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Y cmammi posasisHymo nputiomu ma mex-
Hos102ii yrpas/iHHsg mBopYUMU cmapmanamu
B YKpaiHi, opaaHi3ayiliHuli KOMIM/IeKC HOBO20
cyyacHoeo 6i3Hecy ma BUCBIM/IEHI OCHOBHI
npob6/iemMu KepyBaHHs1 ma peaysitoBaHHs1 Qisi/ib-
Hocmi Wo00 (hiHaHCYBaHHS, BrPOBAAKEHHS
ma opeaaHizauii ybo2o 6i3Hecy B8 YkpaiHi 3
0271510y Ha Cy4acHi csimosi meHOeHyii kpea-
musHoeo nidnpuemHuymsa XXI cmoaimmsi.
Takox BUCBIM/IEHO MePCreKmusU Po3BUMKY
cmapmari-komnaHil sik HoBOI (hopMu Masio20
ma cepeoHb020 6i3Hecy. 3asHadyeHo mex-
Hosoeii BBe0eHHsT IHHOBaYIlHOI OYMKU, IHHO-
Bayili ma IHHOBayilHUX MPOYECci8 Ha PUHKY
COYiOKy/IbMypHOI cchepu, Wo € HeobXiOHUM
07151 3a6e3neyeHHsT e(heKmuUBHO20 DYHKUIOHY-
BaHHsI MIONPUEMCMB KpeamusHO20 CeKmopy
B yMoBax esiobasisayii ma nepeHacuyeHocmi
PUHKY mosapig ma roc/ye. Bucgsimsexi dome-
rep He docums po3pobsieHi Kpumepii ma cuc-
mema MoKa3HUKIB OUiHKU eghekmusHOCMI rio
yac BuUbOpy Oxepes (biHaHCyBaHHSI MBOPHUX
cmapmaris, @ makox NuUMaHHsi 3 BU3HaYeH-
HAIM onmuMaJTbHOI cmpyKmypu oxepes hiHaH-
CcyBaHHs1 Yux nionpuemcms.

KntouoBi cnoBa: cmapmar, nionpueMHUymaso,
KpeamusHa €KOHOMIKa, biHaHCyBaHHSI, Gi3HeC,
iHHOBayitiHa OyMKa.

B cmambe paccMompeHb! npuembl U MexHosI0-
2uuU yrpas/IeHusi mBopYeCKUMU cmapmanamu
B YKpauHe, paccMOmpeH OpaaHu3ayUOHHbIU
KOMI/IEKC HOBO20 COBPEMEHHO20 busHeca U
0CBEW|EHbI OCHOBHbIE MPO6/IEMbI YrpasIeHUs!
U peaysiuposaHusi 0esmesibHoCmu o (huHaH-
CUPOBaHUH, BHEOPEHUIO U OpaaHu3ayuu 3mo2o
6usHeca B8 YkpauHe, y4umbiBasi COBPEMEHHbIE
MUpPOBbIE MEHOeHYUU KpeamusHOo20 rpeonpu-
Humameniscmsa XXI Beka. Takxe ocsewjeHbl
repcrekmusbl pasgumusi cmapman-KomnaHull
Kak HoBoll hopMbl Masio20 U cpedHe20 bu3Heca.
YKaszaHbl mexHos1o2uu B8oda UHHOBAUUOHHOU
MbIC/U, UHHOBayul U UHHOBAUUOHHBIX MpO-
yeccos Ha pblHKe COYUOKY/IbMypHOU cohepsl,
Heobxodumble 07151 obecriedeHus1 aghghekmus-
HO20 (hyHKYUOHUpOBaHus npednpusimull kpea-
MUBHO20 CeKmMopa 8 yC/108USIX 2/106a/1u3ayuu u
repeHachILeHHOCMU PbIHKA MOBapo8 U yCriye.
OcseuwjeHbl 00 cux rMop HedocCmamo4yHO pas-
pabomaHHble Kpumepuu u cucmema rokasa-
mevieli oyeHKU aghghekmusHOCMU npu Bbibope
UCMOYHUKOB  (hUHAHCUPOBAaHUSI  MBOPYECKUX
cmapmarios, a makxe 8ornpock! o orpedese-
HUKO onmumasibHoOU CmpyKmypbl UCMOYHUKOB
chuHaHcuposaHusi amux rpednpusimud.
KnioueBble cnoBsa: cmapmar, npednpuHuMa-
mesibCmBo, kpeamusHasi SKOHOMUKa, (hUHaHCU-
poBaHue, 6U3HEeC, UHHOBAUUOHHAS! MbIC/lb.

The article deals with methods and technologies of management of creative startups in Ukraine, considered the organizational complex of new modern
business and highlighted the main problems of management and regulation of activities related to the financing, implementation and organization of this
business in Ukraine, taking into account contemporary world trends of creative entrepreneurship of the XXI century. Also, prospects for the development of
startup companies as a new form of small and medium business are highlighted. The technologies of introduction of innovative thought, innovations and
innovative processes on the market of socio-cultural sphere are indicated, which is necessary for ensuring efficient functioning of enterprises of the creative
sector in the conditions of globalization and overcrowding of the market of goods and services. The criteria and system of indicators of effectiveness estima-
tion, which are not sufficiently developed at the time of choosing sources of funding for creative start-ups, as well as the question of determining the optimal
structure of sources of funding for these enterprises are not yet highlighted. The trends of the annual indicators in the sphere of small and medium business
in Ukraine, as well as the constant growth of the number of new companies, are becoming more and more attractive for foreign and domestic investors.
It is outlined the opportunity for all creative people to embody their ideas, thus introducing innovations in science, services, business and other spheres
of life. Considered and pointed out the considerable innovative potential, which in the future will increase the competitiveness of the country and further
development of the intensive type. The main importance of the activities of creative startups in the context of economic activity was revealed. The factors
that influence the choice of sources of external financing of creative startups are analyzed and systematized, their specificity and diversity are isolated and
analyzed. The reserves of raising the level of entrepreneurial activity in the socio-cultural space by introducing and implementing creative enterprises in the

economy and culture are outlined.

