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JuHaMiyHi nepemsopeHHs]  MOBapHUX PUHKIB
BU3HaYaOMb  3HLKEHHST eqheKmUBHOCMI BUKO-
pucmanHs nidnpuemMecmsamu mpaouyitiHux io-
X00i8 y MapkemuHay. XKopcmka KOHKYPeHUisi Ha
BHYMPILUHLOMY PUHKY, cmpiMkuli po3gumok HTT1
ma cy4acHux iHghopmayitiHux mexHosioeill, 3viHa
cMakig ma rosediHKU Crioxusadig nompebyroms
BIO MIONPUEMCMB aKMUBHO20 MOWYKY HOBUX Ma
eheKmuBHUX MexXaHi3Mig MpuCmMocysaHHs 90
YMOB PUHKY 3 BUKOPUCMAHHSIM Cy4aCcHUX iHCmpy-
MeHmIg 0715 (hopMyBaHHS IXHIX MapkemuHeo-
BUX KOHKYPEHMHUX repesaz ma 36i/bweHHs
yacmku puHKy. Lle rnosHadaembscs Ha Mapke-
MmuHeosili disibHOCMI OpeaHisayiti y Hanpsmi
onmumizayii ixHix cucmem 36ymy | npocysaHHsI
MpOOyKMI8 Ha PUHKY. ¥ pobomi cucmemamu3so-
BaHO OCHOBHI HanpsiMu BrauUsYy iHghopmayitiHux
mexHos102ili Ha isi/IbHICMb MioMPUEMCMBa, MOX-
7UBI HanpsimMu 36ymy ma npocysaHHsi mosapis
i mocsye y Mepexi [HmepHem, MpoaHasli308aHo ix
pO38UMOK 8 YKpaiHi. JocnioxeHo nepesazu ma
Hedorliku IHmepHem-mopeig/i. Ha ocHosi npo-
BEOEHO20 aHaslisy 0brpyHMoBaHO HEeOoBXIOHICMb
YOOCKOHa/IeHHs1 MapKemuH2080i 36ymosoi ma
KOMYHIKaUitHOI Mo/IimUKU BIMYU3HSIHUX MiOnpu-
EMCMB i3 BUKOPUCMAHHAM IHMepHemy.
KniouoBi cnoBa: iHghopmayitiHi mexHosnoaii,
IHMepHeM-MapKkemuHa, MeHOeHYii po3BUMKY
MapKemuH2080i 36ymosoi Mo/lMUKU, MeHOeH-
yii po38UMKY MapKemuHaoBoi'  KOMYHIKayitiHOI
noziimuku,  IHMepHem-mopeaisnsi,  IHmMepHem-
KOMYHIKauji.

JuHamuyeckue npeo6pasosaHusi MoBapHbIX
PbIHKOB OrMpedesIsiiom CHUXeHUe 3ghghekmus-

HOCMU UCM0/1b308aHUsI NPeonpusmusmMu mpa-
OUYUOHHbIX M00X0008 B MapkemuHae. XXecm-
Kasi KOHKYpeHYUsl Ha BHYMPEHHEM pbIHKE,
cmpemumesisHoe passumue HTI u cospe-
MeHHbIX — UHGhOPMayUOHHbIX — mexHoso0aul,
U3MeHeHUe BKYCOB U MoBedeHust nompebume-
neli mpebyrom om npednpusimull akmusHO20
roucka HoBbIX U 3ghheKmUBHbIX MEXaHU3MOB
MpUCMOCOB/EHUS K YCI0BUSIM PbIHKA C UCTIO/b-
308aHUEM COBPEMEHHBIX UHCMPYMEHMOoB8 0715
hopMUpOBaHUST UX MapKemuH20BbIX KOHKY-
PEHMHbIX NpeuMywecms u ysesudeHusi 0onu
PbIHKa. 9MO cKa3biBaemcsi Ha MapKemuH2080U
desimesibHOCMU  Op2aHu3ayul 8 Harpasse-
Huu onmuMu3ayuu ux cucmem cbbima u fpo-
0BWKEHUs1 NPodyKmMoB Ha pbiHke. B pabome
cucmemMamusuposaHbl OCHOBHbIE Harpas/e-
HUST B/TUSIHUST UHGhOPMAaYUOHHbIX MexHosoauli
Ha 0esime/IbHOCMb MPednpuUsiMusi, BO3MOXHbIe
Harpas/eHusi cbbima U NpoodBUXeHUs MoBapo8
u ycnye 8 cemu VIHmepHem, npoaHa/Iu3upo-
BaHO UX passumue 8 YkpauHe. ViccredosaHb!
rpeumywecmsa u Hedocmamku VIHmepHem-
mopeoe/nu. Ha ocHose MpoBedeHHO20 aHa/u3a
060CcHOBaHa HE0bX0OUMOCMb COBEPUWEHCMBO0-
BaHUs1 MapkemuH2080U C6bIMoBol U KOMMYHU-
KayUOHHOU Mo/lUMuUKU Ome4yecmseHHbIX rMpeo-
npusimuli ¢ ucro/ib308aHUeM VIHmepHema.
KnioueBble cnoBa: UHhOPMAUUOHHbIE MeX-
Ho/lo2uU, VIHmepHem-MapkemuHe, meHoeHyuu
passumusi MapkemuHeosol cbbimosoli nonu-
MUKU, MEHOEHYUU pa3sumusi MapkemuHz080li
KOMMYHUKaUYUOHHOU  MoAUmuKU,  VIHmepHem-
mopaos/isi, VIHmepHem-KoMMyHUKayuu.

