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CTyAeHTKa

OpflecbKuil HauioHaNbHWIA
NONITEXHIYHWIA YHIBEpCUTET

Y cmammi 00C/iOXeHO Cy4qacHi Harpsimu rpo-
cysaHHs mosapig 8 YKpaiHi. BUKOHaHO aHasli3
e/leMeHmis  MapkemuHeosux cmpameaiti orisi
mop20oBses/ibHUX MionpuemMems 8 YkpaiHi. Po3a/si-
HYmMO aKkmya/lbHi MUMaHHs1 e/1IeKMPOHHOI mop-
2ieni Woaoo rpocysaHHs mosapis ma 3axor/ieHHs!
MEeBHOI YacmKuU PUHKY. BusHa4yeHO OCHOBHI Ui,
SKi MOXymb docsieamu KoMnaHii, subuparodu
MesHi HarpsiMu MpocysaHHsi mosapis 8 IHMep-
Hemi. BusHa4eHo riepesazu, siki Hadae en1eKkmpo-
HHa mopeig/isi A/1s1 CroXUsadis ma MeHeoxepis
Ha rionpuenMcmsax, a makox yiri, siki nepecsiioy-
HOMbCS MIOMPUEMCMBOM i0 Yac BUKOPUCMAaHHS
MesHO20 HarpsiMy MpoCysaHHsi 8 IHMepHemi.
Cknia0eHo  OPIBHS/IbHY — Xapakmepucmuky
HaripsiMig rpocysaHHs1 riorpueMcms 8 IHmMep-
Hemi. [poaHas1i308aHo crieyiasizosaHi sUCMasku
MPOAYKUII sIK MEMOO hi3UYHO20 KaHasly npocy-
BaHHs1 0711 BUPOBHUYUX rionpuemMems. BusHa-
YeHO BAK/IUBICMb MOEOHAHHST (PIBUYHUX ma
€/IEKMPOHHUX  KaHasliB MpoCysaHHs mosapis
3 MeMoto 3p0CMaHHs1 YacmKu PUHKY ma 36as1aH-
C0BaHO20 PO3BUMKY MidnpueMcmsa.

KntouoBi cnoBa: iHmMepHem-mopeignsi, npo-
CcyBaHHsI, cmpameaidHe yrpag/iHHsl, 8e6-calim,
€/1EKMPOHHI  ayKYIOHU, ~ €/TeKMPOHHI  mMOopeo-
Be/IbHI MalidaH UKU.

B cmambe  uccredosaHbl  COBPEMEHHbIE
Hanpae/sieHus MpoOBUXEHUSI MoBapos B Ykpa-

UHe. BbIMo/IHEH aHa/1u3 3/1eMEeHMOoB MapKemuH-
208bIX cmpameauli 0711 MopaoBbIX MPeonpu-
ssmul 8 YkpauHe. PaccMompeHbl akmya/ibHble
BOIMPOCHI 3/1EKMPOHHOU MOP208/1U Kacame/lbHO
MPOOBUWXEHUST mMosapos8 U 3axsama orpede-
JIeHHOU donu pbiHKa. OnpeodesnieHbl OCHOBHbIE
yenu, Komopsie Mo2ym docmuaams KOMAaHuU,
BbIGUpPasi ornpede/ieHHbIe HarpasieHusi NpoosuU-
JKeHus mosapos 8 VIHmepHeme. OripedesieHs!
rpeumywjecmsa, Komopbie npedocmassiem
IeKmMpoHHasi mopaoe/is 071 nompebumeseli
U MeHedXepos Ha Mpeonpusmusix, a makxe
yenu, Komopble Mpec/sedyromcsi  npeonpu-
sImueM pu UCMO/Ib308aHUU  ONpedesieHHo20
Hanpas/ieHusi MpooBLXeHUs 8 VIHmepHeme.
CocmasneHa cpasHUmMesbHasi  Xapakmepu-
cmuka Haripag/ieHull npooBUXeHUs1 peonpu-
samuli 8 VIHmepHeme. [lpoaHa/1u3upoBaHs!
crieyuanu3upoBaHHble  BbICMAasKU  MPOAYKYuU
Kak Memoo hu3U4ECKO20 KaHasia MPOOBLXKEHUSI
07151 Mpou3soACcmBeHHbIX npedrnpusimull. Onpe-
de/leHa BaKHOCMb COYEMAHUsT (hU3UYECKUX
U 3/1EKMPOHHbIX KaHa/I08 MPOOBLXKEHUSI MoBa-
POB C Ye/ibio pocma A0/1uU pblHKa U cbasiaHcupo-
BaHHO20 pPa3BUMUST MPEONPUSIMUSI.