Key words: startup, entrepreneurship, creative economy, financing, business, innovative thinking.

MoctaHoBKa npoGsiemu. lpuiioMn Ta TEXHO-
Norii COLIOKYNbTYPHOIO MPOEKTYBaHHA HaLloro 4acy
CTPIMKO pO3BMBAOTLCSA Ta MatoTb LUMPOKY cdhepy
3aCTOCYBaHHS Ha PIiBHI iHLWIMX NPOLECIB XUTTEAiS b-
HOCTI noanHKW. Topsas i3 KNnacMyYHOK EKOHOMIKOH 3a
OCTaHHi pOKM HabyBa€ BaroMoro 3Ha4eHHsi HOBUIA Tep-
MiH «KpeaTuBHa eKOHOMiKa» Lo i€ Ta pO3BMBAETLCA
pa3oM i3 KpeaTUBHUMU iHAYCTPISMW CBITY. «TBOPYMIA
6i3HeC», abo Gi3HEeC i3 3aCTOCYBaHHAM MPOAYKTIB Ta
MOC/yr TBOPYOro HaNpsIMy, — Lie MOZAHO Ta HE3a/1eXHO.
Y 6araTbOX KpaiHax CBITY 3a OCTaHHi POKW CTPIMKO
Haby/l0 BaroMOro 3HaYeHHs Ta BMOKPEMWIOCH B
OKpeMWn TN KpeaTMBHOIO MiANPUEMHULITBA NOHATTA
«cTapTan», Tak 3BaHuli «Masuii Gi3Hec», Lo 3acTo-
COBYETbCA B TEXHIYHIi, iHhopmauiiHili, IT-cchepax.
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Oco06/1MBOro 3Ha4YeHHs cTapTanu HabyBatoTh i B Kpea-
TUBHOMY CEKTOPI COLiOKY/IbTYPHOT cdoepu.

AHauli3 ocTaHHIX gocnimkeHb i ny6nikayii. Teo-
PETUYHI 3acaayn OOCAIMKEHHS 3 NUTaHb cneynudikn Ta
nosiBn (peHoMeHy ctapTarnis B eKOHOMIYHOMY CEKTOpI
Ta Pi3HOBUAIB mKepen ix (piHaHCyBaHHs 6ynu Bigobpa-
KEHI B pob0Tax Takmx BifjoMMX HayKoBLB, 5K E. HikbaxT
(1993), I. BnaHk (2009), I. 3aTkiBCbKMIA (2007) Ta iH.

MocTtaHOBKa 3aBpaHHA. MeTa cTatTi nonsrae y
[OCNiIKEHHI KOMMNIEKCY opraHizaLlii Ta BNpoBaKeHHS
cTapraniB Ha eKOHOMIYHOMY PUHKY COLLIOKY/NBTYPHOrO
CEKTOpY, pi3HOBMAIB Ta Npuknaais iHaHCyBaHHSA nif,
yac 3anycKy Masoro 6i3Hecy B COLOKY/IbTYpHIli cdepi,
BU3HAYEHHI KpUTEPITB Ta OLiHKM e(PEKTUBHOCTI Nig Yac
BNGOpPY mKepen doiHaHCyBaHHS TBOPUYMX cTapTanisB Ta
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X 3HaYeHHA B KpeaTMBHOMY NiANPUEMHULTBI, SKi, AK
Hacnigok, MOXyTb 3a6e3neynTu coLiasibHO-eKOHO-
MIYHWA PO3BUTOK KpaiHM Ta 3POCTaHHSA MPUOYTKIB Y
6i3Hec-npocTopi. TeopeTuko-MeToA00rYHa OCHOBa
OOCNIMKEHHS TPYHTYETLCA Ha MPUHLMNI KYNBTYPHO-
iCTOPUYHOIO Ta aHasliTUYHOro niaxopAis, Ak Aat0Tb
3Mory BMCBIT/HOBATU NPOLEC NOSBU Ta CTPIMKOTO PO3-
BUTKY TBOpPYMX CTapTarnis 3 OXOM/IEHAM €KOHOMIYHOIO
PVIHKY COLLIOKY/IETYPHOIO CeKTopy. BMKOprncTOBYyOTHCSA
METOAMN:  €BONOLiAHNA,  NOPIBHA/IbHO-ICTOPUYHWIA,
PYHKUiOHa/TbHWIA.  OTpuMaHi  pe3ynstatn  IpyHTY-
IOTbCA Ha MOJTOXXEHHSAX TEOPIil YTBOPEHHSA Ta NosiBu
(beHOMeHY TBOpUMX CcTapTanis, HayKoBMX Mpauax
NPOBIAHMX BITYUIHAHUX | 3aPYODKHUX YYEHWUX LLOA0
opraHisauii Ta peanizauii NOAIGHNX COLLIOKYBTYPHUX
MPOEKTIB Y COLIOKY/bTYPHOMY CepefoBuLL YKpaiHu
Ta pesysbrarax BNacHux 4OC/iLKeHb aBTopa.