Dynamic transformations of commodity markets determine the reduction of the efficiency of the use of traditional marketing approaches by enterprises.
Fierce competition in the domestic market, the rapid development of STP and modern information technology, changing the tastes and behavior of consum-
ers, require enterprises to actively seek out new and effective mechanisms for adapting to market conditions, using modern tools to form their marketing
competitive advantages and increase market share. This affects the marketing activities of organizations on the market in the direction of optimizing their
marketing systems and product promotion in the market. In this article, the main directions of the influence of information technologies on the activity of the
enterprise are systematized, it include access and coverage of the bigger target audience, ensuring effective interaction with consumers without their physi-
cal presence; increasing transparency and limiting the possibilities of using information benefits in their interests from the side of intermediaries; sales opti-
mization through broad access to the target audience at low cost; the emergence of new business models based on the most effective interaction with sup-
pliers, consumers and other market partners; increase efficiency and productivity of the enterprise by automating a number of business processes and rapid
exchange of information with contractors. The main advantages and disadvantages of Internet commerce, its main forms are established. These include
online stores, landings, sales in social networks, electronic billboards, shopping malls. The specifics of their use in Ukraine are determined. Due to the grow-
ing number of Internet users, its coverage of various target audiences, the interest in enterprise activities to Internet communications grows. It is determined
that the tools of modern marketing Internet communications include satellite sites, contextual advertising, display advertising, widget advertising, product
placement in online games, affiliate marketing, SMM and CMO, SEM, podcasting, virus marketing tools, direct mailing, background advertising, Rich media.
Internet communications also include active use of "public relations" involving its own website, social networks and rating media on the Internet.

Key words: information technologies, Internet marketing, trends of marketing sales policy development, trends of marketing communication policy develop-
ment, Internet commerce, Internet communication.

MoctaHoBKa npoGnemu. CTpiMKUIA PO3BMTOK  NOTIM — HA AMCTPUBYLLiIO 1 ynpaBAiHHA npogaxamu,

iHbopMaUiiHUX TEXHOMOrIA 3HA4YHO BM/IMBAE Ha
HISNBHICTb BITYN3HAHMX NIgNPUMEMCTB. [lns Toro wo6
He BicTaBaTu Bif, KOHKYPEHTIB, & BUTiAHO BUAINATACSA
cepep HuX, nignpremcTBamMm Heob6XigHO 3HaYHy yBary
NPUAINSATY IHTEPHET-MaPKETUHTY.

AKWO Ha no4yaTky PO3BUTKY MapKeTWHry Koro
BAOCKOHa/IeHHs Oyno cnpsMoBaHe Ha ToBap,

TO CbOroAHi PO3BUTOK iHPOPMALINHUX TEeXHOMOrIN
CYTTEBO 3MIHIOE MapKEeTUHIOBY [AiS/IbHICTb Mignpu-
€MCTBa 3arasiom.

Y cy4acHuUX ymoBax MOCUMEHHS KOHKYPeHLiT nia-
NPYEMCTBA MOBVHHI MPOSABASATM THYUKICTb A0 3MiH 5K
Y BHYTPILLHbOMY, TakK i B 30BHILUHbOMY CEpPEOBULL Ta
BMITV LUBMAKO A0 HUX aganTyBaTucs.
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IHOPACTPYKTYPA PUHKY

AHanis ocTaHHIX AocnimkeHb i nyo6nikauiii.
MuTaHHAM PO3BUTKY 30yTy Ta MPOCyBaHHSA TOBapiB i3
BUKOPUCTAHHAM  KOHLENLiT MapKeTUHIy MNpUCBSAYEHO
Garato npaLp Takux yyeHux, K H. AHgepcoH, A. Iop-
OoH, O. xob6ep, ®. Kotnep, T. JleBiTT, /1. MatTCCOH,
B. Mpayge Towo. B YkpaiHi gocnimkeHHo npobnem
€(PEKTUBHOTO 3AIMICHEHHSI MapPKETUHIOBMX KOMYHIKaLLil
B YMOBax PO3BUTKY iHCpOpMaUIHUX TEXHOMOTrIA npu-
CBAYEHO TEOpeTWYHI Ta npakTuyHi npaui A. CemeHo-
BoI [1], O. Miuypwu [2], K. KopxeHko [3], A. Pagbko [4]
Towo. Mpobnemn 36yTOBOI MONITMKM YKpPaAiHCbKMX Nifg-
MPYEMCTB Y Mepexi IHTepHeT BuBYan B. Mamaniii [5],
H. Naroubka [6], €. Npoxoposa [7], A. A3aposa [8] ToLL.

Hessaxatoun Ha Te WO |HTepHeT-MapKeTuHT
B YKpalHi AWHaMIYHO pPO3BMBAETbLCS, MNPaKTUYHE
3aCTOCYyBaHHA 10Oro IHCTPYMEeHTIB An1a  6aratbox
BITUM3HAHUX NiANPUEMCTB NOTPEBYE NOCTINHOro BAO-
CKOHaJIEHHSA 3 ypaxyBaHHAM 3MiH Y dpakTopax IXHbOro
MapKETUHIOBOrO OTOYEHHS.

MocTtaHoBKa 3aBAaHHA. MeTow CTaTrTi € aHa-
ni3 TeHAeHLUili PO3BUTKY MapKETUHIOBOI 36yTOBOI
Ta KOMYHIKaUinHOI NoAiTUK1 NigNpUEMCTB B yMOBax
aKTVMBHOIO PO3BUTKY iH(hOpMaLiiHNX TEXHOOTIIA.

