTPYKTYpHa MOAMiTVKa, fKa MOBMHHA
BK/IlOYaTV (POPMYBaAHHA pauioHaslbHOI, 06r'pyHTO-
BaHOI (DYHKUiOHaUTbHOI i TepuTopianibHOI CTPYKTYpw
TYPUCTUYHOTO CeKTopy. 1A LbOoro noTpidHi nonepe-
[Hi MapKEeTUHIOBI JOC/IIKEHHA TYPUCTUYHO-PeEKpea-
LiiHOro moTeHujasty Liel TepuTopil. 30Kpema, oujiHKa
HasiBHUX pekpeavwiiiHnX pecypciB, MarepiasibHO-Tex-
HiYHOI 6a3u (3aknafiB PO3MILLEHHSA Ta Xap4yyBaHHS
TYPUCTIB, CAHATOPIIB, NINXXHUX BUTATIB, 06/1aLUTYBaHHSA
TYPUCTUYHUX MapLUPYTIB TOLLO), TPYAOBUX Pecypcis,
couiasibHOI i TpaHCMOPTHOI iHppacTpyKTypu. Takox
HeOobXiAHWI aHai3 TYPUCTUYHOTO MOMNUTY, K peasb-
HOTO, Tak i NOTeHLjiAHOrO.

YMOBOI NobyaoBM eqpekTUBHOI CTPYKTYPHOI Mosi-
TUKN TYPUCTUYHOI TEpUTOPIi € CerMeHTauis PUHKY
TYPUCTUYHMX MOC/TYT Ta NOLUYK LifIbOBUX PUHKIB. MMpu-
YoMy 3AiiCHEHHSI cermeHTauil pMHKY Ha perioHab-
HOMY piBHI 3a6e3neyvye He e eKOHOMIYHI pesysb-
Tatm, a i Aae couiabHUA ediekT. TakuMm UMHOM,
couia/IbHO-EKOHOMIYHMIA  edpeKT  Big cermeHTauji
PVIHKY TYPUCTUYHMX NOCAYT 3BOAMTLCS 10 HACTYMHOrO.
Mo-nepLue, BigbyBaeTbCs Oifibll NOBHE 3a0BO/IEHHSA
notpeb cnoxusadiB TypucTuyHMX nocnyr. Mo-gpyre,
CTUMY/IIOIOTLCA PO3PO6/IEHHS Ta BNPOBAMKEHHA Ha
PVHOK HOBWX BUAiB TYPUCTUYHOTO NPOAYKTY, L0 Npw-
3BOAUTH [0 PO3WMPEHHA TYPUCTUYHOT NPOno3mui
Teputopil Ta, BiANOBIAHO, NIABULLYE TiI KOHKYPEHTO-
CMPOMOXHICTb Ha MKPErioHasIbHOMY, HaLioHa IbHOMY
Ta MDKHapogHOMY puHKax. [lo-TpeTe, cermeHtauis
pVHKY gae 3mory oopmyBaty Ginbll eqhekTUBHY Map-
KeTWHIOBY CTparterito TYpUCTUYHOT TepUTOpIi 3a paxy-
HOK 1 YiTKILLIOT cnpsAMoBaHoOCTi. [Mo-ueTBepTe, CEermMmeH-
Tauis cnpuse pauioHasibHOMY PO3MOAiY pecypcis 3a
PaxyHOK 3MeHLLEHHS KaniTa/lbHNX BKIa[eHb Y TypuC-
TUYHWI NPOAYKT, L0 KOPUCTYETbCA MasiM MOMUTOM,
Ta 36iIbLLIEHHS — Y TON, SAKUA MakCMMasibHO BifnoBi-
fae notpebam cnoxmsadis.