HeBwupilweHi nuTaHHA. B ymoBax CBiTOBOI rnobasii-
3auji, CMHTEe3y AisANbHOCTI Ta 3pOCTy TBOPYOro MOTEH-
Ljasy CcycninbCTBa, WO NPMBOANTL A0 CTPIMKOT 3MiHM
€KOHOMIYHOI cuTyaLii B KpaiHax, BUBYEHHS orny6niko-
BaHUX Mpaupb i NPaKTUKM NiANPUEMHNLBLKOT AiS/TbHOCTI
CBigUMTb MPO HEAOCTATHE BUCBIT/IEHHS MPVHLUMNOBO
BaXX/IMBUX NUTaHb, MOB’A3aHUX i3 POPMYBaHHSM edpek-
TUBHOI MONITUKM mKepen iHaHCYyBaHHSA 3 ypaxyBaH-
HAM cneuundikm NigNPUEMCTB COLOKY/BTYPHOI cdepu.
[oTtenep 3anuwalTbCA He [AOCUTb PO3PO6IEHUMU
KpuUTepii Ta cucteMa noKasHWKiB OLjiHKM e(PDeKTUBHOCTI
nig yac Bnbopy mxepen tiHaHCyBaHHSA TBOPUMX CTpa-
Tanis, a TakoX MUTAHHS 3 BU3HAYEHHAM ONTUMaUIbHOT
CTPYKTYpY mKepen piHaHCyBaHHS LMX MigNpUEMCTB.

Buknag OCHOBHOIO Martepiasly [OCHiAKEHHSA.
Y cyyacHUX ymMOBax EKOHOMIYHOMO PO3BUTKY MOXHA
cnocTepiratin BeNNKy KislbKiCTb 3anyckiB HOBUX MPOEkK-
TiB, LLO MOB'A3aHO 3 PO3POO/IEHHSAM TEXHIYHNX 3acobiB
L7191 CTBOPEHHS NOAJGHUX NPOEKTIB A151 GiNbLL LUMPOKOTo
CNEKTPY, HXK LLe ANns cneuianicTis. [19 3a6e3neyeHHs
epeKTMBHOro (pyHKLiOHYBaHHA NianpuemMcTBa Heobxia-
HVYMM B yMOBaX r/io6asizaLii Ta nepeHacu4eHoCTi PUHKY
TOBapiB € TEXHO/Orii BBEAEHHS IHHOBALJAHOI OyMKW,
iHHOBALLii Ta iHHOBALLiHUX NpoLeciB. OgHMM i3 Npukna-
[iB IHHOBaLjiHNX NpoLeciB € cTapTan. B ocTaHHI Kinbka
pOkiB NoAjibHe ABYLLE | BXMBaHWI TEPMIH € AOCUTb NoMy-
NSApHMM | obroBoptoBaHUM. OfHaK He 3aBXau | He BCi
PO3yMitOTb CyTb LIbOTO MOHATTS i creumndiky noro goiHaH-
CYBaHHsi, Ha BigMiHHY Bif, iHLUMX TUMiB Gi3HECY.

B ymoBax cBITOBOiI rnobasisalii, CMHTe3y gisnb-
HOCTI Ta 3pOCTaHHs TBOPYOro NOTeHLiay cycnifibcTBa
€KOHOMIYHa cuTyaLis B CBITi CTPIMKO 3MIHIOETLCS.
3 KO/0CaU/IbHOK CTPIMKICTIO 3pOCTaE i nossa HOBUX
TOBapiB UM MOC/Yr Ha PUHKY 30yTy, LIO 3YMOBJIHOE
BUTICHEHHS igeil uM nonepeaHbo AOMIHYHUMX TOBa-
piB. KpeatuBHe NiANPUEMHULTBO Ta BUPOOHMLTBO
HauifeHi Ha 3a40B0JIEHHA NOTPEO Ta MakCMasIbHOro
NONWUTY CNOXMBAYIB Ta CNPUSAIOTb 3POCTaHHI0 NPUBYT-
KiB y Gi3HECI, WO CyTTEBO BN/IMBAE HA PO3BUTOK KY/lb-
TYPHOI Ta eKOHOMIYHOI cthep XUTTA Ha PiBHI OKPeMOT
KpaiHu Ta y CBITOBOMY MaclUTabi 3arasiom.

MigNpPUEMHULITBO | cTapTany HUHI Ha cryxy. MNpo HKX
MULLYTb, FOBOPATb, X 06roBOpPIOKOTL. PO3BUTOK CBOrO
Gi3Hecy — Le SKuiiCb TpeHa, SKoMy NOTPIGHO crigyBaTy.
TvM He MEHLLIE Lie BUXOAWTb Aasieko He y BCiX. MOX/IMBO,
piv y TOMY, WO no4vaTkiBLi-6i3HECMEHN HEe MOXYTb npa-
BW/IbHO BU3HAYNTY cdoepy, B SKiid XOTinm 6 po3BmBaTucs.
30BCiM Hei@BHO Y CBITi 3'ABMNACcCA HOBa Tedia — kpea-
TMBHE NigNpUEMHMUTBO (creative entrepreneurship).
MoxnmBo, Le caMe Te HOBOBBEAEHHS, sike [OMNOMOXe
3HaliTV iIHHOBAaUiHI Nigxoan Ao GisHecy.

Y BY)XYOMY pPO3YMiHHI KpeaTuBHe MNiAnpUEMHU-
LTBO BigHOCUTBCA A0 Gi3HECY, KNI NpaLoe B Mexax
KyNbTYPHUX | TBOPYMX IHAYCTPINA. Y Pi3HNX KpaiHax Ui
raslysi MatoTb Pi3Hi BU3HAYEHHSA, ane B NpUHLMNI Kpe-
aTUBHE NiANPUEMHULTBO BKOYAE B cebe chepu, ski
I'PYHTYIOTBCA Ha KyNbTYPHIA TBOPYOCTI i Kanitasnisy-
I0Tb IHTENEKTYya/IbHY B/1ACHICTb.

