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iHCTUTYT

KuiBCbKOro HaLioHanIbHOro TOProBesibHoO-
€KOHOMIYHOro yHiBepcuTeTy

Y cmammi pos2/isiHymo rpuk/iaou 0esikux iHHO-
BayiliHuUX Mamepianis, Wo BUKOPUCMOBYHOMbLCS
110 Yac CMBOPEHHST YNakKoBKU mosapis, siki Hal-
6/LXKYUM YACOM cmaHymb GirlbLW MOy ISPHUMU.
LocrnioxeHo HeobxioHicmb MOOepHI3ayii ma rio-
BUWEHHS1 SIKOCMI yNaKoBoK, WO BUIMYCKaombCsl
Ha pUHKy. BusHayeHo ¢hakmopu, siki CmumMysito-
tomb  nidrpueMcmsa  BOOCKOHa/osamu  Hosy
yraxosky. [pudineHo ysazy 3Ha4eHHIO yrnakosku
SIK 07151 IPOOYKMIB, mak i 07151 D0BKI/I/15. BusyeHO
BaX/IUBICMb BUKOPUCMAHHST NEBHUX 3acobis y
dusaliHi crioxus4oi' yrnakosku. Oxapakmepuso-
BaHO Memodu BIOMBOPEHHST ma 0cob6/auBoCMI
cy4acHo20 2pacpiyHoeo Ou3aliHy yrakosku 8
YkpaiHi. MpoaHasnizosaHo OaHi €8iMoBo20 Cro-
JKUBAHHS yIakosKu 3a sudamu Mamepiasis Mix
2010 ma 2018 pokamu W/ISIXOM [OPIBHSIHHSI
ompuMaHUx daHux 8 pesy/ibmami MpoBeoeHuUx
MapKemuHeoBUX 00C/lioxXeHb.  BuokpemsieHo
Halbinbw nonyssipHi BUoU  Mamepianis, sk
BUKOPUCMOBYIOMbCS Mi0 Yac BUOMOB/IEHHST SIK
iHHOBaYilIHOI, mak | mpaduyitiHOI yriakosKu.
KntoyoBi cnoBa: mapkemuH208a mosapHa
Mo/limuKa, yrnakoska, naKysaHHsl, MaKyBa/bHi
mamepianu, iHHosayjii, dusaliH yrnakosku, Map-
KemuHe.

B cmambe paccMompeHbl MpuMepbl HEKOmo-
PbIX UHHOBAUUOHHLIX Mamepuasos, Uco/lb-

3yeMbiX Mpu CO30aHUU YnaKoBKU MOoBapos,
Komopble B8 6nuxaliwee BpeMsi cmaHym
6osiee nonynsApHeIMU.  ViccnedogaHa Heob-
X0OUMOCMb  MOOepHU3ayuu U MoBbIWEHUS
Kayecmsa yrnakoBoK, BbilyCKAaeMbIX Ha PbIHKE.
OnpedeneHbl ¢hakmopbl, KOomopble CmMuMy-
JUpyrom rpeodrnpusimusi cosepuweHcmBsoBams
HOBYIO ynakoBsKy. YOe/eHo BHUMAaHue 3Ha-
YEHUI0 ynakosKU Kak O/151 Npodykmos, mak u
07151 okpyxaroweli cpeosbl. VidyyeHa BaXXHOCMb
UCro/Ib308aHUsl  OMnpedesieHHbIX cpedcms 8
duzaliHe nompebumesibckol yrnakosku. Oxa-
pakmepu308aHbl MemoObl BOCrpou3Bodcmsa
U 0COBEHHOCMU COBPEMEHHO20 epacpuye-
CK020 OusaliHa yrnakosku 8 YkpauHe. [poaHa-
JIU3UpOBaHbl OaHHble MUpPOBO20 rnompebsie-
HUS yrakKosKu no sudam mMamepuasios Mexoy
2010 u 2018 eo0amu rymem cpasHeHUs oJsy-
YeHHbIX OaHHbIX B8 pe3y/ibmame MpoBeo0eHHbIX
MapKkemuHa08bIX uccedosaHull. BbloeneHb!
Haubo/1iee oy isipHble BUOLI Mamepuasos,
Komopble UCro/b3ymces Npu U320mos/eHuU
KaK UHHOBaUUOHHOU, mak u mpaouyuoHHOU
YraKosKu.

KnioueBble cnoBa: MapkemuH208asi mosapHasi
Mo/lUMUKa, yrakoska, YrnakOBOYHble Mamepu-
a/bl, UHHOBayuu, ousaliH YrnaKoBKU, Mapke-
muHe.

The modern domestic packaging market develops very rapidly, however, with some lag behind world trends. If even ten years ago demand for such packag-
ing was satisfied mainly due to imports, now the production of packaging is also growing in our country. High technology finds its application practically. The
article examines examples of some innovative materials used in creating packaging of goods that will become more popular in the near future. Technologi-
cal progress, quality, safety and increased competition have led to the need to modernize packaging that is marketed. Expectations and requirements for
the packaging of goods are constantly increasing. For this reason, the necessity of modernization and improvement of the quality of the packaging, which is
being marketed in the market, was investigated. The analysis of theoretical aspects of innovative packaging, determination of its role and application is car-
ried out. The factors that stimulate enterprises to improve the new packaging by introducing innovative packaging or modifying an existing one are identified.
It also focuses on the value of packaging for both products and the environment. The importance of using certain tools in the design of consumer packaging
is studied. Today, designers use a variety of designer packaging techniques, so the methods of reproduction and features of modern graphic design of
packaging in Ukraine are described. The data of world consumption of packaging by types of materials between 2010 and 2018 have been analyzed by
comparing the obtained data as a result of marketing research. When creating a package, a variety of raw materials is used, this has a different effect on
the product itself, as well as on the environment. That is why the most popular types of materials used in both innovative and traditional packaging were
considered. For the visual positioning of the packaging it is important, first of all, to carefully select all the details of the image and their interconnectedness.
Describes the means that designers should elaborate competently and succinctly in the manufacture of packaging for a more understandable and correct
visual perception of the product by the consumer.

