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DETERMINANTS OF INSURANCE CULTURE IN UKRAINE

In the modern world any sphere of human activity 
is related to the risk, to neutralize the negative con-
sequences of that called insurance. In Ukraine the 
slow rates of insurance market development are in 
a great deal determined by the low level of insurance 
culture that requires from insurers not to remain the 
extraneous observer of public policy in this industry, 
but actively and purposefully to operate in direction of 
her increase. 

A culture is not what external in relation to eco-
nomic, and in particular insurance, spheres, she is 
her by the mounted element, that can be examined 
as a source of initial cognitive capabilities that allow to 
master reliable information; as basis of suggestion of 
quality insurance product; as a standard of choice of 
facilities of realization of aims of insurance; as totality 
of symbols by means of that a man determines sense 
of insurance and place in him.

A theoretical analysis allows to draw conclusion, 
that a culture of insurance is a system category that is 
characterized by totality of productive, public, mental 
achievements of humanity in industry of insurance, 
corresponding to economic character of epoch and 
expandable by insurance activity and insurance edu-
cation.

By the determinants of insurance culture include 
economic and financial literacy; awareness of insur-
ance products offered; transparency of insurers; 
building relationships between the insurer and the 
insured on the basis of partnership; efficient insur-
ance management, as each insurer is interested in 
maintaining their image and reputation to achieve 
maximum financial results; competition among insur-
ers, forcing them to continuous improvement of insur-
ance products, how they move the market, and the 
level of solvency of the population, which determines 
the demand for insurance services, as they met 
higher relative physiological needs safe.

The conducted analysis of basic indexes of sol-
vency of population and insurance market for the last 
five years testifies to their interconditionality, and the 
insufficient level of development of insurance culture 
results in instability and insufficient level of insurance 
market development in Ukraine.

Problems enhance the solvency of the popula-
tion are outside the sphere of influence of insurers, 
but they are able to influence the improvement of the 
image of the insurance business through widespread 
use of instruments of insurance marketing, including: 
the motivation of potential policyholders; outreach; 
intensification of information policy of insurance com-
panies; greater involvement of insurance intermedi-
aries; increasing the professionalism of insurance 
companies; increasing requirements for compliance 
with professional ethics of employees of insurers and 
intermediaries; mandatory evaluation of quality of 
services provided. Their use will increase insurance 
culture, promote the development of the insurance 
market, a segment of the financial market of Ukraine. 
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