Y 3arasibHOMYy CeHCi «cTaptan» — Le npouec
peanizauii abcontoTHO HOBUX Gi3Hec-igei B KOPOTKI
TEPMiIHM 3 MiHIMa/TbHUMK (DIHAHCOBMMUK pecypcamu.
Crapran noegHye B cobi (oyHKLT, AKi CbOrogHi 403BO-
NATb MoMy DYHKUiOHYBaTU B CKAaAHWX YMOBax
CYYacCHOro pYHKY. OCKINbKM CyYaCHUA PUHOK JOCUTb
HecTabiNbHWIA | XUTKWIA, NIANPUEML LUYKalOTb HOBI
ifel, MOX/IMBOCTI Ta Migxoan A0 X BUKOPUCTaHHSA y
CcBOeMY 6i3Heci. CTapTan € HOBOK MepCcrnekTUBHOK
dhopMOto BefleHHS Gi3Hecy B YkpaiHi. Came 3aBASKM
pO3BMTKY TakMX OpraHisauiii Ta komnaHii B Ykpa-
THi BMPIWYETBCA NUTaAHHA Masloro Ta CepefHboro
6i3HecCy, SKMIn 3rogoM CTaHe BEJIMKOK KOMMAHIEH,
MaTMMe BMCOKOTEXHOOrYHY NPOAYKLIt0 i po3BuBa-
TYMe NiANPUEMHULBKNI CEKTOP.

Mporpec TexHIYHOro MpoLuecy He € 3aBAaHHAM
ctaptaniB. OfgHakK UiZIKOM MOX/IMBO B MeXax OfHIel
HEeBeNNKOT KOMaHAWM CTBOPUTW  YHIKaNbHWIA  Npo-
rpaMHuii NPOAYyKT, SKUA Hadae Moro KopucTyBadam
IHHOBALiHI NOCNYTN | AKWIA MOXE BUSABUTUCA PI3KO
nonynspHUM i 3atpebyBaHnM y Hanbnmxk4oMy maii-
6yTHLOMY. Tak camo He KPUTUYHO CK/1afHO CTBOPUTU
7 yHiKasibHY KOMOGIHaLj0 «3ani3a» pasom i3 3abesne-
YEeHHSIM 0ro po60TY NPOrpaMHNM KOMM/IEKCOM.

[onoBHOKW npo6nemMol0 A1 PO3BUTKY cTapran-
KOMNaHili B YKpaiHi € BiACYTHICTb MiATPUMKN 3 BOKY
OepXaBu. YKpaiHCbKi KOMMaHii He 3alikaB/eHi iHBec-
TyBaTy CBOI KOLITW B HOBi MPOEKTU 3 [AOBroCTPO-
KOBVMMMW NPUOYTKaMW, OCKI/IbKM BOHW BBaXalOTb iX
HefocTaTHbO MPUOYTKOBUMUK i OOMEXYHOTb PU3NKU
aedonTy. Ha wnaxy go iHHoBaui ypsga, sk npasuso,
CTae NepeLuKosoro, fKa i€ 3a paxyHOK yXWUIeHHSs Bif,
PO3pPO6AEHHS IHBECTULIIHNX NPOEKTIB.

Ockinbkn cTaptan — uUe nignpueMcTBO, TEPMIH
«CTapranep» € MeBHOK MipOo CUMHOHIMOM cnoBa
«nignpuemelb». AMKe ChNpaBXHii  NOBHOLIHHWI
cTapTan € NOBHOLHHUM 6i3HECOM.

3a poAom 3aHATb i npoduecii cTapTanep Moxe
OyTW He TiNbKK Gi3HECMEHOM, ane Ii 3alimaTucs pos-
PO6/IeHHAM, MPOEKTYBAHHAM, BYyTW iHXeHepom abo
€KOHOMICTOM.
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HuHi € 6araTto cnocobis peanisayji ctaptanis i nepe-
BTiNIEHHSA X B yCMiLWHWIA BI3HEC, SKWIA NpuHece Joxia,.
CnpuaTAMBAUM (PaKkTOPOM BWHUKHEHHS CTapTanis €
HEMNoOBOPOTKICTb BENMKUX KOMMaHin. OCTaHHi yChillHO
eKCn/yaTyloTb y)XXe HasiBHi NPOAYKTW, & OT CTBOPUTU
HOBI BUSIB/IAETLCSA AOCUTb HENerko. ToMy BesIMKi KOM-
naHii 4yacTto KynytTb YCNilUHi cTapTanu. YChiWwHICTb
cTapTany 3a1eXuTb Bif, HasIBHICTb | NOEAHAHHS TPbOX
(hakTopiB: ifel, BUKOHaBLiB Ta iHBECTOPIB.

HesBaxatoun Ha HecTabiflbHy eKOHOMIYHY Ta Mnosi-
TUYHY CUTYaLLi0 Ta Gararo iHWNX HECMPUSAT/IMBUX (DaKTO-
piB, YKpaiHLj po3BMBALOTb YCMILLHI KOMMaHIT «crapTarn.
CborogHi B YkpaiHi Hanivyetbcs 61m3bko 3000 ctapTan-
komnaHili [1]. KinbkicTb cTapTan-komnaHii 3pocTae 3a
[0NOMOroH MKHapOAHMX Ta MICLEBUX iHBECTOPIB. 3BU-
yaiiHo, He MOXHa CcKasaTu, Lo abCo/THO BCi KOMNaHil
€ Nigepamu pyHKy. Hali6inbLu yCrillHMMK cTapTan-KoMm-
naHisMu € Ti, XTo npavtoe B IT-cdepi.