Key words: marketing policy, packaging, packing materials, innovations, packaging design, marketing.

MoctaHoBKa NpoGseMnu. TexXHOMOrYHWIA npo-
rpec, sKicTb, 6e3neka Ta MOCW/IEHHS KOHKypeHL,l
npuBenn [0 HeobXigHOCTI MoepHi3aLii ynakoBKu,
L0 BMMYCKAETLCA Ha PUHOK. OYikyBaHHS Ta BUMOIN
LLIOAO NaKyBaHHS TOBapiB MOCTINHO 3pocTaroTb. HuHI
BaroMoOK MPUYMHOK  BNPOBaKEHHS  iIHHOBAL|ili-
HOi YNakOBKM MNPOAYKTIB XapyyBaHHA € npobnemu,
MoB’A3aHi 3 BUKOPWUCTAHHSAM MarepiasiB, ki xoya i
3axuLaroTb ToBap Bif MOLWKOMKEHb Ta MalKTb MEBHI
nepesaru, NpoTe € HaA3BUYANHO LUKIAMBUMM SK A5
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HaBKOMMLUHLOIO cepeaoBULLa, Tak i Ansa aguHn. Mig
Yyac CTBOPEHHS Oy[b-AKOi YNaKOBK/ BaXK/IMBO TakoX
nam’aTaTy nNpo Te, L0 30BHIiLWHIl BUrAag, hopma Ta
WpnhTN € BAXIMBUMU €1EMEHTAMN Y Bi3yas/IbHOMY
CNPUIAHATTI TOBapy CroXxusayem, TOMy came po3yMHe
NOEAHAHHA eCTETUYHOCTI Ta eKOOorYHOCTI y cyyac-
HOMY MakKyBaHHi Ma€ rapaHTyBaTu AKiCTb TOBapy.
AHani3 ocTaHHiX pocnimkeHb i nyGnikauiid.
Mowykom igei woao po3pobneHHs iIHHOBALAHOIO
nakyBaHHA Ta #oro ocobnuBocTeil 3aliManucb K
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npoBigHi TeopeTukn mapketuHry ®. Kotnep, A. Kpe-
BEHC, TaK i AOCIAHNKM iIHHOBALIHOTO MEHEIKMEHTY,
SIKi y CBOIX pob60Tax BUAINAIOTb MAPKETUHT K OAMH 3
BM3HAYa/IbHUX YMHHUKIB 3abe3neyeHHs ycnixy iHHO-
BaUiiHOTrO NMPoOAYKTY Ha puHKY, 30kpema T.0. Boxko,
N.B. 3akantoxHa, O.C. Tenetos, /.M. LynbriHa,
I.B. FOpueHko.

Y cy4acHii niTepatypi NOHATTA «iHHOBaL|isi»
3yCTpivaeTbCA B Pi3HMX iHTepnpeTauisax, fAki MoxHa
pPO34iNNTN Ha ABi rpynu: po3yMiHHSA TepMiHa siK npo-
Lecy Ta pesynbrary, L0 NoAArae y BXUTTI KOMMEKCY
3axofiB LWWOAO0 MNepeTBOPEHHs nonepefHbol abo
NosiBN HOBOI Aisi/TIbHOCTI HA OCHOBI 3HAHb.

OpHak aHani3 nybnikauin 3 TemMu [OCAIAKEHHS
nokasas, L0 NnepeBaXHO He 6y/10 OTPYMaHO JOCUTb
MOBHOTO HAyKOBOTO OCMWC/IEHHS HOBWUX TeOpeTuuy-
HUX NigXoAiB A0 MOoAepHi3aL,ii TOBapHOro NakyBaHHs,
MOro BMKOPUCTAHHS B Cy4acCHOMY >XWUTTi, & Takox
BMN/IMBY SIK Ha JOBKINA, Tak i Ha cnoxusadis. 3asu-
LWAKTbCA HEePO3KPUTUMU NUTaHHA cneuudikn Ta
YMOB YCMILLIHOIO PO3BUTKY BMPOOGHMLTBA NakyBaslb-
HUX Matepianis.

MoctaHoBKa 3aBAaHHA. MeTOK CTaTTi € BU3Ha-
YEeHHS XapakTepucTuK Ta BWAIB IHHOBaLIHMX Naky-
Ba/IbHUX MaTepianis, OOC/IMKEHHS (aKTopiB, AKi
3YMOB/IIOIOTh X PO3BUTOK, 30CEPELXEHHA yBarn Ha
B3aEMO/ji ynakoBOK Ta AOBKiNNS, 3'ACyBaHHS 0OCO-
6/1MBOCTEi Bi3ya/IbHOrO CNPUIAHATTSA TOBApHOTO Naky-
BaHHA CMoXuBayem, aHasli3 TEOPETUYHMX aCMeKTiB
iHHOBALIHOrO ynakyBaHHS, BU3HA4YEHHS 10ro posii Ta
3aCTOCYBaHHS.