KnioueBble cnoBa:  UHMeEPHEM-MOopP20a/is,
MPOOBUXEHUE, Cmpameau4yeckoe yrpas/ieHue,
Beb-calim, /1eKMPOHHbIE ~ ayKYUOHbI,  3/1eK-
MpOHHbIE MOpPa0BbIe M/I0WadKU.

Economic instability, high degree of vagueness of environment and strengthening of competition pressure, is one of basic factors that cause qualifica-
tor influence on the scales of activity of trade enterprises and effectiveness of their functioning. Today in a post-crisis period before industrial enterprises
appears row of substantial problems basic from that is a problem of survival and development. For the achievement of this aim different instruments are
used, competitive edges are created, is used different instruments, such as electronic commerce and marketing. In the conditions of transformation of
economic relations and strengthening of level of market competition, one of basic tasks there is providing of stable operating and development of enterprise
conditions. Therefore research of actual modern directions of advancement of commodities in obedience to the strategic aims of enterprise must be among
tasks to monitoring of higher link of guidance of trade enterprise. In this article modern directions of advancement of commodities are investigational in
Ukraine. Primary purposes that can arrive at a company are certain, choosing certain directions of advancement of commodities in a network the Internet.
Advantages that is given by electronic commerce for consumers and managers on enterprises, and also aims that is pursued by an enterprise at the use of
certain direction of advancement in a network the Internet, are certain. Advantages that is given by electronic commerce for consumers and managers on
enterprises, and also aims that is pursued by an enterprise at the use of certain direction of advancement in a network the Internet, are certain. Determina-
tion of importance of combination of physical and electronic channels of advancement of commodities with the purpose of height of market and balanced
development of enterprise share. Every direction of electronic commerce pursues certain aims among that : increase of scales of production, cost on com-
munication with potential consumers, underlining of image and status of company cutting. At the choice of direction it is expedient to trace correlation of
strategic aims companies with aims, that can be reach by a certain way in an electronic environment.

Key words: internet marketing, promotion, strategic management, website, e-auction, e-commerce platforms.

MoctaHoBKa npoGnemn. EkoHOMiYHA HecTa- A. XapTmaH. HasBHICTb ny6nikaLili SK iHO3eMHKX, Tak

GiNbHICTb, BUCOKUIA CTYNiHb HEBM3HAYEHOCTI 30BHiLLI-
HbOrO CcepefoBuLa Ta MOCU/IEHHS KOHKYPEHTHOrO
TUCKY € O4HVMU 3 OCHOBHUX (DaKTOPIB, SKi CIPUYMNHSA-
I0Tb BU3HAYa/IbHWI BNANB Ha MacluTabu AisfibHOCTI
TOProBesibHUX MNiANPUEMCTB Ta pe3yNbTaTUBHICTb
X YHKLiOHYBaHHS. 3a LuMX 06CTaBWMH BeAeHHs bi3-
Hecy BUCYBa€e Ha MEPLUMA M1aH BUPILLEHHS HU3KK
npo6nem, ski NoB’A3aHi 3 BUGOPOM Ta 3aKpinsIeHHAM
MEeBHOI YacTKN PUHKY, hOpMyBaHHAM KOHKYPEHTHOrO
ctarycy nignpvemcTsa. OTxe, B AOC/MIIKEHHI Byae
NPUAINEHO yBary cydacHMM Hanpsmam Ta kaHasiam
NpOCyBaHHsA TOBapiB.

AHani3 ocTaHHiX pocnipkeHb i Ny6Gnikauii.
[ocnimxkeHHsamu B uiin ranysi 3aiimanucb M. Tony6-
KoB, E. Kernep, ®. Kotnep, M. OknaHgep, Y. XeHCOoH,

i BITYN3HAHMX BYEHUX CBIAYMTb NPO LiKaBICTb A0 Hel,
WO NiACUTIOETBLCS.

MocTtaHoBKa 3aBAaHHA. CborogHi B nicns-
KpU30BWiA nepiog nepeg NPOMUCAOBAMM MNignpu-
€EMCTBaMy MOCTa€ HU3Ka CyTTEBUX NPo6nem, OCHO-
BHUMU 3 SKUX € MPOGAEMN BUKMBAHHS Ta PO3BUTKY.
B ymoBax TpaHcgopmaLii eKOHOMIYHUX BiAHOCUH
Ta MOCU/IEHHS PIBHSA KOHKYPEHTHOCTI PUHKY OAHWM
3 OCHOBHMX 3aBaHb € 3abe3nevyeHHss ymoB cTabinb-
HOro (PyHKUiOHYBaHHA Ta PO3BUTKY NiAnpuEMCTBA.
[Na [OCATHEHHS L€l METU BUKOPUCTOBYHOTLCS Pi3Hi
IHCTPYMEHTW, CTBOPIOKTLCA KOHKYPEHTHI nepesaru,
3aCTOCOBYHOTbCS Pi3Hi IHCTPYMEHTU, Taki K eNeKTpo-
HHa TOpPriB/IA Ta MapPKETVHI, TOMY AOC/TiIKEHHS aKTy-
Q/IbHUX Cy4YaCHUX HampsMiB NpOCyBaHHA TOBapiB
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IHOPACTPYKTYPA PUHKY

3rigHO 3i cTpaTteriyHnMmM LingaMmu nignpuemMcTea mMae
6yt cepep, 3aBfaHb MOHITOPUHIY BULLOT J1aHKK
KepiBHULTBA TOProBesIbHOro NignpueMCcTBa.