Opyrvii  cknagHWK — MpoAyKTOBa  MOAITMKA.
30KkpeMa, HeobxigHe pPo3p006/eHHs, BAOCKOHA/IEHHS
Ta PO3BUTOK MOBHOLHHOTO TYPUCTMYHOTO MPOAYKTY
i BignoBigHOI MapKeTMHIoBoI cTparerii. To6TO OCHO-
BHOK YMOBOI 3a6e3neyeHHss pO3BUTKY TYPUCTUUHNX
TepuTopiii € (hOPMyBaHHS MOBHOLLIHHOMO Ta SKICHOTO
TYPUCTUYHOTO NPOoAyKTY. Bes Lboro Hi iHLWi MapKeTUH-
roBi IHCTPYMEHTW, Hi peknama, Hi 3HWKEHHS LiH, Hi
SKICb IHLWWI 3axX0au He 3MOXYTb 3abe3neuntu cTabisb-
HOro po3BuTKy. Lle o3Havae, Wo HeobxigHO po3noyn-
HaTu 3 OBEeAEHHS SKOCTi TYPUCTUYHOTO NPOAYKTY A0
HaNexHoro piBHA, a came 3 (POpMyBaHHA HaEXHOT
MaTepiasibHO-TEXHIYHOT 6a3n, PeMOHTY LOpir, PO3BU-
TKY IHCPPaCTPyKTypu, 061aropomkKeHHst npunernmnx
TEepUTOPIi TOLWO. 3BMYAIHO, WO TYT NOTPIOHI CRiNbHI
3yCU1s opraHiB MicLeBoi Bragu, NignpueMHULbKNX
CTPYKTYp Ta rpomMafCbKOCTi.

TpeTiin cknagHuK — iHBECTUUiHa noniTuka (oco-
611MBO BaXX/MBWIA HaNpsIM AisS/IbHOCTi OpraHiB Micue-
BOrO ynpas/iHHA). HeobxigHMK KpokaMu Y LbOoMy
HanpsAMmi MOBWUHHI CTaTU 3aX04M 3i CTBOPEHHSA Npo3o-
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pUX YMOB iIHBECTYBaHHS, CNPUSHHS IHGhopMaLiinHoOMy
3a6e3neyeHH0 NOTEHLiHMX IHBECTOPIB Ta CY6’eKTiB
iHBECTYBaHHS, 3abe3neyYeHHs1 BIfIbHOro Ta J1erkoro
[OCTyny [0 Takoi iHopmadi.

YeTBepTuii CKNagHK — NONITUKA CNPUSIHHA chop-
MyBaHHIO KaHasliB po3noginy cy6’eKTiB TypUCTUYHO-
pekpeauinHoi AisnbHocTi. Taka nosniTyka MOBUMHHA
nonsirat y 3abe3nevyeHHi erkoro goctyny Ao Aino-
BOI iH(popmaLii, 30kpema LoA0 MOX/IMBOCTEN OpraHi-
3alii 306yTy, CNPUSHHI YKNagaHH yrof i3 cyb’ektamm
OISNBHOCTI IHWKWX TYPUCTUYHUX TEPUTOPIA, Yy TOoMy
YnC/i CNPUSHHA TPAHCKOPAOHHIN cniBnpadi.

Matuin cknagHUK — doickasibHa NoniTuKa, CyTb
K0T HeOobBXiAHO 3BECTU [0 NoAaTKOBOI Nibepanizay;i,
CTBOPEHHS MiSIbFOBUX YMOB BELEHHA TYPUCTUYHOIO
6i3Hecy, HaflaHHA NOAAaTKOBUX KpeauTiB Ta KaHikys.
Ocob6nvBy yBary y LUbOMy pasi HeOOXigHO 3BEpPHYTU
Ha CMCTEeMY perysitoBaHHS LiH. 3a3Haunumo, Lo Take
perynioBaHHs NOBMHHO BYTU 3BeAeHe A0 MiHIMyMy Ta
BigOyBaTMCS NPUPOAHO Mif AiE0 PUHKOBUX YMHHUKIB.

LocTnii cknafHUK — MNOMITUKA NPOCYBaHHSA, sika
NMOBWHHA CNUpaTNCA Ha peaJsibHi Nnepesary TypucTuny-
HOro NPOAYKTY TEPUTOPII | BKIOYATU LUMPOKUIA CNEKTP
3axogiB (peknama, PR-3axogun, opraHizauis nokasib-
HUX TYPUCTUYHMX BMCTABOK Ta Jonomora nignpuem-
CTBaM TYpPUCTUYHOI cdhepy B yyacTi y HaLioHaIbHNX
i MbKHapoAHWX BUCTaBKax TOLWO), CApUATU dhopmy-
BaHHIO MO3UTUBHOIO IMiZKY TYPUCTUYHOT TepuTopii,
MO3ULIOHYBaHHIO Y/ PEno3unLioHYBaHHIO.