Buknag OCHOBHOro martepiasty [OCHIMKEHHS.
3aBsKkM Po3BUTKY iHChopMaLLiiHMX TEXHONOTIA IHTepHET
CTaB MOTY)XHOI M1aTIOPMOI0 A1 PO3BUTKY Bi3HeCy,
y TOMy uncAi 306yTy Ta NPOCYBaHHsI TOBaPIB Ta MNOCYT.

Yenix nignpvemMctBa He MOxe 3abesnevyBaTucs
e SKiICHMMUW XapakTepucTukammn ToBapy Ta yMo-
BaMM 0Oro peasisauii. BUpo6HVK MOBMHEH HanarogmTu

36yTOBI Ta KOMYHIKaUiiiHi npouecu, ki BignosigaTnm-
yTb Cy4yacHVM BMMOram CroxmuBadiB, Ta BpaxoByBaTy
[04aTKOBI MOX/IMBOCTI, SIKi BiAKPVBatOTbCSA BHAC/IA0K
aKTUBHOTO PO3BUTKY iHC(pOPMALiHMUX TEXHOOTI.

CyyacHUn CBIT 3MIHIOETbCS | PO3BMBAETLCS
3 HaA3BUYalHOK LWIBMAKICTIO. AN Toro wob He Bia-
CTaBaTW Bif HOBITHIX TEXHO/OTIA i HE BTPaTUTK CBOI
KOHKYPEHTHI No3uji, nignpuemMcTeam HeobxigHO po3-
po6nATK HOBI cTparterii Ta BNpoBafXysaTu iHHOBa-
LiliHi piLLEHHS Y CBOK MApPKETUHTOBY AisiTbHICTb.

CborogHi 6arato KOMMaHiii NepecrnpsiMOBYHOTb
CBO [IS/IbHICTb Y Mepexy IHTepHET, Bi/IbLLOK MipOoto
NoB’si3aHy came 3i 30yTOBO Ta KOMYHiKaLiliHOK nofi-
TUKOI, TOMY MapKeTosioraM HeoOXigHO CrhpsiMyBaTy
CBOK [iNIbHICTb Ha PO3PO6/AEHHA cTpaTerii npocy-
BaHHSA TOBapIB Ta NOC/yr y BipTyaslbHOMY CepefoBULL.

3a gocnimpkeHHAMU komnaHin We Are Social Ta
Hootsuite 58% ycbOro HacesieHHA YkpaiHu Kopwuc-
TYIOTbCS IHTEPHETOM, L0 CTAHOBUTL 25,6 MJIH. OCI6.
I3 HMX 13 MJ/IH. aKTMBHO KOPUCTYKOTLCA coLmepe-
xamu, a 9,5 M/H. ANA ChiIKyBaHHA B MepeXi BUKO-
pUCTOBYIOTb MOGINBLHI TenedoHu [9].

[3 KOXKHUM POKOM 30i/IbLUYETHCA TaKOX KiSIbKICTb
NITHIX S110Ae, sIKi KOPUCTYITbCA IHTepHeTOM. Hanpu-
Knag, 3a 2018 p. y Facebook 3apeectpysanocs
Ha 20% 6inble nogein BikoMm Big 65 pokiB, aHix
y 2017 p., a 52% Hace/fileHHs CBITY KOPUCTYHTbCSH
Mepexeto IHTepHET i3 MOBINbHUX AeBaiiciB.

Baxeni BnAvBYy iHbopMaLiiiHUX TexHoNorii Ha
LISNBHICTb NiANPUEMCTB 306paXkeHo Ha puc. 1.

JocTyn 1 OXOTUICHHS
MUPIIOT KJII€EHTCHKOT
ayIuTopil, a TaKOXK
3a0e3rnedeHHs e(PeKTUBHOT
B3aeMOIl 31 CIOKUBaYaMu
0e3 X pi3nyHOT
MPUCYTHOCTI

OnTuMmizaris npogaxy 3a
PaxyHOK IIHPOKOTO
JIOCTYIY JIO IUTHOBOT
ayIuTOpil 32 HU3BKUX

BUTpAT

«—

[TinBumenHs epeKTUBHOCTI

Ta MPOJTYKTUBHOCTI
(hyHKITIOHYBaHHS 32 PaXyHOK
aBTOMaTHu3allil HU3KU Oi3HeC-

MIPOIIECIB i OTIEPaTHBHOTO
00MiHy iH(opMaL€TO 3
KOHTpareHTaMu

5 BaXKeJiB BIUIMBY
iH(pOpMaIIHHUX TEXHOIOTIH \—p
Ha QISUIBHICTH
MAMPUEMCTBA

[TigBuIEeHHS TPO30POCTI Ta
00OMEKEHHSI MOYKIIUBOCTEH
BHUKOPHCTaHHS
MOCEepeIHUKAMHI
iH(opMaIiitHuX nepepar y
CBOiX iHTepecax

~.

TTosiBa HOBUX Oi3HEC-

MOJIeJel, sIKi 3aCHOBaH1 Ha
HaHOIBII eheKTHBHIN
B3a€EMOIII 3
MMOCTaYaJbHUKAMU,
CHOKMBaYaMU Ta IHIIUMH

MapTHEPaMH

Puc. 1. Baxxeni BnnuBy iHhopmauiiHUX TEXHOOTili Ha AiANbHICTL NignpueMcTBa

Lkepeno: po3pobneHo Ha ocHosi [10]
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B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

BeneHHs GisHecy uepe3 Mepexy IHTepHeT He
BMMarae npuB'A3KM [0 MEBHOr0 Micus, MicTa uu
HaBITb KpaiHK, a 6ap’epiB ANs1 BXOAXXEHHS HA OHNaliH-
PVHOK € 3HAYHO MeHLLUe, HK Ha op-naiiH. CborogHi
6arato nNigNPUEMCTB MOYMHAKTb CBOK LiSSIbHICTb
came B |HTepHETI, OCKI/IbKM AN LbOro NoTpibeH 3Ha-
YHO MEHLUNIA CTapTOBWIA KaniTas.