Buknag OoCHOBHOro martepiasly AOCAiIKEeHHS.
FnobGanisauis € BaroMmmm (pakTopom BM/IMBY Ha Pi3Hi
cthepu cycninbeTBa y XXI CTOMITTI, OCKINIbKK CBITOBWIA
NPOCTip NMEPETBOPIOETLCA Ha €AMHY 30HY BifIbHOrO
nepemilleHHsi ToBapiB Ta NOC/yr 3aBAsKW HOBITHIM
TEXHO/IONiAIM, a TakoX Cy4acHin norictuui. Ans Toro
Wo6W 3aiHATX NigMPYIYi NO3uULii Ha PUHKY, Nignpu-
€MCTBY, L0 Npaule Ha MbKHapOAHOMY PUHKY, HEOO-
XigHa cTpaTterisi, TO6TO niaH Ajid, Wo 3abe3neunTb
cTabisibHe 3pocTaHHsA. Be3ymMOBHO, HasiBHICTb CTpa-
Terii npocyBaHHA TOBapiB € (PakTopom, Lo Crnpusie
BVMXXMBAHHIO NIANPUEMCTBA Ha NOYaTKOBMX eTanax,
a Takox 3abesneuvye CTabisibHICTb BEeAEHHS Bi3HeCy.

OpHak cborogHi maiixe BCi TOProBesibHi NignpueM-
CTBa CTUKaKTbCA 3 Npobnemor BMOOPY onTumasib-
HMX KaHasiB MpoCyBaHHSA B/IACHOI NMpoaykuii. Maiixe
He 3a/MLLIMA0Ch KOMMaHil, nepeq AkMMu 6 He nocTa-
Ba/1I0 MUTaAHHA akTyanisauii cTparerii npocyBaHHSA
3a paxyHOK BMNPOBaKEHHS efIeKTPOHHOI Komepuii
y BflacHoMy 6i3Heci. barato komnaHiii, nepw 3a Bce
KOMNaHili npoMncioBoi cchepu, B3arasi To BigMOBNS-
I0TbCA Bif 3BUYAHMX PI3MYHUX KaHaniB Ta nepeso-
OATb 6i3Hec B IHTepHeT.

HaiiBavk/MBIiLLIOKO CK1a40BO0 €1EKTPOHHOIO Gi3Hecy
€ efleKTpoHHa KoMmepuisa (e-komepuis, e-commerce),
AKa, K BifOMO, peaslisyeTbCs 3a [ONOMOrOK iIHTEPHET-
TEXHOJOrI Ta 34ICHI0ETLCA 6e3nocepegHbo B IHTep-
HeTi. MpoNoHYEMO BU3HAUMTW €-KOMEPLLit0 SIK e/TEKTPO-
HHY EKOHOMIYHY Aisi/IbHICTb, sika 3a6e3nevye MOBHUIA
UMK Gi3Hec-nNpoLecie, LWO BK/IHOYAKTL 3aMOB/IEHHSA
TOBapiB/NOCNYr, NPOBEAEHHSA NaTexis, JOCTaBKy TOBa-
piB/Mocnyr 3 BUKOPUCTAHHAM iHGDOpMaLLiiHO-KOMYHIKa-
LiiHnx TexHonorili (IKT) Ta opraHisytoTe nepegady npas
B/TACHOCTI FOPUANHHUX/I3NYHKX OCIO iHLLNM.

MapkeTuHr e-commerce — LUe BUKOPUCTaHHSA
peKknamMmHUX TakTUK A8 3aydeHHs Tpadiky B iHTep-
HeT-MarasuH, NepeTBOPEHHS LbOro Tpadiky Ha K/lieH-
TiB Ta yTpUMaHHS X nicns nokynku [1, c. 345].

OfHUM i3 cyyacHMX HanpsmiB NPOCYBaHHA CbO-
rogHi € BUMKOPWUCTaHHSA BIipTya/lbHUX MapKeTUHTOBUX
KOMYHIKaLliii, OCKINbKM Ue OaE MOX/IMBICTb edek-
TUBHO BecTu Gi3HeC B IHTEepHETI, a came 3HWXKyBaTu
BUTPATK, 3MAiACHIOBATU €(EKTUBHI MapKETUHIOBI
[OC/impKeHHs, aBToMaT13yBaTn npouecu Kynis/i-npo-
A&y Ta iHPOopMyBaHHSA KIEHTIB, NPOBOAUTM aHasli3
KOH’FOHKTYPY PUHKY, NiABULLYBaTW eDeKTUBHICTb B3a-
emMogji MoKynus i npogasLs.