Buknag OCHOBHOro marepiany AocCigKeHHs.
HuHi ynakoBka € BaX/IMBUM €/1€MEHTOM PUHKOBOIO
cepefoBULLa, LLIO rapaHTye 36epexeHHs AKOCTi Npo-
OYKTiB XapyyBaHHSA. BoHa TakoX Bifgirpae K/io4oBy
posib, 3axuuialyuu NpPoAyKTU Bif, 30BHILLHIX YMOB,
BNAMBAIOUM Ha AKICTb Ta 6e3neky xapyoBuX NPoayK-
TiB, pobnsAuYN TpaHCNOpPTyBaHHA Ta 36epiraHHa npo-
[OYKTiB npocTiwe. [uHamidyHe 3p0CTaHHSA BaXX/IMBOCTI
yMaKoBKMN CMPUSE NOCTIiHOMY BAOCKOHa/IEHHIO METO-
[iB Ta cnocobis BUPOGHULTBA.

YnakoBka — Le He NPOCTO peklamHWil 3Hak, a
nokKasHuK NAcbKoi ncuxonorii. Posrnagartu ii 4oBo-
OVTbCA napasiefibHO 3 €BOJIIOLIEID PO3BUTKY JIH04-
CbKOTO cycninbCTBa Ta ioro yknagis [4, c. 12].

TexHONOrYHNA PO3BUTOK Ta MOCUNEHHS KOHKY-
peHLii NpvBenn A0 HeoOXigHOCTI MogepHizauii Ta
NiABULLEHHS SKOCTi YNakOBOK, LU0 BMMYCKAKTLCHA Ha
puvHKY. HOBI TeHAEHUji B Uil rasysi cnpsmMoBaHi Ha
NigBULWEHHA  (PYHKUIOHa/IbHOCTI  ynakoBKu. Ouiky-
BaHHA LLOAO YNaKOBKW Ta MPOAYKTIB, NPU3HAYEHUX
[ANA KOHTaKTy 3 NpoAyKTamy XapyyBaHHS, MOCTINHO
3pocCTarTb.

Brpo6HMLITBO YNAKOBKW € CBITOBOO rasy3sio, ska
XapakTepunsyeTbCA BHYTPILLHBLOK Pi3HOMAHITHICTIO.
Bumoru oo ynakoBku Ta BUPOGIB, NPU3HaYeHnx ans
KOHTaKTy 3 DKel, cucteMartnyHo 3poctarTb. Yepes
36iMbLLIEHHST CMOXMBYOr0 iHTEepecy A0 BXWUBaAHHS

CBDKOI MPOAYKLUiT 3 TpMBaIMM TEPMIHOM 36epiraHHs
Ta KOHTPO/IbOBAHOK SAKICTHO, BUPOOHMKN MOBUHHI
3abe3neunT NOKYMUiB Cy4yacHOW Ta 06e3neyHor
ynakoBkol. Lle BUKIVK onsa iHAyCTpil BUpOOGHULTBA
NPOAYKTIB XapyyBaHHs, a Takox pyLliiiHa cuna ans
PO3pPO6/IEHHS HOBUX Ta MOKPALLEHUX KOHLEMLI
TEXHO/Orili yNakoBKW, TOMY BUPOOGHWKU LUYKaKOTb
pilLeHHSA, AKi AarTb 3MOry MOAMINWKTKA Taki BNacTu-
BOCTi NakyBasIbHUX marepianis, AK 3axXuUCT Bif, yNb-
Tpadpionety Ta MNOLWKOMKEHb, MPOLOBXEHHA Tep-
MiHY 36epiraHHsi, KOOrYHICTb, EPrOHOMIYHICTb Ta
HafiHICTb.

ICHYIOTb (hakTUYHO ABa BUAWM YNAKOBKW, a came
(hisnyHa Ta ncuxonoriyHa. MNcuxonoriyHa ynakoska 3a
CYKYMHICTHO Ta XapakTepoM CKNaaoBuX 1l €/IEMEHTIB €
HaBiTb Gi/ibLL CKNAaAHO0, HXX piduyHa. MNMpruyomy BoHa
Mae Ti cami BNacTMBOCTI, Lo i cami nocnyru, a came
HemaTtepianibHi, MIHAVBI, aApecHi, 3 HeBi EMHICTIO
Bif, [Kepena nofaHHA. OTxe, McuMxonoriyHa yna-
KOBKa TeX MOXe po3rnsajartuch sk nocsyra, a 3a npu-
3HaYeHHAM € 0CO6/IMBUM TOBapoM [4, c. 14].

K BigOMO, XapyoBa ynakoBKa Bifirpae BakInBy
ponb y 3axucTi Ta 3arpuMmui XiMiyHOro, gisauyHoro
Ta 6io/10riYHOro 3HOCY. TakMM YMHOM, HaBiTb NPocTe
nakyBaHHs (Hanpukiag, ckno, MeTas, niacrmaca Ta
nanip) Moxe MNPOLOBXUTU TepMiH 36epiraHHsA npo-
OYKTY, NiABULUTA SKICTb Ta 6€3neKy, 3MEHLLUTM Npo-
[0BONbYI BIAXOAU Ta CAPUATY LUMPOKIA [OCTYMNHOCTI.