PuHok IT Ma€e 3Ha4yHWiA MOTEHUjas | TEHAEHLUiO A0
PO3LUMPEHHS, WO € 6arogatHMM I'pyHTOM As1sl iHBecC-
TWUi/A, OCKINIbKM Lie CBiAYNTb MPO 3POCTaHHS Kislb-
KOCTi KOpuMCTyBauiB |HTEPHETY. YKPAIHCbKUIA PUHOK
IT-cTapTan 3apa3 3Hax0AUTbCA B 3aPOLKOBOMY CTaHi
i ANSA YKpaiHu Mae Benvke ManbyTHe.

Cepep, HaliBigomiwmnx IT-cTapnanis BUAINSAIOTH :

1) Facebook;

2) Twitter;

3) Myspace;

4) Bebo;

5) Wikipedia;

6) Whatsapp;

7) Google;

8) Paypal;

9) Youtube;

10) Flickr.

€ TakaTeHAeHLis cepes BiTYM3HAHUX I T-cTapTanis,
MOTEHLIHO YCMILWHNX NPOEKTIB: X04Ya BOHW | CTBO-
proOOTLCA B YKpaiHi, 1X iHBeCcTuujii BigdyBalTbca 3a
KOpAOHOM. Halibinbl Bigomi cTapTanu Tenep aco-
Lilol0Th 3 YKpaiHot nvwe 3a 6iorpadieto 3aCHOBHU-
KiB — (Pi34HO uM OPUANYHO BOHWU NepebysBatoTb 3a
KOPAOHOM, 3asly4yaloTb TyAuW IHBECTWUIT i, 3BMYaliHO,
nNaTaTb NogaTku. BinbLWiCTb YKpaiHCbKMX I T-NPOEKTIB
OpIEHTOBAHI Ha CBITOBUI PUHOK. [19 6aratboX ykpa-
THCbKUX MPOEKTIB OAHUM 3 iHBECTOPIB € iXHili K/TIEHT.

3BuyaiiHo, y pasi pedpopmyBaHHs 3aKOHOAABCTBA
€ NepcrnekTrBa, Ska A03BO/Tb N0ASM iHBECTyBaTu.
CborofHi Habupae 06epTiB HOBWIA BUA KpayadaH-
OVIHTY — L@ MOX/MBICTb pOGUTY OHNAlH He NOXepT-
BYBaHHSA, a iHBeCcTuLUil. BignosigHO [0 YKpalHCbKOro
3aKOHO4ABCTBA, JI0AMHA e He MOXe iHBecTyBaTu
B cTaptanu. lNniarcopmu, SKi NpeacTasfeHi B Ykpa-
THi, Hanpuknag «Benvka iges» abo npoekT «MicbKuii
NpocTip», € couiaNibHO BiAMNOBIA&/IBHUMUK MOXeEPT-
BaMu, a He NpsiMUMIK iHBeCTULissMK. Mnatdopma Kpa-
yathbaHanHry € nnatopmoro K ae-hakto HoBa KOM-
naHisi, sika 36mpae rpoLli i Npogae CBOT akLii BE/MKIi
KiNIbKOCTI OCi®.

wl:yl Bunyck 27.2019

Ak 3a3Havae B. dininnos, 6i3Hec-iHKy6aTopu
BMUCTYNalOTb  MOTYTHIM  IHCTPYMEHTOM  NiATPUMKM
Masioro Ta cepefgHboro 6i3Hecy [2, ¢. 209]. bisHec-
iHKy6aTOp¥ BUCTYNal0Tb NOCEPeaHMKaMM MK HOBUMU
npoekTamun i camnumm iHBecTopamu, SKi piHaHCYTb
peanizaLito cTaptan-komnaHii. Bcboro B YKpaiHi
X Hanivyetbcs cim: Eastlabs, iHUB, HappyFarm,
Growthiip, Wannabiz, Voomy IT-napk i Polyteco [2],
3BiCHO, Lie He Tak 6araTo, K y KpaiHax €sponu. Yygo-
BMM Mpuknagom € MNonblya, sika Mae 127 6i3Hec-iHKy-
6artopiB, 3HaYHa YacTHa npunagae Ha IT-cekTop.

[Ona  crtaptaniB  Gi3Hec-iHKyb6aTtopn HafalTb
MOBHWIA CNEKTP NOC/TYT — KOYYMHT, hiHAHCOBY Ta opu-
OVYHY MigTPUMKY, NOLUYK iHBECTOPIB Ta HaBYaHHS.
3a pgonomorok Gi3Hec-iHKybaTopiB 3abe3nevyeTbes
3B'A30K MK IHBECTOpamMu Ta ctapTanamu.

OCHOBHVMW KOMIMOHEHTaMV PO3BUTKY CTapTtanis €
MiJIOTHE TECTYBaHHS, MIKPO-TPaHTN, OCHOBHI KOMMNaHil Ta
6i3Hec-iHky6aTopu. [N PO3BUTKY NMPOEKTIB B YKPaiHi Lie
MOX/IMBICTb NOYaTV EKCMOPT, 3aBOKOBAHHSA HOBVX PUHKIB.

CbOrofHi HoBi koMnNaHil MoOYMHaOTL HabyBaTh BCe
6iNbLIOr0 PO3BMUTKY, OCKISIbKM KpM3a 3MYyLLYE noyar-
KiBLIB B6yTV 6isibLL TBOPUYUMW Ta BUHaXiANMBUMU. PO3-
BMTOK PUHKY HOBOCTBOPEHUX MiANPUEMCTB B YKpaiHi
YCKNAAHIETLCA HasiBHMM 3aKOHOAABCTBOM, WO He
[03BO/MISIE  pO3BMBATM NYCKOBI MpoekTn. Hepauio-
HaslbHa cucTema onoAartkyBaHHS Ta He4OCKOHaNICTb
3aKOHIB MaJ1loro Ta cepefHboro Gi3Hecy rasibMyrTb
PO3BUTOK PUHKY Ta Po6/sATb Or0 HEMOX/IMBUM 4SS
BIOKPUTOrO (PYHKLIOHYBaHHS.