3 0C006/MBOK aKTyasTbHICTHO Lie MUTaHHS nocTae
Ha BMCOKOKOHKYPEHTHUX PUHKaX, A€ MNOLUMPEHHS
iHdbopMmaL,ii Npo ToBap Ta came NignPUEMCTBO CNpUsiE
(pOpMyBaHHIO MO3UTUBHOIO IMIAXYy Ta [AE MOX/U-
BICTb LUBMAKO pearyBatu Ha PUHKOBI 3MiHW, a Takox
ynpaBnsaTn cuTyalieo Ha puHKY. Came Ui no3uuji €
OCHOBOK 6e33anepeyHux nepeBar MapKeTUHIOBUX
iHTEPHET-KOMYHIKaLii nepes TpaguuinHnmm [2, ¢. 73].

wl)f: Bunyck 31.2019

OpfHVM 3 HaWroNOBHILLMX €1EMEHTIB MapKETUHIO-
BMX KOMYHiKaLiil B IHTEPHETI € Be6-caiT KoMnaHii.

Beb-cait ansa nignpueMcTBa € AyXe BaX/MBUM
IHCTPYMEHTOM MpPOCYBaHHA, [AifSIbHICTL AKOro Mae
BigGyBaTMNCS Nif, NOCTIAHUM KOHTPOSIEM MapKETUHIO-
BOroO Bigainy nignpuemctea. Came Be6-caiit € 06my-
usiM KoMnaHii B undpoBOMy MpOCTOPI, a nepLue Bpa-
)XEHHS1 B Cy4aCHOMY CBIiTi QOPMYETbCSI HA OCHOBI
oro BisyasibHOro 0QOpMIEHHS Ta EPrOHOMIYHOCTI.

MpoTe caliT € He egUHKMM CNOCcOBOM MPOCYyBaHHSA,
ajpke iCHye 6e3fiy anbTepHaTuB MOLUYKY LiSIbOBOT
ayamTopii, Aka € rapaHToM cTabisIbHOCTI MPOAaXIB.

3rigHO 3 AaHMKU aHaNNITUYHUX OOCAILXKEHb fe
20% nianpueMCTB B YKpaiHi po3pobnsatTs MapKeTuH-
roBi cTparerii 4151 NpocyBaHHSA B IHTEpHETI [2, ¢. 74].

Ha cyyacHomy eTani po3BUTKY e/1IeKTPOHHOI Top-
riBNi B IHTEPHET ICHYOTb TPY OCHOBHMX (hopMuK opra-
Hi3aLii e/IeKTPOHHOI TOPriBNi, AKUMU € eNeKTPOHHI
MarasviHW, TOProBesbHi IHTEPHET-ManAaHumku, iHTep-
HeT-ayKLioOHN.

JocnTb 3BUYHMM ABWLLEM 3a OCTaHHIN uac
cTana AisNbHICTb Ha TOProBe/sIbHUX MaingaHuyumkKax,
SKi 3@ OCTaHHI poKu e Habupann NonynspHIiCTb
B YKpaiHi. [lo TOpProBesibHUX MaingaH4yukis cig Bia-
HecCTn TakoX mnpalic-arperatopu, Taki sk Hotline,
Price.ua, Prom.ua.

ENexkTpoHHWIT TOProBeNbHUA MalgaHuMK — Le
caiT, Ha AKOMY OpraHi3oBaHi npouecu yknagaHHs
yrog, MbK npogasLeM | MOKynuem Ta MNpoBefeHHSs
(piHaHCOBO-TOProBeIbHUX TpaH3akLiii [6, c. 264].

Ha npalic-arperatopax npeactaBneHa iHop-
Mauist Npo UiHM, YMOBM Ta TOBapW PI3HUX iHTEPHET-
MarasuHiB. BiggigaBlim Taki, MOTEHUiHNIA NOKyNeLb
Ma€e MOX/IMBICTb MOPIBHIOBATU KOHKPETHI BMPOOK 3a
BapTICTIO Ta BMOMpaTn ans cebe Hanbinbw BUTgHY
nponosuuito. MNpote Ha Prom.ua. MOXHa CTBOPUTU
B/1aCHY CTOPIHKY 3a BiCYTHOCTI CanTy.