Bax/11MBOKO METOI0 CyyacHMX XapyoBKX NakyBasib-
HUX MatepianiB € Pi3NYHNIA Gap’ep AN 3axXnUCTy iX
BMICTY Bif, BMN/AvBY MiKpOOPraHi3mis, LWKiAHWKIB Ta
NOr/IMHaHHA 30BHILLHIX PeyoBMH. BoHM 3anobiratoTb
MexaHiYHOMY MOLUKOKEHHIO, Bibpauil, ygapy Ta
3axuwaloTb Bif, MOXIMBOro 3abpyAHEHHs abo nia-
PO6KM Mifg, Yac TPaHCMOPTYBaHHA Ta 36epiraHHs.

MakyBasibHa rany3b € OfHI€0 3 TUX, AKa OUHa-
MIYHO PO3BUBAETLCHA B Cy4acHiii ekoHoMiui. Haino-
LWMpeHilWwmMMK hakTopamu, SKi 3a0X04yroTb Nignpu-
€EMCTBa B[OCKOHAJ/IIOBAT/ HOBY YMNakKOBKY (LLISXOM
BMNPOBaKEHHS IHHOBALiiHOI ynakoBkn abo moaudi-
Kauji HasiBHOI), €:

— OGaxaHHA OHOBMTW NPOAYKT Ha eTani 3pisiocTi
CBOT0 XXUTTEBOTO LNKIY;

— 3MiHa No3uULioHyBaHHS NPOAYKTY (MOMIMWeEHHS
YNakoBKU Mif, Yac po3rnsgy NpoayKTy Ha IHLIOMY pUH-
KOBOMY CErMeHTi);

— pearyBaHHs Ha KOHKYpeHL,it0 abo BXMTTS 3ax0-
4iB ANna BIOMIHHOCTI Bif, KOHKYPEHTIB, NiABULLEHHSA
€KOJ10r4YHOCTI;

— cTpaTeriyHi 3MiHM WoJ0 BifOOGPaXeHHsa npo-
OYKTY Ha nonuui marasuHy;,

— 306iblWeHHa  macwTabis
3B’A3KY 3i BCTYNOM Ha HOBI pUHKU;

— BMPOBaMKEHHS AKICHUX 3MiH Y NPOAYKT;

— BMPOBAMXEHHSA TEXHIYHWX MOoAiMNWeHb LWoAo
YNaKoBKWN MPOAYKTY.

YnakoBka ToBapiB CTa€ Bce 6i/ibll iHHOBALLiHOK
Ta nonynsapHol. [usaiiHepyu Ta BUPOOHUKM yna-
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KOBKM 3aBXAMW LUYKaKTb HaCyyacHILWi TEXHOMOTIYHI
HOBOBBEEHHS, Wo6uW NiABULLMTY AM3aliH YNaKoBKU,
3p06MTK Ti 6Ges3neyHilol, O6inbll egeKkTMBHOK Ta
HaBiTb ekonoriyHow. Cnig po3rnsaHyT feski 3 Haii-
HOBILUMX IHHOBAUINHMX Ta 6e3neYyHux martepianis gns
yNakoBKK, SKi, Ha Haly AYMKY, HAN6/IMmK4YMM YacoMm
HabepyTb NONYASPHOCTI.

OpgHum 3 npuknagis € “Chill Buddy”, Tak 3BaHwi
nerkuin i3onauiliHnii matepian, KMl NPONOHYE eKo-
NOTiYHY anbTepHaTMBY HECTIiKOMY NiHONOANICTUPONY
(EPS). Xo4a HUWHI BiH BUKOPUCTOBYETLCA NuLLe AN1A
BWUIOTOB/IEHHA ~ CYMOK-XOJ/IOAW/IbHUKIB,  eKcrnepTu
BMEBHEHI, WO TexHonorisa izonauii “Chill Buddy” Hali-
6/1K4MM Yacom Bye BUKOPUCTaHa TakoX B yNakoBL
3BUYaliHMX TOBapIB.

Ule ogHum matepiasiom € MikpodhibpunizoBaHa
uentonosa (MFC), BUrotoeneHa 3 poC/IMHHUX BifXo-
[iB, siKa € MEHLU XXOPCTKO, HiX Byr/eLese BOSIOKHO
abo cK/o, € CTilikuM Martepiasiom, WO pobutb yna-
KOBKY MILHILLOW, CTBOPIOOUYM Gap’ep A1 KACHIO Ta
Bonorn. fogasaHHa nuwe 1% MFC go HasBHOro
cybeTpaTy BXe nokpallye npoAyKTUBHICTb YNakoBKK
Big 15% pno 20%.

Cnig 3ragat Npo hopmoBaHy TEXHOSOTIiK0 BOSO-
KOHHO-OMTMYHOTO ApyKy. PopmOBaHi BO/IOKHA B
yrnakoBL,j He € HOBWHKOW, asie Le Habyno 6inbloi
nonynspHOCTI 3aBASKN HOBI TEXHONONIT APYKY, sika
Jae 3MOory ApykyBaTu KO/IbOPOBY rpadiky 3 BUCO-
KOK pO34i/IbHOK 34aTHICTI0 6e3nocepeaHbo Ha yna-
KOBLji, TOMY €TVMKETKMN Ta BTOPUHHA YNakOBKa 4acTo €
3anBMMM.