Fnobaniszauisi iHpopMauiiHUX TEXHOMOTI Yy BCiX
cdhepax AisnbHOCTI NPU3BOAMTb A0 NOSABU HOBMX KaHa-
NiB po3noAiny — Nnpogaxy ToBapiB Ta MOC/Yr i3 BUKO-
PUCTaHHAM €/1EeKTPOHHUX MarasvHiB i TOProBesibHMX
MalifaHumKiB, Lo (OYHKUIOHYIOTb Y Mepexi IHTepHeT.

I3 nosiBoto rafkeTiB (CMapTIOHIB, MNNAHLLETIB)
pO3LWMPMBCA AOCTYN CMNOXMBAYiB 4O HOBUX KaHasliB
30yTy ToBapiB. Lie BUK/IMKa/I0 HEOOXIAHICTb PO3BUTKY
Cy4YacHMX TEXHOJIONI akTuBi3aujii NoNMTy CNoXMBadis
y rno6anbHili Mepexi 3 BUKOpUCTAHHAM MapKeTUHIO-
BVX KOMYHiKaL,il.

36yT TOBapiB B IHTEpHETI MOXHa 34jiicHIOBaTU
yepe3 IHTepHeT-mMarasviHu, MeHAIHMN, OOLWKMA Oro-
NIoWWEeHb, TOProBi LEHTPU Ta npogaxi B couiasibHMX
Mepexax (puc. 2).

IHTepHeT-MarasvH — Lie MarasviH, 4is/IbHICTb SKOro
BeAETbCA OH-NaliH. 3aBAAKM LbOMY CMOXMBAY MOXE
03HaNOMUTUCS 3 YCIM HASsBHUM aCOPTUMEHTOM, AKWiA
MPOMOHY€E MiANPUEMCTBO, BUOGPATU MNOTPIGHWI oMY
TOBap 4un Nocnayry, 0hOpPMUTU 3aMOBJIEHHSA Ta OTPU-
MaTu JOCTaBKy He BMXOAAYM 3 AOMY. IHTepHeT-mara-
3MHM CTBOPHOKOTH SIK BUPOOHWUKM TOBapIB, Tak i TOpro-
BefbHI Mepexi. LLlob 3abe3neuntn gocTaTHin obcar
npogaxy, HeobxiAHO npocyBaTn |HTepHeT-marasuH
y TMOLWYKOBMX CUCTEMAX, YAOCKOHaIBaTn 1oro
CTPYKTYPY, NEPIOANYHO OHOB/IIOBATU KOHTEHT, MOAin-
LyBaTW NOro t3abiniTi.

NeHpiHrn, AK i IHTepHeT-marasuHu, CTBOpPeHi Ans
36yTy TOBapy, ajie CK1afatoTbCs SMe 3 OfHIEl CTo-
PiHKM i cnpAMOBaHi Ha NPoAaX KOHKPETHOro Tosapy.
JleHaiHrn MoXxyTb 6yT1 AONOBHEHHAMMW 40 OCHOBHOIO
IHTepHeT-MarasuHy nig vac 3anycky HOBOrO TOBapy,
015 peecTpavii Ha SKyCb MOoAit0, OTPMMaHHSA NOCAyrx
TOLWO. YacTo NeHAIHTM MatoTb TUMYACOBUIA XapaKTep.

Mpogaxi y coujianbHMX Mepexax Habupa-
I0Tb Aepani Ginbliol nonynsapHocTi. B YkpaiHi ue
Facebook Ta Instagram. CyTb Takux MeTOfiB 30yTy
nosarae y CTBOPEHHi Nny6niyHoi CTOPIHKKU, HarnoBHe-
HHi TI SKiCHMMK (POTO Ta onucamu, 3aslydYeHHi Ao Hel
LinboBoi ayauTopii. MNMpoTe yepes Benunky KOHKYpPEH-
Ljl0 HOBMM CTOpiHKaM 3HafobuTbca Garato yacy Ta
KOLUTIB Ha peknamy, Wwob 3aBoroBaTh AOBIpY CNOXM-
BayiB. YCMNiLIHICTb MPOAaxXy CYTTEBO 3a/IeXUTb Bif
YHiKa/IbHOCTI ToBapy. Ymm 6inblU cTaHAapTM30BaHUM
BiH €, TMM CKNafHie noro npogasatu, TUM OinbLUy
3HVKKY HEOOXiAHO 3anpOonNoHyBaTX MOKYMLO.

ENeKTPOHHI AOLLKN OroNoWeHb — Lie caiity gis 36e-
piraHHs Ta nyo6nikauii orosiolweHb. FK cnocié npogaxy
Taki [OLLUKX OrosiolleHb MOXYTb BUWKOPUCTOBYBATUCA
[7191 0QHOPAa30BMX OnepaLiil, Ak Npasuio, 418 NPOLAKY
BXMBAHUX TOBapiB. TakoX [OLUKY Oro/iolleHb MOXHa
BMKOPWCTOBYBaTW K AOAATKOBWIA 3acib y MpoCyBaHHI
Beb-pecypcy MignpreMCTBa B NOLLYKOBUX CUCTEMAX.