OTxe, npaiic-arperatop € pecypcomMm s nopis-
HSAHHSA LiH, KOPUCTYBaHHA AKUM A5 3BMYAliHUX CMo-
XXMBaUiB € 6€3KOLLTOBHMM. Pe3ynbtaTti noLyky Kopuc-
TyBa4 MOXe COpTyBaTW 3a aKTyasIbHICTIO, LiHOI,
obcAraMu NpogaxiB, PENTUHIOM MPOAABLSA, a TakoX
06MeXxyBaTV MOLUYK 3a KOHKPETHUM MiCLEeM, Lo Aae
[04aTKOBY nepeBary MeLlKaHLAM BEIMKNX MICT.

BriBaHTaXeHHS Ta PO3MILLEHHSA TOBapHMX Mpo-
nosuuin € ogHMMK 3 HaledEeKTUBHILUMX KaHaniB
NPOAAXIB, OCKIMIbKM 3abe3mnedvytoTb MOLWYK LisIbOBOT
ayauTopii WASXoM AeMOHCTpalii ToBapy Ta Woro
XapakTepucTuk 3a UiNboBMMK C/ioBaMu, $Ki BBO-
OATbCA KOpUCTyBaYamu camTy.

EnexkTpoHHWIA ayKLiOH — Le cnewjanizoBaHuii Be6-
caiT. IHTepHeT-ayKLiOH Bigobpaxae npoueaypy Top-
riB, sIK Ha 3BMYaiHOMY ayKuioHi. MpoBaigep Takol
cucTeMmn 3apobnsie Ha BiAcOTKax Bif TpaH3akuii,
a TakoX Ha NpoAaxi NporpamMHoro 3abesneyeHHs A1s
y4yacTi B Toprax.

[ns yyacTi B ayKujioHi HeobxigHO peecTpyBaTucs
B CUCTEMi Ta OTpuUMaTu €efeKTPOHHUI uncpoBuii
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nignuc (ELI). Micna yboro MoxHa nogartun 3asBky Ha
yyacTb y Toprax.

OnepaujiiiHiM S94p0OM CUCTEMM EMTEKTPOHHNX ayKLi-
OHIB € €/1EKTPOHHWIA TEHAEPHWI MaigaHumK (ETM), wo
3a6e3nevye NpoBeAEHHS NpoLeayp 3akynie/li NPOAYKLIi,
TOBapiB Ta NocAyr Ha 6asi iHhopmaujii Npo NPoNo3uL;to,
aKka opMyeTbCA MiANPUEMCTBaAMM Ta opraHizauisiMu,
LLIO € KOpUCTYBaYamy CMCTEMUN B paMKax HOpPMaTUBHO-
NpaBoOBOro cepenoBuLLia 3akynisesb [4, ¢. 420].

Hanpsmu npocyBaHHSA KOMNaHii B Mefia-npocTopi,
TOOGTO CTBOPEHHSA B/lACHUX CalTiB, BMKOPUCTAHHS
TOProBe/IbHUX MaiAaHuYuKiB, y4acTb B €NeKTPOHHMX
aykuioHax, MalTb 3a r0/I0BHY METY 3pOCTaHHA Ta
po3BuTOK nignpuemcTea. OKpiM TOro, MOXyTb OyTu
[OCArHYTI iHWI cneyndivHi wini (taén. 1).

Cnig 3ayBaxuTtu, WO BubpaHi HampsMu npocy-
BaHHS BUKOPUCTOBYHOTLCA KOMMAaHIAMW He 3aMmiCTb
TpaguuinHmux (6irébopau, yyacTb y BUCTaBKax, Hapg-
nucy y TpaHcnopTi, 6aHepun, OroNoLLEHHS), a pa3oMm
3 HUMW NS LOCATHEHHS rapaHTOBaHOro pesysisrary.

Konu noctae nutaHHa npo Te, sk came BiabyBa-
TUMETbLCSA MPOCYBaHHA OyAb-AKOro ToBapy ipMoto,
HEOoOXiAHO BM3HAYMUTK LIl Ta MOX/IMBOCTI, a Takox
KOHKYPEHTHI no3uii, ski B MainbyTHboMy hopMyBa-
TUMYTb BEKTOP PYXY.

TakuM  4YMHOM, KOXEH HanpsM eneKTPOHHOI
KomepLji nepecnigye KOHKPETHI Ui, cepes akux cnig,
Has3BaTW 36i/blUeHHA MacliTabiB BUPOOGHULITBA, 3HU-
YKEHHS BUTPAT Ha KOMYHIKaLilo 3 NoTeHuia/lbHUMu
crnoxuBayamu, nigKpecsieHHs iMigKy Ta cTaTycy KOM-
nasii. Mig yac BM60opy Hanpsamy AO0LiIbHO MPOCTEXNTH
KOpensuito cTpaTeriyHmx Linei Komnanii 3 Linsmu, ki

MOXYTb OYTW AOCATHEHI NEBHUM LU/IAXOM B €/1€KTPO-
HHOMY CepefoBuLL;.