YpaxoBytoumn crneundiky TypucTUUYHOrO NPOAyKTY
Ta xapakTep (QyHKL,ii, WO NOKIafaoTbCa Ha opraHm
MiCLEBOro ynpas/iiHHS, 40 OCHOBHUX Lifei NoAiTuKn
NMPOCYBaHHA TYPUCTUYHUX TEPUTOPINA cnifg BiAHECTY:
hopmyBaHHA Ta NiATPUMKY CMPUATIMBOrO NO3UTUB-
HOro IMifXXy TYPUCTUYHOT TepuTOopil; BNMB 3aco-
6aMy MapKETUHTY Ha PUHKOBY MOBEAiHKY CMOXuBa-
YiB TYPUCTUUYHUX NOC/YT; IHPOPMYBaAHHA CNOXNBaYiB
NMPo MOX/MBOCTI Ta mepeBarn BiANOUYMHKY B Mexax
Liel TepuTopil.

BaxknMBoOK YMOBOI Y LbOMY KOHTEKCTi € hopmy-
BaHHSI NEPEKOHAHOCTI CNOXKMBaUiB L0400 HEOOXIAHOCTI
npuabatn TypucTUYHNI NPoAyKT y3arani. CyTHICTb L€l
npobnemu nonsarae y Tomy, L0 BOHa € He NnLle eKo-
HOMIYHOI, a I coujanbHo. To6To, hopMyHUN TaKy
NepeKoHaHICTb, MU CMOHYKAEMO HacesleHHA [0 03[0-
POB/EHHSA, BEAEHHS 340POBOro Crnocody XMTTH, 03Ha-
MNOMJTIEHHS 3 ICTOPUKO-KY/IBTYPHOK CNaLLUHOK. Taknum
UYMHOM, BWPILLUEHHA LbOrO 3aBAaHHS BK/OYAE ABa
acnekTu: nNepLmin — nponaraHga 340pOBOro Cnocoody
XWUTTA, BIAMNOYMHKY Ha MPUPOi, Mi3HAHHA KynbTypu
Ta icTopii; Apyruin — 3abe3neyeHHss NepeKkoHaHHs, Lo
came U TYpUCTMYHA TepuTOpIs 3MOXE MakCUMasibHO
3a0BOJIbHUTX NOTPEOU B pekpeaLlii Ta BiANOUMHKY.

[o Haiibinbw eekTBHNX 3acobiB AOCATHEHHS
3a3HayeHux uifein BapTo BigHecTn PR-3aco6wm
(3B'513KM 3 TPOMA/CHKICTHO), 30KpeMa nponaraHay,
eleMeHTN GPeHAVHrY, y4acTb Y BUCTaBKax, a Takox
peknamy. ApryMeHT/ Ha KOPUCTb Takux 3acobiB Taki:
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— Yy cuiy BnacHoi crneuudikM opraHn MicLeBol
BMagn Ha BiAMIHY Big nignpueEMCTB MalTb Haba-
rato Ginblle MOXIMBOCTEN ANSA LUMPOKOrO 3B’A3KY
3 TPOMA/CLKICTIO Ta BEEHHS aKTUBHOI BUCTaBKOBOI
[iSANTIbHOCTI;

— opraHv MmicLeBOi Bnaay MoxyTb 6esnocepes-
HbO BNANBATV HA €KOHOMIYHWIA Ta NOAITUYHWIA KnimaT
y PErioHi i y noegHaHHi 3 PR-3acobamu Ta peknamoro
CNPUSITU NOr0 PO3BUTKY B HEOOXIAHOMY Hanpsimi;

— ICHY€E MOX/IMBICTb LLUMPOKOr0 OXOM/IEHHS LiNbOo-
BOI ayamTopii PR-3acobamu;