ToproBi LEeHTpU — Ue naatdopmn ass Npoaaxy
TOoBapiB i nocnyr B IHTepHeTi, Wo 06’€AHYI0Tb TUCAYI
KOMMaHii i3 pisHnX ranysei GisHecy. Bigomum BiTUM3-
HAHVM TOProBuM LieHTpomM € Prom.ua. Lii nnatdopmu
MOXHa BMWKOPUCTOBYBaTW K [AN1S1 OCHOBHOMO, Tak
i l04aTKOBOIO MeToAy Mpofaxy ToBapiB Ta MOCyT.
K npaBuio, NPoAaBLAMN Y LbOMY CEerMmeHTi IHTep-
HET-PUHKY € NiANPUEMCTBA Ta KOMMaHiIl.

Cepep, HaBeeHNX BULLE HanpsAMIB [HTepHeT-Top-
riBni B YKpaiHi HanbifbLLOoW NONyAsSPHICTIO KOPUCTY-
I0TbCA IHTepHET-MarasnHu. JIeHAIHIN, CBOEKD Yeprot,
€ HaliMeHLl MonynspHUMMU, TX 3a3BuYail BUKOPUCTO-
BYIOTb MoOnogi ctaptanepu. lMpogax y couiasibHUX
Mepexax 34e06ibLLIoro BUKOPUCTOBYOTbL HOBI KOMNa-
Hil, AKi Mwe BXoAATb Ha PUHOK Ta X0OuyTb, W06 Npo
HUX Ai3Hasacb sikoMora Gifiblia KifibKiCTb CnoXuBa-
yiB. OfHaK LiNbOBUMY ayaUTOPIMU Takmx MarasuHis
€ 0co6u BiKOM 0 40 pokiB. ENEKTPOHHI AOLIKM Orono-
WeHb B YKpaiHi € AOCUTb NONyNsSApHUMU, ane BUKO-
PUCTOBYIOTLCA JSIMLLIE AK AofaTkoBa nnardopma a/s
PO3MiLLLEHHS CBOIX TOBapPIB Y¥ NOC/yT. TOProBi LLeHTpu
B YKpaiHi akTMBHO pO3BMBalOTHCS.

Toprisns B InTepHeTi

Inrepner- )
Jlenmiaru
MarasuHu

[Iponmaxi B
COIAIBHUX

Meperkax

Enexrponni

Toprosi
JIOIITKH
LEHTPU
OTOJIOLIEHb

Puc. 2. OcHOBHi Hanpsimu 36yTy ToBapiB B IHTepHeTi

Lkepeno: po3pobneHo Ha ocHosi [11, c. 115]
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IHOPACTPYKTYPA PUHKY

IHTEpHET-NpOfaXI € BUTAHUMU AK NS HOBUX Nif-
NPYEMCTB, Tak i A5 NIGAPUEMCTB, AKi BXe 3ailHAM
CBOE MiCLe Ha PVIHKY. 151 KOMMaHii, Sk Avwe noyn-
HatoTb CBIil BGi3HEC, OHNalH-NNaTopMn MOXYTb ByTK
XOpoLwmnM cTapToM. Taki nignpuemMmcTsa 3a3Buyaii He
noTpebytoTb BENIMKOrO CTAPTOBOIO KaniTasty, TOMy B pasi
HeB/layi He OTPUMYIOTb 3HAYHMX 36MTKIB. [151 KOMNaHii,
SKi 3aKpinuIncsa Ha odonaiiH-puHKy, IHTepHeT chopmye
[00aTKOBI MOX/IMBOCTI /151 306i/IbLLUEHHS YaCTKN PUHKY,
06cAriB 30yTy, 3pOCTaHHs BMi3HABaHOCTI NiANpUeEMCTBa
Ta 3a/1y4eHHS HUM HOBUX KNIEHTIB.

36yT TOBapiB B IHTepHeTi Mae CBOI nepesaru Ta
Heponikn (Tabn. 1).

I3 po3BMTKOM  iH(pOPMALiiHUX ~ TEXHOMOTIM
3'ABM/I0CS GaraTto HOBUX MOX/IMBOCTEN ANsi Mapke-
TUHIOBUX KOMYHIKaLil — HanBaXk/IMBILLOrO efieMeHTa
[HTEpHET-MapKETUHTY.

TpaauuiiiHi METOAM KOMYHIKaUINHOT NONITVKN, Taki
AK peknama, NepcoHasbHUiA Npogax, CTUMY/IHOBaHHS
30yTy Ta Nabnik pinenwHs, 6e3ymMmoBHO, HEOOXIiAHI Ansi
KOXHOro 6i3Hecy, NpoTe 3 PO3BUTKOM iHChopMaLiiHNX
TEXHO/IOrii MapKeTonoraMm [0BOANTLCA LUYKaTU HOBI,
KpeaTvBHI MeTOAM NPOCYyBaHHA CBOET KOMMaHii, ToBapy
4ynm nocnyru. 3acTocyBaHHA LUX MEeToAiB 36i/1bLUNTb
iHTepec crnoxusadiB [0 KOMMNaHii, A0NOMOXe BUAU-
TUca Ta chopMyBaTU NOUTUBHUIA IMIZXK HA PUHKY.