[HHOBaLiliHE NIANPUEMHNLTBO B KpeaTUBHOMY
CEKTOPI CbOroAHi — Le rpomMaacbknii TEXHIKO-EKOHO-
MiYHWIA MpoLec, SKUA CPUSIE CTBOPEHHIO Kpalux Y
CBOEMY K/iaci ToBapiB, nocsiyr abo TexHoNorii Wwns-
XOM KOMEPpL,iiHOTO BUKOPUCTaHHS iHHOBaU,iii. Liei Tvn
Ccy4yacHoro 6i3Hecy 6arato B YOMY BM3HaAYae TeMmnu
€KOHOMIYHOT0 3POCTaHHA, KOHKYPEHTOCNPOMOXHOCTI
NPOAYKLIT Ha HaLioOHa/IbHOMY Ta MDXKHapo4HOMY PUH-
kax. Tomy iHTepec A0 opraHisalii iHHoBaLiiHOro Kpe-
aTVMBHOTO MiANPUEMHMULTBA, MOro Pi3HOBUAIB, MoAe-
neii Ta 0COBNMBOCTEN LINIKOM 3P03yMiNnii.

ogw, AKi 3BUKN 40 6yAEHHUX peyeid, He 30BCiM
NPUPOAHO MPUCTOCOBYKOTLCA A0 HOBUX MOHATH Ta
TeHAEHLUIN, siKi BiabyBarTbCs Y CBITi. XO4eTbCsl po3-
TNAHYTU KiNbKa LiKaBWX, YHIKaNbHUX cTapTtanis, fKi
OTPMMaJIn CBITOBE BM3HAHHSA B MUHY/MOMY pou,i. Mpu-
YoMy MacLUTab KOHUENTyasbHOT ifel, Ska 3aknageHa
B AiS/IbHOCTI opraHisalii, Bpaxae i € filicHo npukna-
[LOM KpeaTuBHOrO NifgNpYEMHMLTBA HOBOIO CTONITTS.

1) Handshake — ue coujanbHa mMepexa Ans cry-
OeHTiB 3a Tunom LinkedIn, ae po6oTogaBLi MOXYTb
3HanTK ans cebe cniBpobITHYKIB, a CTYAEHTN MOXYTb
3HaliTn cobi poboTy. 3 Mepexeto cniBnpaLoTL NoHaa,
500 yHIBEPCUTETCLKUX LEHTPIB PO3BUTKY Kap'epw,
3apeecTpoBaHi MoHad, 9 Mi/bAOHIB CTyAEHTIB, a
po60oTY IM NPONOHYTL NoHaA 250 000 poboToaaBLiB.

2) MEL Science — ue KOpPUCHWiA i LjikaBuiA cno-
Ci6 He TifIbKM NPUBEPHYTN yBary AiTein Ao Hayku, a i
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HaBYMTK TX YOMYCb KopucHomy. MEL Science poscu-
NatoThb LLOMICSUS HAbopw, B SKMX AiTU MalTb PO6UTH
creujanbHi ekcnepumeHTn. TakoX NpoekT 3anycTuB
MEL Chemistry VR Lessons, ge AiTu 3a A0NOMOror
BIpTyas1IbHOI peasibHOCTi 3MOXYTb cnocTepiratm 3a
TUM, K Bif0yBalOTLCA XiMiYHI uygeca.

3) Robot Vera — ue WTy4HWUiA IHTENEKT, SKUiA 34aT-
HWIA 3amiHnTM HR-areHTa. Bipa 06pobnse pestome
Ha pI3HUX caiTax, 3gartHa O3BOHUTU MOTEHLUIAHOMY
npauiBHWKY i AisHaBaTUCs MOro AyMKYy 3 MpuBOAYy
BakaHcii. Hatenep Bipa npautoe Ha puHKy Pocii, e
i nocnyramm ckopuctanocs 200 BEMKMX KOMMaHIW,
ane nnaHye NepexoauTy Ha MiXXHapPOAHWIA PiBEHD.

4) Volterman — yHikaslbHWi1 CMapT-ramaHeLb, SK1i
06'eflHyE B CO6I He TiNbKM OYHKLiI0 36epiraHHA rpo-
Wen | KpeguTHUX KapT, ane we i Baii-thaii, kamepy,
sKa 3anam'sToBye, XTO BiJKpMBaB Ball ramaHelb B
OCTaHHiIli pas, i 6e34p0oToBY 3apaaky Ans TenedoHy.

5) Telegram Open Network — xo4ya cam no cobi
Telegram —HenoraHuii ctaptan, ATMMETbCSA NPO iHLe —
noro TokeHun. Gram naaHyTb NPoAaTh Ha PeKopaHY
CYMy 0151 PUHKY KpUNTOBaUTiOTM — 1,2 Minbapaa fona-
piB. Asie Ha HOBY TEXHOJOri0 Y MeceHmpKepa Benu-
YyesHi naaHu: KpiM NNCTyBaHb KOpPUCTyBadiB, B Mali-
6yTHLOMY Tenerpam naaHye Hagaeatuh iM ycepeauHi
nporpamu i BnacHuii ramaHelpb Ans 36epiraHHsA rpo-
wei, Hanpuknag Gram.

IHTEPHET-PUHOK YKpaiHW He nepeHacuyeHuii, Wwo
€ NepcnekT!BOK PO3BUTKY CTapTan-KoMnaHiii i gae
MOX/IMBICTb  YKPAIHCbKMM  KOMMaHiAM  3Haxo4uTu
Bi/IbHi HiLli Ta NPOBOAUTY 3ax0Au, AKi ByAyTb KOHKY-
PEHTOCNPOMOXHUMU.