Ha piBHi 3 iIHTEPHET-MaPKETMHIOM BaX/1MBUM efe-
MEHTOM MPOCYBaHHA 3a/MLIalTbeA disnyHa (Tpau-
uiiHa) peknama Ta npogax. Cepen MeToAiB ¢oisunu-
HOrO MNpPOCYyBaHHA BUAINAKTbL 30BHILLIHIO pekIamy,
yyacTb y BUCTaBKax Ta hopymax.

YyacTb y BUCTaBKax XapakTepusyeTbcs qi3nu-
HUM BWI340M 3 NEBHUM NPOAYKTOM abo npogykramu
3 nonepesHbOK peecTpalielo Ta opeHaot Micuda. Ha
BMCTaBKax, BnacHe, BigdyBalTbCA po3gaya NCTIBOK
Ta BI3WTIBOK 3 KOHTaKTaMy MeHe[KepiB, KOHCY/bTa-
Lisi NOTEHUIMHMX KMIEHTIB Ha MiCLi, BMBEAEHHS Ha
HOBI KaHas1 3B’A3KY.

Takuin meTof Hagae 6e3niv nepesar, SKMMK € MOLLYK
KNIEHTIB Y rasty3ax 3 NeBHOK crnevuudikoto (MeauumHa,
OyAiBHMLTBO, arpapHa cdpepa); peknamyBaHHSA Ta
OEeMOHCTpaLiss HOBMX TOBapiB, NponaraHga i oopmy-
BaHHA MOMUTY Ha HUX; OCOBUCTWI KOHTaKT 3 MOTEH-
LWiIHUMKX KNIEHTaAMW, 3a/TyYEeHHST HOBMX CMOXWBAUIB,;
yKnafaHHs NpssMUX TOPrOBeIbHUX YTrof, Ha NPOAYKLiHO;
MOXJ/TMBICTb OL|iHHOBaHHSI TOBAPIiB KOHKYPEHTIB.

YyacTb y BUCTaBKax BuMarae TpuBasioi nia-
rOTOBKM, @ Ccame MOLYKY HEeoOXigHUX TemaTU4HUX
BMCTABOK, CKMaflaHHA Mefia-nnaHy y4acti, gopmy-
BaHHSA 6romkeTy. Cnif 3a3HaumTH, WO BapTICTb yyacTi
y cneuiani3oBaHnX BUCTaBKax Ta spMapkax 3as3suuali
[OCUTb BUCOKA, OKpPIM TOro, Tematvka abo Hanpsm
Takux 3axofiB obmexeHa. Came TOMY MOPIBHAHO
3 TPaauUIHMMK KaHa/aMy NPOCYyBaHHA e-KoMepL,is
BMXOAWTb Ha NepLIMii nNnaH, a enekTPoHHI 3acobu
npocyBaHHs1 HabyBatOTb BCE OiNbLUOI aKTyasIbHOCTI

Tabnmua 1
MopiBHANBbHA XapaKTepucTMKa HanpsMiB NPoCcyBaHHA NiANPUEMCTB B IHTepHeTi
Hanpsam -
npocyBaHHs XapakrepucTtuka Hanpamy LLini
— [loHeceHHs BaXMBOI iHhopMaL,ii Npo KOMNaHio A0
. . cnoxvBava;
CTBOpEHHS, ?:;T?/XI,%;% Lﬁicmi;ﬂ: CK&USKT;/T:CT:OH%E;? — 3HWXKEHHS BUTPAT Ha KOMYHiKaL,jito 3 KieHTamu;
;lg%%)galjm ramu IT-koMnaHiii abo gopinaHcy. Mepenbayae : ﬁli'lpKOUeJ.g;:SHl;pi(:A Li"ep'ypTMar('ggﬂaéKY ToBapy 1 nocnyru,
roB BaH)rlm HAsABHICTb MapKETUHIOBOTO BIAANY a60 BiA-|_ niABa EHHS nonﬂ);cﬂ Kﬂi(—:l)-/lT?g'
Y noBifasIbHOI 0CO6K, B 06OB’A3KM SKOT BXOAATH ABVILLEHH ) ' .
B/1ACHOIO — 36upaHHa iHthopMaLii PO Li/IboBY ayAMUTOPI0, KOHTP-

canTty komna-
Hil

KOHTPO/Ib 3a [iA/IbHICTHO CaiTy, OHOBJ/IEHHS
KOHTEHTY, HaAaHHS akTyasibHOT iHdpopmaLii Npo
KOMNaHio Ta NpoayKL,ito.

0/1b 38 aKTUBHICTIO;

— aBTOMaTtMyHe POPMYyBaHHS KNIEHTCbKOI 6asu;

— peknlaMyBaHHS CBOEI NPOAYKLUil B IHTEpHeTi yepes
npavic-arperaTtopu.