OcCKinbKM 3apas mMmaike KoXHa AanHa NpoBoanTb
y Mepexi no gekisibka roguMH Ha feHb, a 3a 0yab-
SIKOK iHGhopMaLlielo B NepLuy vyepry 3BepTaeTbes A0

MOLUYKOBUX CUCTEM |HTEpHETY Ta MOLUyKY BiAryky
3a/10BOMIEHMX KMIEHTIB, TO HAABHICTb CaliTy, CTOPIHOK
y CoUja/IbHUX Mepexax Ta PO3MilleHHsT iHdhopmaui
npo cebe, CBOT TOBApWU Ta MOCAYrN Ha Pi3HUX IHTep-
HeT-pecypcax cTae Aas NignprueMCTB HEOOXIQHICTHO.
Y T1abn. 2 nogaHo AMHaMiKy MICTKOCTI OesKmx
CKNaJHWKIB Ha PUHKY IHTEPHET-KOMYHiKaLili B YKpaiHi.
AHaniz Tabn. 2 cBigunNTb NPO ICHyBaHHS TEHAEHLiN
[0 3pOCTaHHA Pi3HOMAHITHUX CKNaAHWKIB IHTEpHET-
KOMYHIKaL,iil B YKpaiHi.
3a pgonomoroto IHTepHeTy niAnpPUEMCTBO MOXe
MOLUMPIOBATU HE SILLIE PEK/IAMHI OTOMOLLIEHHS, a i Mpo-
BOAWTY POGOTY y HaNpsIMi «Nab/ik pineLwH3» i3 BUKO-
pUYCTaHHAM CoLjiaibHMX CEPBICIB Ta PecypciB, HAABHUX
calitis 3MI B IHTEpHETI Ta BflacHoro canty [14, c. 219].
CbOrofiHi Aymka BifBifyBayiB y COLiaUIbHUX Mepexax,
0COOMCTI Ta KoprnopaTuBHI 6710rK1, SIKi TaM PO3MiLLEHI,
iHpopMaLis Ha opyMax MOXYTb 3HAYHO BM/IMBATU
Ha hopMyBaHHS iMiZpKy MiAnpueMCTBa Ta BiAHOLLEHHSA
[0 HbOrO PI3BHOMAHITHUX LLINIbOBUX ayAnTOpIN.
MignprvemMcTBy BaxX/IMBO cdopmysaTtu i1 iHhopma-
TUBHWIA web-caiiT, nocTiliHo OHoBMOBaTK HOpPMa-
Ljl0 HA HbOMY, BMKOPWUCTOBYBaTW Oiflbll €(OEKTUBHY
MOPIBHSAHO 3 TENEBI3INHOI abo [ApyKOBaHOK Ajasio-
roBy peknamy. MpoTte cnoxusaya cnif, cnpsamysaTty 4o
iHchopMmavi Ha cainTi nignpvemMcTea. NS LbOro BOHO
MOBWHHO 3aUTy4UTL MOLLYKOBI cuctemu [15, ¢. 510-511].
[nsa nowwmpeHHsa iHdopmadii npo cebe Ta CBO
NPOAYKLil0 NiANPUEMCTBO MOXe NpUiAMaTh yyacTb

Tabnuusa 1

MepeBaru Ta He[oOiKM 30yTy TOBapiB B Mepexi IHTepHeT

MepeBarun

Heponiku

- BIACYTHICTb OpeHAHOI nnaru;

- [ocTyn Ao KyniBni B 6yAb-Akuii yac i3 6yab-aKoro micus;
- BeNMKa ayauTopisa MOTeHUIMHUX KIieHTiB  (ocobw,
KOMM'toTepU Yn CMapTgOHK, € NIATOCNPOMOXHUMM);

TOoWlO;

- MOX/MBICTb LisI0g060BOT TOPriBAi;
- NigTPYUMKa CNoXMBaYiB y PEXUMi OH-NaiiH;
- [04aTKoBa peknama yepes IHTepHeT

AKi - MaloTh | -
- HWXYI LiHW 3a paxyHOK eKOHOMIi BUTpaT Ha NepcoHaJsl, TOprosi nsioLLj
- 306epexeHHs iCTopil 3aMOB/IEHb CNOXMBAYIB, WO A€ 3MOry CTBOPHO- | -

BaTU NPOrpamMu JI05/IbHOCTi Ta NPOMOHYBATYW 3HUXKKY, @ Lie, CBOEH Yeproto,
CMPUATVIME NOBTOPHOMY 3BEPHEHHIO KJTIEHTA Y NEBHUIA IHTEPHET-MarasuH; | -

- HEeMOXJIMBICTb OI/IAHYTHY, BiAYYTKU, NOMPOOY-
BaTV TOI UM iHLWNIA TOBap;

BiACYTHICTb MPSAMOro KOHTakTy 3i CMOXu-
BayeM (HEMOX/IMBO MEPEKOHATM CroXuBaya
KynuTu TOBap Ta nokasaru BCi Oro nepesarw);
- CK/IafHICTb NMOBEPHEHHSA TOBapy;

[OOaTKOBI BMTPATM Ha PO3PO6MEHHs Ta
BNPOBAKEHHS CUCTEMM 36YTY;

NoTEeHUjiHa 3arpo3a HaHeCeHHs 36UTKiB
Xakepamu;

- MOTeHUjliHa 3arpo3a Laxpaicbkux Aii Wwoao
Heonnaru Toapy

Lxepeno: po3pobaeHo Ha ocHosi [11, c. 116; 12, ¢. 175-176]

Tabnuuyga 2

MicTKicTb pUHKY IHTepHeT-KOMyHiKauili B YKpaiHi, M/H. rpH.

ropner somywivani | 205P- | 2016P | 2007b. | (o ioru oy | 5016 p g0 2017 b

lMowykoBa peknama 880 1200 1800 2700 50%
o couanu Mepex, ichmegia | %0 | 750 | 825 920 12%
CnoHcopcTBO 120 160 181 230 27%
Mob6inbHa peknama 150 250 425 - -