BoaHi 6ap’epHi NOKPUTTS € LLle OAHUM NPUKNaA0M
6e3neyHoro martepiasny. lMoninWeHHs WoAO0 TexXHo-
norii BogHoro 6ap’epHOro MOKPUTTHA € MPEeKpPacHo
aNbTEpPHATUBOK NlaMiHOBaHVMM MaKyBa/lbHUM MaTte-
pianam. Ha BigMiHy Big, /flamiHOBaHUX KOHCTPYKLifA,
OCTaHHi BOAHI 6ap’epHi NOKPUTTA € CTilkMMK Ta nig-
[al0TbCs BTOPUHHI nepepobL.

MiKpOBI3epyHKOBI MakKyBaslbHI Marepiain Takox
MalTb MicLe cepep, CrnUCKY eKosnoriyHux. Mikposi-
3yaniszauis HUHI BUKOPUCTOBYETLCS A/151 TOro, Lo6u

Yallkn gns rapsaumx HanoiB 6yno nerwe yTpumyBaTu.
MikpomasitoHOK 3a6e3nevye Kpally pyKosTKy, Mae i30-
NAUIAHNA edhekT | YNOBINbHIOE KOHAEHCALiI0.

MaKyBaHHS XapyoBKX NPOAYKTIB HWHI NigfaeTbCcs
ONHAMIYHUM 3MiHaM, cTae Ginbll PYHKUIOHAIbHUM
Ta IHHOBALiHUM, a TakoX MICTUTb Ai04i PEYOBUHN,
AKI B3aEMOLiIOTb 3 NPOAYKTOM. Hessaxaiouu Ha Le,
nif Yac CTBOPEHHS yNakOBKN BMKOPUCTOBYIOTb Pi3HY
CMPOBWHY, sika NO-pi3HOMY Br/IMBaE Ha cam Tosap, a
TakoX Ha foBkinnA. Came ToMy OPEUYHO PO3INAHYTH
HabiNbLW NoNynspHi BUAM martepianis, siki BUKOpMC-
TOBYIOTbCSI Nifl Yac BWUFOTOB/IEHHS SIK iHHOBALLiAHOI,
Tak i TpaguuiiiHoi ynakosku (puc. 1).

AHanisyloum fJaHi, npegcraeneHi Ha puc. 1,
MOXEMO CKasaTu, Lo BUKOPUCTaHHA Taknx MaTepia-
niB, AIK TBEpAMIA Ta enacTUYHWiA NNacTuk, MeTas, nig
yac po3pobreHHs ynakoBku y 2018 poui NOpiBHAHO
3 2010 pokoMm B Kisibka pasiB 3MeHLWNNochb. Beaxa-
€MO, LLO Le NnoB'A3aHe 3 TWM, LU0 Y CBiTi FOCTPOK €
npobnema ytunaisauii Bigxogis, ToOMy nignpuemMcTaa
HamaralTbCA MiHIMi3yBaTM Yy CBOEMY BUPOOHULTBI
BUKOPWUCTaHHA BuLLe3a3HaYeHo! CUpOBUHWU. BogHo-
Yyac aKTyaslbHUM 3a/IMLLIAETLCSA CTBOPEHHS YMaKOBKU
3 nanepy, KapToHy Ta cksia. Lii MaTepiann € HainbinbLu
€KO/I0TiYHMMK, [0 TOro X NiaaatTbes nepepoobLi.

LUle uBepTb CTOMITTA TOMYy Ha Aylly HacefleHHs
B CPCP npunagano go 9 kr Bigxofis, y 3axifHii
€sponi — go 150 kr, y CLUIA Ta AnoHii — go 200 kr,
TOMY LISIKOM NPUPOAHO, WO Y 3B’A3KY 3 UMM 3apy-
GiKHI BUEHi noYasM maclTabHi goCNimMKeHHSA 3aa1s
3HUXEHHA 06CAriB BUPOOHMLTBA YMNakoBKM Ta po3-
PO6AEHHST TEXHONOTIT BTOPMHHOT Nepepobkmn Biaxoais
[3, c. 70].

CborofHi gusaiHepu BUKOPUCTOBYHOTbH pi3HOMa-
HITHI gu3aliHepcbki NpuiiOMK A/19 CTBOPEHHSA yna-
KOBKW. Mif yac Bi3yasIbHOTO KOHTakKTy 3 6yAb-AKUM
npegMeToM BiAbOyBaeTbCA 3iCTaBfeHHA nobavyeHoro
3 TUMW JIOTIYHUMU Ta Bi3yasIbHMU YMHHMKaMW, LLO
36epiratoTbCsl B Nam’siti. PO3yMiHHSI Ta BUBYEHHS
npo6semn Bi3ya/IbHOTO OLHIOBAHHSA HAaBKOMMLLHIX
npeaMeTiB BKpaii BaXNNBO 4115 An3aiiHepiB, WO npa-

Cxio

[Mamip/kapToH
TBepauil mIacTuk
Enactuynuii miuacTuk
Mertan

2010 p

[rmm

m2018 p

100 150 200

Puc. 1. CBiTOBe CNOXUBaHHS YNakoBKY 3a BUAAMuU MaTepiasnis
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UIOITh B raslysi aAu3aiiHy YNakoBKW, A€ Bi3yasibHe
NO3WLOHYBaHHA NPOAYKTY MPAMO BNAMBAE Ha ioro
npoaax, afke ynakoBka — Le nepBrMHHa KOMYHikaLis
NPOAYKTY 3i CNOX1BAYEM.