- 3aBAsikn  Oo6Gpe  nocTaBneHili  cucTemi
PR-3ac06iB Ta BUKOPUCTaHHIO e/leMeHTIB BpeHanHry
iCHYE MOX/IMBICTb 3MIHUTU PUHKOBY MOBEAiHKY Cro-
XVBayiB y NOTPIOHOMY HanpaMi Ta 3akpinuTy 1i Ha
[O0BrOCTPOKOBUIA Nepios;

— OCKiNIbkM CYy6’€eKTV MigNPUEMHULLKOT AisNb-
HOCTI YacTO € HeOCTaTHbO NOTYXXHUMU, W06 Npea-
CTaBNATU CBI NPOAYKT Ha CEpPNo3HMX BUCTaB-
Kax caMOCTillHO, edqeKTUBHUM MeTodoM 6yae
hopMyBaHHA CYKYMHOIO TYPUCTUYHOINO NPOAYKTY
TepuTopii, WO BKAOYATUME MPONO3NLIT PI3HUX
nigNpMEMCTB, a CNoci6 MOoro npeacTaBfieHHA Ta
KoopAuHauis gii 6yge 34ilicHIOBaTUCSA OpraHamu
MicueBOl Bragu;

— BUKOpUCTaHHA PR-3ac06iB Ta y4acTb y BUCTaB-
Kax € TMMK 3acob6amu MNpoCyBaHHS, L0 Halikpalie
nigxoasatb AN QOPMYBaHHA iMIIKY TYPUCTUYHUX
TepuTopii;

— CBITOBI TEHAEHL, pO3BUTKY pUHKY PR-3aco6is,
AKWIA 3a TeMnamu PO3BUTKY BUNEpPeMKaE peknaMmHy
rasay3sb, CBig4aTb NpPO BMCOKY e(PeKTUBHICTb 3aCTOCy-
BaHHS PR-TexHONOrii.

Okpim TOro, 3actocyBaHHs PR-3aco6iB Ta ene-
MEHTIB GpeHANHIY HeOoOXiAHO 34iNCHIOBAaTI 3a AeKiNb-
KoMa HanpsMamu. [MNepLumnii — nponaraHaa 340P0BOro
Cnocoby XWUTTA, HeoOXiAHOCTI pekpeauii, 3aHATTA
aKTUBHMMYM BMAaMU BiANOYMHKY Ta AyXOBHe 36ara-
YeHHS Yepe3 03HaNOMSIEHHS 3 ICTOPUKO-KYIETYPHOIO
cnagLmHoto. Jpyruii — akUueHTyBaHHSA Ha KOPUCHOCTI
Ta Pi3HOMaHITHOCTI TYPUCTUYHUX PECYPCIB TepuUTopii
AK TakuX, WO MakCUMasibHO 3a4,0BOJIbHATL NOTPEeOU
LiIbOBOI ayauTopii. TpeTiin — iIHpopMyBaHHA rpomag-
CbKOCTIi NP0 pob0Ty CUCTEMU MiCLLEBOT BNagm y caepi
Typu3My Ta pekpeadii. UeTBepTuli — CTBOPEHHS NO3U-
TUBHOTO iMifKy TYPUCTUYHOI TepuTopii AK AN cno-
XvBauiB, Tak i AN iHBECTOPIB.

Bax/iMBUM MOMEHTOM Y npoLeci oopMyBaHHA Ta
peanisauii MapKeTUHroBOI MOMTUKN € ONTUMasIbHE
NoeAHaHHS couiafibHUX NOoTpeb HaceneHHs B 03[0-
POB/IEHHI Ta BIAMNOYMHKY, €KOSloriyHoro GasiaHcy Ta
€KOHOMIYHOT BUroau.