BigbyBaeTbca peecTpauisa nignpveMcTea Ha

— MOX/MBICTb CTBOPEHHS CTOPIHKM KOMNaAHi;

rotoBa npogasatu. KoxxHa nponosuis Mae yac
aKTMBHOCTI, MiCNA 3aBepLUEHHS SKOro BU3Ha4a-
ETbCS NEPEMOXELLb.

ENeKTpoHHi | BUBGpaHOMy pecypci, Micns 4Yoro ToBapu aBTo- |— LWBMAKWIA AOCTYN A0 TOBapy Ta Oro MOX/MBE Mpo-
MaliaH4MKN | MaTV4YHO MNPOMOHYBaTMMYTbCS K/IEHTaM, BXeE | CyBaHHS Ha caliTi TOProBe/IbHOro0 MangaHumka;

maroum dpotorpadii Ta onuc. — aBTomarusauis npowecy noLlyky KnieHTiB.

Micns peecTpauii Ha caiiTi ayKLioHy Y KOMNaHii- |[— Y4yacTb Yy HauiOHa/IbHUX TeHAepax 3 MOX/MBICTIO

BMPOGHMKA € MOX/IMBICTb BMOpaTV HanpsMu, | OTPMMaHHS 0COGNBO BEIMKMX 3aMOB/IEHD;

3a AKMMW BOHA Npautoe, TO6TO 0BMEXUTH Kiflb- |— 3PYYHUIA MOLLYK MNOTEHLia/IbHUX KNIEHTIB, AKMM Heob-
IHTEpHET- KICTb MPONO3uLiil Ta NiABULLNATL iX peneBaHT- | XiAHWUIA NeBHWI TOBap;
ayKLioHM HicTb. [Micna Toro sik BMOpaHa NeBHa NPOMO- |— MOX/IMBICTb 30i/IbLLUEHHST MacLUTaby BMPOOHMLTBA 3a
(TeHpepwn) 3uLis, dpipMa Mae BU3HAYNUTK LiHY, 3@ Ky BOHA | paxyHOK BEIMKNX 3aMOB/IEHb;

— [OOCATHEeHHS YeCHOT KOHKYPEHLiT Mk dhipMamMun-B1po6-
HUKamu;
— MOX/IMBICTb NPOAAXY 38 PUHKOBUMU LiiHAMMU.

Lkepeno: po3pobreHo asmopamu Ha OCHOBI [4]
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Ta nowwmpeHHs. Cnig Takox 3p06UTH akLEeHT Ha nepe-
Barax e-komepujii 418 NOTeHLUIHNX CNOXUBaYiB, aze
CbOrofHi BOHa € camMe TUM KaHa/loM MNPOCYBaHHS,
AKWA € HalbINbl 3pYYHUM, LIBUAKUM Ta MasioBu-
TpaTHWM, L0 BUBOAMTL NPOLEC B3AEMOAIT Y NaHL03i
«BUPOBHUK — CMOXMBaY» Ha HOBWIA piBeHb (puc. 1-2).

[na npoBefeHHs MOTOYHOI po6oTn 3 hopmy-
BaHHA Ta peanisauii enemeHTiB BUOpaHoi cTparerii
Ha TOProBesibHUX MignpueMcTBax AOUISIbHO npu-
3HAUMTM BIANOBIJa&/IbHUX OCI6, a TaKoX 3AilCHI0-
BaTV KOHTPO/Ib 3a BUKOHAHHAM, MPU LbOMY [0 PO3-
pPOG/IeHHS cTparterii NOBMHHI OyTW 3a/lydyeHuMu BCi

3amoBneHHA
TOBapiB y 6yab-
AKUIM Yac i3
6yab-aKkoro
micusa

Moxnusictb
LBUAKOTO
NOPIBHAHHA
XapaKTepuUCTUK
TOBAPIB Pi3HMX
BUPOBHMUKIB

O6’eKTUBHICTb
Bubopy
3aKyniBAi

MNepesaru

NoTeHUiHMX
CnoXKuBauis

1By akmit
TOLIYK
HEOOX1IHOro
TOBapy

Moxnumsictb
03HaWOMNEHHSA 3
LiHOlO, AKiCTHO,
TepmiHOM
NoOCTaBKU

Puc. 1. MepeBarv BUKOPUCTaHHSA e-KOMepLiT Ik KaHasly NPoCyBaHHSA A1 CMOXVBa4iB

Lxepeso: po3pobsieHo asmopamu Ha OCHOBI [5]

Jeweswa
iHTepHeT-
[EIVE]