Tomy g8 po3BUTKY cTapTany B YkpaiHi HeobxigHa
36asiaHCcOBaHa Ta edeKkTMBHA AepXaBHa NigTpuMKa
Masioro 6i3Hecy B IHHOBaUiliHIi cdoepi Ta y chepi
BEHYYPHOrO iHBECTYBaHHSA [1]:

— CTBOPEHHS CUCTEMU FrapaHTiil Ta CTpaxyBaHHs
iHBECTULA;

— BEOEHHS OEePXaBHOr0 PEECTpy CTPYKTYp, AKi
npawoTb Yy cdiepi BEHUYPHOTO iIHBECTYBaHHS;

— opraHisaLisg cuctemMu nigrotoBku Kaapis MeHe-
[pKepiB iHHOBaLN;

— 3abe3neyeHHs1 rapaHTiii npaB KOMMaHIn Ha
iHTeNeKTyasibHy B/1acHICTb;

— pO3pO6EHHSA e(peKTBHOIO MexaHi3my
NOpsIAKY YTBOPEHHS Ta BUKOPUCTAHHSA KOLUTIB BEH-
YypHOTro ooHAYy;

— pPO3pO6MEHHA HOPMAaTMBHO-MPaBOBOI  6aswn,

sAka 6 pernameHTyBasia NpaBoBi BiAHOCUHN Y cdepi
iHBECTYBaHHS;

— PO3pO6/EeHHs NpoLesypu A0MycKy Ha ykpaiH-
CbKWIA PUHOK iIHO3EMHOrO Kanitasny;

— PO3pPOOGNEHHS METOAO/OriT OLHKA PUHKOBUX
nepcnekTMB KOMepLjiasisaLii HayKOBO-TEXHIYHOT Npo-
OYKUiT B Mexax peasiisauji ctapranis.

TpaguuiiHo IHHOBAUjiHY AiS/IbHICTE  MPUAHATO
NoB'sA3yBaTy 3i Cheporo MaTepiasibHOro BUPOOHULTBA.
Ii 6asoBe 3HaUYEHHs1 415 PO3BUTKY iHHOBALLIHOrO Nifl-

NPUEMHNLTBA, BMNPOBAMKEHHS [OCATHEHb HayKu,
HOBITHIX TEXHO/OTii 6€3CyMHIBHE. A/le HOBOBBE/EHHS
BVHMKAIOTh | peani3ytoTbCsl B HEBUPOOHNUMX cdhepax.
Oco6nm1Be micue iHHOBaL,ji B NigNpUEMHULBKIA Aisb-
HOCTI 3aiiMatoTb Y COLOKY/ILTYPHIl cdoepi.

BucHOBKM 3 npoBeAeHOro pocnimkeHHs. HoBi
ifel, IHHOBaLiHICTb, TBOPYICTL € MepeaymMOBOI BUPOO-
HMLITBA SIKICHOrO HOBOTO iHAVMBIAYaNIbHOTO Ky/NbTYPHOIO
NPOAYKTY, SKW1 NOTPebye PO3NOBCIOMKEHHS Ta KOMep-
uianizayii. TinbKM TakuM YUHOM MOXHA MIAHATA NOKas-
HVKM 36yTy TOBapiB UM NOCAYT Y KpeaTnBHOMY Mignpu-
E€MHULTBI i, BiANOBIAHO, PiBEHb EKOHOMIKM AepXaBu, B
AKIi CTBOPIOETLCA LEl MpoAyKT. HapewTi, npogyktu
COLLIOKYNbTYPHOI cdoepy MaroTb HabyTW CTaTycy Ky/lb-
TYPHOrO HafabaHHA Hauil | BUCTYNUTK KaTanizatopom
CYCMi/IbHOrO, Ky/IbTYPHOTO Ta EKOHOMIYHOTO PO3BUTKY.

MigcymMoBytoUM, MOXHa CkasaTu, Lo crapTan-KoMm-
naHifg € MepcrnekTMBHOK | HOBOK (DOPMOD Bi3Hecy.
Came po3BMTOK CTapTan-kommnaHin 3a6e3neunTs po3su-
TOK MaJioro Ta CepefHboro bisHecy. LLlopoky B YkpaiHi
MOCTINHO 3POCTaE KiNbKICTb HOBMX KOMMaHI, WO CTae
BCe 6ibLL NPYBaAGNBUM L1 IHO3EMHIIX Ta BITUNZHAHNX
iHBecTopiB. Lie MOXMBICTb 4715 BCiX TBOPUMX Ntoaeli BTi-
NoBaTU CBOI igel | TakM YMHOM BNPOBaLKyBaTH iHHOBa-
uii B Hayky, cchepy nocnyr, GisHeC Ta iHWi CAIepu XAUTTS.
YKpaiHa Ma€e 3HavyHWiA iIHHOBALHUIA NOTeHLjan, Wo B
ManbyTHbOMY MNiABULLMTL  KOHKYPEHTOCMPOMOXHICTb
KpaiHu Ta noAasbLUMiA PO3BUTOK IHTEHCBHOTO TUMY.
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CREATIVE STAGES AS A SERIES OF CREATIVE ENTERPRISES OF THE XXI CENTURY

Formulation of the problem. Techniques and technologies of socio-cultural design of our time are rapidly
developing and have wide application at the level of other processes of human life. Along with the classical
economy, the new term "creative economy", which operates and develops in line with the creative industries of
the world, is gaining momentum in recent years. "Creative business" or business with the use of creative prod-
ucts and services is fashionable and independent. In many countries of the world, the concept of "start-up”, a
so-called small business, which has found its value in the technical, informational, and IT spheres, has become
more and more important in recent years and has emerged as a separate type of creative entrepreneurship.
Of particular importance are startups in the creative sector of the socio-cultural sphere.