3arasioMm y npoueci MapKeTUHIOBOro ynpaB/iHHSA
TYPUCTUYHUMUN TEPUTOPIAMU MOBUHHI BYTU BUPILLEHI
Taki cTpaTeriyHi npo6seMu, SK: CTBOPEHHSA CNPUATIN-
BMX YMOB /19 Cy6'€KTiB rocnoAapCbKoi Aisi/IbHOCTI,
NiABULLEHHS SAKOCTI XXUTTS HaceNeHHs, 3abe3neyeHHs
HaAXOoMKeHb A0 OHMKETY, 30epexXeHHs NPUPOAHOro

cepefoBulla Ta KyNbTYpHOI cnagwuHu, PO3BUTOK
OenpecuBHNX TEPUTOPIN ToLLO.

BUCHOBKM 3 TMpPOBEAEHOI0  AOC/ifKEHHS.
[na 3abe3neyeHHss CTanoro PoO3BUTKY TYPUCTUUHMX
TEPUTOPIA HEOOXIAHO He NuLle 3AiNCHIOBATU MaKcu-
MaUlbHy pO306yAoBY iHGPaCTPYKTypyu ANns 3a[0BO-
NEHHST CNOXMBYMX NOTPED. Taka AisiNbHICTb NOBUHHA
I'PYHTYBaATUCA Ha NpuHUMNax 3piBHOBaXKEHOCTI Mode-
neli BUPO6HULTBA i1 CNOXXMBaHHS; B3aEMOMOB’A3aHOCTI
TYPUCTUYHOTO,  CYCMi/IbHO-EKOHOMIYHOTO  PO3BUTKY
i 36epexeHHs1 cepeoBULLLA; yYacTi 3aLikaBneHnx Mic-
LEBUX XNTENIB Y PO3BUTKY TYPUCTUYHNX TEPUTOPIIA.
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APPLICATION OF MARKETING MECHANISMS IN MANAGEMENT
BY DEVELOPMENT OF TOURISM TERRITORIES

The purpose of the article is to justify the use of marketing management for the development of tourism
territories. On this basis, to form the main directions and mechanisms of application of territorial marketing to
ensure the sustainable development of tourism territories, taking into account social, environmental and eco-
nomic interests.

Methodology. The research used methods of deduction and induction, analysis and synthesis, the method
of comparison, the system approach. Foreign and domestic experience of using territorial marketing in the
development of tourism is used.

Results. Territorial marketing allows using marketing technologies for the development of territories in
the interests of individuals and legal entities. It is connected with the provision of the interests of the territory
as a whole and implemented by the relevant services of the bodies of state administration and local self-
government. Territorial marketing conceptually similar to the marketing of enterprises. It also provides market
research, marketing plan design and strategy for market adaptation and profit maximization. Unlike enterprise
marketing, territorial marketing should ensure the coordination of the interests and objectives of economic
systems at three levels: the interests of enterprises and the interests of the local community; interests of
enterprises and national interests; the interests of the local community and national interests. Accordingly, the
marketing management of the development of a tourist center or territory should rely on the existing tourism
and recreational potential, the specifics of the tourism market, consumer needs, interests of the public, busi-
ness structures and other parties concerned.

The formation of a marketing management system for the development of tourism territory is analyzed.
The scheme of marketing policy and its main elements are presented. This scheme includes: structural policy,
which includes the development of a rational and substantiated functional and territorial structure of tourism
in region; product policy, which means the formation, improvement and development of a complete tourism
product and relevant marketing strategy, improvement of the quality of the tourism product to the appropriate
level; investment policy - measures to create transparent conditions of investment, promotion of information
provision of potential investors and subjects of investment; the policy of support for the formation of chan-
nels for the distribution of subjects of tourism and recreational activities; fiscal policy, the essence of which is
reduced to tax liberalization, the creation of preferential conditions for tourism business; a promotion policy that
should be based on the real benefits of the tourism product of the territory and include a wide range of activities
(advertising, PR events, organization of local tourism exhibitions and assistance to enterprises of the tourism
sector in participation in national and international exhibitions, etc.), promote the formation of a positive image
of tourism territory.

Practical implications. In the article approaches and principles of application of marketing management
are considered at regional level, in particular in the tourism sector. Different mechanisms, facilities and tools of
the territorial marketing, are offered.

Value/originality. The specificity of the integrated approach to the development of tourism territory is con-
sidered, which will include the use of marketing tools to achieve social, environmental and economic goals.
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