[nzaliHepn NOBWHHI rPaMOTHO BWKOPUCTOBY-
BaTW MEBHI 3ac00M B AM3aiiHi CMOXMBYOI YNakoBKH,
30KpeMa 34iicHIoBaTK BYYHWIA BMGIp MaTtepiany Ta
[04aTKOBUX nosirpadivyHnx npuinomis (Nak, BUpyokKa,
TUCHEHHS TOLLO), KOHCTPYKUi/A Ta hopm, KO/bopy,
o6pasHoro Ta rpadivyHoro pilleHHs, MOAHUX akce-
cyapiB. Cepef UikaBMX AOM3aiiHEPCBKMX MNPUIAOMIB
CbOrOAHI MOXHa BUAINTY Te, L0 3apas AusaliHepu
ynakoBK/ Mo4vasin yacTille 3BepTaTuchb A0 icTopii Ta
Tpagmuin, Wo uinikom cebe BMNpaBaoByE. TakoX Ha
NpakTuLi YacTo BMKOPUCTOBYETHLCSA MPaBW/IO «CBOE-
4yacCHOro Au3aiiHy», TO6TO 3MiHU B AM3aiiHi yNakoBKH,
npuypoYeHi A0 NeBHOI gatn abo ce3oHy. CbOrogHi,
OKpiM camMoro MpoAYyKTY, B YNakoBLi 415 HbOro MOXHa
3HainTM [JO[ATKOBI akcecyapy, 30KpeMa pekIamHi
OyKNeTn, KaneHaapi, KHWXKN peLenTiB, irpaLlku.

[ns Bi3yasibHOro NO3MLiOHYBaHHSA YNakoBKW Bavk-
NMBI NepLu 3a Bce peTesibHWIA BiAbip BCix getanem
3006paXeHHS1 Ta X B3aEMOMOB’A3aHICTb. OCHOBHUM
KpuTepieM Npu LbOMY € Ti NpeporaTueu, ki BCTAHOB-
NIOKTE CnoXusadi. 3po3ymino, Lo CycninbCTBO Ta
cycnifibHa CBiAOMICTb HE € NOCTINHNMW BEMYNHAMM,
a abCo/IITHUX peLenTiB HEe MOXe BYyTU. Y KOXHOMY
BUNaAKy AM3aiHep NOBMHEH CaM PeTesibHO BUBIPATU
CBOI po60TY Ta CniBBiAHOCUTK Ti 3 MOTEHLiAHUM CMo-
XvBayeMm npoaykuii. MNMpoTe SKWO npoaHanisysatu
LLIOA0 Bi3yaslbHOro NO3ULOHYBaHHA ek HasiBHI CbO-
FOAHI Ha PUHKY YNaKOBKM, B35IBLUM 3a OCHOBY LjiHU Ha
NPOAYKLi0, TO MOXHa CMISIMBO NPUNYCTUTK, L0 Bap-
TICTb MPOAYKTIB NPSIMO KOPENHE 3 AoXodaMu Lifbo-
BOI rpynu. B ymoBax PUHKOBOI €KOHOMIKM AW3aiiH
YyNakoBKM € BaroMoK MiATPUMKOK TOProBesibHOI
Mapku ToBapy. TOproeesibHa Mapka — Le Toin obpas,
AKWMIA NOBUHEH acoLiloBaTUCh Y CNOXMBAYIB 3 AKICTHO
NMeBHOro ToBapy, MiAKPec/oBaT MOro O0Co6MBOCTI
Ta nepesaru. HamaraHHs BMPOGHMKIB TOBapiB BUAi-
NNTUCA Ta 3aBOKOBATU aBTOPUTET Y CMOXUBAYIB Npu-
BOAUTL A0 6peHa-6inanHry (“brand building”), T06T0
CTBOPEHHS Ta MPOCYBaHHA HOBUX TOProBeSIbHUX
Mapok ToBapiB [5, c. 301]. Ayxe BaxnuMBy ponb Yy
LbOMY Bifirpae NnpogymMaHuii Au3ainH ynakoBKu.

dopma ynakoBKW Bifirpae He MeEHLl Bax/MBY
posb Mig Yac Nokynku Toeapy. Popma € BaX/IMBUM
HeBepbalbHMM 3ac060M KOMYHIKauil 3 KopucTyBa-
yeMm, BMN/MBaAKOYM Ha MOro MiAcBiAOMICTb. IHHOBaUHI
PilLEHHs, NoB’A3aHi 3 (POPMOIO YNaKOBKW, MOXYTb
MUTTEBO BUAISIMTU YNakKoOBKY cepep, TOBapiB KOHKY-
peHTiB. Mig Yyac CTBOPEHHS CNOXMBYOI Tapu dopma
CTa€ HeBiL'eEMHUM aTpubyTOM TOProBESIbHOI MapKu,
OOHVM 3 efleMeHTIB igeHTudikauii 6peHay. B npoueci
CTBOPEHHA (QOPMM YMaKOBKU BpaxoBylOTbCA 6e3-
Niy HIOAHCIB, WO BUXOAATb 3a pamMKu An3aliHepCbKoi
pob6oTu, a/pke NpUAINISAETLCA 0Cco6nMBa yBara epro-
HOMIYHOCTI, TO6TO 3PYYHOCTI Y BUKOPUCTaHHI Ta BUTO-

TOB/IeHHI. CbOrofHi CKAAHI Ta NACTUKOBI NJISILLKN
HecTaHAapTHOI dopmn i cknagHi penbedHi getani
BCe Ginblie it Ginblue cTaTb NONYASPHUMU, a AesKi
PiLLEHHS € HaBITb AyXe BULLYKaHUMWU.