Lindpose Bifeo 325 460 713 1300 82%
IHWi BUAN 200 320 400 500 25%
Pasom 2355 3140 4344 5650 30%

Lxepeno: [13, c. 178]
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y NOnynspHUX TemaTtuyHux dopymax BiAMnoBigAHO
[0 npoguinito  CBOET  AisiNbHOCTI.  KopnopaTtunsHwii
610r KomnaHii B Mexax npoBefAeHHs AisnbHocTi PR
B IHTepHeTi 3a6e3neunTb oMy 67vKYe CnisiKyBaHHS
i3 LiIbOBOK ayguTopied, a PO3MILLEHHA HOBUH Ta
cTarei npo nignpueMCTBO, NPec-peni3iB y HanbibL
pelitnHroBux 3MI B IHTEpHETI cnpusTume npusep-
HEHHIO yBarn 0 HbOro NOTEHLiHMX CNOXKBaYiB.

XapakTepuUCTUKM HOBITHIX IHCTPYMEHTIB Mapke-
TUHIOBUX IHTEPHET-KOMYHiKaUin nogaHo B Tabn. 3.

Y 3B’13Ky 3 PO3BUTKOM CMapT(OHIB Ta MOO6isb-
HOro IHTepHETY A/1A NiANPUEMCTB NOCTaI0 BaX/IUBE
3aBOaHHA — ajanTauis  ixHix |HTepHeT-pecypcis
ANna MOoGinbHUX Aesaiicis. CMapToHN Ta LUMpokKe
nokputTa 3G Ta 4G IHTEpHETY Aal0Tb MOX/UBICTb
cnoxmBayam MpPOCTO Ta OnepaTMBHO OTPUMYBATU
HeoOXigHy ANnsa HMX iHdopmadito [17, c. 79-85].

Mig yac IHTepHeT-TopriBAi y NignpruemcTs 36epi-
raloTbCA AaHi MOKynuiB Ta icTopiA TXHIX 3aMOBMEHb,
Lo 3ab6esneyvye M MOXIUBICTb DOPMYBaHHSA Gasu
JaHux. BrkopucToByouM U0 iHdhopmaLiito, KoMnaHii
MOXYTb Haacunatu cBOI LUiNbOBI ayauTopii BUrigHI
Npono3unuji Ta iHhopMaL,ito LLOAO 3HVDKOK UM akLii Ha
eNeKTPOHHY CKpUHbKY, y Viber, Telegram uu 3a gono-
moroto SMS.

B1CHOBKM 3 NPOBeAEHOro AOC/ifKeHHs. IHTep-
HET-MapPKETUHT [Aa€ MOX/MBICTb 3HaliTU CBOE Micue
Ha PUHKY HOBUM MignpuemMcTBam i NigBULLATA KOHKY-
pPeHTO34aTHICTb Ta e(qIEeKTMBHICTb (OYHKLiOHYBaHHSA
ICHYHOUMX BITYM3HAHUX NIANPUEMCTB, LLO MPONOHYHTb
Ha PUHOK SIK MPOAYKLLIKO NPOMWC/IOBOrO BUKOPUCTAHHS,
Tak i KiHUEBOro CMoXuBaHHSA. BUKOpPUCTaHHA OCHO-
BHWX IHCTPYMEHTIB IHTEpPHET-MaPKETVHTY, SK MPaBUIIO,
He BMMarae Big MiANPUMEMCTB 3HAYHMX (PiIHAHCOBUX

pecypcis, asie notpebye 3miH y ncuxonorii Ta nose-
LiHUi MeHe[xepiB, NEepeoCMUC/IEHHA Poni Y Aissb-
HOCTI NiANPUEMCTB OKPEMUX IHCTPYMEHTIB MAPKETUHTY.

IHchopMmaUiiHi TexHoMorii fatoTb 3MOry OXOMUTK
6iNbLly ayauTopIto Ta Kpalle 3a40B0O/IbHUTN NOTPetH
CrnoXmBadiB, a OTxe, 36ibwnTn NpubyTkn. 36yT Ta
NpoCyBaHHA NPOAYKLIi Yepes IHTEPHET € NepcneKkTmB-
HUM HanpsiIMOM, OCKI/TbK/ 3 KOXHUM POKOM Habupae
BCe Oi/IbLUOI NOMYNAPHOCTI K cepes MianpyeEMCTB,
Tak i cepef CnoXusadiB, PO3LUMPHOETLCS KiflbKICTb
KOpWCTyBauiB IHTepHeTY. Po3BMTOK iHhopMaLiiHMX
TEXHOSOrii BiAKpUBAE HOBI MOX/IMBOCTI MiANPUEM-
cTBaM [/19 peanisauii NpoAykLii, a cnoxusayam gae
JocTyn Ao iHhopMmauii npo ToBapu 4YM nocnyrn Ta
3abe3neyye MOX/NBICTb iX MPOCTOr0 NOPIBHAHHSA.

