
11

  WORLD ECONOMY AND INTERNATIONAL ECONOMIC RELATIONS

In the current economic conditions the effective-
ness of the business is largely determined by the 
level of their corporate culture. The necessity of cor-
porate culture of enterprise in the development of a 
market economy is beyond doubt. Corporate culture 
consists of ideas, fundamental values and attitudes 
that are shared by all members of the organization.

The need for the concept and tools of corporate 
culture in the company is one of the most important 
components of sustainable development of the com-
pany in the future. The basis of sustainable develop-
ment is to develop norms, principles that are funda-
mental to corporate culture and involvement in social 
responsibility. In terms of securing economic devel-
opment and social development of corporate culture 
and corporate social responsibility charter company 
due the importance of its impact on the business, 
namely, to social investment.

Overall corporate culture can be defined as a set 
of relationships that support organizational relations 
people. Based on the corporate culture of formal and 
informal rules and norms of activities that include 
items such as: leadership style; customs, traditions, 
faith and symbolism; behaviour of staff; indicators of 
employee satisfaction with working conditions; the 
prospect of more.

The purpose of the corporate culture – ensuring 
high profitability of the company by improving man-
agement of human resources to ensure the loyalty of 
employees to management, staff training in relation to 
the company as their home.

It should be noted that the corporate culture 
enables enterprises to solve two key problems: The 
optimum communications company with the environ-
ment (external adaptation) and to promote stable and 
productive staff work in partnership (internal integra-
tion).

Corporate culture of enterprise allows solving two 
key problems: The optimum communications com-
pany with the environment (external adaptation) and 
to promote stable and productive staff work in part-
nership (internal integration).

Corporate Culture Company determines the path 
of development in the field of personnel management. 
It is unique and unique, every enterprise inherent in 
certain features. Studies on the subject show that no 
companies with similar corporate culture. However, 
companies can use similar techniques, methods, 
principles for the formation and development of cor-
porate culture. One of these ways, contributing to its 
development is the use of corporate culture .
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