Mig 4yac po3po6neHHs ynakoBKM CNif BpaxoBy-
BaT! BCe OiSIbLUNIA IHTEPEC CnoXKBadiB 4O TOBapIB,
AKi 3a6e3neuyioTb OXOPOHY HaBKO/ULLHBLOMO cepej-
OBWULLLIA, TOMY Mig Yac CTBOPEHHS YNaKOBKM C/lif, Npo-
Aymatn MOXUBICTb i yTunisauii abo BTOPUHHOTO
BUKOPUCTaHHS.

O6pa3HOo-3HaKoBa MOBa y Cy4acHOMy rpacivyHomy
An3aliHi B Hawii kpaiHi 6epe noyaTok 3 yKpaiHCbKOT
HapogHoiI TBOpYOCTI, Ae 6ynu cchopmoBaHi TpaguLil
CTBOPEHHSA 3HaKOBMX CTUNI30BAHUX 3006paxeHb. Ll
Tpaauuii 6ynn 06yMOB/EHI TEXHOJOFIE BUrOTOB-
NeHHs BUPOG6IB, a TakoX perioHaflbHUMW TBOPYMMU
[OOCSAITHEHHAMW. Hanpuknag, B YKpaiHCbKIl TexHIL|
KnaMMmapctBa abo BULIMBKM 306paxyBasibHi  ene-
MEHTU BUKOHYBA/INCA 3arasloM Ha OCHOBI TPUKYTHUX
ab0 pom60BMAHMX hOpPM, 260 CTBOPEHHS PUTMIYHOTO
pAaay NpsMUX Ta XBWIACTUX CMYTL. Y cyyacHOMy rpa-
hiyHOMY AM3aiiHi Takuii Npouec BiATBOPEHHS roso-
BHMX SIKOCTEN 306paxyBa/lIbHOTO 06’€KTa Ha OCHOBI
BMKOPUCTAHHA TifIbKM OAHOMO TWMY TFEOMETPUYHNX
oopM 3i 36EPEXEHHSIM NOro 3arasibHUX XapakTepuc-
TUK OTpMMaB Ha3By MeToay dhopmanisauii. Llein metoz
3aCTOCOBYBaBCS B MPOEKTHIli NpakTuLi B ycix Hanps-
Max Au3aiiH-4isNbHOCTI, NPOoTe Halbifboro 3Ha-
YEHHS1 Ta NOLUMPEHHS HAaBYB Yy rpadiyHOMy AM3aiiHi,
30Kpema B Am3aiiHi nakyBaHHs, OCKIJIbK/ AA€ MOXN-
BICTb CKOMMOHYBaTU Ta BPIBHOBaXWNTN €1EMEHTM rpa-
(oi4HOrO pieHHsT 3 POPMOTBOPHMMUN XapakTepUcTu-
Kamu camoi ynakosku [1, c. 47].

HamaraHHi CTBOpPEHHSI HauiOHa/IbHOro Au3aiHy
ynakoBKu OGinblle CMOCTEPITAETLCA BCE X Taku Yy
3axigHuX perioHax KpaiHW, Ae [AeKOpaTUBHO-YXUT-
KOBE MWCTELTBO € Oifibll PO3BMHEHWM Ta Hauio-
Ha/IbHO Hacu4YeHuM. «B YkpaiHi icHyt0Tb nepegymoBu
[0 B3aEMOAOMOBHIOKUMX, B3aEMo3barauvytoumx rap-
MOHIHUX fjil MK perioHaMu y ranysi An3aiHepcbKoi
crnpasu, KOTPi 3 NAVMHOM Yacy MalTb LUAHCK PO3BU-
HyTUCA Y BiK HaLiOHa/IbHO OPIEHTOBAHOIO AM3aiHy»
[2, c. 15]. MoTar OO CTBOPEHHA came YKpaiHCbKOi
YNaKoBKM BiA0OpaXaeTbCsA B 4aCTO BXUBAHUX MOTU-
BaX, XapaKTepHUX ANs YyKpaiHCbKUX HapoAHWX Tpa-
Onuiii, 30KkpeMa 300paXKeHHST KasIMHW, COHSILLUHUKIB,
CTW/TI30BaHUX MJINHIB, KPUHULb, YKPATHCbKUX XaTok,
HauioHa/IbHOro BOpaHHA Ta arpubyTukun, HapoOHUX
npoMucniB Ta BUAIB AisnbHOCTI. Lle moxHa noba-
unTK, HaNpuKNag, Ha 3paskax yrnakoBKU A/15 HanoiB:
KepamivyHuiA WTod) y BUINsAAI YKPaiHCbKOrO Ko3aka 3
JeTastizalieto yKpaiHCbKOro HalioHaIbHOro BGpaHHs,
noflapyHKoBa ynakoBKa 3 [epeBUHU ANS Fopinku y
BUINAAI BO3Y, SKUIA TArHE BiN Towo [2, c. 19].