Mopasblii gocnifxeHHa 6yayTb CNpsIMOBaHi Ha
BM3HAYEHHSA 0CO6/MBOCTEli BUKOPUCTAHHA IHTep-
HET-KOMYHIKaLiA NiANPUEMCTBAMN PI3HUX Tay3ei
€KOHOMIKM.
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Tabnuuya 3

XapaKkTepuCcTUKN HOBITHIX IHCTPYMEHTIB MapKeTUHIoBuX IHTepHEeT-KOMYHiKaLil

IHCTpyMeHT

XapaKTepucTuku

Cantun-cynyTHVKN

BnacHa peknamMHa nsolaaka, CTBOPeHa A5 3HWKEHHS BUTPAT Ha pekiamy

KoHTekcTHa peknama

Peknama, L0 OPIEHTYETLCA Ha 3MICT CTOPIHKM CaiiTy Bpy4Hy abo aBTOMaTU4HO

MepiliH Knam "
€AIHa peknama MaiigaHumkax

Po3MilLeHHA TEKCTOBO-TpadiuHMX PEKTaMHMX MaTepiasiB Ha caiTax — peknaMHux

Peknama Ha BifkeTax

KoHTeHT-MoAy b, W0 BOYAOBYETLCSA Y BEG-CTOPIHKY ab0 y 6paysep

MpoayKT-NAeicMeHT B OH-NaliH irpax

IHTerpavjisi peknamoBaHoro nNpoaykTy abo 6peHzy B irpoBuii npoLec

AdpinilioBaHWii MapKeTUHT

3aUTyyYeHHs KNIEHTIB Yepes NapTHePCbKi canTu

CTBOpPEHHA TemaTuyHOI rpynu Ta i noganblue MNpPOCYBaHHS; iHPOPMYBaHHS

SMM Ta CMO YYaCHVKIB NPO HOBI NOAIT; NiATPUMKA IHTEpecy A0 rpynu 3a AONOMOIoK KOHTEHTY
SEM Komnnekc 3axogiB, CnpsiMoBaHuii Ha 36iNbLUEHHS BiABiAYyBaHOCTI caiiTy Lji/IbOBOO
ayauTopieto
CTBOpEHHS i NOWMpPEHHS 3BYKOBMX abo Bigeodainis (noaxacTiB) y cTuii io-
MoAKaCTUHI p p y neod (nog )y pag

i Tenenepefay B IHTEPHETI

3aco6u BipyCHOro MapKeTuHry

MowmpeHHs iHdopmMaLii, [e TrONOBHUM PO3NOBCIOAKYBaYeM € ofepxyBadi
iHhopmadii

Mpsama poscunka

MoLWMpPeEHHS MOBIAOM/IEHHS] KOMMAHii no3a caliTom, peasi3yeTbCsi Y BUIAAAi
nepcoHasbHOI email, Viber, Telegram Ta iHLIMX NPSIMUX PO3CUNOK

PoHOBa peknama

®OH CTOpPIHKM canTty

Rich media

IHHOBAUiHI 6aHHepW, SKi PaKTUYHO € IHTePaKTUBHUMW PEKTAMHUMMK POINKaMM,
LLIO BUTOTOB/IEHI 3 BUKOPUCTaHHAM TexHonorili Flash ta JavaScript

Lkepeno: cknadeHo Ha OCHosI [16]
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TRENDS OF DEVELOPMENT OF MARKETING SALES AND COMMUNICATION POLICY
IN THE CONDITIONS OF ACTIVE INFORMATION TECHNOLOGIES DEVELOPMENT

Dynamic transformations of commodity markets determine the reduction of the efficiency of the use of
traditional marketing approaches by enterprises. Fierce competition in the domestic market, the rapid devel-
opment of STP and modern information technology, changing the tastes and behavior of consumers, require
enterprises to actively seek out new and effective mechanisms for adapting to market conditions, using mod-
ern tools to form their marketing competitive advantages and increase market share. This affects the market-
ing activities of organizations on the market in the direction of optimizing their marketing systems and product
promotion in the market.

The purpose of this article is to analyze trends in the development of marketing marketing and communica-
tion policy of enterprises in the conditions of active development of information technology.

In this article, the main directions of the influence of information technologies on the activity of the enter-
prise are systematized, it include access and coverage of the bigger target audience, ensuring effective inter-
action with consumers without their physical presence; increasing transparency and limiting the possibilities of
using information benefits in their interests from the side of intermediaries; sales optimization through broad
access to the target audience at low cost; the emergence of new business models based on the most effective
interaction with suppliers, consumers and other market partners; increase efficiency and productivity of the
enterprise by automating a number of business processes and rapid exchange of information with contractors.

The main advantages and disadvantages of Internet commerce, its main forms are established. These
include online stores, landings, sales in social networks, electronic billboards, shopping malls. The specifics of
their use in Ukraine are determined.

Due to the growing number of Internet users, its coverage of various target audiences, the interest in
enterprise activities to Internet communications grows. Today in Ukraine and the world there is a tendency to
increase the capacity of its individual components.It is determined that the tools of modern marketing Internet
communications include satellite sites, contextual advertising, display advertising, widget advertising, prod-
uct placement in online games, affiliate marketing, SMM and CMO, SEM, podcasting, virus marketing tools,
direct mailing, background advertising, Rich media. Internet communications also include active use of "public
relations" involving its own website, social networks and rating media on the Internet.In order to disseminate
information about itself and its products, the company can participate in popular thematic forums according to
its activity profile. The corporate blog of the company, within the framework of PR activity on the Internet, will
provide it a closer communication with the target audience, and posting news and articles about the company,
press releases in the most ranking Internet media will attract attention of potential consumers.

In connection with the development of smartphones and mobile Internet, businesses faced an important
task — adapting their Internet resources to mobile devices. Smartphones and wide coverage of 3G and 4G
Internet allow consumers to easily and quickly receive the information they need. The development of Internet
communications is facilitated by the development of Internet commerce. During online trading, businesses
keep track of their buyers' details and their order history. Using this information, companies are able to send
its target audience great deals and information on discounts or actions to e-mail, Viber, Telegram or by SMS.

The development of information technology opens up new possibilities for businesses and their sales pro-
motion, and gives consumers access to information about products or services and the ability to compare,
simplifies the process of purchasing goods.
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