Analysis of recent research and publications. The theoretical foundations of research on the specific-
ity and emergence of the phenomenon of startups in the economic sector and the types of sources of their
funding were reflected in the works of such well-known scholars as E. Nobakht (1993), I. Blank (2009), I. Zyat-
kivsky (2007) etc.

Setting objectives. The purpose of the paper is to study the complex of organization and implementation of
startups on the economic market of the socio-cultural sector, varieties and examples of financing in the launch
of small business in the socio-cultural field, identify the criteria and assess the effectiveness of the choice of
sources of funding for creative startups and their importance in creative entrepreneurship, which, like conse-
guence, can ensure the socio-economic development of the country and the growth of profits in the business
space. The theoretical and methodological basis of the research is based on the principle of cultural-historical
and analytical approaches, which allows to highlight the process of the emergence and rapid development of
creative start-ups with the economic market of the socio-cultural sector. Methods are used: evolutionary, com-
parative-historical, functional. The obtained results are based on the positions of the theories of the formation
and appearance of the phenomenon of creative startups, scientific works of leading domestic and foreign scien-
tists on the organization and implementation of such socio-cultural projects in the socio-cultural environment of
Ukraine and the results of their own studies of the author. Unresolved issues. In the conditions of globalization,
the synthesis of activity and the growth of creative potential of society, which leads to a rapid change in the eco-
nomic situation in the countries, the study of published works and practice of entrepreneurship indicates a lack
of coverage of fundamentally important issues related to the formation of an effective policy of sources of fund-
ing, taking into account the specifics enterprises of the socio-cultural sphere. To date, criteria and a system of
performance indicators are not sufficiently developed when choosing funding sources for creative stratagems,
as well as the question of determining the optimal structure of funding sources for these enterprises.

In order to ensure the effective functioning of the enterprise, it is necessary in the conditions of globaliza-
tion and saturation of the market of goods, technologies of introduction of innovative thought, innovations and
innovative processes. One of the examples of innovative processes is the startup. In the past few years, such a
phenomenon and the term used is quite popular and all the time being debatable. However, not always and not
everyone understands the essence of this concept and the specifics of its financing, in contrast to other types
of business.

In the context of global globalization, the synthesis of activity and the growth of creative potential of society,
the economic situation in the world is changing rapidly. With enormous rapidity, the emergence of new products
or services in the market, which causes the displacement of ideas or pre-dominant goods. Creative entrepre-
neurship and production are aimed at satisfying the needs and maximum consumer demand and contributing to
the growth of business profits, which has a significant impact on the development of the cultural and economic
spheres of life at the level of the individual country and globally.

Entrepreneurship and startups today are on the ears. They are written, spoken, discussed, and discussed.
The development of your business is a trend that you need to follow. However, this is far from all. Perhaps the
point is that novice business people can not correctly identify the area in which they would like to evolve. More
recently, a new trend has emerged in the world - creative entrepreneurship (creative entrepreneurship). Per-
haps this is exactly the innovation that will help you find innovative approaches to business.

In a more general sense, creative entrepreneurship refers to a business that works within the cultural and
creative industries. In different countries, these industries have different definitions, but, in principle, creative
entrepreneurship includes areas that are based on cultural creativity and capitalize on intellectual property.

Today, there are many ways to implement startups and transform them into a successful business that gen-
erates revenue. Favorable factor for startups is the lack of flexibility of large companies. The latter successfully
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exploit already existing products, but the creation of new ones turns out to be rather difficult. Therefore, large
companies often buy successful startups. The success of a startup depends on the presence and combination
of three factors: ideas, performers and investors.

The IT market has significant potential and a tendency to expand, which is a fertile ground for investment, as
it indicates the growth of Internet users. The Ukrainian market of IT start-up is now in its infancy, and its improve-
ment for Ukraine has a great future.

Innovative entrepreneurship in the creative sector today is a public technical and economic process that
promotes the creation of the best in its class goods, services or technologies through the commercial use of
innovations. This type of modern business largely determines the pace of economic growth, competitiveness
of products in the national and international markets. Therefore, the interest in organizing innovative creative
entrepreneurship, its varieties, models and features is quite understandable.

People who are used to everyday things, are not quite naturally adapting to the new concepts and trends
that take place in the world. To your attention, | want to consider some interesting, unique startups that have
received World Recognition last year. Moreover, the scale of the conceptual idea embodied in the activities of
the organization is impressive, indeed, as an example of the creative entrepreneurship of the new century.

Traditionally, innovation activity is associated with the sphere of material production. Its basic value for the
development of innovative entrepreneurship, the implementation of scientific achievements, the latest technol-
ogy is undoubted. But innovations arise and are realized in non-productive spheres. A special place for innova-
tion in entrepreneurial activity is occupied in the socio-cultural sphere.

New ideas, innovation, creativity are a prerequisite for producing a quality new, individualized cultural prod-
uct that needs to be disseminated and commercialized. Only in this way, you can raise the indicators of sales of
goods or services in creative entrepreneurship and, accordingly, the level of the economy of the state in which
this product is created. Finally, the products of the socio-cultural sphere should acquire the status of the cultural
heritage of the nation and act as a catalyst for social, cultural and economic development.

Valueloriginality. In conclusion, we can say that the startup company is a promising and new form of busi-
ness. It is the development of startup companies that will ensure the development of small and medium-sized
businesses. Every year in Ukraine the number of new companies is constantly growing, which is becoming
more attractive for foreign and domestic investors. This is an opportunity for all creative people to embody their
ideas, and thus to innovate in science, services, business and other spheres of life. Ukraine has significant inno-
vative potential, in the future will increase the competitiveness of the country and further intensive development.
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