B YkpaiHi MM MOXeMO nobaqunT 3paskm ausaiiHy
CMOXMBYOT YMaKOBKW, CNpsIMOBaHi Ha iHTepHaLio-
Ha/NlbHY Ta HauioHaslbHy Teuito. |.B. KOpueHko nig-
Kpecnoe: «B ymoBax nNoniTMYHOro, €KOHOMIYHOro
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IHOPACTPYKTYPA PUHKY

Ta [yXOBHOrO BiAPOMXEHHA YKpaiHU AK He3as1eXHOi
[epXaBy aKkTya/lbH/M 3aBAaHHAM BUCTYNae ii BUXif,
Ha CBITOBUI PMHOK 3 MPOMO3KULIED BUCOKOSKICHOIO
TOoBapy, L0 3060B’A3yE KpaiHy, OKpiM TOro, martu
N opuriHanbHe 06/MYYa CBOET AM3aliH-NPOAYKLi»
[6, c. 58]. CnpaBgi, CbOroAHi B YkpaiHi HegocTaTHbO
MaTepiasibHO-TEXHOOTIYHUX MOX/IMBOCTEN 415 CTBO-
PEHHSA BUCOKOSKICHMX 3pa3KiB ynakoBku (Hanpuknag,
CKNSAHUX NAAWOK). MoegHaHHA Tpaaunuiii hopmMoyTBO-
PEeHHS HapOAHUX YMINbLIB i3 Cy4acHUM piBHEM TEXHO-
noriyHux npouecie (abo ix mogeneit), CBITOBMMM Npo-
No3nLSIMU HacyYacHIWNX mMartepianiB gacTb 3Mory
NigHATM npouec hOPMOYTBOPEHHS Ha SKICHO HOBWIA
piBeHsb [6, c. 58].

BUCHOBKMU 3 NpoBeAeHOro AocnigKeHHA. Takum
YMHOM, CYYaCHWI BITYM3HAHWUI MaKyBas/lbHUA PUHOK
PO3BUBAETLCA AyXe CTPIMKO, NPpoTe 3 AeAKUM BigcTa-
BaHHSIM Bif, CBITOBMX TEHAEHLIA. BiAKpUTTA KOPAOHIB,
MOI3AKN Ha BUCTaBKM A0 iHLWMX KpaiH 3HAYHO MPUCKO-
PIOIOTb 3POCTaHHS PUHKY, ake 30iMbLUYTLCA 06CArn
Pi3HUX NOrO CermeHTIB, 3'ABNSAIOTLCA HOBI HiLli. Jluwe
3 NepexofoM A0 PUHKOBUX BIAHOCWMH Yy Hawili kpa-
THi NoYaB aKTMBHO PO3BMBATUCA MOMUT Ha YMNaKOBKY
He3BUYaliHOro An3aiHy. FAKWO We AecAaTb PoKiB TOMY
NOMNWT Ha TakKy YNakoBKY 3a[0BOJIbHSABCA NepPeBaXkHO
3a paxyHoK iMMNopTy, TO 3apa3 BUPOOHULTBO YNAKOBKM
aKTUBHO 3pOCTaE i y Hawwili KpaiHi. Bucoki TexHonorii
3Haxo4AaTb CBOE MPAKTUYHE 3aCTOCYBaHHS.
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FORMATION OF MEASURES OF INFLUENCE ON THE CONSUMER BY INNOVATIVE PACKING

The purpose of the article. The purpose of the study is to determine the characteristics and types of
innovative packaging materials, the study of factors that predetermine their development. Focus on packaging
interactions with the environment. Classification of the features of visual perception of consumer packaging, as
well as analysis of theoretical aspects of innovation packaging, definition of its role and application.

Methodology. Technological progress, quality, safety and increased competition have led to the need to
modernize packaging that is marketed. Expectations and requirements for the packaging of goods are con-
stantly increasing. Nowadays, a significant reason for the introduction of innovative packaging of food products
is the problems associated with the use of materials that, while protecting the product from damage and having
certain benefits, are extremely harmful to both the environment and the person.

Results. Packing of goods becomes more and more innovative and popular. One example of innovative
packaging is Chill Buddy, a so-called light insulating material that offers an environmental alternative to unsta-
ble foam polystyrene (EPS). Although it is currently used only for the manufacture of refrigerated bags, experts
are confident that the technology of isolation Chill Buddy in the near future will also be used in the packaging
of ordinary goods.

Another material is microfiberated cellulose (MFC), made from plant wastes and less rigid than carbon fiber
or glass, is a durable material that makes the packaging stronger, creating a barrier to oxygen and moisture.
Adding only 1% of MFC to an existing substrate already improves packaging performance by 15 to 20 per-
cent. Water barrier coatings are another example of safe material. Micro-pattern packaging materials are also
among the list of environmental.

Today, designers use a variety of designer packaging techniques. Designers should use appropriate means
in the design of consumer packaging in an appropriate way: the choice of material and additional printing tech-
nigues (varnish, cutting, stamping, etc.), designs and shapes, colors, figurative and graphic solutions, fashion
accessories, etc. For the visual positioning of the packaging it is important, first of all, to carefully select all the
details of the image and their interconnectedness. The main criterion here is the prerogatives that consumers
establish. The form of packaging plays no less important role in the purchase of goods. The form is an impor-
tant non-verbal means of communicating with the user, affecting his subconsciousness. Innovative packaging-
related solutions can instantly isolate packaging from a range of competitors.

Practical implications. When creating any packaging, it is also important to remember that the appear-
ance, shape and fonts are another important element in the visual perception of the product by the consumer.
Therefore, the most reasonable combination of aesthetics and environmental compatibility in modern packag-
ing should guarantee a quality product.

Valueloriginality. When developing packaging, one should take into account the increasing interest of
consumers in products that provide environmental protection. Therefore, when creating a package, consider-
ation should be given to the possibility of its disposal or reuse. Thus, the modern domestic packaging market
develops very rapidly, however, with some lag behind world trends. If even ten years ago demand for such
packaging was satisfied mainly due to imports, now the production of packaging is also growing in our country.
High technology finds its application practically.
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