OnepaTuBHe
CELERTE]
3BOPOTHOrO
3BA3KY

HapgaHHA
iHpopmaLuii npo
CTaH PMHKOBOI

cuTyauii

MNepeBarn
ona
mMeHeaxepis

Mo nuBicTb
BW3HAYeHHA
KinbKOCTi
3BEpPHEHb [0
canTy

IHTepaKTUBHUIA
pexum
B33aEMOBIAHOCKH
3i cnoXKMBavamu

Puc. 2. NepeBary BUKOPUCTaHHs e-KOMePpLii K KaHas/ly NPOCyBaHHA A/ MeHeMpKepiB MapKeTUHIOBOro Biaainy

[xepeno: po3pobseHo asmopamu Ha OCHOBI [5]
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B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

(QYHKLIOHa/TbHI CIy)X6U, cneuianicTi, a TakoX Kepis-
HUKW BCiX PIBHIB.

BUCHOBKM 3 MpPOBEAEHOro AOCHifKEeHHS.
OTXe, € 6e3/1i4 BapiaHTIB NPOCyBaHHA TOBapiB TOp-
roBoro nignpuemcTBa, TOMy HeoOXxigHO Bubupatm
IHCTPYMEHTU, SKi BignNoBigaTb CTpaTeriyHnM Lisisim
KomnaHii. Ana peanizauyii niaHy CTOCOBHO NpocCy-
BaHHA B |HTEpHETI HEObXiAHO Mpu3Ha4YaTu BigMOBiI-
JanbHUX 0Ci6, AKI KOHTPOBATMMYTb BCi NpoLuecw,
MOB’A3aHi 3 e/IeKTPOHHO TopriBneto. IHTepHeT-Top-
riBfis Mae 6e3niy nepesar AK AN MEHeLXepiB Ha
NiANPUEMCTBI, TaK i A1 CNOXMBa4iB, OCKINbKM Aae
MOX/IMBICTb LUBUAKO Ta 3PYyYHO 34IACHUTU OOMIH
HeobXxigHOoK iHhopMaLieto, WO NpMBOANTL A0 hak-
TWUYHOT KyMiB/Ii.
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ACTUAL PROBLEMS OF USING E-COMMERCE AS A PROMOTION OF GOODS

The purpose of the article. Economic instability, high degree of vagueness of environment and strength-
ening of competition pressure, is one of basic factors that cause qualificator influence on the scales of activity
of trade enterprises and effectiveness of their functioning.

Today almost all trade enterprises run into the problem of choice of optimal channels of advancement of
own products. There almost are not companies before that the question of actualization of strategy of advance-
ment failed to appear due to introduction of electronic commerce in own business. Many companies foremost
industrial sphere in general then renounce ordinary physical channels and translate business in a network the
internet. The major constituent of electronic business is electronic commerce.

Methodology. The analysis of elements of marketing strategies for trade enterprises in Ukraine is carried
out. Topical issues of e-commerce related to the promotion of goods and the capture of a certain market share
are considered. The main goals that can reach the company by choosing certain directions of goods promotion
in the Internet are defined.

The basic aspect of research is consideration of elements of advancement in an electronic environment for
productive enterprises.

Results. One of modern directions of advancement today is the use of virtual marketing communications,
as it gives possibility effectively to do business in the Internet: to reduce charges, carry out effective market-
ing researches, automatize the processes of purchase-sale and informing of clients, conduct the analysis of
the state of affairs of market, promote efficiency of cooperation of customer and salesman. There are actual
question on high-competition markets, where distribution of information about a commodity and actually an
enterprise assists forming of positive image and gives possibility quickly to react on market changes and man-
age a situation at the market. Exactly these positions are basis of implicit advantages of marketing Internet-
communications above traditional.

There are many variants for advancement of commodities of trade enterprise, it is necessary to elect
instruments that answer the strategic aims of company. For realization of plan in relation to advancement in
a network the Internet, it is necessary to appoint responsible persons that will control all processes related to
electronic commerce. Internet trade has an enormous amount of advantages both for managers on an enter-
prise and for consumers, as gives an opportunity quickly and it comfortably to carry out exchange necessary
information that results in an actual purchase.

Practical implications. At the choice of direction of advancement it is expedient to trace correlation of stra-
tegic aims companies with aims that can be realize by a certain way in an electronic environment. At level with
Internet-marketing, the important element of advancement is remained by a physical (traditional) advertise-
ment and sale. Among the methods of physical advancement distinguish: external advertisement, participating
in exhibitions, forums. Participating in exhibitions is characterized physical departure with a certain product or
products with previous registration and lease of place.

Value/originality. Unloading and placing of commodity suggestions is one of the most effective channels
of sales, as they provide the search of target audience, by demonstration of commodity and his descriptions
on having a special purpose words, that is entered by the users of web-site. An important conclusion is that
each direction of promotion pursues specific goals, which should be correlated with the strategic goals of the
enterprise.
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